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) waiting necessary tor selling 
This fast moving merchandise is fully rt 1 and 
smartly packaged to sell on sight. \ ter's high 
gq lality is your best guarantce that y cr l 
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blue, 15 Ibs. weight for making up 
to three copies. 











Within the Webster line, here’s a full line of dupli- 
cating winners: MultiXKopy Spiro-Sets, Master Papers, 
Duplicating Fluid, and Star Skin Cleaner 

FOR FASTER SERVICE remember Webster's ware- 
houses in key cities from coast to coast 
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The Office Fquip- 
ment Industry and 
Its Personnel 


EW, PROBABLY, of the several 

hundred thousand persons en 
gaged in the office equipment in 
dustry are conscious of its magni- 
tude and its importance. So many 
are the trades, some great and 
some small, of which the industry 
is composed and so extensive are 
the operations of many of them 
that a large majority of the per 
sonnel go about their business ac 
tivities with no thought of their 
day’s work having any connection 
with a great industrial entity of 
world-wide importance of 
their trade is one of a great num 
ber of units. 

But so it is. An industry repre 
senting a capital investment of 
many millions of dollars, which 
furnishes employment for hun 
dreds of thousands of skilled ar 
tisans and specialists in produ 
tion and distribution and affords 
a livelihood for additional hun 
dreds of thousands as operators of 
its extensive variety of machines 
An industry which has made and 
continues to make a great contri 
bution to man’s material progress 

In one of the 1922 issues of this 
journal the late Hobart W. Mar 
tin (pleasant recollection asso 
ciate editor, wrote—‘The office 
equipment business touches every 
thing in the commercial and p 
fessional world. It stands sentinel 
over the records of every office. It 
sits at the councils of states 
men. (Interpolation. Of counte! 
feit statesmen also.) It guards the 
bedside of the sick where it keeps 
the record of the patients in 
hospital and supplies the dat: 
from which the doctor on his 
rounds maps out his campaign to 
defer once again for a little space 
the coming of the great adversary 

“The industry bulks large among 
the industries of the country. The 
standard of its practices is secon: 
to none.” 


which 
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Being a review of some 

events at the start and 

in the progress of the 

OFFICE EQUIPMENT 
INDUSTRY 

and its trade journal 


OFFICE APPLIANCES 


The following statement 
lumined with the signature of 
Thomas A. Edison appeared in 
the twenty-fifth anniversary num- 
ber of OFFICE APPLIANCES issued 
June 1929 

The major portion of the prod- 
ucts of this industry contribute 
economy, convenience and facility 

business of every kind. These 
instrumentalities eliminate the 
confusion that would otherwise at- 
tend the ever increasing number 
of operations necessary in the bus 
iness office. They are checks to ex 
travagance and protection against 
leaks. They return their purchase 
price by economies effected.” 

Thus, the purchase price of many 
if these utilities is not an expense 
but a profitable investment. (An 
important fact salesmen of such 
tilities should keep in mind.) 

Within the range and diversity 

the industry’s manufactures are 
many simple devices with impor 
tant function and many instru 
mentalities of mechanical ingenu 
ty by which is applied to business 
of practically every kind that eco 
nomical principal, system, without 
which the world’s business struc 
ture would collapse 

Eliminate the typewriter or any 
one of 50 or more other mechan 


isms and business, commercial 
zovernmental, or almost any other 
kind, would be in confusion. Dis 


pense with the small card, or large, 
that is punched in few or many 
places, and the small tabulating 
contrivances and the great tabu- 
lating machines would be out of 
commission, entailing considerable 
delay in the census report soon to 
be in the making. (Modern tab- 
ulating machines have their root- 
age in the Hollerith machine made 
by Dr. Herman Hollerith for tab- 
ulating the reports of the U. S 
Census enumeration, described in 
this journal 40-some years ago.) 
Or eliminate the little index card 
carrying only name and address. 
or made more informative with a 
tiny metal signal attached, and 
what would be the result in every 
village, town and city? To start 
speculation upon the subject, con- 
sider the effect in Washington, 
D. C., with its miles of filing cabi- 
nets in some of which most of the 
population of these United States 
is recorded by name and address 

the census. With that in mind, 
contemplate the files of every other 
department of the federal govern- 
ment, pensions, post office, Con- 
gress, commerce, armed forces, 
etc., etc.! Discard these little card- 
board indices in the realm of busi- 
ness and what? Chaos 


The Industry's Personnel 
The rootage of an 
its manufactures, but its growth 
and development come through 
the cultivation done by its per- 
sonnel. What has been, and what 
will be achieved, has been and will 
be by individual effort and initia- 
tive 
The nature of many of the prod- 
ucts around which center the 
major activities in production and 
distribution in this industry at 
tract men and women of high in- 
telligence 
Here, distribution of machines 
systems, furniture, etc., is con- 
cerned with factors beyond mere 
utility or pride of possession—the 
factors of economy, convenience, 
dispatch, special service, comfort, 
beauty, etc. Here, therefore, ac- 
complishment depends upon qual- 
ities not required for those manu- 


industry is 
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factures the sales of which are 
perhaps 80 per cent made by the 


deliberate 


intention of the buyer 


before the transaction is started 
In such cases the selling require- 
ment is simply to persuade the 
purchaser to choose the particular 
brand of tomobile, clothing or 
food offered by the seller. The ma- 
ority of persons have already de- 
termined to buy many such things 
as soon as, or a little sooner, than 
they can afford them. In this in- 
justry, selling must first create 
he atmosphere, must convince by 
ogic an many cases support 

clain to economy and con- 
venience by demonstration. Here, 
salesmal a profession and 
the outstanding position that the 


industry has ob- 
yh the quarter cen 


tury reflects the principles, the 
practice a1 the efficiency of its 
personnel from high executive to 
ilesman at the front (Quoted 


from 2 versary number of 
OFFICE APPLIANCES, issued June 


That the numerous associations 

the industry have developed 
fraternal spirit and community 
nterest is evidenced by the at- 
tendance annual conventions 
At a « tion of the National 
sociation last year 
nore tl two thousand were 

conventions ofl 
tracted more than 


present. Rect 
NOMDA hav 


h 
LOU 


“Good Will” 


rhrough many years, the indus 
organizations afforded points 
contact with the industry in 


The first number 
the Orrice APPLIANCE EXPORTER 


ssued ome years ago, carried 
riendly messages from assocla- 
ficials to trade groups 


ad, with pleasing result 
Upon several occasions OFFICE 
APPLIANCES has had the highly val 
ied privilege of being intermedi 
in ex e of good will mes- 
izes between officials of the office 
equipment istry associations in 
Europeal intries and the Unit- 
Stat Upon three such oc- 
rlish organizations 
ffici vere Lord Mayors of 
them being also 


‘+ . ‘ +} 
vel l ne 


Stationers 


Gu 
To be enger of good will is 
ext 1 messenger of peace 
ill in full flower 


May it sometime come to perfect 
bloom. 


Industry Products—Their 
Distribution 


The “OA Buyers Index of Office 
Utilities—The Key to Product 
supplies therefor and the other 
twenty-five hundred or more man- 
ufacturers of the mechanisms and 
supplies therefor and the other 
thousands of office utilities, the 
production and _ distribution of 
which constitutes the Office Equip- 
ment Industry 

The main distribution of the 
multiplicity of the industry’s prod- 
ucts is by retail branches of the 
manufacturers, office machine 
dealers, many of whom also han- 
dle some other office utilities, office 
furniture dealers, commercial sta- 
tioners who handle office machines 
and their supplies, office furniture, 
bookkeeping systems and many 
more than “a thousand and one” 
other tools of office. 

How numerous are these ‘tools 
of office,” the essential utilities, in- 
cluding the great number of print- 
ed forms for many systems, is not 
a matter of record. Many com- 
mercial stationers who also have 
social stationery departments 
carry three or four thousand stock 
units. Also the considerable num- 
ber of outstanding dealers main- 
taining a fine tradition and re- 
taining a cultural influence under 
the title Booksellers and Station- 
ers: a title famous in English his- 
tory. For three hundred years 
stationers regulated the publica- 
tion of all books in England. 

One outstanding retail and 
wholesale business lists twelve 
thousand items in its inventory 

For the extent and variety of 
utilities, somewhat bewildering. 
the industry is probably unique 
Pens, computing machines, pins, 
check writers, coin bags, dictating 
machines, eyelets, loose leaf sys- 
tems, ink bottles, steel vault equip- 
ment, furniture, “the little lowly 
rubber stamp,” addressing ma- 
chines, thumb tacks, typewrit- 
ers, rulers, tabulating machines, 
shears, duplicating machines, 
stamp moisteners, autographic 
registers, oil cans—and on—on to 
the three or four thousand, out to 
the twelve thousand 

The stationery trade has long 
been exclusive distributor of a 
great number of office utilities and 
chief retailer of many smaller but 
no less important office necessities, 


sold also at supply stores near 
schools and at drug stores in prac- 
tically every city, town and vil- 
lage. 

With the passing of some of the 
prejudice against “printed letters” 
a few stationers ventured type- 
writer agencies with varying re- 
sults. But the more intensive cul- 
tivation required resulted in most 
manufacturers establishing branch 
offices under their own manage- 
ment. 

But with the passing years the 
stationery trade responded to the 
urge that “the stationer is the 
logical medium between the man- 
ufacturer and the user” of many 
of the mechanisms, systems and 
furniture, wood and steel, by which 
a new order in business operation 
was being established. The “new 
order” and the “urge” explained 
in the first of this series—‘“In the 
Beginning,’—in the January issue. 
Many commercial stationery stocks 
were expanded to include type- 
writers, adding machines, account- 
ing systems, furniture, safes, a 
range of office utilities so extensive 
as to give the commercial station- 
ery store the name “The Business 
Man’s Department Store,” and 
“The Business Office Filling Sta- 
tion.” 

Many of the trades which enter 
into the composition of the office 
equipment industry are of ancient 
origin, a few of them being the 
paper trade, printing, book bind- 
ing, the stationery trade and the 
furniture trade. Many of the other 
trades being built around prod- 
ucts of later origin, mechanisms 
and systems and their necessary 
accessories, and a great group of 
other appliances and smaller de- 
vices of equal value in office usage. 

Yet up to 1904-5-6 these great 
trades with products meeting at 
the point of usage for a common 
purpose—to facilitate office oper- 
ations and to protect and make 
readily available accounts and 
records of the operation of busi- 
ness of any kind—had never 
been collectively considered and 
grouped as an industrial entity. 

What George H. Patterson, 
founder of OFrrice APPLIANCES, a 
young typewriter demonstrator 
and salesman, observed in the situ- 
ation and the result of his observa- 
tions was told in the section “This 
Trade Journal” in last month’s 
issue. Upon which interesting 
subject there is more to follow. 
—EJ 
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new olficers: 
National Office Machine Dealers Association 


Named to serve for the coming year, 1950-1951, are these 





outstanding NOMDA members whose pictures appear below. 


























LISTON JACKSON JACK WEINER 
Vice-President Secretary 





























JACK ROMANO HAROLD MANN 
Treasurer Executive Secretary 





EDWARD J. TOUSSAINT, PRESIDENT 


Successful dealer of office machines, Ed 
Toussaint has been on NOMDA's board of 


directors for many years. Active in local associations, 





he gives heavily of his time and talent. 
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NOMDA Stages Silver Anniversary 


Convention in Chicago 


HEN A CONVENTION has a registration of over 


600, the event qualifies as a success. The National 
Office Machine Dealers Association held its silver anni- 
versary convention in the Palmer House, Chicago, on 
June 28 to 30 and July 1, registering well over 600 full 
time delegates and a substantial number of part time 
participant From all parts of the United States as 
well as Canada, members of the industry came to 
establish a new record attendance. Manufacturers 


also went 


yver the top by setting up and maintaining 


47 separate displays. On the basis of results, the 
decision made last year at the Lous Angeles convention 
to hold the 1950-51 and 52 assemblies in Chicago seems 
justined 
New Officers and Directors 
New I and directors were elected at the busi- 


Friday afternoon. Following are the 
unanimously chosen to lead the asso- 
ciation in the coming year: 

E. J. Toussaint, Central Duplicator & Typewriter 
Company, Camden, N.J., president 

Liston Jackson, Typewriter Supply Company, Fort 


. . ¢ + 
names Ol nose 


Worth, T vice-president 

Jack V ( Belmont Typewriter Sales & Service, 
Chicas Iil., secretary. 

John Romano, Valley Typewriter Company, Fresno, 
Calif re rel 

Di ectors chosen to serve on the executive 
oar»rit e a follows: 

Howal Amann, Amann Typewriter Company, New 
Orieans 

Ralph Archinal, Alameda Typewriter Company, Ala- 

eda, Calif 

Art Ben i, St. Louis Typewriter Company, St. Louis, 
Mo 

2. D. Brewington, Brewington Typewriter Company, 
Hous 

Bruce B Bruce Brown, Inc., Chicago, II] 

Jack Burnim, S. M. Levin Company, Boston, Mass 

Clarence E. Bush, General Typewriter Company, 
Washington, D.C 

C. R. Chappe Peter Paul Mechanical Service, Pitts- 

gl Pp 

Harry De Lucca, Office Machine & Equipment Com- 

iny, M Canada. 

S. D. Fisher, Adding Machine Service Company, San 
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Business and Recreation Programs In- 
terest Registrants—Panel Discussions 
and Product Displays Win Approval — 
Mechanics and Servicemen’s Clinic Re- 
ceives Acclaim—Ed Toussaint Named 


Chief Executive for Coming Year. 


William Garrison, Marietta Office Supply Company, 
Marietta, Ohio. 

Paul Gross, Mailers Service & Equipment Company, 
New York, N. Y. 

Paul C. Houser, Sioux Falls, S. Dak 

Miller Huggins, Anderson, Ind. 

Samuel Hutter, Check Writer Company, New York, 
N. Y. 

Otto Janzen, Central Typewriter Company, Salina, 
Kans. 

Travis Jones, Atlanta, Ga. 

W. AA. Johnston, W. AA. Johnston Sales & Service 
Company, Knoxville 12, Tenn. 

D. L. Keeney, Jr., Keeney Office Equipment Company, 
Dallas 1, Tex. 

Otis A. Kissack, Office Equipment Company, Santa 
Barbara, Calif. 

Walter Klimes, Typewriter Office Equipment Com- 
pany, Dallas 1, Tex. 

A. A. Loveless, L. & L. Typewriter Exchange, Rich- 
mond 3, Colo. 

Larry Mauch, The American Typewriter Exchange, 
Richmond 3, Va. 

Ed McClain, Cincinnati, Ohio 

C. W. McLean, Nev. 

Charles S. Meyers, Miami 36, Fla. 

Harvey Miner, Miner Business Machine Company, 
Kankakee. Ill. 

Ed Peck, Peck’s Office Appliance Company, Oakland 
18, Calif. 
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Joseph Peters, B. & P. Office Supply Company, East 
St. Louis, Il. 

Edward Pfitzenmaier, 
pany, Ardmore, Pa. 

Lynn Roper, Roper Office Machines Company, Seattle 
4, Wash. 

Franz Schreyer, General Typewriter Company, Salt 
Lake City 1, Utah. 

David Silvers, New York, N. Y 

Fred Standley, Fred Standley 
Chickasa, Okla. 

S. M. Steeves, Steeves Typewriter Company, Kansas 
City, Kans. 

Samuel Stein, Quality Office Equipment Corporation, 
New York 11, N. Y. 

Kenneth Stevenson, 
Grass Valley, Calif. 

Harold E. Steinke, H. E. Steinke, Upper Darby, Pa 

John Stifter, Allen Adding Machine Agency, Detroit 
26, Mich. 

Jack Teeter, Teeter the Typewriter Man, Hammond, 
Ind. 

M. Teschion, A. A. A. Typewriter Company, St 
1, Minn. 

Harry C. Van Zant, H. C 
pany, Dayton, Ohio. 

Marjorie Vowell, Central Typewriter Exchange, Inc., 
Chicago 6, Ill. 

J. O. Waedekin, American Typewriter & Office Ma- 
chine Company, Milwaukee 3, Wis 

Wilbur E. Walker, Wilbur E. Walker Co., Wichita 2, 
Kans. 

Larry Walter, Peter Paul Mechanical Service, Chicago 
4, Ill. 

Herb Wheeler, Standard Office Equipment Company, 
Stockton 1, Calif. 

William C. Wittelsberger 
Inc., Baltimore 18, Md. 

M. W. Woodliff, Woodliff Office Machines Company, 
Waco, Tex. 

William Woods, Woods Typewriter Company, Provi- 
dence 3, R. I. 

Bill Wyatt, Tallahassee, Fla 


Suburban Typewriter Com- 


Office Machines, 


Stevenson’s Office Equipment 


Paul 


Van Zant Typewriter Com- 


Business Machines Center, 


Early Arrivals Begin Work 

Under the slogan, “Goodbye Silver, We’re Heading 
for Gold,” the 25th annual convention of NOMDA 
got under way for early registrants on Tuesday, June 
27. Most of the “early birds’ were members of the 
board of directors, for whom a meeting was scheduled 
Tuesday afternoon. From 6:30 to 8:30 in the evening 
the Crystal Room was opened for a get-acquainted or 
hospitality period. 

On Wednesday morning the exhibit 


hall was open 


for registrants to view the displays of manufacturers 
historical 
former 


the 
machines of 


mechines in 
office 


and the collection of old 
exhibit. Assembling the 


NOMDA PAST PRESIDENTS AT CLOSING 
LUNCHEON—Above: Gordon Miller, South- 
ern California Adding Machine Co., presi 
dent, with W. R. Shilling, Fort Pitt Type 
writer Co., Pittsburgh, Pa., firsts NOMDA 
president. Below left: Lamont Wood, Sr., 
Kansas City, Mo.; Earl DeGroot, DeGroot 





years was done expertly by William Simpkins of the 
Tiffany Stand Company. The interest shown by visi- 
tors was evidence of the excellence of the idea of pre- 
senting such a display. 

The first official assembly of the convention was at 
the luncheon on Wednesday in the Grand Ballroom. 
As president of the Chicago Office Machine Dealers 
Association, Larry Walter, Peter Paul Mechanical 
Service, welcomed everyone to the Silver Anniversary 
convention of NOMDA. Gordon Miller, Southern Cali- 
fornia Adding Machine Company, Los Angeles, Calif., 
NOMDA president, responded and took over as chair- 
man of the day. He presented those at the head table 
and then introduced the first speaker of the conven- 
tion, Carlyle Emery, vice-president of Ruthrauff & 
Ryan Advertising Agency, Chicago 

Mr. Emery’s address, titled “Action Is Power,” dealt 
with the necessity for aggressive salesmanship in the 
current economy. With population up 14 per cent 
and production up 92 per cent salesmen are faced with 
a challenging opportunity. Mr. Emery is convinced 
that there is nothing wrong with America today that 
sound and active selling can’t cure. Theories and 
plans are not enough. It is in action that ultimate 
power resides. 

In order to dramatize the fact that action is power, 


Mr. Emery called on Stage Star JoAnne Shelly, who 
went through all the actions of singing without utter- 
ing a word while a phonograph record was played. Her 


pantomimic presentations ran all the way from Betty 
Hutton to Al Jolson. 

Mr. Emery concluded by saying that beaten paths 
are for beaten men. By striking out in new directions 
with fresh viewpoints and enthusiasm success is an 
achievable goal 

Speaking on the subject, “Modernizing Your Store 
Front,” E. A. Lundberg, manager of architectural 
development and design, Pittsburgh Plate Glass Com- 
pany, said that a store that has not been modernized 
does a merchandizing business an injustice because 
it fails to express the up-to-date character of the 
business. The average prospect forms his opinion of 
an establishment from the appearance of the store 

The remainder of Mr. Lundberg’s presentation con- 
sisted of slides projected on a screen. The first series 
showed a bakery store in various stages from 1910 to 
1950. The next group revealed a department store 
from 1900 to 1950. All other slides were of a number 
of different types of stores in modern dress. Following 
a short question and answer period, the general meet- 
ing was adjourned to permit the holding of a business 
meeting for members only. 

At the business session President Gordon Miller func- 
tioned as chairman. He presented his annual report 
and referred to the appointment of Harold Mann as 
executive secretary. He told of visits with a large num- 
ber of local associations in various parts of the country 


Typewriter Co., Kalamazoo, Mich.; Irving 
Ritchie, Typewriter Distributors, Inc., New 
York City: Jim Ward, Shipman-Ward Mfg. 
Co. Below right: C. Elmer Anderson, Ander- 
son Typewriter Co., Pasadena; Jack Macon, 
Ames Supply Co., Atlanta; Bob Randazzo, 
General Typewriter Co., Kansas City, Mo. 
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and of his talks with manufacturers for the purpose of 
solving some of the problems attendant upon manufac- 
turer-dealer relations. 


Harold Mann reported as executive secretary, describ- 
ing the routine operations of his office and giving some 
details concerning NOMDA’s campaign to have the 
excise tax on office machines removed or reduced. At 
present it seems probable that it will be changed from 
ten to five per cent. Other projects in work are the 
Blue Book of Office Machines, the membership roster, 
the NOMDA Spokesman and counter and window 
cards. It was reported that 132 members have been 
added since the 1949 convention and that a low cost 
group life insurance plan for NOMDA members is ex- 
pected to be available within a short time. 


A brief report from the association’s legal counsel, 
Charles Krause, preceded an equally brief report by 
Miller Huggins, chairman of the manufacturers rela- 
tions committee. Surveys are being made, according to 
Mr. Huggins, so that definite reports will soon be pre- 
sented to association members through the secretary’s 
office. After the names of Charles Meyers, Miami, Fla., 
and Irving Ritchie, Typewriter Distributors, Inc., New 
York, N. Y., were added to the nominating committee, 
the meeting was adjourned and everyone was urged to 
visit the exhibit hall, which was kept open until 10:00 
p.m. 

Large Group Tours Victor Plant 


Highlighting the activities on Thursday, June 29, was 
a special tour of the plant of the Victor Adding Ma- 
chine Company at 3900 N. Rockwell St., Chicago. Two 
special buses transported 112 enthusiastic registrants 
to the plant from the Palmer House, the conducted tour 
through the extensive three-story plant beginning 
about 9:30 a.m. In order to permit close inspection of 
manufacturing and assembly processes, the visitors 
were separated into groups of from four to six, each 
group being accompanied by a well-informed guide. 
Among the high spots of the tour were punch presses 
in action, spring manufacture and inspection, temper- 
ing of metal parts, precision assembly work, tool and 
die design and manufacture, and inspection of the 
plant’s sales and accounting offices. 


The guides revealed that in the large electric models 
3500 total parts and 2000 different parts were utilized, 
while in the small machines 2500 total] parts were as- 
sembled. Those making the trip were enthusiastically 
unanimous in the opinion that the personal inspection 
of manufacturing processes gave them a much better 
impression of the problems of production and knowl- 
edge of Victor products than they had previously. 

On Thursday morning those who did not visit the 
Victor Adding Machine Company factory spent tinte in 
the exhibit hall. After luncheon in the Grand Ballroom 


AT LEFT— 


1. Ed Piahl, Adding Machine Sales & Service Co.; E. J. Knecht and 
R. T. Seaman, both Peter Mechanical Service; R. A. Novak, Ohio 
Business Machines Co., all of Cleveland, Ohio. 

2. Don Seibel and W. E. Anderson, both Siekert & Baum. Milwaukee. 
bn pe A. R. Letner and D.W. Mellen, both Marr Duplicator Co., 

hicago. 

3. Roscoe Benge, Codo Mig. Corp.; Van Haverton, Van's Expousice 
Co., Peoria; Mrs. Haverton; Mrs. Benge: Joe Falbo, Codo Mig. Corp. 

4. Bill Glendinning, Ed Reuter, H. S. Locke, O. M. Wilson and Paul 
Going, all Mittag & Volger. Inc. 

5. Bill Steiner, portable sales manager: Dan Earle, New York; Ran- 
dall Shenton, Minneapolis; Robert Manning, Detroit, and Tiny 
Parker, Chicago, all Underwood may ortable division. 

6. George C. Witzel. Royal Typewriter Co.; Don C. Greever, Greever's 
Office Machine Co., Hutchinson, Kans.; Liston Jackson, Fort Worth 
Typewriter Co., Fort Worth, Tex.; J. J. Konrath, Royal Typewriter 
Co., St. Louis, Mo.; Sam Steeves, Steeves Typewriter Co., Kansas 
City. Kans. 

% & ¥ McHale, Peter Paul Service, Cincinnati: Don Coumbe and 
Steve Kantor, both Shipman-Ward Mig. Co.; R. H. Kiefer, High's 
Office Supply. Medina, Ohio; R. T. Armand, Randmar Piatens and 
Parts, Montreal, Canada; C. A. Bollinger, Lakewood, Ohio. 

8. Mr. and Mrs. Earl DeGroot, DeGroot Typewriter Co., Kalamazoo, 
Mich.: G. W. Edmunds, International Cash Register Parts Co.; 
A. D. Morrison, Universal Cash Registers. London, Ont.. Canada: 
Stanley Hayman, Central Typewriter & Adding Machine Co., Wash- 
ington, D. C.; W. L. Leeds, Federal Cash Register Co., Kansas 
City. Mo. 

a W. Murray. Roger. Marie and Marguerite Lambert, John Burke 
and Roger Lambert, Jr., all Maso Steel Products. 

10. Dal Marvil, Ames Supply Co.; T. G. King, Cray Bros.. McKeesport, 
Tenn.; Jack Dorris, Ames Supply Co.; Mrs. James V. Proctor, ce 
Machine Supply Co., Des Moines, lowa: Mrs. A. Robinson. New 
York City; Bil es, Ames Supply Co. 
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NOMDA Vice-president E. J. Toussaint, Central Dupli- 


cator & Typewriter Company, Camden, N. J., took 
charge as chairman of the day. After presenting eight 
heads of local associations, Mr. Toussaint called on 


Jack Weiner to tell of some of his “Television Expe- 
riences.” Instead of talking himself, Mr. Weiner asked 
John Dunne of WBKB to demonstrate just how he 
publicizes Mr. Weiner’s business over Channel 4 on the 
“Window Shopping Show.” Mr. Dunne went through a 
video presentation of a typewriter and an office ma- 
chine stand. Mr. Weiner returned to the microphone 
and told about the success he is experiencing in the 
use of television advertising 

The next speaker was Hugh L. Clary, president, Clary 
Multiplier Corporation. On the subject, “Business Ma- 
chine Dealers in the World Today,” Mr. Clary said that 
office machine dealers are contributing heavily to the 
welfare of the United States by providing tools for the 
offices of the country. Because the investment in office 
machinery is insignificant in comparison with the in- 
vestment in production machinery, Mr. Clary believes 


both Victor Adding Machine 
Atlanta, Ga. 


l. E. A. O’Brien and W. E. Buchanan 
Co.; C. B. Acox, Durrett Typewriter Exchange 

2. Bob Goldblatt. Star Typewriter Co., Chicago; J. B. Clark, Associ- 
ated Impression Products, Chicago: G. C. Eppler. Marstan Type- 
writer Co., St. Louis. Mo.; Harvey Miner. Miner Business Machines 
Kankakee, IIl. 

3. E. Kettman, C. D. Fayling and George C. Witzel. all Royal Type- 
writer Co.; C. Burns Marvil, Ames Supply Co. 

4. Four Chicago convention committee 
mond, Ind., registration; Bruce Brown, Bruce Brown, Inc., Chicago 
co-chairman; Jack Weiner, Belmont Typewriter Sales & Service 
Chicago, chairman; L. K. Walter, Peter Paul Mechanical Service. 
Chicago, finance. 

5. William R. Brown, sales promotion manager: 
sales manager, portable division; H. A. Hicks 
agg division; Roy Shoup. Chicago manager 

c. 


chairmen—Jack Teeter, Ham- 


James M. Hackney 
vice-president, dealer 
all Remington Rand 


16 








there is a great opportunity to sell office equipment to 
business houses so that office efficiency will begin to 
match factory efficiency. New office machine models 
each year open a big market for replacement of obso- 
lete machines. Mr. Clary concluded his remarks with 
a statement about the great need for a body of pro- 
fessional office machine salesmen. 

Next to address the meeting was James H. Hackney, 
sales manager, portable division, Remington Rand, Inc. 
Speaking on the subject, “The Dealers’ Market for 
Portables Today,” Mr. Hackney expressed optimism 
about the future of the portable typewriter business. 
He stated that we are now in an economic cycle where 
creative selling is a necessity, Even a good product does 
not sell itself. 

Since portables have reached the point where they 
are considered home appliances, their market potential 
is tremendous. It is expected that 500,000 machines 
will be produced this year. To help market this great 
number of machines manufacturers will spend more 
money for consumer advertising than ever before. That 
fact, coupled with many other types of dealer helps, 
will make 1950 a great year for the sale of portable 
typewriters. 

Next on the program was Wesley H. Beckwith, sales 
manager, portable division, Royal Typewriter Company, 
who presented “Ten Ideas for Creating Summer Sales.” 
Briefly the ideas offered by Mr. Beckwith were as fol- 
lows: 1. Back-to-school layaway plan. 2. Christmas 
layaway plan. 3. Rentals to summer school students. 
4. Use a summer sales force made up of students. 5. 
Conduct “Summer Special” sales. 6. Write to old cus- 
tomers. 7. Write to high school graduates entering 
college. 8. Run a contest. 9. Help summer buyers learn 
touch typing. 10. Forget that it’s summer. 


Ribbon and Carbon Manufacture Discussed 


Frank Cooper, president, Codo Manufacturing Com- 
pany, was the fifth speaker of the afternoon. Using 
motion pictures and a number of exhibits, Mr. Cooper 
made a very interesting presentation of the subject, 
“How Ribbons and Carbons are Made.” Referring to 
carbon papers first, he described some of the produc- 
tion processes and then made some explanatory com- 
ments as a film was run showing coating and cutting 
machines, boxing and wrapping, The manufacture of 
inked ribbons was also shown in motion pictures. After 
the film was completed, Mr. Cooper displayed some 
samples of cotton fibres, ribbon fabrics, inks and the 
ribbons themselves. 

As chairman, Ed Toussaint introduced himself as the 
last speaker of the day. He spoke with enthusiasm on 
the subject “There Is Good Profit in Selling Duplicators 
and Supplies.” The business is not only profitable, ac- 
cording to Mr. Toussaint, but it has big volume poten- 
tial. The original sale of a duplicator is only the first 
step. Most duplicators will use up in one year supplies 
costing more than the price of the machine. It is advis- 
able to put an experienced man in charge of a dupli- 
cator department. If possible he should be sent to the 
factory of the manufacturer for special sales and prod- 
uct training. Every salesman should be thoroughly 
trained in the making of demonstrations because a 
demonstration will overcome most objections voiced by 
a prospect. A co-ordinated promotion program of ad- 
vertising, display and personal selling will get results. 
The speaker assured his listeners that they were pass- 
ing up a lot of profitable business if they failed to 
push the sale of duplicators and supplies. 

A panel discussion on typewriters was the last event 
on the program. Headed by Robert Randazzo, General 
Typewriter Company, Kansas City, Mo., a past-presi- 
dent of NOMDA, the panel was composed of James P. 
Ward, Shipman-Ward Manufacturing Company; Jack 
Weiner, Belmont Typewriter Sales & Service, Chicago; 
Paul Cockrill, Indianapolis Typewriter Company, Indi- 
anapolis, Ind.; Irving Ritchie, Typewriter Distributors, 
Inc., New York, N. Y.; Edward Toussaint, and C. L. 
Jones, Office Appliance Mechanical Institute, Spring- 
field, Mo. 
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CAUGHT BY OA’s CAMERAMAN AT NOMDA’s 25th ANNIVERSARY CONVENTION 
wers, Chicago distributor, and Ewald Mayer. sales 9. Gonnep Gould, Capitol School of Typewriter Mechanics, Washing- 
both Safeguard Corp. ton, D. C., showing new typewriter mechanic's rule. 
sident Miller invests President-elect Toussaint with the 10. Mrs. Liebe; James Liebe, L. c. Smith & Corona Typewriters, Inc.; 
office. suaat, Doane. Dextts Lamar | Co., Baxten., wane Mrs. Peeno: 
aidan r lea: “Becky” om Murrin, Murrin Equipment Co.. La Salle, Ill. 
eee Seer ann, MSpringheld. Me.1 ll. George Herrman and A. J. Wright. both Master Addresser Co. 
Magnetic Corp. of America. 12. Jack Prisant. Chicago representative, and Jack Lang, sales man 
tchie. Typewriter Distributors, Inc.. New York City: ager, both Cramer Posture Chair Co. 
Toussaint, Camden, N. J.: Ellen Waedekin;: J. O. Waede- 13. Robert Miller, Miller School Supply Co., Hammond, Ind.; B. J. 
zn Typewriter & Office Machine Co., Milwaukee, Wis. Hamill, Wolber midwestern representative: M. J. Dacy, Wolber 
haffee Office Machine Co., Kansas City. Mo.; George sales manager; I. A. Losey, Cleveland Wolber dealer. 
itol School of Typewriter Mechanics, Washington. 14. Bob Dunn and William Fritz. both General Binding Corp. 
Chatiee, Chatiee Office Machine Co., Kansas City 1S. Pres. Gordon Miller with his 75-year-old mother, Mrs. Marian W. 
1an, Clary Multiplier Corp. Miller of Boston, Mass. 
ins. Tiffany Stand Co.; Art Benassi, St. Louis Typewriter 16. C. D. Fayling, Royal Typewriter Co., Chicago; E. D. Cook, Type- 
i Wolf, Tiffany Stand Co. writer Inspection Co., Tee. Ohio; Mr. and Mrs. Bob Goldblatt. 
igh. Richard Hoyt and R. A. Miller. all Duplicopy Co.. Star Typewriter Co., Chicago; Cortez Peters, world’s portable 
speed champion. 
sales manager, and M. Schumacher. Chicago sales . Don C. Greever, Greever’s Office Machine Co., Hutchinson, Kans.; 
e, both Metal Specialties Mig. Co. Lamont Wood, Sr., and Louis F. Wood, both of Kansas City. Mo. 
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The subject of dealer advertising of typewriters was 
discussed by Paul Cockrill. He asserted that the time 
to advertise is every week of the year. Irving Ritchie 
answered the question, “Why are prices on used ma- 
chines so high at present?” by saying that the law of 
supply and demand is working. Used machines are 
scarce. As a result prices are high. 

A number of other subjects related to typewriters 
were discussed prior to adjournment. As on Wednes- 
day, the exhibit hall was open all evening up to 10 
o'clock. 

From nine o’clock to noon on Friday morning the 
exhibit hall was again open. At 10 o’clock a large num- 
ber of dealers gathered in Room 14 to participate in 
the panel discussion on adding machines and calcu- 
lators. The panel of experts was composed of C, R. 
Chappell, Peter Paul Mechanical Service, Pittsburgh, 
Pa., chairman; Sam Smith, Remington Rand, Inc.; 
Frank Allin, Victor Adding Machine Company and Gor- 
don Miller, NOMDA president 

Initial discussion centered around the idea of estab- 
lishing standards for grading rough machines. No con- 
clusion was reached. Most of the dealers present were 
interested in finding out why eight-column or larger 
capacity machines are not available for distribution 
through dealers. The problem seemed to be related to 
the exclusive agency idea. After a number of pro and 
con talks it was suggested that a questionnaire be sent 
to all NOMDA dealer members to get a composite opin- 
ion that could be placed before manufacturers. 

At the luncheon on Friday, President Gordon Miller 
introduced eight past presidents of the association, all 
of whom were given places of honor at the head table. 
Three other men were introduced because at the lunch- 
eon. They were meeting each other for the first time 
in 50 years. All three had worked in the old Oliver 
typewriter factory in Woodstock, Ill., at the turn of the 
century. They were C. A. Bollinger, Lakewood, Ohio; 
Tip O’Neil, Royal Typewriter Company and Bruce 
Loery, Woodstock, III, 


Suggestions for Selling Adding Machines 


As chairman of the day, Liston Jackson presented the 
first speaker, Frank Allin, Victor Adding Machine Com- 
pany. Discussing the subject, “Selling Adding Ma- 
chines,” Mr. Allin said that the market potential is 
indicated by the fact that in 1949 more adding ma- 
chines were sold than typewriters. However, sales don’t 
come just because of potentials. Promotion must be 
planned and carried out. Of the two basic ways of 
selling—specialty and store—specialty selling is the 
best for adding machines. Since the adding machine 
has become almost a consumer item, it needs to be 
available at numerous places. That makes it a natural 
item for dealer distribution. In summing up, Mr. Allin 
referred again to the great potential, the need for 
sound merchandising and promotion, and the advisa- 
bility of selling by the trial installation method. 

William Steiner, sales manager, portable division, 
Underwood Corporation, was the next speaker. In ex- 
planation of the title of his address, “Created Sales Are 
‘Plus’ Sales,” Mr. Steiner said that it is after the initial 
sale is made that creative selling begins. It is worth- 
while to explore the possibilities of additional sales to 
single item buyers. This can be done by asking a few 
questions about the customer’s needs or the equipment 
he is now using. Another way is to offer to make a 
survey of the customer’s office from the standpoint of 
machine ages and machine needs. “Plus” sales are 
available, but they don’t come without special plan- 
ning and effort, 

The last speaker before adjournment to the Red 
Lacquer Room for the election of officers was Sam S 
Smith, sales manager, adding machine dealers division, 
Remington Rand, Inc. Mr. Smith spoke about “How to 
Ask for the Order,” filling in details of an outline 
printed on cards which were distributed to everyone 
present. His first statement was, “Don’t hint for the 
order—ask for it—but ask so that it will be difficult to 
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say ‘No’.” Following the outline, he discussed “The 
lead-in,” which involves a question calling for a minor 
“yes” decision; “the bridge,’ which calls for the as- 
sumption that the “yes” to the lead-in question stands 
for the prospect’s approval of the salesman’s products, 
and “the close,” which requires asking for the order by 





1. H. E. Holmberg, J. Adragna, New York, and John Hokenson, sales 
manager, all Hart Mig. Co. 
2. E. Kerns, Speed-O-Print Corp.; Nick Crain, Crain Office Supply 


Abilene and Odessa, Tex.; S. Graff, Speed-O-Print Corp. 
Codo Mig. Corp.; Elmer Young, Sr., Young Office 
Chicago; F. S. Cooper, Codo Mig. Corp. 


General Typewriter Co., Salt Lake City; Jim Ward 
Mig. Co.: Toon Walling. Dearborn Office Machine 


3. Roscoe Benge 
Machine Co 

4. Franz Schreyer 
Shipman-Ward 


Sales & Service. Dearborn, Mich.; Mrs. Walling, John Stifter. Allen 
Typewriter Co., Detroit, Mich. 

5. Clarence Bush, General Typewriter Co., Washington, D. C.; Earl 
DeGroot. DeGroot Typewriter Co., Kalamazoo, Mich.; Louis de 
Sciose, I-X-L Typewriter Co., Denver. Colo. 

6. Ed Toussaint, NOMDA president-elect Mrs. Jimmie White, Jimmie’s 


Typewriter Shop, Texarkana, Tex.; C. R. Chappell, Peter Paul Me- 
chanical Service, Pittsburgh, Pa.; H. E. Steinke, Upper Darby, Pa. 
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a multiple ice question based on the approval as- 
sumed in “the bridge.” The last part of Mr. Smith’s 
ilk was devoted to the several steps that can be used 
answering objections. He concluded by saying, “Al- 
vays let the customer ‘save face’.” 


President Miller presided at the business meeting 
He read a letter from the Montreal Convention and 
Tourist Bureau inviting NOMDA to hold its 1951 con- 
vention in Montreal. Because of the decision reached 
in Los Angeles last year the annual assemblies are defi- 
nitely scheduled for Chicago in 1951 and 1952. In con- 
sequence the invitation had to be declined. 


The next order of business was the annual election 
of office directors, conducted by Sam Hutter 
Check Writer Corporation, New York, N. Y. The com- 


plete list \ presented earlier in this report. Presi- 
dent-elect Edward Toussaint was called to the rostrum 
where he made a brief acceptance speech 
Reportil for the manufacturers relations commit- 
tee, Miller Huggins, chairman, said that a survey 
among members had resulted in the listing of a num- 
problems which need solving. What the prob- 
lems are and some suggested solutions will be published 
in the NOMDA Spokesman in the near future 
Charles Meyers, Miami, Fla., gave the report of the 


per ol 


resolutior mmittee, which consisted of thanks to all 
who had ] ticipated in making the convention a suc- 

H. S. Raymond, insurance specialist, told about the 
All-in-One Insurance for Office Machine Dealers” he 
had deve é for dealers in the Chicago association 
He dist ite forms which he suggested for use in 
ipplying for a similar all-coverage insurance in other 

1es 

Time | luring the day’s program resulted in the 
virtual elimination of the scheduled “Cost of Doing 
Business” panel that was to have been conducted by 


Harvey Miner, Miner Business Machine Company, 
Kankakee, Ill 


{ five groups of high school girls and boys in typing 
ontest at the Chicago Fair, conducted by Chicago Board 
of Education and sponsored by the National Office Ma- 
chine Dealers Assn. 

Winners and officials—Arlene Podewell; Muriel Julian: 


director Division of Vocational Education, Chicago Board 
of Education; Bruce Brown, Bruce Brown, Inc., Chicago, 
o-chairman Chicago convention committee; Jack Weiner, 
Belmont Typewriter Sales & Service, Chicago, chairman 
Ch onvention committee. 
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sity for cutting costs before cutting prices. In order 
to cut costs, it is necessary to have a record of operat- 
ing costs. One very high cost seldom recorded is that 
of employee turn-over. 


Four others were to have made presentations as 
members of the panel, but lack of time prevented their 
doing so. It is hoped that their material will be distrib- 
uted through such channels as the trade press or the 
NOMDA Spokesman. The men on the panel were Clar- 
ence Bush, General Typewriter Company, Washington, 
D. C.; Miller Huggins, Anderson, Ind.; William Garri- 
son, Marietta Office Supply Company, Marietta, Ohio, 
and C. L. Jones, Office Appliance Mechanical Institute, 
Springfield, Mo. 


Typing Contest at Chicago Fair 


NOMDA evening at the Chicago Fair was celebrated 
on Friday. The big event was a speed-with-accuracy 
typing contest held on an outdoor stage. Sponsored 
by NOMDA and conducted by the Chicago Board of 
Education, the contest was participated in by boys and 
girls representing a number of different high schools 
in Chicago. Nearly 150 took part, about 30 typing at 
one time. There were five groups of contestants—gen- 
eral high school, one year of training; vocational high 
school, one year of training; general high school, two 
years of training; vocational high school, two years of 
training, and junior college. Each contestant received 
a certificate of proficiency signed by the executive sec- 
retary of NOMDA. The five winners (one in each 
group) received a typewriter as a prize. The donors 
were as follows: Adroit Office Equipment Company, 
Chicago; Young Office Machine Company, Chicago; 
Central Typewriter Exchange, Chicago; Paillard Prod- 
ucts, Inc., New York, N. Y., and R, C. Allen Business 
Machines Company, Grand Rapids, Mich. 


Edwin A. Lederer, director of the division of voca- 
tional education, Chicago Board of Education, was in 


Mr. Miner spoke briefly about the neces-general charge of the contest. He explained the rules 





3. President-elect Toussaint receives the congratulations 
of the master-of-ceremonies in charge of the typing contest. 

4. William Hauben, All Makes Typewriter Exchange, Chi- 
cago, who sang several numbers during the contest in- 
termission. 

5. Contestants and their prizes: Arlene Podewell, Calumet 
High School: Muriel Julian, Manley Vocational High 
School; Shirley Anhalt, Jones Commertial High School: 
Jane Corbett. Wilson Junior College; Enid Stenn, Hyde 
Park High School. 
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under which the students were to type and then intro- 
duced the teachers who were present as judges 

When results were tabulated, the following were pro- 
nounced winners: Group one, general, Enid Stenn, Hyde 
Park High School; Group one, vocational, Shirley An- 
halt, Jones Commercial High School; Group two, gen- 
eral, Arlene Podewell, Calumet High School; Group 
two, vocational, Muriel Julian, Manley Vocational High 


School; Junior College, Jane Corbett, Wilson Junior 
College. 
On Saturday the exhibit hall was open from nine 


o’clock in the morning until four o’clock in the after- 
noon. During those same hours Rocky Jones, president 
of the Office Appliance Mechanical Institute, conducted 
a clinic for mechanics and service men. The new offi- 
cers and directors met in the afternoon, closing in time 
for attendance at the annual banquet in the Grand 
Ballroom. 
Hold Annual Banquet 


Following the custom of the past several years, C 
Elmer Anderson, Anderson Typewriter Company, Pasa- 
dena, Calif., past-president of NOMDA, acted as master 
of ceremonies at the annual banquet. Officers were 
introduced and thanks were expressed to Jack Weiner, 
Marjorie Vowell, Bruce Brown and the various com- 


mittee members. A wrist watch was presented to Gor- 
don Miller, retiring president. Among those at the 
speakers’ table were the mothers of Mr, Miller and Mr. 
Anderson. Albert Tangora, long world’s champion typ- 
ist and now a dealer in Evanston, was introduced as 
was Lamont Wood, Midwest Typewriter Company, 
Kansas City, former president of the association. Spe- 
cial guests were student winners of the typing contest 
held at the Fair together with Mrs. Sidney, representa- 
tive of the Chicago vocational schools. 

Strolling singers and players furnished entertain- 
ment from seven to nine o’clock. Everyone then sang 
the Star Spangled Banner. An excellent floor show 
followed. Ballroom dancing was the final activity of 
the convention 

Ladies attending the convention found plenty of 
opportunity to enjoy themselves. On Wednesday they 
had lunch with the men and spent the afternoon tour- 
ing the office and plant of the Chicago Tribune or made 
a tour of the great Marshall Field & Company retail 
store. On Thursday and Friday mornings they attended 
Don McNeils’ Breakfast Club. Thursday afternoon they 
had luncheon at the Kungsholm restaurant and then 
visited Colleen Moore’s famous doll house at the Mu- 
seum of Science and Industry 





PRODUCT DISPLAYS WIN APPROVAL 


A record number of exhibitors (47), a record number 
of registrants (over 600) and a record number of hours 
when the exhibit hall was open (28) combined to make 
the product show a success. Following are brief descrip- 
tive references to displays, including products shown, 
company names and names of those in attendance 


THE EXHIBITS 


Abbott Coin Counter Co... New York 54, N. Y¥. 


were Models No. 7, No. 4-E, N X Abbott coin counter! 
machines, new aluminum curt cy tray N 7, Model No. 1 
electric machine, vault step, steel trays, d wstring bag. dri 
bag, duck bag, night dep: tor ‘ I l oin bag, ar 
other items of the compar , H I Bunce sales mal 
ager, was in charge of the t 

Addo Machine Co., Inc., New York, N. ¥.—-The company’s 
line of Addo-X ten-key addi: tins ‘ nes and Mult 
hand calculators was on ex} t ittend e were George 
Agrell, president of Addo Machine C it ind T. R. Agrell 


secretary of the company 


R. CC. Allen Business Machines, Inc., Grand Rapids 4, Mich. 
A full showing of new st ! tvpewriters. new 100 ane 
200 cash rewisters, new Mod lider and & electric sub 


tractor 1302, and, in additior f ime f Facit 


was presented by. the com] H rv Greene. director 
sales and Max Ludlow, | ee] x? e divisior 
ager, were in charge of tl 
Allen-Wales Adding Machine Div. New VYork, N. Y¥. Fea 
tured was the company s t t 1 be KK e¢ 
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hines J N Williams and Drur nd Gaines were i 
irze of the ooth 
Ames Supply Co., Chicage 6, Hl — Featured in the 
A s booths were the Whirl washer Agitor washer, the 
new baking and drying oven, and things pertinent to 
thelr Ine In charge of the exhibit vere CC. B. Marvil, sales 
anager, assisted by Harry Harms Jack Dorris. Hazen 
nes, president, J. Dallas Marvil, vice-president and general 
inager, and A. R. Ames, Jr Vice-president, were also pres 
tat the booth 
Atias Stencil Files Co., Cleveland, Ohio—lroducts displayed 
e! the tlas stencil files and hangers, plate files and 
ingers, and vertical files for blueprints, x-rays, maps and 
ngs 4] exhibited were the Atlas film file and Atlas 
ciency cabinet. The booth was handled by K. ¢ Wallace 
d Bill Tabb, assisted by W. E. Tabl Ir.. and K. J. Tabb 
Cash HKegister Finishers, Chicago, Ul.—The exhil con- 
sted of a ce plete finishing service for dealer cash 
Ster quipment, featuring grai x and finishes Also 
vn was the ew Sweda itemizing cash register The 
hibits were under the supervisi« of E. J. Pratt 
Chaffee Distributing Co., Kansas City 6, Mo. Lyn 
haft and Myr Chaffee were i harge of the booth in 
h Pet Tre Lum, the mechanics icant, was displayed 
Clary Multiplier Corp., San Gabriel, Calif. Adding ma 
} credit |! in cash registers aqupiex and tandard) 
shown K Adams, director f the dealer division 
‘ s charg: [ the exhibit assisted by W = Watkins 
| 4. Rommell, FE. E. Newton, J. A. ¢ s, Willi Brow! 
RR W Hatshaw ind A Hanrahan, distr t manag s 
Cramer Posture Chair Co. Ine., Chicago 6, Hl. F Crame 
! f standard sture chairs, Hi-M«¢ posture <« rs, new 
OFFICE APPLIANCES, August, 1950 





r- 
he 
Ar 


as 
1y, 
Ee - 
2st 
a- 


n- 
ng 


of 


of 
Py 
r- 
le 
il 
dd 
"y 
n 


OFFICE APPLIANCES, August, 1950 








office machine stands, cushions and office machine pads was 
displayed. In charge of the booth were Jack Lang, sales 
manager, and Jack Prisant, factory representative. 

Crescent Industries, Ine., Chicago, UL-—Exhibited were the 
new Steno dictating machine by Crescent, the companion to 
the Steno, the H-22Al1 recorder, and accessories. Attendants 
at the booth were Herbert Gefvert, Hal Gefvert, J. D. 
Edwards and Mrs. Marilyn Kramer 

Duplicopy Co., Chicage, Ul.—A full line of Duplicopy prod- 
ucts including liquid duplicator Models A-3 and H-44; purple 
spirit unit master sets, duplicating fluid, cleansing cream, 
spirit carbon, spirit master paper, Everbrite spirit and 
cabinets was displayed. Richard A. Miller was in attendance 

Federal Cash Register Co., Kansas City, Me.—Kyle W 
Leeds supervised the display of Federal cash registers 

Ferris Mfg. Co., Bridgeport 3, Conn.—Stanley Dulski was 
in charge of the exhibit of the hand and electric Ferris file 

General Binding Corp., Chicago, Il.—-Featured were plastic 
binding equipment and presentation portfolios William 
Fritz, Robert Donohue, W. N. Lane, and R. T. Dunn were 
in attendance. 

Hart Manufacturing Co., St. Paul 4, Minn.—-Exhibited at 
the convention was the Hart line of duplicating machines, 
and mimeograph supplies. In attendance were H. E. Holm- 
berg, J. Adragna, and John Hokenson 

The Heyer Corp., Chicago 23, Ul.—Shown was the com- 
pany’s general line of products with emphasis placed on the 
addresser, supplies for all addressers, plus the new pack- 
aging for their line of spirit carbons. The booth was handled 
by Charles H. Lee, Claude B. Booth and John Opager. 

Indiana Cash Drawer Co., Shelbyville, Ind.—VProducts dis- 
played included Indiana autographic cash register, Allen- 
Wales cash drawer combination, Remington Rand cashiers, 
Smith-Corona cashiers, Victor cash drawer combinations, 
Underwood-Sundstrand cash drawer combinations, and the 
Indiana under-counter cash drawer On hand to receive 
visitors were Richard Showers, secy.-treas.; Joseph Showers, 
vice-president, and Forrest Abel 

International Cash Register Parts Co., Chicago, Il.—Prod- 
ucts exhibited consisted of the company's entire line of 
approximately 3,000 high mortality stock production parts, 
and their major line of so-called “dress-up items” for cash 
registers. Also shown were simulated 6000 Class keyboards 
and 1900 Class keyboards In attendance were G w. 
Edmunds, manager; G. E. Beals, sales manager, and Florence 
Armstrong, receptionist 

Magnetic Corporation of America, Chicage, Ul.—The com- 
pany’'s display consisted of Dictascriber dictation-transcrip- 
tion wire-recording equipment, Dictascriber remote control 
dictation units and Dictascriber inventory-taking recording 
equipment. E. J. Alwing, sales manager; W. H. Ranson, 8S. A 
Ward, L jernstein, H jernstein and M. 8S. Schiff were in 
charge of the exhibit. 

Marr Duplicators, Inc.. New York, N. YV.—Electric- and 
hand-operated duplicating machines, stencils and accessories 
were displayed D. J. Martin was in charge of the booth 

Maso Steel Products, Chicago 5, Ul.— Typewriter and utility 
tables, and personal files were displayed under the direction 
of John F. Burke, sales manager, assisted by Roger Lambert 
and Jack Murray 

Master Addresser Co., Minneapolis, Minn.-E-xhibited were 
the Master addressers and supplies. George H. Herrman was 
in charge of the booth. 

Metal Specialties Mfg. Co., Chicago, Il.—A full showing of 
Contex Calculators, Presto staplers, paper punches and allied 
products was made. In attendance were L. 8. Doyle, sales- 
manager: Milton Schumacher, salesman, and Ruffino Zullo, 
demonstrator 

Mittag & Volger, Park Ridge, N. J._-Featured were inked 
ribbons for every kind of office machine, the new “graduated 
density” register rolls, carbon paper ribbons in all colors, 
plain and carbonized adding machine rolls and the new- 
formula M & V multilith ribbons, plus carbon papers of every 
variety. The M & V exhibit was attended by J. A, C ampbell, 


AT LEFT: 


1. Mac McFarren, McFarren Typewriter Co., Pittsburgh, Pa.; Ed Tous- 
saint, Central Duplicator & Typewriter Co., Camden, N. J.: J. W. 
Galland, Liberty Typewriters. New York City: J. A. Lyons, Reliable 
Typewriter & Adding Machine Co., Chicago. 

2. C. Elmer Anderson, Anderson Ty ewriter Co., Pasadena, Calif.; 
J. D. Romano, Valley T pase o., Fresno, Calif.; Marcus Har- 
witz, Regal Typewriter New York City; Arthur C. Benassi, St. 
Louis Typewriter Co., St. Youle. Mo. 

3. N. E. Fugate. Chicago Dictating Machine Co.; Marshall E. Neil and 
]. Douglas Edwards, both Recordit Corp.. New York City: Herbert I. 
and Hal S. Gefvert, both Crescent Industries. 

4. Mrs. K. C. Wallace, Mrs. M. Coup, Mrs. K. J. Tabb. W. E. Tabb, Jr.. 
Mrs. W. E. Tabb. Sr., and Bill Tabb, Sr., all Atlas Stencil Files Co. 

5. John Stifter. Allen Ty) writer Co., Detroit. Mich.; A. Wright and 
George Herrman. beth Master Addresser Co.; L. M. Kirkbride, Polk 
Bros. Typewriter Co., Chicago; A. H. Kelistedt. Peoria Typewriter 
Co., Peoria. Ill.; Dean Borrensen, R. C. Allen-Woodstock. 

6. Liston Jackson, Typewsies Supply Co., Fort Worth, Tex.; Elmer 
Thi . Thi Office Equipment, Kewanee, Ill.; Vito and Robert 
Randazzo, both General Typewriter Co.. Kansas City. Mo.; Louis 
de Sciose, I-X-L Typewriter Co., Denver, Colo.; C. Elmer Anderson, 
Anderson Typewriter Co., Pasadena, Calif. 

7. Bert Swanger, Metropolitan Typewriter Co., Detroit; Joe Greenley, 
Standard Adding Machine Co., Detroit; Mrs. Rose Kanak, Joe Kanak 
and Don Kanak, all Kanak & Sons, Cicero, Ill.; R. M. Hyland, 
Shipman- Ae Mig. Co.: Mac McFarren, McFarren Typewriter Co., 
Pittsburgh. 

8. Mrs. Harr De Lucca, Montreal, Canada; Gladys Walter, Chicago: 
Marjorie Vowell, Central Bagge Exchange. Chicago; Mrs. Har- 
vey Miner, Kankakee, IIl.; Winifred Gallagher. Canadian Office 
Machine Dealers Assn.; Mrs. C. RB. Chappell, Pittsburgh. Pa.> Mrs. 
Gordon Miller. a Angeles. “Calif.; Mrs. R. G. Starling. Ponca City. 
Okla.; Mrs. L. W. Reedy, Cushing. Okla 

9. Tom Stack, Stack Typewriter Co., Chicago. Ill.; Mrs. Tom Stack; 
F. S. Cooper. Codo Mis. Corp.; Mrs. McFarren. Pittsburgh Type- 
writer Co., Pittsburgh, Pa.; Cecil Stack: Mrs. Roscoe Benge: Pat 
Stack. Johnson-Stack Co., Chicago; Miss Mary Stack, Stack Type- 
writer Co.; Mrs. Jim Ward. Chicago. 
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general manager; H. 8S. I | : fl vere feature re< } i 
Going, Chicago branch 1 I jas. H. ] vel i r fo! 
mid-state representative re est ‘ Cag t 
tative, and O, M. Wils : ff Shalleross Co., Philadelphia 43, Pa. > ster 
M & V ting nad &S ler lot t eT! rit 
Ohmer Corp., Dayton 1, Ohio O} I vers x ‘ inder the n « H rt L 
cash registers were t cross president ] ‘ 1 ¢ rl 
Ralph K. Ulrich, vice-pre t! Shipman-Ward Mfg. Co., Chicago, Ul. 
manager; H. O. Whistler el ne of } G lrich plat eedr gitex 
George Jackowski, field I I ‘ ' s genuine rite t type- 
Old Town Ribbon and Carbon Co., Ine., Brooklyn 17, N. Y. ( . ipplie ials: J er- 
The display of spirit duy ] I rbo! aper, gz, nicke iting 
ribbons, and carbon pay \ ) ing ‘ es The ¢ } ‘ 
vice-president and gene! nde I j W Hvland,. Steve K B Le« : ree 
machine specialist r Coumbe 
Olivetti Corp. of America, New York, N. ¥ x1 t L. C. Smith & Corona Typewriters, Inc., Syracuse 1, N. Y. 
emphasized the Olivett <hibit i of Smith-Cor r ' ilent 
A. Cavalieri was in cl ! t ~ ith -¢ ! Lj nas ‘ rona 
Peirce Wire Recorder Corp., Evanston, I hi ish drawel! | ne Mi rs 
complete line of Peir ( I MicCo 4 resident T . 
recorders. Charles P. | t oO! Wir | ( ZO 
sales manager, were it = Sousonge I) K Witt 
Permoflux Corp., Chicago, Il r Milwauke: ew nagrer 
dictating machine) w por nd Galland, I ‘ \ \ 
Gordon R. Salzmar a re Speed-o-Print Corp., Chicago 11, Hl N Lil t Mod« 
tives vlinder. L ' ‘ with 
Polk Brothers, Chicago, I! te ( y deluxe Tilt-¢ 
Smith-Corona office odel O-( } | turan ’ , 
Polk Bros Typewriter ¢ r eral ’ ‘ were 
5. Polk S ill finish 
Precisa Distributors, Inec., Seattle 4, Wash ea the le 
convention was th comy t x , iisplay Ss | ‘ E ] Ker? t 
cash drawer macl cent iels were j 
hew Improved electric I I liffany Stand Co., Poplar Bluff, Mo 
and Kk. Widmer, Swiss tf { i ne < e busine } e the 
Print-O0-Matie Co., Chicago, Il t I f i n top and 
©-Matice card printe! how rel 
tured The booth wa att ¢ é I t 
Remington Rand, Inc., New York 10, N. ¥ é i nderwood Corp., New York 16, N. ¥ 
Remington personal type t é nv’s t e of port riter , ing 
(Model 7) personal typ ! ; VW C ner. whole : 
ing machines, open \ Sat . 7: ‘ : ted 1} Ka rl. I, 4 
Equipment Co., Linge ipplis a >. H. Park Her t 
carbon papers and it | pew! sentative ; 
tendance at the convent I Vietor Adding Machine Co., Chicage, Ul. 
dent and general sa d ’ dels f \ tine 
Hackney, Smith, Haig, M I ! ‘ e five ful ‘ ’ y f« 
Smith, Jr., Love, Bland, Gr ttend H ; 
Rex-Contex Distributing Co. New York, N. Y¥.-—! t ‘ er ©’ Brie i re! VW 
exhibited were Rex-Rota ! Bu fice dealer Or ) 
duplicator with pinpoint \l f , nvention ma the Vv t 
Sremate scemen-Cupeicator ' rex Weber Addressing Machine Co., Mt. Prospect, Il.—A re] 
liquid duplicator B. H ‘ . Weber \ \ nis » rn 
in charge of the bootl | C6 1 Jr... Mode H , ‘- ‘ : } 
Royal Typewriter Co., Inc... New Vork 16, NN. ¥ easing es was featur , : , We 
at the convention wet t \ ressing 4 Compan +1 ; . ep) 
ables the (older Ro ( DD . , ( urls -E Rit . 
vile t ay 7, aa ; 
ae gp Fae + = ro Wells Chair Corp., Chicago, III. 
booth were W H B rt é : > and 3 
division, assisted by | ritchard I I 
regional manager; G, ¢ \ ‘ 4 Wolber Duplicator & Supply Co., Chicago 14, Hl. \ 
manager, and W 4 O'N e displa of the various COPY-I rE l - 
Safeguard Corp., Lansdale, Pa nst t id t MlL-47 « I \ 
“H” lever and Instant Ix | ! t COPY kt liquid d 
front feed voucher ! COPY ‘ s! by 
machine ilso the Ll-ba chee] I. W f ind Ir 
writer The Safeguard 1 bootl 
‘ , re , ‘ . ‘ > . \ ] iT na ead 
CREATED SALES ARE typew you use it 
roy ‘ Tale. ‘ © yucs I 
PLUS BUSINESS r hu 2 pewriters 
By William W. Steiner, Sales Manager, Portable 
Division, Underwood Corporation. * : 
OME of you may be radius ow nid 
all, I create als thr n the ; on 
displays Just what I t ; ni aa. aiete 
Sales Are Plus Busine t , ‘ am tine 24 +t . 
just ordinary sal: t) I t ; minted 
them could be made by Speier. Si axes’ Jeni 
cent correct Thro ri \ j , , . ‘ 
plays, attractive t . 
have already cre . 
business with you t ; 
your customers \ } . I nH 
was an open door . a, ts . $ 
order book Too mar \ | - , . ay . . . it ent 
the order, didn't I I bale ! ; not e! : t 
[7 Or I sold hin ! I he | t é ‘ Or 
you did. But ifter ‘ ( t 
become creative 1) 
of that customer : : 
Here is where cre I 
that plus business car t this sur 
the fact that at any t ns At 
more than one offlk 
ness, the other one just t t Vertical Script Is Intriguing 
times is the de iding ‘ ‘ . . ‘ . . 
that’s it. The other ex] ; 
may say well, how n | ; - ite Pl 
plus business ~ Pert Ap 
Conversation Brings Business 
There are many wa t ' e t write ’ - 
business. One of the , I ‘ ' . 
of a certain dealer wv : t r Miss P 
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y S g Most es rtance to the industry And this report goes on to say 
he ‘ ~ king Right the It now considered necessary equipment for almost every 
0 s the vertica scr ilesman, student and businessman. In recent years sales of 
< types a few né it typewriters have risen fron : percentage of 
entir » the typewriter sales to a position very close to the half 
r e desire t sess . irk in the number of typewriters built This means 
t rler wl ise I ny single year if the industr s producing one mil 
e protal 7 ve hines one-half mi on f tl ‘ should be port 
£< pp WW S| = 
. rlv w 
er | ry Population Increase Adds Market 
r, W h leav ther ir figures for total portable typewriter sales 
p r est irket 1941 were 450, } nits But that is 1941 
t < I ! nine ear later in 19 I those nine years 
y t t tl I ! en a tremendous increas population and per 
i ‘ Ir 441 the popu r i at approximately 
v} s Est ites are that it wi be ywse to 152 million 
t id-19 That is ar I ease I per cent In popu 
$ per I} t thi t beca ‘ ‘ I lade to people 
> ' 7 ? Si pop t rease if market 
1 thar n babls wer n this country Ir 
ind Here's Another tdea There is ew rop ever! ur Thirty-four millior 
| , ’ at . t will o back to sel ind ere n September 
r , ae . f res sl d mean a ! t s the portable type 
- : ess They nd te rowins hool and college 
“ ; . one of the prime essentials to the insurance of 
> . prosperity in your business and our business. 
. , . nine rs = I 1941 ha br ht us tre hie ndous 
ray nae ‘ e of school and nera p t I but what about 
‘ : - buying power? Recently th United St es Department of 
‘ rp) > ‘ merce released figures on the t personal income 
a I or n the United States had increased fron 
: . “of ~ ~~ ' O00 ir 441 to over $ 2,000, 0 00 a year rate in 
_— . That in increase f re ! louble the personal 
: 7 r +) 4 ne ires 
J _ t re has. bes er lef te rease in the 
- . t of tl portable typewriter i home utility and 
ving e typewriter is tod t ‘ d as ar ndispen 
‘ abe i to better grades and brighter futures for students 
- des 1 the factors just er! e! ! bus per cent in 
Pp in } table typewriter ale er the 450,000 1941 mark 
’ modest sum] 1 on this basis the 
‘ né f mat t diay is over £ I ‘ So let's use 
that I've { mn nits for ) 
. r nol ré 
. P : ‘ } Big Market Just Ahead 
‘ ‘ right ‘ bu y y x months of 19 I é ready passed, but 
| } for , ‘ t remind you that aln f pe ent of the annual 
, lé If d tvpewriter sales are f m back-to-school throug! 
t self. Talk t ! 1. The industr must prod then, on the basis 
; Nomda Spol t 1,000 unit innual pproxi tely 325,000 port 
i 3 \ C . pewrite to meet the ! tf now through De 
il ber 1 this il 
, , he . \\ } now established o definit f market We 
‘ } \ tor what « r port ible typewrite irket has beer 
the factors which we ha examined show us what we 
reasonably xpect it to be 
—>- W re living and working ir n ¢ nomy that is definitely 
! mpetitive for the o! ‘ le ! which brings 
. . . +* “0 . } enge t ich of kK } f i nterested in the 
rHE DEALERS’ MARKET FOR nd the portable typewriter market only in terms 
> : . re tL 1h is bb ‘ ry” I wi ty his ow pro! nd his own oppor 
PORTABLE TYPEWRITERS TODAY ™ ape sda Rese feta | 
Ke s whereve \ ‘ CC} izo or 
By James H. Hackney, Sales Manager, Portable Sr went Senkets Boo Che Gt 
Division, Remington Rand, Inc. manutestutes af eantehie 4 iiteaieds aie wh i 
know what your ! rket portat typewriters 
7 } 1 her \ re whethe . 2 { ¥ or Creston Rut 
| 1 é ae I | the ex habit ire alte vi r cit than ir 
r ‘ t I say t bold th difference t 
é } ‘ sumer habit for por | riters t ‘ mall 
i th +4 2 aga ta : on 
¢ here W | I mean |} b ne hal | that ft 
t of the he peo] vi ire n Pp for portab 
t} er ré prospects for s, refris 
¢ eaners, radios, w hing n I ind ho« 
‘ { rhe peopl Cl o } ume needs f 
. product lo the peor ' ' (Let 
= va mi i, how t t} t } e } ne habit 
‘ etweer the “ ] +) ‘ , , init 
NOAMD A i —— 
} , he imerican Magazine ever ! re made 1 cross 
¢ tud buying } it ) t por ble type 
j } te! his ad ‘ ‘ ed en t be ery 
liffer I pe ‘ hen analyzed by 
‘ t Ir ! fr ) populatior 
the Y be f ‘ vl have 1 type 
‘A Creative Selling Era” rin the rat , : er cent and 48 
F ae. cn} \ I her I ‘ ! t no difference in 
. t ! hat . itv as against a 
mu I we iote you fror Rural 
etir J 0 « 1é 
} bette r ers W t l } ‘ t have the 
‘ res nd }t them ft t} r hig ho« 
~ é é eT were exce t t? j t hout the 
‘ ‘ } } a , gh " 
ti t p t ad t r ‘ 4 the 
‘ . ne 
ew lé re gy far f é re 
iding hit pewriter nd 1 
‘ ~ eT 1ifteé ‘ repre 
‘ | t \ tT try 
Y ' wit? it ma 
nO Per Cent Are Non-Owners 
é ner n tl | r izge t I 
F } f } rket turatior of 
t de é } first t of the homes 
é i the imerican Magazw } that more thar 
‘ f their readers did 1 typewriter 
! rr t I re é ‘ é l hool pop : 
tl e } ré iv d ed the number of 
‘ 1 t ‘ hird, we have the 
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rate at which the new tod y and you r t tl 
outmoding their predec f 1 lL eg of $18.50 is I x figur 
I do not know of any eg é é f } that fie é vary fron be f t! par 
ing themselves thar ure Tt t ] I t > ip to $20 ir ‘ r t But vou 
dealers rightfully expe hei f - f ture! presentative ! ' ifi 
turing sources to help f he f e f i! ‘ gener r re how 
sumers' buying tl fizurs vill 1} t t 
What then is act ent ‘ 
facturer cooperation t - W « t we have our «a t il bler 
writer market’ ‘ ' ¥ to get it a) ther 1 < 
Today dealers have bese ’ f ‘ zx mactl ‘ t 
ucts—products whos id e | ‘ rt ine nd the } throug ndis 
portable typewriters far e typew I r sto! g 
the industry has ever p dding ‘ ndustrv sr ( y el 
Advertising It's n f ! e t ‘ en } oe With the tio P 
writer manufacturer \ luct y vit ' ly expanding i ir tax 
total dollars spent and t re ’ ire ’ ‘ chine has be ‘ : , iit 
degree than in any other t for eve! , eon establ ' , 


Advertising Is Biggest Sales Help 








This combined id rt ! t any | << 
stitutes an invitation fe . ; De Howe r ‘ Jew lea 
ance by the mass marke ‘ ; : busine 
that th manufacturer Yew weal or the 

Finally, the helps tl t ‘ j : it the dding } t | 
helps which you i nr ‘ ae I idding é t t ' the 
selves will continue t } j requirement for r 1 ness 
market is your market } ive ts a idding Our o1 roblen 
and an opportunity for ¢ tt individu \ 

rhe limitations of bott t t ‘ the high sx ide! ospect 
me to adequately praiss n t i t t have one A ‘ f } ' p < 
industry There are no } or ' « es | 
of my sentiments when I nt 3 heir arithr ‘ i 
men represent the leader } ' t t achines 
longs to you \ ‘ e ha hecomse . every 

_—_ + they hav 
‘ i consume! Part ! low 
_" r + 2 t\ I é wit ddit r pu i Ver 
SELLING ADDING MACHINES te ‘inatances. arg gh 
‘ ce a ” ‘ 
By Frank Allin, Victor Adding Machine Company ! ng of cor ‘ 
| PONDERING ab } ; I ircl ue ne nu 
you'd first like t eal f t} ’ : ¢ it on ‘ 1a ent- 
machine market and ther , " ] ha ippe ‘ 
of the merchandising : Vill ir 
of our industry mr? , ‘ or gr ¢ ‘ & busin 
tions on how you <¢ f t \ Die Tor ber 
material which now cor , DI er 

This adding machi } ) Consumer Phase Is Here 
know that tir 1949 mor é efor 
were standard typewr y . 
spent on adding machir may a 
of $18.50 for every b ’ ha oO! 

When vou relate that f ! t empl s time wg ° . 
sizes the bignes of the ‘ it f t ft iT 

Is Harry Ma of ¢ f t wit table WW 
Harry, that means that ; ’ : 
ness establishments tl t Y 
$54,000 worth rf idd w rable 

W 4 <A. Johnstor } , 

Tenn. area, there w es £ S 

Woody Woodliff, wher ' te Thos ' ae 
iS00 business estal : the crear ‘ t Good 
available ttrac . - 

Johnny Romano, are } ther , vspaper , , 

5.400 business establis} ' r to that stre 
nits. J 
A “Tremendous Market" Is Available ercl 

I could go on and or ' ‘ 
figures and of course ‘ ' 1 ‘ ir a re 
ested tut by these exan 
there is a tremendou rY ! ‘ ge oir 

But let me emphasize t t t . ‘ , 1 part 
n business You have ts . or ‘ that « 
in order to get your prope Wir ' Dr re not H 
figures I have quoted ! ! r the rt 
your own territory : % I s é s 
it as a general staten t is g 
a territory much toe r 
We spread ourselve te } ' P eres 
idea that merely the I ‘ - 
additional sales and prof 

When you consider the f ‘ Hirt 
deliveries, service ca t T : 
points, I'm sure you'll fi 
seriously iffected After 
profit The Manufacturer Wants to Help 

Concentration of Effert Helps , j ae : ' 

Now of course i . 
is to Increase your ‘ HK it eid. ta id th 
which works just a Ve X pe you 
and the concentration « f amatioer é f f Ass 
tself will produce ner \ | fartures 
tried to indicate you d t f ’ : A, : aera 
front door to get a of t ‘ en sae 
or even handle . sale Be net ans . 
exactly how much tert Wher ut . 
draw the line l : 

First, vou ca I t ’ - A 

Sentative or you ’ 
keting study showing I t t ; eT ne on 

ing for you of the pri: =i “ 

city Next, of course ' . ne wag : 

business establishment +} 7 

office machines industr rit . 

standard typewriters s I st v wl } \ . Fe 
s with business estal } ter \\ 

Your next step would 1 , te 
analyze vour own facil t Li 
determine what percentas S ‘ 
area you can rightfully exy 
the number of busines 
the $18.50 figure I 


the anticipated volun 
have decided to ex« eT | 
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A pile f unopened magazines, sales pr« 
idvertising material which you put or 
< and plant go through “some day” 
he wastebasket during a house-cleaning 
eve do get round to it 
Employees Can Help Out 
l e sales service men r other 
sign ! or r supplier's mail to 
the rey “A t for you, discuss it with 
sor f t f you Among other 
irprises how ich you'll learr ibout 
iT wit ~ S promotion sS es 
g ma I int t specifical re 
side é i of time each week 
re ra Satu orning, to review t 
f I I \ s. You'll be surprised 
vs 8 1 ery stores which need 
} d that your office eir 
hurcl hoir with the purchasing agent 
f I petitors You've SA 
! re Well, Tll tel \ 
I i! MM rzanization if ‘ i ise 
‘ ‘ t ‘ each them trair her 
B f A ‘ h suggestions I have 
2 “W tra ing and t ict b 
it} zatior ind y r busi 
turer! 2 terial already ad 
é t I ple ind there ( 
‘ os 
é \ rs know abe the 
i re ( r I en 
Merchandising Tricks Not Enough 
th ! lising o lding 
\ ha eel KK 
‘ " raight ddit ma 
rs é ‘ res i} 
ele ! t nes you int é 
he rchandising s 
lor ’ hasize the etate 
ré i é re is the oO! \ n 
f _— table , 
e been gett ‘ 
} ‘ } ‘ v: “ +) 
want ke a ery broad and 
0 do t use the r 
he 74 tjlure ir ! 
! pecialt prod I 
‘ L «dé t ire wl . 2 ad 
! I VI 1 are it I 
rie f higher pr ! 
I s b elling 
é ent i } ou, and parti I 
" " ns. know , er 
‘ s essmer r pote 
} r tert ' here 
I eakne You res the 
i ! \ j K ow ‘ i per 
ache ne tron any e but 
I fle with his owt! 1dding 
‘ t } “ ‘ w model n extra 
r . aver? sa friend of that 
‘ } ow ledge f vt t 
I hine in do to } 
ee k r to zg hin xtr 
‘ have t ro } 
! t e f t that if vou a 
e | mut s 
iy esilb!] fy 
Here's a Story to the Point 
‘ } litt stor we) 
é inder Nation Af 
‘ ‘ > th Dakota's p! , 
re who imy eT for 
aptivy p s } i 
} he \ in't re 
his record Hy 
| Washingtor R 
é juties ind ‘ 
my I ‘ 
( 1 vr « vo ~ } 
‘ ; red £ ‘ ’ 
lHie'’s yrre t \ 
" ¢ tha 4 ¢ ¢) 
e and | 
wave ate 
x ‘ r es 
b £ But in p é 
1 ot he 
I aur 
Dp ' 
n ext 
i ‘ 
4 ‘ ‘ sn esTl t 
Must Outline Every Step 
. D } 
I X 
} a 
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ing to teach him and show him how to make a close. Bach 
step must be handled individually and completely before you 
move on to the next step 

roo many of us hire a new man, sit him down in the back 
of the store with sales training manuals and some adver 
tising material. Then, we stuff a bunch of blotters in his 
hand and send him out on the street We sit back and say 
Well at last I've got a salesman working But—you've 
had too much experience and you know that he'll fail. He 
can't possibly go out on the street and support himself 
There's only one way to do it successfully and that's for 
you to actually show him every step of the program all the 
way through. And in doing that, you've got to be a pretty 
tough hombre You've got to direct his every move You've 
got to be sure that he works and works in exactly the way 
vou have directed him. Yes, it’s hard but it's the only way 
You've got to be the kind of an executive who when asked 
whether or not he had ulcers, replied Uleers? I don't get 
em, I give ‘em.’ 
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DUPLICATORS AND SUPPLIES 
MAINTAIN RETAIL SALES VOLUME 


By Ed Toussaint, Central Duplicator & Typewriter 
Co., Camden, N. J. 


PURCHASES of all types of duplicators and duplicating 

supplies in this country total many millions of dollars each 
year If you are not getting your share of this lucrative 
business you are really missing the “gravy boat” Rotary 
stencil and spirit process duplicators and their supplies 
represent the largest percentage of thi huge expenditure 
ind as tar as can learn there ire s¢ ral million duplica 
tors of these types in actual use toda 

For quite some years my organization has made it our 
business to dig deeper and deeper into the vast group of 
potential users of rotary stencil and spirit duplicators and 
have developed our duplicator sales and supplies department 
to a very profitable part of our business. Our volume of 


sales has very substantially increased year after year if 
you have not been getting your share of this big profit 
duplicator business, there s inestimable profit in store for 
\ 1if you go after it In a systematic way You should bear 
in mind that the original sales of a duplicator marks only 
the beginning of a chain of highly profitable sales of supplies 


ind accessories which provide you a steady income fron 


ich duplicator sold. Most duplicators will use up more than 
their original cost every year in supplies. Just try to visual 
ze how that pyramids in five years—-ten years 


tsers Are Found Everywhere 








There is no business manufacturer, wholesaler or retail 
tore organization, church or club, large or small, that is 
not a possible user \ duplicator constantly plays a role in 
the conduct of business that is never adversely affected by 
general economic conditions It equally essential in slack 
mes as well as good. It is a “slump proof” iten 

It is instantly available for high speed production without 
the services of high paid, technica y trained operators An 
dea may be born dictated to a tenographer typed on a 


stencil or master carbon, (as easily as writing a letter) and 
ten sheets or thousands of copies can be run on the duplica 
r by the girl or office boy and mailed in an hour or two 
All confidential informaiton stays within the privacy of the 
office Factory and office forms can be produced as easily and 
it a fraction of the cost of printing or other methods of 
production 

To be successful, the dealer in setting up the duplicator 
lepartment should put it under the guidance of a manager 
vho is fully informed on the various duplicating processes 
ind its many applications The department cannot fully 
levelop unless, like any other spe ilty it s given the 
pportunity. The manager, whether he be the owner himself 
r someone selected by him, should attain a complete know! 


lize of the line He should be able t verate the duplicator 
for any type of work. He should know the complete line of 
ipplies and accessories how and where they are used 
Many dealers have had their department managers and saies 
en too, obtalir this instructior r " hort visit to the 
ctory or manufacturer's 1lesroon ‘ vherever possible 
t? s recommended 


Must Be Able to Demonstrate 


Wher the manager has icquired his nformatior he 
hould instruct the store personnel so any salesperson will be 
le to demonstrate all of the lings Often a customer, who is 
good prospect for a duplicator ‘ ost because 1 sales 
person is not familiar with the operatio of the equipment 
ind is therefore reluctant to demonstrate the machine or 
b ibout the accessories and suppli¢ 
With the department entirely under the ipervision of 
nager, he will doubtless alse ct the capacity of sales 
in and it is his responsibility to keep an up-to-date mailing 
d contact card list of user and prospect W here he s 
isted by salesmen. he should oversee thi record at al 
times so that it is up-to-date or advertising and sales pro 
s will not reap their full benefit 
An actual demonstration of the duplicator will overcome 
per cent of any sales resistance It will show how easy 
to produce multiple copl« with 1 pecial talent For 
s reason a duplicator should ‘ s be set up ready fer 
ise in a prominent place on the ‘ fl r (where t also 
serves as a display) Out ade i men should carry nm 
chine in the car ready for ise ‘ their calls The 
ichine should be inked and mo te vith a stencil so that 
t can be demonstrated instantly 
Dealers who take the time t é nstrate the duplicator 
any and all « istomers who mer 4 Dassinge iriosits 
n the display and had no prey is ntention of making a 
chase, find that a demonstrat se many unexpected 


(Turn to page 198, please) 
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Stock Control or Perpetual 
Inventory —Which? 





ECENTLY A midwestern stationer dropped an in 
ventory problem directly into the lap of OFFICE 
APPLIANCES. Wrote this office-outfitter, “Our stationery 
department is seriously considering changing from a 
stock control to a perpetual inventory system. Could 
you give us, at this time, any information as to any 
large commercial stationers that are successfully op- 
erating a perpetual inventory record for the supply 
end of their business?”’ 
Caught flat-footed by the 
attempted to seek out the answer 


immediately 
through the medium 


query, we 


of a limited survey of 13 of the nation’s largest com- 
mercial stationers. At press-time eight of these firms 
have responded; four are using stock control exclu- 
sively, three a combination of the two methods, and 
one uses neither 

Ben H. Vanderford, vice-president of E. H. Clarke 
& Bro., Inc., Memphis, Tenn., responds in part, “We 


and find most satisfac- 


definitely use both methods 
tory from a time element, as well as comparative cost 


of maintaining both methods. We use perpetual in- 
ventory cards (5x8) housed in visible cabinets and 
list all of our large items such as desks, chairs, files 
safes and so on, chiefly furniture and office equip- 
ment department items. All items are listed on these 
cards immediately when received, and likewise listed 


this detail 
We keep a stock 
other items in com- 


cards stationery 


when dispersed, one man ing care of 
along with his other responsibilities 
control record of all 
mercial stationery, greeting 
and flat paper stock in the printing department—on 
11 x 14-inch loose leaf sheets. These stocks taken 
periodically by manufacturers’ representatives who call 
regularly, or by our stockman, who works with our 
buyers in keeping proper stocks on hand 


jur store 


social 


are 


St. Paul Stationery Firm Uses Both 


McClain & Hedman Company, St. Paul, Minn., like- 
wise uses both methods. Says R.S. Jerue, general mer- 
chandise buyer: ‘For our furniture department, which 
consists of larger, more easily items, we 
use the perpetual inventory me Postings 
made each morning from the daily sales file and addi- 
tions to stock are entered check in 
coming invoices. The amount of bookkeeping and detail 
involved with the thousands of sundry items carried in 
our general stationery department makes the use of 
a perpetual inventory impractical. Here we 
use the stock control method, grouping our merchan- 
dise according to the various manufacturers and 
taking periodical inventori¢ number of 
annual turnovers we expect Other miscel 
laneous items are grouped together 

Stock control is 
Company, Inc., Buffalo 2, N. Y 
H. Miller reports that “the vast 
is done on an over-the-counter basis, with 
transactions where it physically 
to write up complete sales could be used 
with a perpetual inventory method. We have found 
it advisable and very satisfactory to use a _ periodi 


controlled 


thod are 


the time we 


record 


based on the 


to achieve 


Ulbrich 
president Walter 
our business 
many 


impossible 


used exclusively by Otto 
Vice 
bulk of 
cash 


would be 
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Several Stationers Speak from 
Experience and Cast Their Votes 
for First Method Except for the 


Larger Equipment Items 


stock count and stock record book. From our experi- 
ence we know that certain of our lines should be 
checked at specific intervals, at which time a com- 
plete inventory is taken and entered in the ‘on hand’ 
column of our stock book. We make no entries in our 
stock book for amounts received; only in cases where 
an order is cancelled and definitely will not be shipped 
IS an entry 

Reports R. Y. Clayton, commercial stationery man- 
ager for Pembroke Company, Salt Lake City, Utah: 
Our experience has been that the perpetual inven- 
tory system is the more satisfactory for large items 
of merchandise such as furniture, machines and 
equipment. We use the count of stock system on all 
small items such as loose leaf, blank books, pencils, 
paper and so on, for the cost of clerical work in 
maintaining a perpetual inventory on these fast-mov- 
ing, small unit value items would be very high. The 
number of times a group of items is counted during 
the year depends on several factors and varies from 
Items counted once a year are the 


made.” 


one to ten or 12 
purely seasonal ones such as calendars or greeting 
cards.’ 
Finds Stock Control Definitely Superior 
Robert Reichman, president of Mooney’s, Inc., New 
York City, emphatically states In a business stich 


; 


as ours, with its multitude of small items, it is almost 
impossible to maintain a correct perpetual inventory, 
since that is predicated on the recording of each 
individual item bought and sold. The amount of time- 


‘onsuming paper work and the additional help it 
would necessitate would cancel the benefits derived 
A stock control system, on the other hand, is not 
only feasible, but desirable. Such a system can be 
almost self-maintaining by inserting some sort of 
ignal marker in front of the minimum amount of 
each item to be stocked. We have applied such a 
system to greeting cards and to many other items 
that are staple and constantly reordered and find 


a great help in maintaining a balanced inventory.”’ 
stock control method as it seems to 
meet our better than a perpetual inventory,” 
reports H. R. Frisbie, treasurer of the Roberts Office 
Supply Company, Portland, Me When we make up 
a stock one line from a manufacturer, we 
compare the purchases of the previous order with the 
quantity we have in stock. This controls the purchases 
and gives us the amount of merchandise sold between 
orders. A perpetual inventory, on the other hand 

the full time of one girl and, unless the 
accurate and up to date, it would 


We prefer the 


neeas 


order ofl 


would require 


record is completely 
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In making up an order for ribbons and 
carbons, for example, we refer to the last amounts 
ordered in comparison to stock on hand. Efforts are 
made to keep quantities at approximately three 
months’ supply, with orders being varied to maintain 
this level 


Dé USCICSS 


Philadelphia Firm Also Uses Stock Control 


A similar stand is taken by Charles W. Lukens, 
vice-president of Yeo & Lukens Company, Philadel- 
phia, Pa., who writes: “We use a stock control method 
which we have had in effect since the beginning of 
the war and it has been very profitable to us. We 
prefer it over the perpetual inventory method, be- 
cause the cost of maintaining the latter in the aver- 


age stationery store would be prohibitive. Moreover, 
| need stock control in addition to the 
nventory for economic ordering. We have 
helpful to use a follow-up 3x5 card 
for each group of items in our stock control book. 
On it we mark the date on which we wish to check 


the stock again and place it in the daily follow-up 
file so that it will appear on the desired date. This 
takes care of seasonable items and makes the system 
very flexible. We have tried both systems and have 
found the stock control method so superior that there 
is little comparison as to cost and time required.” 


Each Method Has Its Place 


On the basis of this limited survey of the stationery 
field, the selection of the most efficacious inventory 
method seems obvious. Almost without exception, it 
has been the experience of stationers that the per- 
petual inventory method works best for the heavier, 
higher-priced items such as office furniture, office 
machines and equipment, while from the cost and re- 
ordering angle the stock control method functions 
most smoothly in the small item commercial stationery 
and office supply field. SPEAKING FROM EXPERI- 
ENCE, MR. MIDWEST STATIONER’S CONTEMPO- 
RARIES ADVISE HIM TO RETAIN HIS STATIONERY 
DEPARTMENT STOCK CONTROL METHOD! 





An Important Phase of Your Store 


Business Granting Credit 


FEW MONTHS ago, OFFICE APPLIANCES Was ap- 
A proached by a leading Indiana stationer for in- 
formation on the usual procedures followed by large 
stationery tores in granting credit on over-the- 
ounter sales. Feeling that we couldn’t give a truly 
specific answer to his query, we did the next best 
thing—contacted a number of leaders in the field as 
normally proceeded in opening over-the- 
I accounts. 

Thirtee! it of 19 came through with remarkably 
imilar information, procedures which, they report, 
hé instrumental in holding credit losses to a 
minimum—in many cases less than one per cent 
Take Lowman & Hanford Company, of Seattle, 
or instance. A. C. Gfeller, secretary-treasurer and 
it m reports that the credit department, 
located in the firm’s main store, is contacted by the 
store manager only where the credit granted exceeds 
$10. In the sale of photographic and engineering 
equipment, the customer must make a down payment 
ind sign ; ynditional sales contract. A pneumatic 
tube system in the main store facilitates the return 
to the sales floor from the credit 
et hat customers are detained only a short 


cnarge neets 


Francisco stationer has instructed his 
question the customer as to whether 
lot he is an established charge account. If he 
he ilesperson calls the credit department for 
ipprov If not, the customer is sent to the credit 
department to fill out an application for credit. Nor- 
ore can open the account immediately by 
telephoning the local credit bureau for the individual’s 


How Kendrick-Bellamy Handles Credit 


same procedure is followed at Kendrick- 


Be ( ipany, Denver, according to President L 
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Sample Survey Reveals Some Very 
Interesting Facts About Over- 
the-Counter Credit Methods 


R. Kendrick. When the purchaser has an established 
account, the charge slip is sent by pneumatic tube to 
the credit office. Meantime the clerk proceeds to 
wrap the package and when the approved charge 
slip is received, it is included in the parcel. Under 
no circumstances is the merchandise released until 
the charge slip comes back from the office. If the 
person wishes to open an account, the clerk phones 
the credit manager, who comes to the floor with a 
credit application blank. Seeing the printed form, 
which is always filled out by polite and expert ques- 
tioning, breaks down any possible resentment on the 
part of the customer. If further investigation is neces- 
sary, the firm contacts the Denver Retail Credit Men’s 
Association, which usually renders a report within a 
half-hour. As a result of this procedure, credit losses 
over a period of years have been held to a fraction 
of one per cent of accounts due. 

W. F. Floyd, Jr., secretary-treasurer of Ivan Allen- 
Marshall Company, Atlanta, Ga., follows a more lib- 
eral credit policy, salespeople being allowed to grant 
credit up to $25 without approval of the financial de- 
partment. The clerk, of course, secures such vital in- 
formation as both the business and home address of 
the customer, name of his employer, and two or three 
credit references. This information is passed along to 
the financial department. The company’s regular 
terms are 30 days, and any new credit customer who 
fails to pay within 45 days is contacted by telephone 
or letter as a very casual reminder that the account 
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has been overlooked. Ivan Allen-Marshall’s experi- 
ence in handling over-the-counter sales in this man- 
ner has been very profitable and credit losses are 
negligible. 


Pneumatic Tube System Speeds Checking 


Approval on established credit accounts is handled 
through the store’s pneumatic tube system, says R. A 
Thomas, general manager of Grimes-Stassforth Sta- 
tionery Company, Los Angeles 55, Calif. In the event 
credit has not been established, the customer is asked 
to step back to the credit department for a brief 
interview; if information and references prove satis- 
factory the account is set up at once. For credit ap- 
proval purposes a visible rotary of tube panels is 
maintained at the authorization desk, the tubes being 
coded as to credit limits, authorized purchasers and 
other pertinent information. Salespeople are _ in- 
structed to write up the charge and send it through, 
wrapping the package while approval is in process; 
consequently the customer is not conscious of any 
particular delay. 

Dick Gassenheimer, Mercantile Paper Company 
Montgomery 2, Ala., states that all new credit applicants 


are investigated both as to references and through 
the local credit bureau. He reports that this pro- 
cedure has kept bad debt losses at a very low per- 


centage. 

A large Indianapolis stationer opens new credit ac- 
counts strictly on the basis of favorable bank refer- 
ences. 

Credit practices Printing & 
graphing Company, Little Rock, Ark., are as 
according to Lusk Robinson, commercial sales 
the granting of credit 


Litho- 
follows, 
man- 


at Democrat 


ager: “We are quite liberal in 

to those making over-the-counter purchases in our 
merchandising departments, except in the case of 
new accounts. All new accounts must be cleared 


through our general credit office. As an added pre- 
caution, our credit manager prepares a monthly list 
of slow accounts, the lists being distributed among 
our department heads, inside salesclerks and outside 
salesmen. Of course they can’t memorize all the 
names on the list, but they soon become familiar 
with many of the ‘slow-pay’ accounts. Our records 
indicate that credit losses in all departments last 
year were less than one-quarter of one per cent.” 
The Pierce Company, Fargo, N. Dak., doesn’t have 
much of a credit problem, President L. W 
Hamm. “Ater 50 years in a town this size,” he said, 
“we know most of the accounts. In the event we 
do not know the person asking for credit, we can 
usually secure immediate information by calling our 
retail credit bureau. This is never done in the cus- 
tomer’s presence, but rather from our accounting de- 


States 


partment located on another floor. We find our sys- 
tem almost 100 per cent adequate for our purposes.” 
M. E. Hansell II, F. F. Hansell & Bro., Ltd., New 


Orleans 12, La., reports that for many years it has been 
the policy of his company to require salespeople to 
check by telephone with the credit department be- 


fore making charges. Sales personnel are familiar 
with regular accounts, of course, but in order to pre- 
vent charges being made against such an account, 
should it become delinquent, a card is sent to the 
desk in the retail department advising that no fur- 
ther charges are to be made against that account. 

Clerks at Farnham Stationery & School Supply 
Company, Minneapolis 15, Minn., are instructed to 
call the credit department when a customer wishes 
to charge a bill of goods, if they are not familiar 
with the account and its credit record. “Salespeople 
are also provided with a list of accounts that are 
not too prompt in paying.” states A. J. Walker, presi- 
dent of the firm, “and in the event one of these firms 
or individuals wishes to buy more merchandise on 
account, the credit department must be called for an 
‘OK’ before the order can be released. We don’t have 
a great deal of trouble when this regulation is fol- 
lowed out carefully.” 


Delivery of Order Delayed 


At Buxton & Skinner Printing & Stationery Com- 
pany, St. Louis 2, Mo., “charge takes” are authorized 
by the stationery store cashier, who has before her 
visible panels containing the names of a selected list 
of customers. Names not appearing on the panels 
must be checked by telephone with the credit depart- 
ment before credit is authorized, the operation con- 
suming but a few seconds. Telephone and mail or- 
ders are referred directly to the credit department 
for approval. Because of the time involved in check- 
ing credit reports and references, customers who have 
applied for charge accounts are not normally 
permitted to take goods purchased with them, de- 
livery being made later. 

B. J. Bristoll, vice-president of Koch Brothers, Des 
Moines, Iowa, informs us that the great majority of 
over-the-counter charge sales are made to customers 
well known to the floor salesmen. When a customer is 
not known to the salesman, he writes up his charge 
ticket and sends it to the credit department for ap- 
proval. If the credit department cannot immediately 
approve the credit of the individual or concern he 


just 


represents, he is asked to talk to the credit manager 
Following this plan, Mr. Bristoll asserts, the firm has 
managed to keep credit losses at a negligible figure 


for the past several years 


So, Mr. Indiana Stationer, there’s your composite 
answer. With certain small-sale exceptions, all credit 
applications are normally passed on by the store’s 


instances, 
Oo contact 


credit or accounting department. In many 
it may be necessary for this department 


+ 


the local credit bureau for supplementary informa- 
tion and credit records. Another time- and profit- 
saving practice adopted by many stores is that of 


‘slow-pay”’’ customers to both store 
no further charges 


supplying lists of 
and outside salesmen in order that 
may be made against such accounts. In short, the 
price of a successful credit record in handling over- 
the-counter accounts seems to be the ADOPTION OF 
A DEFINITE CREDIT PROCEDURE AND CONSTANT 
VIGILANCE! 





SELLING BEGINS WITH YOUR BUYING— 

Have something for every prospect who comes in, or whom 
you visit—good advice when you lack what he seeks. That may 
help you sell him some other time. 
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—Shepard Barclay 
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There Is Cool Profit in Selling 


Cool Comfort in the Summer 


5. G. Adams Company Promotes 
Floor Model Air Circulators 
With Success 


HE S. <¢ ADAMS Company of St. Louis has a 
Z slogan, “Let Adams make your business a pleasure.” 
TI Adar salesmen have sold their customers on 
I alu ool, comfortable working conditions in 
the office is evident in their success in promoting 
floor model air circulators. When this type of cooling 
ment was first introduced 12 years ago by The 

the Adams organization became one 
pioneers in establishing floor model air cir- 
ilator essential pieces of office equipment today 

The idea of quietly circulating the cool low level 

thi the office without disturbing papers 

n desk revolutionary. People had to be shown 

hat al ir circulator would do for them, and that 

exactly what the S. G. Adams Company salesmen 
lid al ill doing today through demonstrations 
Experience has shown them that it is wise to carry 
two samples or demonstrators, because it is seldom 
that the ire able to remove a demonstrator from a 

Regardl ff whether the sale is made in the store 

r in the istomer’s office, Adams men have found 

substitute for a demonstration when 
on rousing interest and closing the order 
They hav me up with some ingenious methods of 
lemonstrating draftless air circulation. 

Each lesman is furnished with a demonstrator 
which | irries right into the prospect’s office, where 
he lets the prospect experience for himseif the com- 

rt : enefits of draftless cooling. After such a 
lemo! ion the salesman suggests that he be per- 

ted eave the unit for a few days. By arrang- 

‘*k on a warm afternoon, the salesman 

ifficulty in convincing the customer of 
11 comfort. Very few of the demon- 
ver removed 


he nes ‘ . ray 


Comfort Without a Draft 
Whil nstrating a floor model air circulator 
n manage to place loose papers on the 
: and work table, pointing out that they 
NOT turbed by the air circulation. If the 
moking, the salesman suggests that he 
rette near the floor several feet from 
the smoke is drawn in at the bottom 
emonstrating the manner in which the 
picked up and circulated upward and 
ther “smoke test” is made by blowing 
feet above the circulator to show how 
lispersed and the air cleared. Another 
ised by the salesmen to demonstrate 
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DEMONSTRATION PAYS—Though one picture may be worth 
a thousand words, S. G. Adams Co. salesmen have found 
that one demonstration is worth more than all the pictures 
available when it comes to selling draftless air circulators. 


the manner in which the cool low air is drawn in and 
circulated throughout the room is by placing strips of 
paper or ribbon on each side of the unit so that the 
lower end is drawn in by the air stream and the top 
blown outward. Since quiet, vibrationless operation 
is important in the office, the salesmen play this fea- 
ture up by standing a flat ended wood pencil on the 
top of the circulator while it is in operation. 

Store displays have played their part in selling cool 
comfort. The S. G. Adams Company has found that 
it pays to have two displays—one with a unit in model 
office display with other office furniture and equip- 
ment, and the other involving several units displayed 
in a group with some means of animation, such as 
provided by Kisco. This animation has proved very 
effective as a crowd stopper and attracts attention 
to other merchandise on display 

To acquaint their customers with the fact that they 
are able to take care of their cooling and ventilating 
requirements, Adams makes use of mailing inserts, 
furnished by Kisco, including them with monthly 
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DRAMATIZED DISPLAY —Floor model 
air circulators in operation, supported 
by colorful animated cutouts, get their 
share of attention in S. G. Adams’ Co. 
show window at 10th and Olive Sts., 
one of St. Louis’ busiest corners. 





statements to customers. Local newspaper advertising given a Kisco sales manual in which has been in- 
is used, featuring circulators in advertisements pre- corporated all the tried and proved selling tips used 
pared by their own advertising department as well by successful salesmen. As a result no sales are lost 


as mats prepared by the manufacturer. One of the because the men don’t know their merchandise nor 


most powerful means of advertising used by the com- how to sell it. The Adams Company impresses upon 
pany is a 15-minute Sunday afternoon newscast, which its salesmen the importance of selling cool comfort, 
results in a high rate of inquiries improved working conditions and increased efficiency 


New salesmen joining the Adams organization are _ instead of just another fan. 





THE EXCLUSIVE AGENCY 
Norris L. Hayward 


J ELL GIVE you the exclusive agency in this state for our line of 

office equipment and agree to keep you supplied” the manufac- 
turer proposed, 

“Suits me.” Harry Taylor agreed. and the contract was “reduced to 


writing and signed by both parties. 


This type of contract is quite common and vives rise to some inter- 
/ 


esting problems. For instance 


I. Is Harry Taylor supposed to make any special efforts in selling the 
exclusive line of office equipment? 

2. Can he assign his contract? 

3. If Taylor cannot assign, but does so, does that justify the manu- 
facturer in cancelling the contract? 


These points were dealt with by the New York Court of Appeals in 
the case reported in 127 Northwestern Reporter, &9S. 


On the first point the Court ruled that Harry Taylor impliedly agreed 
to do whatever was reasonably necessary in selling the exclusive line. 


“The contract meant something. It was not a mere scrap of paper, 
the Court said. 


On the second point the answer of the Court was, “No. 


On the last pout the Court ruled in favor of the right to cancel, on 
the ground that the manufacturer, having contracted with Harry Taylor. 
was entitled to say whether he would do business with a stranger. 
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(MODERN DISPLAY for the 
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EQUIPMENT DEALER 





This Month's Idea 
for the Dealer's 


Ad Window 


Suggested by the Advertising of 
Paillard Products, Inc., NYC. 


F YOU WILL TURN to page 181 of the June issue of 
OFFICE APPLIANCES you will see a smart advertise- 
ment of the Hermes Typewriter by Paillard Products, 


Inc., 265 Madison Ave., New York, N. Y. It is advertise- 
ments such as these which help us with our display 
problems and enable us to get away from the run of 
the mill window trims so predominant in the office 
furniture and supply business 

It does not take a great deal of imagination for us 
to visualize the use of a large map of the United 
States in the background of our display window 
against which we have arranged a display of the 
Hermes portable under the caption “Thousands of 
Americans acclaim the Hermes Portable.” The details 


of arrangement naturally depend on the size of the 
trimmed and the nature of the fixtures 
Shadow boxes, chromium display stands, 

spotlights all play their part in the 


window to Dé 
, ? 
avaliable 


turntable 


The “OA” Display Section Is Conducted 


By George D. Taylor 


Long Beach, Colif., 

Display Specialist Now Actively 
Connected with the Office 
Equipment Industry 











ociation. Tacoma 2, Wash., and ask for a copy of the 
booklet “Sell with Plywood.” It’s a wonderful help to 
the displayman and is full of ideas, many of which are 
adaptable to such a display as this 

Another suggestion upon which many will want to 
work, is a map of America, cut out of compo board, 
in very much the same design as you see in the ad- 
vertisement. Attention can be attained by using small 
sign boards or miniature road signs upon which to 
carry the short sales messages. These messages can 
be taken from the advertisement as follows “World’s 
Lightest — Most Compact — Guaranteed — 70 Foreign 
Language Keyboards—Pica and Elite.” Of course you 
will want to add some of your own ideas to these. 
Th typewriter could be placed in the center of the 
compo board which is slanted up toward the back- 
ground of the window and spotlighted for the best 
effect. The cutout could be painted white or light 
green with a gray or dark green edging. Small road 
signs should be constructed of white cardboard suffi- 
cient in size to carry a legible two or three-word mes- 
sage. If you happen to have any globes in stock, three 
or four of these strategically placed in the display 
would serve to brighten it up 


Our artist has depicted yet another arrangement 
for the display based on the advertisement itself. In- 
cluded are a hanging sign and a compo board map 
dotted with map pins indicating the popularity of 

Hermes in every town in 








creation of a sales pulling display. It is up to the 
individual] select the props that fit his ideas and 
his budget. For the man who has no fixtures, no 
budget, there is still a chance for smartness in his 
display f he is handy 
with tools and has some 
plywood, nails and paint 
handy. If 1 are stumped 
for ide: write to the 
Douglas Fir Plywood Asso- 








America. In a display of 
this nature the typewriter 
should be spotlighted and 
selling copy incorporated 
as in all displays 
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TWO NEAT. WELL-PLANNED SHOW 
WINDOW OFFICES THAT CREATE 
FAVORABLE CUSTOMER REACTION 
VITAL TO PROFITABLE BUSINESS 


Does Your Store Personality 


Stand Out? 


LL OF US HAVE had the experience, at sometime 
A in our lives, of meeting with an outstanding 
personality. Somewhere in the sunrise of his or her 
life this person has developed qualities which we find 
in very few of our associates through the years. In 
appearance, intelligence and in daily conduct these 
personalities stand out to such a degree that, unani- 
mously, they are voted as unusually desirable com- 
panions by all who come in contact with them 

Have you ever stopped to think that your store can 
develop such a personality? Do you know that thou- 
sands of stores throughout the nation have developed 
the type of personality that makes the public desire 


their company and seek them out day by day? Many 
merchants would dispute this fact, many would treat 
it with indifference, but the thinking man who is 


anxious to do more to increase sales and profits will 
realize that these profits are to be secured by develop- 
ing his store’s personality. By no means the least of 
these ways is the scientific approach to the attractive- 
ness of THE EYES OF THE STORE, his show windows 


First Impression Counts Here 


As he walks your way, the prospective customer 


usually comments, either to himself or to whoever is 
you 


sees. What have 


with him, concerning what he 


NEAT. ATTRACTIVE AND WELL- 
LIGHTED SHOW WINDOWS OFTEN 
REFLECT A STORE PERSONALITY 
THAT WORKS ROUND THE CLOCK 
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Consideration Is Given Important 
Factors of Style and Cleanliness 


moment? Will his comment be 
favorable or otherwise? “That’s just a dump” is one 
unfavorable comment of which you must be aware 
and remember. If that is the customer’s reaction to 
the appearance of your store you have no one to blame 
but yourself. The bad part of it is that the average 
person will not come in and tell you about it. He just 
keeps it to himself and IGNORES YOU. Like halitosis, 
Even your best friends hesitate to tell you.” It is 
just one of those situations you must face alone and 
face squarely 

If we ponder we can think of several places of busi- 
ness which we ourselves hesitate to patronize. We 
think twice before entering a restaurant with flies in 
the window. Poorly displayed mens’ apparel has no 
interest for us. We want to be smart so we turn to the 
store with the smartest appearance. The ladies will 
never patronize the store which is not style conscious 
or fails to present the accessories which fashion dic- 
tates should go with each costume on display. The 
modern public is fastidious, it wants to learn and it 
looks to us for that education. We cannot expect to 
secure the patronage of thinking men and women 
unless we make a special effort to keep our display 
windows and interior appealing. If you love nice 
things, and most of us do, there is no reason for you 


prepared for that 
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ievelop your store’s personality by paying 
to the details of proper presentation. 

It does not take a genius to keep a store front neat 
and attractive. It does, however, take a little thought 
and expense. We must spend a little money for the 
proper props on which to display our stationery items. 
We must keep our furniture displays up to date. We 
ore time analyzing our window situation 
and above all compare it with our neighbor’s displays. 
I have heard businessmen say, “I don’t care what the 
other guy is doing, I’ve got to run my own business 


must spend m 


and I am going to do it my own way.” Unfortunately, 
this is false philosophy for progressive business in our 
modern age. We must be aware of what our neighbor 
is doing if we are to stay in the race. It is very 
importan we do not let them get ahead of us in 
any phase of our business operations. We can tell 
WHAT HE IS DOING only by closely observing his 


methods. The foremost of these observations should 
be a close scrutiny of his display window. 

We cannot all be expert displaymen or merchan- 
disers, but we can do all those commonsense things 
which will stamp us as clean, intelligent and forward 
looking .We can avoid giving our public the opinion 
that we gave up the fight long ago and are just drifting 
along waiting for drop-in business to keep us from the 
arms of the receiver. The two illustrations show some 
neat displays within the ability of everyone: a display 
of wood and metal office furniture of which no one 
need be ashamed and two stationery windows arranged 
with props suitable to the type of window in which 
they are used. One of these stationery windows shows 
a group of sale items and the other a display of writing 
materials. There is no excuse for, and no profit in 
slovenliness. Keep your personality reflected favorably 
at all times in the appearance of your place of business. 





An Evaluation of Window Display 


as a Sales Medium 


ANY MERCHANTS are noticeably indifferent to 
M the details of window display. A discussion of 
some of the factors that enter into successful window 
ag should be of help to the individual who 
realizes his need and wants to do something about it 
There are many definite factors that enter into the 
evaluation of window display and sometimes evaluation 
becomes a matter of hearsay or guess work instead of 
I ly it ought to be. Let us consider a few 
these things and see if we can get some help from 


Man\ erchants believe that location is important 
oag romotional effort. In one way this is so. A 
hat | a traffic corner or a main street location 
is certainly going to sell a lot more merchandise from 
it’s window than is the store on a side street. DO NOT 
MAKE THE MISTAKE, however, of thinking that if 
your store is not on a main drag it is useless to spend 
time and money on modern window display. THINK 
THIS ONE OUT. The fact that your store is in an 
infortunate location makes it all the more important 
that you a good job of window display in order 
that you are assured of every sale it is possible to 
attract The window that produces the maximum 

f sales for your competitor down the street is not 
loing you any good at all, but YOUR OWN WINDOWS 
are a VITAL FACTOR in the success or failure of your 
wn business. Forsake negative thinking and see to it 
that a bal ip job is done in your own store. 

The size of the windows has a lot to do with the 
hey should be displayed. Small windows are 
handy for unit trims. Large windows serve many useful 
purpose nd the way in which they are handled has 
a great deal to do with the success of the business 
Of course, if a store has only two small windows mass 
lisplay is the proper procedure but put a lot of 

ought behind this type display and use unit trims 
as the center of attraction. Unit trims are a highly 
efficient method of promoting one individual item and 

ies. These unit trims are far more effective 
indow with nothing to detract from their 
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Quantity, Budget and Location 
Must be Taken into Account 


By George D. Taylor 


Display Specialist 


appeal. However, they are effective, though to a lesser 
degree, in the center of a mass display and should 
be so used where space is a problem. The store with 
one or two large windows can either break up the space 
with partitions or use open display with furniture in 
the center and smaller stationery items in the wings. 


Quantity of Windows a Factor 


Naturally the quantity of windows available to any 
store has a great deal to do with the effectiveness of 
the display. The more windows; the more promotional 
efforts can be made and a much greater assortment 
of merchandise shown over a given period of time. It 
is important, however, in planning displays that a 
schedule be used which will assure complete coverage 
of store items and services. It is so easy to become 
enthused over certain items that others fade into the 
background and are not sold merely because insuf- 
ficient effort has been made to dispose of them. A 
plan of the windows should be printed and used for 
every change after considerable discussion among 
those in charge of the store. No bet should be over- 
looked. There is gold at times where you least expect 
to find it. 

Budget Given Consideration 


Budget is a very important factor in the effective- 
ness of any display. I pity the individual who is told 
to “Trim the window.” In all too many cases the poor 
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chap starts out with no ideas, no props, no enthusiasm 
and no results. This is a fault of management which 
should be corrected immediately. When the important 
sales medium of display is not getting the attention it 
merits, it is because in many the boss is not 
enthusiastic. He is not because he has 


cases 
enthusiastic 
failed to study the details which will build business 
for him. Not only should the boss develop enthusiasm 
for his own good, but he should try to develop the same 
enthusiasm in the employee who does the work. He 
can do this by helpful suggestions, not orders, by sup- 
plying literature on the subject and by arranging a 
budget for the trimmer to use so that the proper 
equipment may be purchased. The trimmer can not do 
justice to himself or to the store if some such plan 
as this is not put into effect and plenty of advance 
notice given him by the boss. Yes, budget is very 
important in evaluation of your window display 

Planning and willingness to work at it are two fac- 
tors that are very important in evaluating your dis- 
play potentiality. If you do not seriously, and without 
procrastination, plan your displays in advance and 
then work at the job of preparation and installation 
then you must balance the results accordingly ‘AS 
ye sow, so shall ye reap.” 


Plan Educational Display 


Remember that your customer and the customers 
you hope to add to your clientele are always watching 
your displays. They do it as they pass your place of 
business. If you present merchandise intelli- 
gently in your windows you will stop them more times 


than if you just crowd the merchandise in the windows 


your 


in a crude mass display. Don't be deceived about this 
The customer is anxious to learn and if you have 
arranged an educational presentation he will very 





likely make a purchase if that presentation is convinc- 
ing enough. 

It is a very laudable idea to try to find out how many 
initial sales can be attributed to your window display 
It is responsible for many THREE-SECOND or POINT- 
OF-SALE purchases. Some of these are initial sales of 
new items which definitely point to repeat sales later 
on. If your window does not show evidence of produc- 
ing many of these sales for you, then it is time for 
you to find out the reason. It can usually be traced 
to one of several things: PRICES TOO HIGH—LACK 
OF QUALITY — UNSEASONABLENESS — POOR PUR- 
CHASING—CARELESSNESS IN PRESENTATION. Find 
out the reason, correct it and add to your profits 


Skill of Trimmer Emphasized 


I can’t trim windows,” is a commonplace statement 
heard in retail stores. Quite frequently, this is just an 
excuse to get out of the physical effort involved. Win- 
dow display is work and a good job of display requires 
a lot of it. Skill is also a factor to be reckoned with 
and the person selected to do the job should be one 
with some aptitude and a great deal of energy and 
determination. If the job is given to a don’t-care type 
of individual, as is often the case, then there will be 
no apparent results. Some people are born with more 
talent than others. Window trimming comes natural 
to them. But any one who is willing to study and work 
can do a good productive job of display if he can 
enlist the sympathetic understanding of a wise em- 
ployer. The skill, whether inherited or developed, of 
the trimmer has a great deal to do with the final 
effectiveness of display. Put the machinery to work 
which will develop and nourish that skill in the per- 
son who does that important job in your organization 
That is the way to reap the profits 








LOS ANGELES STORE FEATURES JUNE WEBSTER PROMOTION—Shown above 
is one of the show windows at Grimes-Stassforth Staty. Co., in which all F. S. 


Webster products and display pieces were emphasized in June. 


In connection 


with the window, Grimes-Stassforth used radio spot announcements tied to a 
nationally-advertised product, along with other types of sales promotion. 
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Finer Furniture Displays Attract 


Business to Enlarged Store 


NTIL RECENTLY the firm of C. Loth, Inc., 520 


E. Pear] St., Cincinnati, Ohio, of which Nathan 
M. Loth is president, and Stuart J. Koch is vice-presi- 
lent, h content to grow slowly, although stead- 
ly, throughout the 60 years of its successful business 
areer. However, at the end of the war, plans for 
ather rapid expansion and extensive improvement in 
yhysical plant were developed, and these plans are 
w growing into reality 
This firn s and occupies a large five-story build- 
ing with a total floor space of more than 60,000 
quare feet devoted to display and warehouse facili- 
ties. The Loth enterprise is rather an unusual factor 
n the of! furniture field, since it carries a com- 
plete line of restaurant equipment and store fixtures 
addition to office furniture. Indeed, one of the 
heme ised in advertising expands on the idea that 
Loth is truly “A Department Store for Business,” since 
ness me n almost any field can fill their require- 










A PHOTO TOUR OF THE 
FIVE-STORY HOME OF C. 
LOTH, INC., CINCINNATI 
Right: a modern executive 
office, one of the highlights 
of the store’s extensive dis- 
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Beautiful New Showrooms Permit 
C. Loth, Inc., Cincinnati, to 
Offer Complete Service 


by Sara L. Baisinger 


Correspondent 


ments for almost any type of furniture or fixture by 
contacting Loth. However, the office furniture divi- 
sion has usually provided the larger portion of the 
sales volume. 

That part of the improvement program which has 
already been accomplished affects chiefly the fourth 
fioor of the building. This floor is 50 feet wide by 180 
feet deep, and is divided into a general display and 


play area. Lower left: view 
from the center display room 
showing model receptionist 
office. Lower right: two 
model offices finished in 
traditional style. 


35 











sales area, and a Guild Gallery of five display offices 


in which are exhibited ever-changing displays of the 


finest things available in office furniture and acces- 
sories. These five rooms extend across the entire 50 
foot width and are on a level one step above the 


general display area. It is a rare customer who does 
not rave about them and express pleasure in having 


been able to see such displays before making their 
own selection. 
On either side of the entrance of the center room 


are white plaster busts of Washington and Lincoln 
set in niches lined in simulated marble. This room 
displays a huge directors’ table chair group in 
the center and beautifully upholstered club chairs 
lounge chairs, together with an assortment of tables, 
lamps and other items—all pieces in which finest 
workmanship has achieved the ultimate in appearance 
and comfort. 

To the left of this 
executive office, and a 
by a secretary or receptionist 
the ultimate in functional layout. It 
cally decorated as if used by the 
large corporation 


and 


center room there is an 
office set up for use 
The executive office is 
has been artisti- 
chief officer. of a 


large 


smaller 


Predominating colors are hickory brown, tan, gold, 
-ardinal red, bottle green, warm grey and olive green 
Most of the pieces are in the colors spon- 
sored by the Executive Furniture Guild, of which C 


Loth, Inc., is a member 


upholstered 


Unusual Touches Complete Displays 


} 


Furniture includes a large kidney-shaped walnut 
executive desk in a bisque finish with egg-shaped 
pedestals and, of course, there are extra tables 

as corner pieces, as well as a combination telephone 
stand and bar unit. On unusual and 
lovely lamps are displayed against a background of 
draperies pulled aside to false window in 
which is mounted a very large effective mural 
of the Cincinnati basin or business district, showing 
the bridges across the Ohio River and the Kentucky 
shore. This room is carpeted in an attractive light 
tan color while the tle green. The 


used 
these 


pieces 


e€Xpose a 


and 


walls are in bottle 


finest type of recessed ceiling lighting is used in this 
and the other four rooms of this group 

The receptionist’s office proves that various shades 
of one color can provide a most effective decorative 
scheme. Completely done in various shades of green, 
from the bamboo design wall paper, rugs, draperies 
and painted walls, to the venetian blinds, these vari- 
ous tones blend in delightfully with the Stow-Davis 
secretarial desk and chairs shown in the accompany- 
ing photographs 

Between the executive office and the main center 
room there is an open window with slanting dividing 
pilasters through which the contents of one room can 
be seen from the other. This effective way of tying 
the displays in the various rooms to each other causes 
much favorable comment 

The other two offices to the right of the center 
room, equipped with Stow-Davis traditional suites, also 
are completely and finely decorated. They reflect the 
conservative dignity of the Early American and Eng- 
lish styles. Pictures are effectively used to add in- 
terest and distinction to this gallery of display rooms 


Murals Add to “Finished” Appearance 


The general sales area is nicely decorated with 
green walls, cream ceiling and red plastic covered 
posts. Several California Foto murals of such scenes 


as “Cypress Point” and “Reflection Lake” are mounted 
on the side walls to give the room that finished look. 

Lines displayed are among the most highly regarded 
in the office furniture field and include row after 
row of desks, chairs and files in every size, style and 
Lighted lamps and attractive desk sets on al- 
every desk add much to the beauty and color 
of this display area. 

So, based on its 60 years of honorable and success- 
ful business experience, on beautiful and comprehen- 
sive displays, on an immense stock of office furniture, 
C. Loth, Inc., has built an reputation. The 
words ‘“Prestige—Character—Integrity” which stand 
out boldly in gold letters against the white plaster 
background of the shield proudly identifying them 
as a member of the Executive Furniture Guild, apply 
with the full weight and meaning of truth 


colo! 


most 


enviable 














A NORRISTOWN, PA. BANK INSTALLATION BY LEOPOLD.—Sold and installed 


by D. M. Feldman, Inc., Norristown, Pa., was this attractive Leopold grouping at 


the Peoples National Bank, Norristown. 
upholstered in dark green leather. 


the same construction, 


walnut 
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upper wall is finished in Sea Foam green. 


Desks are solid walnut, Sikes chairs of 


Lower paneling is 
The ceiling is soundproof. 
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Feature Furniture in Newspaper 


Advertising 


ERII OF six-inch, three-column newspaver 
A ads whose focus of attention is a special office 
offered at a reduction during that week 
is keeping customers and bringing in new ones 
o the General Office Equipment Company, 167 Pater- 

n St., Paterson, N. J 

The entire purpose of this campaign is to educate 
yur buying public into realizing that we have what 
they want when they want it,” explained Henry Weil, 
president, who has been in the office appliances busi- 
ness for 35 years. “There’s no sense in telling our 
id man to set up copy like a bargain base- 
n cluttered and leaving a confusing ef- 
fect. Singleness of approach means concentration on 
one item at a time and the payoff is that we’re able 
of merchandise at a consistently high 


furniture item 


In setting up the ad space, the same signature line 
illustrated border on both sides is used 
onsist of such popular items as desks, 
bir typewriters, adding machines and so 
yn. The inside of this standard cut is mortised and 
the week special such as club chairs or files is 
1e special includes prices in bold-face type 
and a description of the article 
Insertions are in the two local dailies, Paterson 
) ind Paterson Morning Call, with a back 
page position, next to reading matter. Day of inser- 
according to the judgment of the news- 
ing man who is familiar with the buy- 
this heavily industrialized and partially 
iral and suburban area of northern New Jersey 


Products Featured Vary by Seasons 

For example, we play up chairs in October, Novem- 
ber and December because people like to take their 
months,” explained Mr. Weil. “In 
February it’s files. In the spring months, 
such as May and June, we emphasize home safes 
because folks are preparing to go away for the sum- 
mer and want a strong container to place their valu- 
ables in the trunk in the back of their car. During 
July and August we omit price advertising entirely 


leisure in those 


ecause our readers are generally away from home. 
In that eve our copy is strictly institutional, serv- 
ing as a nstant reminder that we’re still in busi- 
CSS 

Integrated with this newspaper promotion is a di- 
rect-mail campaign. A select mailing list of 3,000 in 
the trading area of Sussex, Passaic, Morris and 


Bergen Counties receives a post card with items to 
be checked off in which they are interested and a 
return prepaid post card affixed 

The cupy on these post cards is exactly the same 
in the newspaper ads, reduced to scale, of course 
in that way the firm is certain that its message will 
iot be left unread by prospects who may have over- 


iooKed it in the newspapers 
We send them out to about 1600 steady accounts 
1500 prospects,” said Mr. Weil. “But the list is 
cullled each year for dead names such as those who 
may have moved away from our trading area or from 
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Series of Ads Show Public 
the Store’s Merchandise 


By Alhert S. Keshen 


Correspondent 


which we don’t even get one call a year. What’s the 
use of going through a lot of wasted effort?” 

The company makes up its own stencil plates and 
sends them to a letter shop for distribution. 

A further distribution is secured by classified ads in 
both local newspapers every day of the year under 





CONCENTRATION ON AD PLANS—Marc Polla, salesman; 
Jerry Weil and Henry Weil, president of General Office 
Equipment Co., Paterson, N. J.. work out newspaper ad. 
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GENERAL OFFICE EQUIPMENT CO. NEWSPAPER AD 
WITH INTERIOR MORTISED FOR WEEKLY SPECIAL 
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the classification of “Office Equipment” and reading 
“Desk files bought, sold and and then the 
signature line. 

The firm maintains two outside salesmen on a free- 
lance basis with no restrictions on territory. These 
men carry with them, in addition to portfolios and 
samples, business reply post cards which are left at 
the office regardless of whether the purchasing agent 
is in at that time. Thess 
call as well as a listing of the items 
there is no opportunity for the 
to check off any item which he 

General Office Equipment Company has been in the 
same location in Paterson’s district for the 
past 19 years. It recently opened a subsidiary depart 
ment to include facilities in the 
next-door annex. 

Announcements were made to 
so they may obtain all of 
conveniently-located center 


rented 


reminders of the 
offered, so that 

prospect to 
may need 
ousiness 


general tationery 


juSinessmen there 
their office needs in one 
Available are nationally 





to make up a complete stationery department 
Filing equipment, loose leaf and bound books, ship- 
ping room supplies, rubber stamps, marking devices, 
office stationery and typewriter supplies are also found 
there 
The main showroom of General Office Equipment 
Company, however, is a revelation of the “new look”’ 
in office furnishings. There can be found rich execu- 
tive-type desks in texture and style to please the area’s 
most prosperous firms 
The upholstered chairs on display are presented 
n pastel shades of leather and plastics. There are also 
modern style furnishings that would do justice to a 
Hollywood executive’s office, period office furniture 
mahogany, maple, walnut and hundreds 
of regulation desks, chairs equipment in wood 


in polished 
ana 
and steel 

Going over wel! in this section are drawing boards, 
water coolers, duplicating machines, calculating ma- 
chines, leading brands of typewriters and all sorts of 
including a full line of heavy-duty 





known brand-name accounting books, systems and office equipment, 
forms, engineering tools and equipment, inks, pencils safes ranging in size from small wall models to large, 
binders and all the hundred and one items that go double-doored units. 

- 
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CITY COURTHOUSE, NEW- 
PORT NEWS, VA., GOES MOD- 
ERN.—Conference room, at left 
and the courtroom, below, 
were completely modernized 
by Epes Staty. Co. Tables were 
manufactured by The Globe- 
Wernicke Co. and the chairs 
were made by W. H. Gunlocke 
Chair Co. The courtroom, one 
of four, is done in rift-sawn 
oak, light finish. 
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Right Featured in 
this executive ofhce 
is a walnut desk and 
telephone cabinet by 
the Leopold Co. Green 
leather swivel chair 
and yellow eather 
side chair are by Sta 


tioners Mig. C 














MODERN OFFICES 
FOR F. J. DANGLADE. 
—Dupree-Derrick Of- 
tice Supply. Hobbs, N. 
Mex., made this im- 
pressive installation. 
Left: desk and files 
by General Fireproof- 
ing. chairs by Royal 
Metal. 










A HARRISBURG. PA., DOCTOR SE 


LECTS LEOPOLD.—An interesting 
hoice was this physician's selection of 
a conferen top desk for his private 
-onsultation office. The installation was 
made by Cole & Co., Harrisburg, Pa., 
for Dr. Donald Morrison of the same city. 
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Bh 
Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of :— 
CONFIDENCE .. . COUR. 
AGE ... CO-OPERATION 


7 OU’LL ENJOY the sparkle plus 
the spirit bristling in the 
sweepstakes winner of 
this month’s Mr. I. Will 


> “Yr avent i 

Pepper Upper event \Q 

here it is: a 
a me. 2 


Salespersons, like let- 
ters never get anywhere till they’re 
posted! 

a + + * * 

And speaking of 
“posted” Keep post- 
ed and help your 
friends listening in to 
this monthly 
to keep posted by par- 
ticipating regularly in our Mr. I 
Will Pepper Upper monthly con 
testette, in our BUSINESS BUILD 
ERS I-D-E-A E-X-C-H-A-N-G-E 
by your hustling them via post 
card, air mail, or telegram to us 
at Box 2153, Spokane 2, Wash 

It is our satisfaction 
to report that this ~ 
month’s contributions 
to our page proved the 
biggest ever it will 
take time to answer 
each item; but we will, and in that 
connection in response to the 
same chord of enthusiasm as ex 
pressed by Edw. Peterson & Asso 
ciates of Evanston, IIl., and s 
eral other contributors from New 
Hampshire to California, we pre 
sent a select number of the re 
cent runner-ups in the truly popu 
lar Mr. I. Will Pepper Upper de- 
partmental 


telecast 





ev 
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listen and observe 
closely on your OFFICE APPLIANCES 
televiser for here they parade for 
you, office-equippers world-wide 

*Sales promotion 
must sell satisfaction 
measured in terms 
of merchandise and 
SERVICE! 

*Every beautiful 
building, every speedy 
motor car, every work 
of art and 
business, finance, phil- 
osophy and invention 

owes its origin to that elusive 
often powerful, intangible—IMAG- 
INATION! 

CONVINCE—Be in earnest. Be 
sincere. Believe in yourself, \ 


science 
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product, your presentation, and 
your prospect 
INERTIA: Busi- 
ness Enemy Number 
one 
*Losing enthusiasm 
is the first step in los- 
ing any undertaking 





* " . . * * 


At this point in our 
program it is our pleas- 
ire to bring you the 
concluding Part II of 
the most intriguing ar- 
ticle of Professor Cor- 
nish of the University of Oregon 
This treatise, you will recall, was 
brought to our attention by a 
Portland, Ore., stationer, when we 
were attending The Pacific North- 
west Stationers convention in Bel- 
lingham, Wash. In fact, at the 
time, we were en route to this 
meeting and had visited with this 
fellow stationer in the City of 
toses. So now we have the honor 





to present 


WHY CUST* IERS PREFER 


Nationally advertised goods 
Attractiveness of store 
Good store layout oe 
Friendships in store 

Fair adjustments 

Liberal credit terms 

Other reasons 


Dbl Oo OO ee 


There you have re- 
corded this abridged 
version as set forth in <« 
the recent issue of See- 
man & Peters Digest = = 
from Saginaw, Mich 
And we might add that the up- 
and-coming house organ of this 
important printing firm com- 
mends your attention and study 
Our Portland office outfitter loaned 
us several copies for perusal. 
There is a balanced mental diet 
given from serious informative ar- 
ticles like the one we have just 
broadcast to those of lighter vein, 
for example picture with us on 
your television screen a cartoon, 
credit line to “NAM NEWS,” that 
depicts an attractive but  per- 
turbed young miss all 
burned up with femi- 
nine indignation -plus ? 
as she stands at the 
window of a meek bank —_— ae 
teller and exclaims 
“What do you mean, ‘insufficient 
funds’? How about the $4 million 
you advertised as being on de- 
posit?” 

This demonstrates that a change 
of pace is always an aid to AT- 
TENTION-GETTING-HOLDING! 


.and now hearken to this 
month’s 
BUSINESS BUILDERS 
I-D-E-A E-X-C-H-A-N-G-E 


Ss 
presented each month to give your 
DOLLARS-CENTS 
INSURED 
plus 
SENSE- 
ASSURED 
TESTED- 
IDEAS! 

*Remembe! Price ONE IDEA 
from you for each IDEA ordered 
by you. (Order by IDEA NUMBER, 
and address the co-ordinator of 
this page, Care of Shaw & Borden 
Company, Box 2153, Spokane 2, 
Wash., Business Builder IDEA No 
1950-27 “TIME-SAVERS for YOUR 
SALES FORCE 
Four very definite time- 
savers given to us for 
you by M. T. Wagner 
representative of STA- 

TIONERS LOOSE LEAF 

Company of Milwaukee. Here is 
an extraordinary BUSINESS 
BUILDER send for it now, 
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RIGHT NOW BI isiness Builder 
IDEA N 1950-28 
Prog! LANNED SALES 
PROGRESS _Y ul rhage: by se- 
ril thi lle Business 


Builder authored - National WANT AND NEED IN 
Blank Book Company’s Ken- NEW AND BETTER 
neth E RUSH your BUSINESS TOOLS.” 


r it TODAY! 


ilrmal 


facturers with 


+ 


by himself and 


B. B. “I 1950-19: “PULL 


ING IDEAS OUT OF THE HAT goes the award 
TERSE TRAILER 


FOR OFFICE QUIPMENT MAN- 


UFACTURERS BY GETTING FOR 
THEM A TRUE VIEW 
OF WHAT THE BUSI- 
NESS AND PROFES- 
SIONAL BUYERS 


fornia stationer goes to the manu- 
reactions gleaned 
his co-workers. 
To an Arizona Office Outfitter 
for most terse 


month; and we hope it will be in- 
spirational and suggestive to you 
to send us your candidates from 
your desk-side for next month's 
release .. . here you have it: “If 
you want a place in the sun, be 
willing to get a lot of blisters!” 


3, 3b 32 2 


Office-efficiently yours! 
Ralph B. Ortel 


iy 





Here a Cali- 





submitted this 




















Center: Metal office furni- 
ture is shown to advan- 
tage in this section of the 
main showroom. Bottom: 
Model executive office of 
wood in the traditional 
style. Accessories com- 
plete the finished appear- 
ance of the setting. 





OPENS OFFICE FURNITURE STORE IN MIAMI 
Ami fusion of flowers from well-wishers, Dick 
Moma! ened his new office furniture store to the 
\ 15. Located at 2020 Biscayne Blvd 
the new firm has 50 feet of frontage on 
is boulevard. In addition to approxi- 
are feet of showroom the store has a 
the rear with inside loading facilities 

rking space for customers 

The mezzanine of the main showroom is being con- 
rt nt sample offices, air-conditioned and 
rding to Executive Furniture Guild 
f furniture, paint colors, floor cover- 
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DICK MOMAND’S NEW 
OFFICE FURNITURE 
STORE.—Top: Main show- 
room displays a variety 
of furniture styles. Two 
sample offices are being 
constructed in the rear 
through the entrance be- 
tween the draperies in the 
rear of store. 





ings, drapery materials and accessories. Two more 
large sample offices are being constructed in the rear 
of the showroom. 

Almost 1000 visitors were on hand opening day as 
a result of advance advertising done by Mr. Momand. 
In addition to newspaper ads which announced the 
opening well in advance of the event, 5000 printed 
invitations, all addressed by hand, were sent to those 
on a carefully selected mailing list. Since that time 
the list has been used weekly for printed postcards 
carrying a photographic reproduction of the show- 
room or sample offices. Later on, Mr. Momand hopes 
to show installations on the weekly cards. 
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A Time for Cool Heads 


@@ THE RECENT developments in Korea have 
stirred speculative thinking in this industry as 
well as others. Those who insist that World War 
III is in the making and those who vision to- 
day’s events as a brief interlude of “bluff calling” 
both fit in the prevalent conversation. 

Alarmists are not wanted, however, any more 
than hoarders. It is a time for men of this in- 
dustry to “keep their feet on the ground,” to 
conduct their businesses as before and to be 
content to await, rather than anticipate dire 
developments. The policing job being done in 
Korea if anything should strengthen faith in 
our nation’s future and pride in her refusal to 
be bulldozed by the Kremlin. 


= © 
Security bought at the cost of destroying ow? 
system of individual liberties or our free economy 


would be self-defeating 


se + 


NSA Preview 

@@ EACH YEAR THE National Stationers Asso- 
ciation provokes the use of the adjective “great- 
est” in describing its conventions. Once again 
it appears that the word may be dragged out of 
its 12 months of retirement to properly head the 
superlatives for the forthcoming gathering of 
the industry at the Stevens Hotel September 
24-28. 

With the round of regionals completed, NSA 
unfolds plans to make the 1950 convention excell 
in three departments—business sessions, the ex- 
hibits and pleasurable hours of entertainment 

General Manager Paul Burbank and President 
Earl R. Kochheiser of the Charles Ritter Com- 
pany, Mansfield, Ohio, have told some of the ad- 
vance details to OrricE APPLIANCES. The spot- 
light naturally falls upon the program and it is 
there that emphasis has been placed on securing 
of speakers who can inspire stationers to do a 
better job of promotion, salesmen training and 
Americanism. The roster already includes such 
men as Stephen A. Douglas of the Kroger Com- 
pany, “Let’s Do it the Promotional Way”; Dr 
Alfred P. Haake of the General Motors Speakers’ 
Bureau, describing the economic position of the 
nation; Jack Klein of the Klein Institute for Apti- 
tude Testing, Inc., New York City, telling of pre- 
employment testing; H. B. Sharer of the United 
States Rubber Company, stressing salesmen 
training, and Robert C. Brady of Wichita, Kans., 
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who will exhort the stationers to be better 
Americans 

NSA’s exhibit has grown so rapidly that this 
year more space than ever before in the Stevens 
Hotel will be devoted to this great market place 
of the office furniture and office supply industry. 

New features in special entertainment have 
been arranged for the lady guests. The golf 
tournament at famed Tam O’Shanter Country 
Club, scene of the All-American golfing classic, 
will this year for the first time include a contest 
of skill and a separate banquet for the women 
golfers. 

But a brief span of time remains before NSA’s 
climactic event of the year. The stationers who 
have previously attended will wish to make their 
plans again to visit Chicago. Those who have 
denied themselves of the opportunity can still 
make necessary arrangements. The preview is 
exciting but the proof of the convention lies in 
being present. 

—->< 


If, while busy, you do ordinary things because 
you believe someone else won't do them as well, 
you do not possess executive ability 

D. MEAD 
oo it 3 


NOMDA’'S Silver Anniversary 

@¢ AT THE RECENT CHICAGO convention, 
reported elsewhere in this issue, the National 
Office Machine Dealers Association celebrated 
25 years of successful operation. Appropriately, 
the silver anniversary conclave was the biggest 
and best. More people attended, more manufac- 
turers displayed their products, more time was 
devoted to discussions and addresses, and more 
special features were programmed than ever be- 
fore. 

Through the years NOMDA has experienced 
vicissitudes, but an essential vitality has carried 
it through to its present successful status. Al- 
ways men in the industry rose to the needs of 
the occasion, devoting the necessary time, en- 
ergy and skill to keep the organization function- 
ing as a contributor to the welfare of dealers 
and manufacturers alike. Many prominent men 
have served as chief executives of the associa- 
tion. Numerous others have given of their time 
and talents in other official capacities. The ag- 
gressive and skillful leadership of today augurs 
well for the future. When another 25 years have 
gone into the past and NOMDA’s golden anni- 
versary is at hand, there is no doubt that the 
association will be stronger and more effective 
than ever. 
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Here and There 


CLICKING TYPEWRITER CAUSES 
NEW BUSINESS IN EAST AFRICA 
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R +}, bona aan vast 
Dbureau w ation abdou a 
zable piece of zebra hide tollow 
. a re t 

na. The Bureau's efforts to find a 


be interested in 
xperimentina with the kins—there 
being quantities available—for some 


: ' ' 
pecia! proauct were unsuccessfu . 
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Carl E. Akeley 


We cannot make use of the name 
Carl E. Akeley without reference to 
his great contribution to the world's 
sccumulated knowledge of the ani- 
mal population of Africa, now con- 
vival with the human 
population on that continent. 

The greatest feature of Mr. Ake- 
ley's contribution to the story of 
African animal life is his scientific 
taxidermy developed through many 
years of study and experiment, by 
which enduring, perfect mounting 
stural postures is se 


tendina for sur 


° c ' 
nr perjTect 


Magnificent examples of Mr. 
Akeley's achievements are outstand- 
ing features of the exhibits of the 
Field Museum of Natural History, 
Chicag nd the American Mu- 
seum of Natural History, New York, 





J. K. GILL COMPANY FOLDER 
ON "OUR LIBERTY BELL" 
SPURS BOND SALES 


The J. K.G mpany, Portland, 

€ yave a recent appreciated 
Bond Drive in 

tates of Oregon and Washing- 

ton in the furnishing of a neatly- 
J f Dur Liberty Bell.” 

M th f the folders 
with the timely message on the his- 
tory and signficance of the Liberty 
Bell by R : nd Case were 
trib iteq + thy eel asl children 
Or Nashinaton from 
the Liberty Bel! display as it traveled 
ih, tah the tate There was con 


c mmNeant 





H. J. WARNOCK ADDS TO 
HIS PRESIDENCY LIST 
Vhen an organization wants a 
+t just naturally turns 
branch 
nager of the Chicago branch 


f The Globe-Wernicke 


As — 
HH } Ham Warn \ 


bs 
he recent annual banauet 


the Chicago Association of Com- 
merce and Industry Bowling League 
Mr. Warn elected president 
oF eason. In addition 
na ) been honored with the 

2) ele 7 r TnHé ymina ear 





2 WHO STREET 
OAK TREE 
HOLLOW 


Dear Editor: 

A movie called, “Foiling the 
Fury of the Falcon” appeared in 
Birdland last week. It was a 
story about a feathered killer 
who terrorized the birds in the 
town of Wingville with his ruth- 
less butchery. Finally the best 
bird brains in the land foregath- 
ered to find a way to stop the 
slaughter. 

A magpie with a master-mind 
suggested that the birds go un- 
derground so that the falcon 
could not reach them. A saga- 
cious crow had an idea that the 
birds should put on steel helmets 
so that the talons of the falcon 
could not penetrate and kill. 

One bird who was not present 
was Pete the Pigeon. “No use 
inviting that dumb cluck,” said 
the erudite crane. “He's so ig- 
norant he can’t even talk. Sits 
on top of the church steeple all 
day. All he knows is when it's 
time to eat, then he flies home 
for a meal and returns to his 
lofty perch until the clock in the 
steeple tells him it's time to eat.” 

So it came to pass that Pete 
was sitting on the church steeple 
when the mentors adjourned to 
cogitate on ways to slay the fal- 
con. No sooner had they hit 
their nests when the falcon ap- 
peared high in the sky. He cir- 
cled around for a while seeking 
a prey. Then he spotted the 
pigeon on the steeple, got into 
position for the kill, and with 
the speed of a _ jet-propelled 
rocket, he plunged downward 
toward the target. His aim was 
true, but just before he struck, 
the clock in the steeple chimed 
twelve. The pigeon knew it was 
time for dinner, flew from his 
perch and the falcon, unable to 
check his dive, missed his prey 
and the point of the steeple 
pierced his wicked heart. 

The movie ended with a ban- 
quet to Pete and a big parade 
in his honor, the wiseacres hop- 
ping along in the rear. 

Dumb luck will sometimes out- 
smart the sage. 

Very wisely yours, 


OLLIE THE OWL 
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R. H. Sprague of Weis Manufacturing Company 
stopped in at this journal’s offices while in Chicago 
between trains and afforded the publisher a delight- 
ful half hour. He was on his way to Whitewater, Wis., 
to see his daughter and her husband who is recover- 
ing from a surgical operation. After two-score years 
with the one company Rol Sprague is just as keen 
in his interest as ever. We hope he will call again 
soon whether in town between trains or for a longer 
visit. 


Mr. and Mrs. C. G. Gregory of Gregory Fount-O- 
Ink Company favored OFFICE APPLIANCES with a call 
June 12. Thier visit brought to mind Carey Gregory’s 
first call at the offices of this journal 15 years ago 
with a sample of his new upside-down inkwell. An 
expert in fountain pen merchandising, Mr. Gregory 
brought out his Fount-O-Ink using the inverted bottle 
Soon he had national distribution and a successful 
manufacturing enterprise. Because of a break in his 
health, Mrs. Gregory stepped in and functioned like 
an expert in managing the business. The trip to 
Chicago, involving stops at Kansas City and Excelsior 
Springs, was the first distant trip for Mr. Gregory 
since his illness. The two expected to return direct 
to Los Angeles. 


R. A. “Bob” Bratton, Bratton Corporation, Colum- 
bus, Ohio, called at Orrice AppLIANcEs’ headquarters 
on June 13. He was on a combination business and 
pleasure trip, mostly business. The latter part of the 
week he expected to attend the Junior Chamber of 
Commerce convention at which a friend of his was 
to be candidate for the top office. He is agent for 
Brush Development Company. Bob, who succeeded his 
father as manager of the company two years ago, is 
showing outstanding sales performance, just as his 
father, A. A. Bratton, did with the Ediphone for a 
generation preceding 


A. R. Greer, vice-president, Magic Circle Manufac- 
turing Corporation, Tulsa, Okla., producers of electric 
floor polishers and paper joggers, was a Guest Book 
signer on Tuesday afternoon, June 20. On a business 
visit to Chicago, Mr. Greer was in the process of estab- 
lishing jobber and dealer connections for the sale of 
the new Magic-Jog automatic paper jogger. His en- 
thusiasm about the potential for sales of his jogger 
through the office equipment trade is infectious 


Conrad Netzhammer of Northwestern Furniture 
Company, Milwaukee, Wis., whose mind always is teem- 
ing with practical ideas, afforded OFFIcE APPLIANCES 
an interesting half hour June 22. He was accompanied 
by his grandson Steve Schoenecher. The purpose of 
his call, for which our editorial staff is grateful, was 
to leave photographs and explanatory material which 
will be featured in the Special Annual Office Furniture 
Section of the journal for September. Mr. Netzhammer 
always has been liberal with his ideas and has been 
helpful to many others in the field of office furniture 


M. G. Wheeler of the Sight Light Sale Division of 
Bainbridge, Kimpton & Haupt, Inc., took time out of 


aq 





a busy day to call upon OFFICE APPLIANCES on June 28. 
He was in Chicago to handle the Sight Light display 
at the lamp show in the Palmer House, which is a part 
of the summer furniture market. He indicated justi- 
fiable pride in the various models he had to offer. The 
show kept him occupied days and evenings for most of 
a week. 


R, E. Beekman of All-Steel Equipment, Inc., dropped 
in at the office of this journal on June 27. He had been 
out to the company’s plant in Aurora and had a stop 
or two to make in Chicago before returning to his own 
headquarters in Indianapolis. A salesman in the in- 
dustry for a quarter of a century, Mr. Beekman has 
covered extensive areas but is sold completely on the 
company’s plan of working a smaller area more inten- 
sively. He travels Indiana and parts of Michigan and 
Kentucky 


C. E. Augsbach, Industrial Budgets, Inc., favored 
OFFICE APPLIANCES with a visit June 23. Comparatively 
a new company, Industrial Budgets has made en- 
couraging progress in the sale of its new line of col- 
lating desks described in the June issue of this journal. 
A task occupying Mr. Augsbach’s attention when he 
called was one of enlarging his sales organization. 


—- 


SAMMIS TRANSFERRED BY UNDERWOOD; 
SCHNEBLE IS NAMED WORKS MANAGER 
P. D. Wagoner, chairman of the board of Under- 
wood Corporation, recently announced two important 
assignments of officials of the organization 
Donald S. Sammis, vice-president of Underwood, has 
been transferred to the engineering and manufactur- 
ing department at the company’s executive offices, 
One Park Ave., New York, N. Y. Mr. Sammis, who was 
previously in charge of the Hartford Works, and who 
has just returned from an extended business trip to 
England, will be associated with L. E. Lentz, vice- 
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DONALD S. SAMMIS 











VINCENT F. SCHNEBLE 
president, in the operation of the company’s factories 
and general research laboratory 

Succeeding Mr. Sammis at Hartford is Vincent F 
Schneble, who has been appointed works manager 
in charge of Underwood’s Hartford Works and sub- 
sidiary plants in New Hartford, Conn., and South- 
bridge, Mass. 

Mr. Sammis joined Underwood in 1935 as superin- 
tendent of the company’s Bridgeport Works, and in 
1936 became works manager there. In March 1947, he 
was appointed vice-president in charge of the com- 
pany’s Hartford Works. 

Mr. Schnebie, who became assistant works manager 
at Hartford in April, 1949, joined Underwood in 1935 
to direct the production of Underwood accounting ma- 
chines at the factory. He will now direct the manu- 
facture of Underwood electric, standard, and portable 


typewriters and the company’s all-electric fanfold 
writing machines. 
OFFICE APPLIANCES, August, 1950 
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personality 





BRUCE B. BROWN— 
Like his father, Bill Brown, 
tor 52 years was a 
typewrit slesman in 
hic re- 
years 

ar Brown has 
As0e ] weer in office 
nachines and operates 
Bruce Brown, Inc., at 635 
N. State St., Chicago. 
. L. Ma- 

hines on March | 











1948, and now 
has ten employees selling 
ago and Cook County. Prior 
usiness for himself, Bruce B. 
ladder steadily in his 


ing up the 
n. His first job was with Quest 


Manuf Company as delivery boy at 
$10.00 per ek. He was with the Consolidated 
Ribbon & bon Company and American Man- 


for ten years, ending up as sales 
then went with Central Typewriter 
Exchana \ding a new department on dupli 
A moving spirit in the Office 
Association he is secretary and 
>— COMDA and a director of 
MDA. He lives at 665 Brierhill Rd., Deerfield 

vith his wife and one child and follows his hob 
kiing at Skycrest Country Club 
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PLANS UNDERWAY ON $30,000 REMODELING JOB 


Hadlins in the Charlotte Observer recently an- 
uncer he moving plans of Pound & Moore Com- 
pany, stationery and office supply firm of Charlotte, 
N. C. Leased on a long term contract, the Wilson 
Building which was formerly occupied by Sears, Roe- 
buck & Company, is now undergoing extensive re- 
Plans ll for expenditures estimated at $30,000 or 
more for extensive remodeling and improvements 


firm hope that this work can be com- 
of the new equipment installed in 
time for f occupancy. When finished, the building 
every respect 


nlieated , " >} 
pietea and mucn 


will be modern in 
with small capital and two employees in 
& Moore has grown rapidly and consist- 
ently through the years. The newspaper story states 
that “it is recognized as one of the largest and most 
modert ionery and office supply establishments in 
1 employees numbering about 100.” 


About 30,000 square feet of floor space will be avail- 
able in the new quarters. Work of remodeling and 
improvement is in accord with specifications by W. H 
Peeps, Charlotte architect. Air conditioning will be 
ne of numerous facilities to be utilized by the firm 
OFFICE APPLIANCES, August, 1950 


which in its 42 years of business has become known 
for progressive policies. 

The commercial printing department will continue 
operating in the company owned modern building in 
back of the firm’s present location. Recently improve- 
ments costing approximately $35,000 were made in this 
department. Floor space amounting to 3,000 square 
feet was added to this building which is about a half 
a block from the new establishment. 

Although three moves have been necessary because 
of expansion, Pound & Moore have always been located 
in the 200 block of S. Tryon St. 

Along with its growth the company has been for- 
tunate in retaining many long-time employees in 
addition to the increased personnel. Of present em- 
ployees, 22 have a combined service record of 426 
years. Several of the most respected are sons of men 
who worked for Pound & Moore in its pioneer days. 

In addition to stationery, office supplies, leather 
goods, the commercial printing department, gifts, 
china and silver the company has been a large dealer 
in Frigidaire electrical appliances since 1933. 

At a dinner given on the evening of June 14, Mr. 
Pound expressed his deep appreciation of the constant 
co-operation and loyal and efficient service of the en- 
tire personnel, enabling the company to stand in the 
forefront of the industry throughout the years. 


—- _ 
BORDERS ATTENDS HOOVER RECEPTION 


Office equipment and record-keeping essentials 
manufacturers were unofficially represented in the 
person of Melville W. Borders, president of Wilson 
Jones Co., at the private reception in Chicago for the 
only living ex-president of the United States, Herbert 
Hoover. Thirty other Chicago dignitaries and promi- 
nent business leaders were present at the affair held 
in the Royal Skyway Suite of the Stevens Hotel. 

Mr. Hoover was in town to deliver the keynote 
speech for the thirtieth annual business conference 
of the United States Junior Chamber of Commerce. 

















MELVILLE W. BORDERS 


The Jaycees also sponsored the Hoover recption. 

In a private conversation between Mr. Border and 
Mr. Hoover, the 1928 presidential campaign was re- 
called. It was then that the two gentlemen met for 
the first time. A close friendship between them 
followed. Mr. Borders stated that Mr. Hoover is in 
excellent health. 

Other prominent men in attendance were Otto 
Schnering, president of the Curtiss Candy Company; 
Herbert Lorber, president of Rollins Burdick Hunter 
Company; Clifford Cooper, national president of the 
Junior Chamber of Commerce; Arch Shaw, life-long 
friend of Mr. Hoover; Louis Ware, president of Inter- 
national Minerals and Chemical Corporation; R. E. 
Wilson, chairman of the board of Standard Oil Com- 
pany, and Homer Hargrave of Merrill Lynch, Pierce, 
Fenner & Beane. 

Mr. Borders has been president of the Wilson Jones 
Co., since November, 1945. 
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FIRST DISTRICT STATIONERS 
REPEAT AT PORTSMOUTH 


H. S. Challenger Nominated to Succeed Horton 
Frisbie as District Governor—New England 
Clambake Matches Past Success 


ISTRICT NO. 1 of the National Stationers Asso- 

ciation, which comprises the six New England 
states, followed up its most successful 1949 meeting at 
Portsmouth, N. H., with another at the same location. 
This year, as last, the meeting was held at Wentworth- 
by-the-Sea, a long rambling hotel in a beautiful sea- 
shore setting. Amusements included golf, both the 
pitch and putt variety and the regular game, boating, 
sightseeing along the coast and an elaborate but 
informal shore dinner. 

The convention opened on Monday, June 5, with a 
luncheon. Invocation was pronounced by the Rev 
Robert H. Dunn of St. John’s Episcopal Church, Ports- 
mouth. The address of welcome was offered by Rich- 
mond S. Margeson, mayor of Portsmouth. Presiding 
over the meeting was Governor Horton Frisbie, Roberts 
Office Supply Company, Portland, Me. He introduced 
Dr. Allen A. Stockdale as the luncheon speaker. Dr. 
Stockdale, who represents the National Association of 
Manufacturers, is known to many stationers for his 
appearances before the NSA national convention in 
Chicago in 1938 and 1939 

In his talk Dr. Stockdale explained that industrial 
employment could be greatly expanded if the govern- 
ment would merely give the green light for business 
and industry to go ahead with expansion plans. In- 
stead of adopting this positive approach, he indicated, 
the administration is concerned with easing the un- 
employment which its own policies are creating. The 
government can do little to create jobs but it can and 
is doing a great deal to discourage private employers 
from expanding enterprises and launching new ones, 
Dr. Stockdale declared, explaining that this will con- 
tinue to be true so long as government fails to recog- 
nize the conditions which promote a vigorous economy. 
He quoted Earl Bunting, managing director of N.A.M. 
as saying “there is a certain type of political mind 
which ignores the fact that government pump-priming 
did not materially reduce unemployment” during the 
depression of the 1930’s and that had it not been 
for almost constant attacks on business “there is 
reason to believe that the natural economic growth 
would have absorbed practically all of the 17 per 
cent of the civilian labor force unemployed in 1939 


AT LEFT— 

l. At the registration desk—Ted M. Hargen and Harvey P. Rockwell, 
Yawman and Erbe Mig. Co.; Earl R. Kochheiser, president, NSA, 
The Charles Ritter Co., Mansfield, Ohio; William S. Blech, Gus- 
tave Fischer Co., Hartford, Conn. 

Mr. & Mrs. Geoffrey L. Pippette, Carter's Ink Co.; C. H. Watson, 
J. Walter Thompson Co. 
Walter H. Miller, governor District 2. NSA. Otto Ulbrich Co., Inc., 
Butialo, N. Y.: Jack Asthalter, W. A. Sheaffer Pen Co.; A. F. Reb- 
han, Blake & Rebhan Co., Boston, Mass.; Harley J. Lewis, Ward's 
Stationers, Boston, Mass. 

4. Mr. & Mrs. J. W. McCormick, Stationers Guild of America; Mr. and 
Mrs. Ralph W. Graham, Columbia Ribbon & Carbon Mfg. Co. 

5. Art Hunt. Art Metal Construction Co.: James T. Towhill. James T. 
Towhill Co., Boston, Mass.; O. S. Giddy, Eberhard Faber Pencil 
Co.; L. R. Addington, Art Metal Construction Co 

6. Mr. & Mrs. Joseph F. Yates, Joseph F. Yates. Inc.. New Haven 
Conn.; Mr. & Mrs. Louis F. Caracci, The Nor-Wood Co., Inc., New 
York, N. Y. 

7. S. H. Challenger. Jr.; Mr. & Mrs. S. H. Challenger. governor 
nominee, Frank H. Fargo Co., Bridgeport, Conn.; Mr. & Mrs. Elmer 
G. Pape, Adkins Ptg. Co., New Britain, Conn. 

8. Garry E. Dell. Burt & Dell, Hartford, Conn.; Walter P. Nichols. 
Weis Mig. Co.; F. H. Caswell, F. S. Webster Co.; Paul Oliver. 
F. S. Brightman Co.. New Bedford. Mass.; Guy W. Hart. Joseph 
Dixon Crucible Co. 

9. Stanley Werksman, manufacturers’ representative; Bill Kushner 
Adams Staty. Co., Boston, Mass.; Irving A. Ackerman, Paramount 
Office Supply Co., Providence. R. I.; Harold L. Frost. Providence 
Paper Co., Providence, R. I.; Lew Foster, Speed Products Co., Inc. 

10. Bob Slate. Bob Slate Co.. Cambridge, Mass.; Nat Blish, Reyburn 

Mig. Co.; Mrs. Joseph Wigon. Joseph Wigon ortland, Me.; Ed- 

ward Yarock, Davis & Nye, Inc., Waterbury. Conn.; Sally Wigon: 

W. Bruce Ellsworth, Corry-Jamestown Mig. Corr 
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HERE AND THERE AT DIST. NO. 1 CONVENTION, WENTWORTH-BY-THE-SEA, JUNE 5-6 


mmittee—Fred Rust, Rust Craft Publishers: James Edgar H. Knapp. Victor Safe & Equipment Co.; Mrs. George C. 
r's Ink Co.; John W. Murray, John W. Murray Co. Wheeler. Standing: John A. Gilbert, OFFICE APPLIANCES; William 
es R. Armington Eberhard Faber Penal Co. H. Cravens, Walcott-Taylor Co., Inc., Washington, D. C. 
Fred T Bowes. Eagle Pencil Co., president 10. Frank H. Palmer and L. G. Morris, Eaton Paper Co.; Ben Willander, 
l Club; Horton R. Frisbie, Roberts Othce Thomas Groom & Co.,. Inc.. Boston, Mass.; Stanley McGar, J]. F. 
: Paul E. Burbank. NSA; |. F. Kennody Molloy, Meriden, Conn.; Thure Bengston, Adkins g. Co., New 
tworth-By-The-Sea Britain. Conn. 
A. Maish, Denni Mig. Co. ll. Jane Frisbie Holmes; Mr. and Mrs. Horton R. Frisbie. governor NSA 
o ly Co.; Arthur Xing Region |, Roberts Office Supply Co., Portland. Me. 
R. Frisbie congratulates newly-nominated Gov Herbert Grayson. Ace Fastener Corp.; H. B. Hershon. Allen Staty. 
Challenger Co., Cambridge. Mass.; George Grayson. Ace Fastener Corp. 
Automatic Pencil Sharpener Co.; H. D. Leach 13. Bert Chillson and John J. Whalen. merican Pad & Paper Co.: 
Hf Co Elmer W. Pape. Adkins Ptg. Co.., New Britain, Conn.; Walter E. 
W. H. Gunlocke Chair Co.; Paul B. Buckwalter Barbier, Weldon Roberts Rubber Co.; BR. E. Gooley, Cushman & 
Book Co Denison Mig. Co. 
Haines and Howard Fredericks, All-Steel . Dr. Allen A. Stockdale, National Association of Manufacturers. 
Corkran, manufacturers’ representative: Frank R. Curtiss. Neva Clog Products Co.; Earl BR. Kochheiser, 
resident, NSA; H. L. Fellowes. Bankers Box Co. 
seventy-first birthday. Seated: ice. Richmond S. Margeson, mayor of Portsmouth. N. H. 
quipment Co.; Mrs. Allan Murray 
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as well as the five per cent in 
Dr. Stockdale said that 
job of preventing 
atmosphere in which employment 


nw 


10. 


. L. Hendrickson & B. Matthews 
. The camera slipped—R. J. 


. Sandy Frisbie and Jim Gribben 


In conclusion 
could do a real 
by providing the 
opportunities will 


1949 
government 
unemployment 





become increasingly great by freeing business of un- 
necessary curbs and restraints, by revising tax policies, 
being more thrifty with the taxpayer’s dollar, and by 





(Turn to page 129, please) 


REGISTRANTS ENJOY NEW HAMPSHIRE SUNSHINE AT WENTWORTH-BY-THE-SEA 


- Harvey Rockwell, Yawman and Erbe Mig. Co.; Mrs. Rockwell. 
. Jack ilson, Esterbrook Pen Co., lost in the shadow of his cap; 
Bill Blech, Gustave Fischer Co., Hartford, Conn.; Lou Caracci 


Nor-Wood Co., Inc., New York: Walter Concannon, Thomas Groom 
& Co., Inc., Boston; Joe Yates, Joseph F. Yates, Inc.. New Haven; 
Ben Willander and Samuel! Groom, Thomas Groom & Co.., Inc. 


. Larry Avanzino, Eberhard Faber Pencil Co.; Nat Blish, Reyburn 
Mig. Co. 

. Walter Miller, Otto Ulbrich Co., Inc., Buffalo: Ken Davis. W. H. 
Gunlocke Chair Co.; Leon Banov, Art Steel Sales Co. and Claro 


type Co.; L. R. Addington, Art Metal Construction Co 

Harter Corp 

Mitchell, Phil Hamilton and H. E 
Gorton, Dennison Mig. Co.; Risky Morris and Frank Palmer, Eaton 
Paper Corp. 

Roberts Office Supply Co., Port 


land; Bill Keppie, Eaton Paper Corp.; Hyman Siegel, Pencrait Co. 


Boston. 

- Ben Willander and Walter Concannon, Thomas Groom & Co., Inc 
Boston. 

- Tom Hastings, Columbia Ribbon & Carbon Mig. Co.; Walter 


Barbier, Weldon Roberts Rubber Co.; Elmer W. Pape, Adkins Ptg 
Co., New Britain, Conn.; Ralph W. Graham, Columbia Ribbon & 
Carbon Mig. Co. 

Estelle McCormick, Dorothy 
Barbier. 


Hastings, Captola Graham, Lucille 
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ll. 


12. 


13. 


14 


i? 


20. 


Henry Rosnosky, Boston; Walter M. Tanch and Walter R. Tanch 
L. B. Moody Co., Salem, Mass.; James Towhill, James Towhill Co. 
Boston. 

An F. S. Webster foursome—Ted and Olive Caswell 
Tom O'Leary 

J. L. McCann, Charles Aiello and Frank White, Industrial Tape Corp. 
Mr. and Mrs. Raymond Scheppach. Scheppach & Gockler. New 
Haven; Mr. and Mrs. Thure Bengston, Adkins Ptg. Co., New Britain. 
Conn. 

Vern Kehoe, McAuliffe Paper Co., Providence; Bill Van Ness 
Eberhard Faber Pencil Co.; Watson Dee, Esterbrook Pen Co. 
John Whalen, American Pad & Paper Co.; Geo. Smith, Loring 
Short & Harmon, Portland, Me.; Bert Chillson, American Pad & 
Paper Co.; Ted Hargan, Yawman and Erbe Mig. Co. 

Ed Knapp, Victor Safe & Equipment Co.; Harvey Rockwell, Yaw- 
man and Erbe Mig. Co.; Bill Cravens, Walcott-Taylor Co., Inc. 
Washington, D. C. 

Charles Rudd and Fred Hackley. Berger Mig. Co.: Walter Miller 
Otto Ulbrich Co., Inc., Buffalo; Jack Clark. W. A. Shaeffer Pen Co. 
Harold Low, Warshaw Mig. Co.; Mrs. Harriet Goldman, Arnold 
Shulkin and Rose Shulkin, Abbott Allen Staty. Co., Boston: Michael 
Chanian, Wilson Jones Co.; Virginia Ohanian; Frank Goldman. 
Abbott Allen Staty. Co. 

Fred Hackley and Charles Rudd. Berger Mig. Co.: Courtney Bird. 


Barbara and 


M. T. Bird & Co., Boston: John Dwyer, manufacturers’ representa- 
tive: Garry Dell, Burt & Dell, Hartford, Conn.; Walter Nichols 
Weis Mig. Co.: Ben Willander, Thomas Groom & Co., Inc. 
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NSA DISTRICT NO. 3S ANNUAL BANQUET. CHALFONTE-HADDON HALL, ATLANTIC CITY 


CHARLES W. LUKENS RENOMINATED 
GOVERNOR NSA THIRD REGION 
IN ATLANTIC CITY 
Troupers and Others Present Product and 


Sales Educational Porgrams Ending 1950 
Series of Regional Meetings 


‘ky CHALFONTE-HADDON HALL in Atlantic City, 


N. J., was the scene of the annual NSA District No. 
3 convention held on Monday and Tuesday, June 19 
and 20. It was the fourteenth and last of a series of 
successful regional conventions staged by NSA 
throughout the country during the past three months. 
Governor Charles W. Lukens, Yeo & Lukens Company, 
Philadelphia, Pa., presided. The total registration of 
256 included 118 manufacturers, 53 dealers and 85 
ladies 
Most of t addresses of the convention were given 
by members of the NSA Troupe who, through expe- 
riences gathered from all over the country, were able 
to give their audience many valuable pointers for the 
welfare of their business. They were: NSA President 
Earl R. Kochheiser, Charles Ritter Company, Mansfield, 
Ohio, who spoke on “Raising the Level of Our Industry 
Or, Are You a Fatalist?”; Frank R. Shaw, Rustcraft 
Publishers gave his talk on “Are you securing 
your Potenti in Greeting Cards?”; L. R. Addington, 
Art Metal Construction Company, whose topic was, 
Training Salesmen to Sell’: Irving Kathman, Ever- 
sharp, Ih » told how “Complacency Costs Station- 
ers a Qu Billion Dollars a Year”; H. H. Suender, 
General Fireproofing Company, whose topic was, “Sell- 
ing Metal Furniture is not Difficult”; Paul B. Buck- 
walter, National Blank Book Company, who spoke of 


Distribution in a Welfare State’: and Paul E. Bur- 


bank, general manager of NSA, who gave his talk of 
The Stationers’ World.” These addresses were re- 
ported in detail at other regional conventions. 
Governor Lukens Presides 

A large audience filled the seats of the theatre-like 
Viking R the tower floor of Haddon Hall when 
the first session was called to order by Governor Lukens 
at 10:3 n Monday morning, when he introduced 
the first speaker, John M. Palmer, Palmer-Trout Com- 
pany, Trenton, N. J., who gave the welcoming address. 

Gover} Lukens appointed a nominating committee 
consisting of Chairman Joseph C. Runnels, Commercial 
Office Furniture Company, Washington, D. C.; Dan 
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Smith, Jr., Smith Printing Company, Williamsport, Pa.; 
and Charles V. Sinisgalli, R. P. Andrews Paper Com- 
pany, Washington, D. C. The resolutions committee 
was consisted of Chairman William H. Fehl, E. W. 
Curry Company, Pittsburgh, Pa.; Abe Simonoff, Colo- 
nial Stationery & Supply Company, Newark, N. J.; and 
Harry R. Summers, Summers Stationers Supply Com- 
pany, Inc., Baltimore, Md. 

The next speaker was Earl R. Kochheiser, Charles 
Ritter Company, Mansfield, Ohio, president of the Na- 
tional Stationers Association, whose topic was—‘Rais- 
ing the level of our Industry—Or, Are you a Fatalist?” 
who gave a colorful talk full of good advice to dealers. 
He reminded his listeners that no business can be con- 
ducted without the stationery business and urged 
dealers to get a fair price for their products and serv- 
ice and raise the levels of the industry, saying, “It can 
be done.” 

The next speaker was Moe Turman, Metwood Office 
Equipment Corporation, New York, N. Y., past president 
of the National Office Furniture Association, whose 
topic was “Profitless Selling Will Keep Us Busy and 
Make Us Dizzy.” 

Asserted Mr. Turman in his address, “If in calculat- 
ing our overheads, we do not take into consideration 
these extra costs of doing volume business; if we turn 
this volume tide into becoming brokers for manufac- 
turers at a profit no larger than the salesman who 
carries his samples in his bag and his office in his hat 
and we compete with those kind of distributors—we 
are going to lose our capital and be out of business so 
fast that volume will become an atomic bomb to wipe 
out quickly and certainly for good the dealers in sta- 
tionery, office furniture and hundreds of other items 
in this blessed country.” 


He was followed by Frank R. Shaw, Rustcraft Pub- 
lishers, whose subject was “Are you securing your Po- 
tential in Greeting Cards,” in which he gave ten profit 
factors in selling greeting cards as well as facts and 
figures showing the advantages and profit to be made. 


At the conclusion of the first session luncheon was 
served at 12:30 p.m. in the spacious Rutland Room 
attended by both ladies and men. After Governor 
Lukens introduced the honored guests and extended 
a hearty welcome, Chairman E. Russell Ashley, Ashley- 
McCormick Company, Bridgeton, N. J., introduced the 
guest speaker, Colonel Harold G. Hoffman, former Gov- 
ernor of the State of New Jersey, whose topic was 
“Gripes and Grins.” 

He warned against foreign influence in the form 
of communistic theory which endangers our country 
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as well as the rest of the world. It can be combatted, 
he said, by having faith in what our forefathers estab- 
lished. In conclusion, he remarked that if all of us 
believe strongly in democracy, the American way of 
life, practice it daily and make our system work, there 
will be no room for isms of any kind. 


Dealers Have Closed Meeting 


At 2:30 pm. a closed meeting for dealers only was 
held in the Tower Room with David Manley, Modern 
Stationer, as guest speaker whose topic was “Whose 
Fault Is It in which he told of the results of surveys 
of stationery stores made by shoppers, which showed 
that the majority of sales clerks are badly in need of 
both product and sales training. 

At 3:30 p.m. the ladies tea and fashion show was 
held in the West Room under supervision of the ladies’ 
entertainment committee. They were Chairman Mrs 
Harry Tehan, Jr., The Cooke & Cobb Company; Mrs. 
Fulton Samson, Moore Push Pin Company; Mrs. Hal G. 
Tough, Security Steel Equipment Corporation; and 
Mrs. Roy Zepp, Wm. C. Ballantyne, Washington, D. C. 


On Monday evening the Penn-Mar-Va “Variety 
Night” show was held in the Rutland Room of Haddon 
Hall. On the stage at one end of the room the festivi- 
ties were opened by genial Master of Ceremonies John 
J. Kerns, Stationers Loose Leaf Company, who contrib- 
uted a number of amusing stories between acts. The 


and produced by Harry Tehan, Jr., The 


show, writt 


ON THE OPPOSITE PAGE 


ie to a mechanical mishap over 50 pictures taken 

NSA‘s Dist. N nvention were spoiled. Picture No. | is the 

ne that w 1ved, the rest being a presentation of this year's 
ress 


l. Newly elected officers of Penn-Mar-Va: President Mark J. Kenna, 
Amencan Pencil Co.; Ist Vice-President Taylor B. Kellogg. C. 
Howard Hunt Pen Co.; 2nd Vice-President Harry Tehan, Jr., The 
Cooke & Cobb Co. 

2. Paul E. Burbank. general manager, NSA. 

3. Joe J. Lyons, M. H. Chute and Arnold W. Johnsen, all Bainbridge 
Kimpton & Haupt. Inc. 

4. Mrs. ond Mr. W. H. Fehl, E. W. Curry Co., Pittsburgh, Pa. 

5. Mrs. and Mr. Charles W. Lukens, Dist. No. 3 Governor, Yeo & 
Lukens Co., Philadelphia, Pa. 

6. Mr. and Mrs. Martin Escoffier, Clinton Staty. Co., Newark, N. J. 

7. Mrs. and Mr. H. R. Sheppard, The Pittsburgh Staty. Co., Pittsburgh. 


8. Bart McCloskey, L. E. Waterman Co.; Joe C. Runnels, Commercial 
Office Fu rniture Co., Washington, D. C.; M. H. Chute, Bainbridge. 
Kimp 7 on Hai u 

9. J Curra 4 oy Pencil Co. 


10. a ward Gate ewood, Wood Office Furniture Institute; Stan M. Wood- 
ruff, Weis Mig. Co. H. R. Summers, Summers Staty. Supply. Inc., 
Baltimore, Md.; ]. Savage, Carter's Ink Co. 

ll. Ben Wachtel Ad Pen Co. 

12. A. S. Wright. Globe-Wernicke.: Robert D. Raeder, Kingston, Pa 

C. M. Falconer. The Falconer Co., Baltimore, Md. 


14. Wade Land, Charles G. Scott Co., Washington, D. C. 

iS. F. H. “Ted’’ Caswell, F. S. Webster Co. 

16. Charles M. Jaffer, Eberhard Faber Pencil Co. 

17. John J. Kerns, Stationers Loose Leaf Co.; Ward Taylor, Walcott- 
Taylor Co., Washington, D. 

18. Joe C. Runnels, Commercial Office Furniture Co., Washington, D. C. 

19. Dan Smith, Jr.. Smith Prig. Co., Williamsport, Pa. 

20. J. A. Malloy, General Fireproofing Co. 

21. Herb Walsh. Ace Fastener Co. 

22. Millard H. Jackson, Joseph Dixon Crucible Co. 

23 Harry S. Summers, Summers Staty. Co., Baltimore, Md. 

24 J. Dunn, William F. Murphy's Sons, Inc., Philadelphia, Pa. 

25 ts. L. McAvoy Acco Products. Inc. 

26. Quartus Graves, Eversharp, Inc.; John J. Kerns, Stationers Loose 

27 Automatic Prtg. Corp., Philadelphia, Pa.; Governor 





les W. Lukens, NSA Dist. No. 3. Yeo & Lukens Co., Philadel- 
phia, Pa.; J. Joe Dunn, William F. Murphy's Sons Co., Philadelphia. 


28. John Link, Jr.. Lucas Bros., Baltimore, Md.; W. F. Vogel, Sengbusch 

; Self-Closing Inkstand Co. 

23. Rose Cushman, Asst. to the General Manager, NSA; Mr. and Mrs. 
Charles W. Lipman, Geo. B. Graff Co.; John G. Kolb, C. Howard 


0. L. R. Addington. Art Metal Construction Co. 
1. M. H. Stockett, Stockett-Fiske Co., Washington, D. C.; Harry Tehan 


r.. Cooke & Cobb Co 
2. Fred S. Steinmiller I. R. Weldin Co., Pittsburgh. Pa 
33. Jed Duggan, J. E. Duggan Co., Pittsburgh. Pa. 
4. Ralph G. Henriques, Bates Mig. Co. 
5S. Frank R. Curtiss, Neva-Clog Products, Inc. 


36. Fred U. Haines, Wilson Jones Co. 
Palmer-Trout & Co., Trenton, N. J. 


38. G. D. White, Acco Products, Inc.; Al Picker, Acme Staty. & Prtg. 
Co., Newark, N. J.; Abe Simonoff, Colonial Staty. & Supply Co., 


39. W. P. Reinhardt, A. Pomerantz & Co., Philadelphia, Pa.; R. C. 
Schmutzler, Reyburn Mig. Co. 
40. John A. Wagner, Lucas Bros., Baltimore, Md.; NSA President Earl 
hei The Chas. Ritter Co., Mansfield, Ohio: » & 
Connor, W. H. Gunlocke Chair Co. 


> < 
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1. R. A. Williams, manufacturers’ representative; William G. Hintz. 
William G. Hintz Co., Inc., Reading. Pa. Q 
Paul Steever, Office ay Co., Harrisburg, Pa.; H. G. 


’ O'Connor, W. H. Gunlocke Chair Co. 


2 

3. R. L. Watkins, Victor Safe & Equipment Co.; S. S. Rosendor!, 
Southern Stamp 6 Staty. Co., Richmond, Va. 

4. F. W. Samson, Moore Push-Pin Co.; J. F. Emhardt, Columbia Steel 
Equipment Co. 

5. H. S. Bradford and Ted Bradford, both American Pad & Paper Co. 

6 


. George Leonard, L. E. Waterman Co.; Mark J. Kenna, American 


Pencil Co. 

7. E. P. McConkey, Mittag & Volger. Inc. 

8. Russell Ashley, Ashley-McCormick Co., Bridgeton, N. J. 

9. Earl H. Prentzel, Speed Products Co., Inc.: A. E. Stecker, Eureka 
Specialty Prtg. Co. 

10. Roy H. Eckert, Roy H. Eckert, Inc., Allentown, Pa. 

ll. Paul Buckwalter, National Blank Book Co.; H. H. Suender, General 
Fireproofing Co. 

12. Geo. E. Harscheid and William Lindenberger, both National Blank 
Book Co 

13. Chas. V. Sinisgalli, R. P. Andrews Paper Co., Washington, D. C. 

14. Frank May. J. L. May Co.; Ben Grayson, Ace Fastener Corp.; Gene 
Rosenberry, American Pencil Co 

15. Jack Palmer, Palmer-Trout Co., Trenton, N. J. 


Cooke & Cobb Company, and John J, Kerns, Stationers 
Loose Leaf Company, hilariously funny from start to 
finish, consisted of a series of acts participated in by 
members of Penn-Mar-Va, many of whom showed real 
talent. At the conclusion of the show, the floor was 
cleared to make room for dancing for the balance of 
the evening. 
Many Contribute Talent 

The entertainment committee consisted of chairman 
Harry Tehan, Jr., The Cooke & Cobb Company; Taylor 
Kellogg, C. Howard Hunt Pen Company; and Richard 
M. Graff, Esterbrook Pen Company. The cast of vocal- 
ists, thespians and itinerants included John J. Kerns, 
Stationers Loose Leaf Company, master of ceremonies; 
Edward F. St. George, Scovill Manufacturing Company; 
James W. Curran, Eagle Pencil Company; Charles M. 
Jaffer, Eberhard Faber Pencil Company; Millard H. 
Jackson, Joseph Dixon Crucible Company; George E. 
Harscheid, National Blank Book Company; Charles S. 
Becker, Esterbrook Pen Company; John H. Griffith, 

(Turn to page 133, please) 
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RALEIGH 8000 SERIES 





Myrtle Desk Company 
High Point, N. C. 


Designed for the businessman who wants luxury 
in appearance and construction, the Raleigh desk is 
available in senior or junior executive and secre- 
tarial models. It comes in matched walnut or ma- 
hogany. A customary feature is the Myrtle ball- 
bearing suspension drawer system which affords 
smooth-glide drawer operation. Other features include 
a tamper proof lock system, concealed writing slides, 
a 25 x 21-inch utility slide in the back for secretarial 
use and full extension drawers 


NO. 410 POSTURE CHAIR 





The Fritz-Cross Company 
300 E. Fourth St., St. Paul 1, Min? 


Features of the company’s new No. 410 posture chair 
include foam rubber seat cushion, new 114 inch O.D 
tubular base, and ball bearing casters as well as Fritz- 
Cross easy three-way posture adjustments. This chair 
is available in a smart range of colors and upholstery 
materials. 
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GENERAL TWO-TUBE LAMP 





General Lamps Manufacturing Corporation, 
Elwood, Ind 


Available in either a high bake silver gray or a rich 
hammerloid bronze -finish, this new fluorescent desk 
lamp comes in two models. The two-tube lamp retails 
at $12.95 while the single-tube model retails at $8.95. 
The two finishes can be had in either model. A three- 
color display piece is available to dealers at no extra 
charge 


UNDER-COUNTER UNITS 





Herring-Hall-Marvin Safe Company, 
Hamilton, Ohio 


Designed to permit an economical arrangement of 
standard units selected to fit individual needs these 
new units can be used behind most types of counters. 
It is said that they can be arranged economically to 
suit counter plans, volume, activity and procedures 
and to place cash, records and counter machines at 
employees’ finger tips. Features of the line include a 
counter cash guard that makes it easy to operate with 
a minimum of cash exposed and provides a ready 
means of placing incoming cash beyond the reach of 
bandits. Portable tellers busses may be wheeled from 
the counter to a vault for protection during the night 
Swinging gates may be equipped with spring or remote 
1950 
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That's what you get in PANAMA-BEAVER Carbon Papers 


Constantly precise as the most detailed operations in producing an airplane, 
are the manufacturing processes employed here to make PANAMA-BEAVER prod- 


«se shatd out to ofie oficomcy 


Brilliantly conceived, meticulously planned, developed into vital being for yeo- 
man service in the most important of America’s offices and institutions — PAN AMA. 
BEAVER Carbons and Ribbons can never suffer from the obvious faults of mass- 
production, never be other than head and shoulders above the commonplace. 





A-BEAVER 
ond” Caseoar 


MANIFOLD SUPPLIES CO, 188 3rd Ave, Brooklyn 17, N. Y. 


Coast to Coast Distribution 





PANAM 
SOCHE 








CARBON PAPERS HECTOGRAPH UNI-MASTERS INKED RIBBONS 
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the units have counter 
stainless steel 


control locks. Finished in gray 
tops covered in linoleum and 


bound in 


ATLAS FILM FILE 

















Atlas Stencil Files Company 


1662 E. 118th St., Cleveland 6, Ohio 


A new film storage cabinet is being manufactured 
for 16 mm. or 35 mm. films, the model shown being 
52 inches high, 25 inches wide and 10 inches deep 


Constructed of heavy gauge steel with reinforced doors 
and Yale lock, the Atlas film file is designed to protect 
films from dirt and damage, assuring additional years 
of service from each reel. Each film file is equipped 


with a practical indexing system by which all reels 
are quickly and accurately identified. The file ac- 
commodates 100 400-foot reels of 16 mm. film or 50 


film. The drawer in the bot- 
film strip cans. This Atlas 
a complete line of such 
months 


400-foot reels of 35 mm 
tom of the file holds 35 mm 
film file is the forerunner of 
files to be introduced within the next few 


DIRECTOR FLUORESCENT LAMP 





Industrial Lamp Corporatio? 
Elkhart, Ind. 


The Director Fluorescent lamp without clock has 
been made available, as illustrated herewith. This 
model offers the same shade feature found in the 


‘ ’ 


Director and it can be adjusted anywhere 
180-degree arc. Finishes are brown and 
list price is $12.95 without tube 


within an 
gray. The 
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PLAN-N-PRINT KIT 
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Gross Engineering Company, Inc., 
Three Rivers, Mich. 


Embodying the principle of magnetic attraction, the 
Plan-N-Print kit has been developed to assist decora- 
tors in making fast professional prints of room plans. 
Magnetic plastic negatives, usually on a scale of %4 
inch equaling 1 foot, come in various colors to repre- 
any object which occupies floor space. The kit 
also includes a plastic layout sheet with grid lines 
printed on it so that an area can be quickly defined 
by merely drawing pencil lines or stretching pressure 
sensitive tape to represent walls, doors and so forth. 
The magnetic negatives are arranged within the space 
over a steel faced layout board and are said to hold 
their position at the vertical plane as well as the hori- 
zontal during the period of making a direct print 


sent 


FLOATING TOUCH COMPTOMETER 





Felt & Tarrant Manufacturing Company, 
1735 N. Paulina St., Chicago, Ill 
An entirely new electric Floating Touch Comp- 


tometer adding-calculating machine was recently in- 
troduced to the trade. The term “Floating Touch” 
is used by the company to designate the smooth, 
cushioned and quick acting key stroke. The operator 


is said to be protected against imperfect key strokes 


since when a key is fumbled, every key is locked 
except the one not fully depressed. This key re- 
mains down, easily visible to the operator who can 


then complete the Key stroke, touch the release button 
continue adding. The new electric Comptometer 
quiet running motor of the start and stop 
which, it is claimed, develops a powerful 
operation. The machine runs only 


ana 
has a 
variety 
torque for fast 
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This Simpler, Low-Cost Adding Machine 


The ideal bookkeeping 
tool for the non-expert user 


Here's the adding machine that the one-man office, the 
small retail shop: service station, professional office, farm, 


hospital, school, club and restaurant all want. That's 
because it’s low in cost, and so easy to use that no experience 
or training is needed. Everything is in sight where the 
non-expert user can see exactly what he is doing . . . can 


catch his errors before they are entered on the tape. One 
digit or a complete figure can be changed by the flip of 
a single key 


Outstanding for Durability 


Smith-Corona adding machines have stood up under the 
hardest usage for 20 to 25 years without requiring repair 
or overhaul. They're the product of the fine workmanship 
and precision manufacture that have made Smith-Corona 
office and portable typewriters famous the world over. All 


these qu ality features: 
. 


Clear signal automatically printed 

Adds to 999,999.99 

Repeat key 

Sub-total, non-add and total signals 

Decimal point and comma 

Self-aligning tape 

Writing table under tape 

New single-motion paper ejector 

New color-speed keyboard 

New guides for quick replacement of paper rolls 


New visibility of last items printed 


New carrying case for small extra charge 


Retail price in “Fair Trade 
states only $99.50 plus tax 


subject to change 


Comp products to famous Smith-Corona office and portable tvpe- 
i duplicators; Type Bar brand ribbons and carbon papers. 


SEL 






Smith-Corona CASHIER 


\ rapid turn-over item with a broad market, the Smith- 
Corona CASHIER provides the security and control 
features of the ordinary cash register for about one-third 
the price. Gives a running account of what has been taken 
in, paid out and sold on account during the business day 
or week. Available with various keyboards to suit special 


business needs. 






Retail price in “Fair 
Trade” states only $177.50 


plus tax 


subject to change) 


L C SMITH-CORONA TYPEWRITERS Inc. 


76 E. Washington St. 
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A newly designed 
Key tops, in colors 


when the keys are fully depressed 
case is finished in soft blue-green 
to harmonize with the case, are of two-shot plastic 
Other features include larger, more legible answer 
numerals; elimination of ciphers to the left of the 
answer; larger answer apertures, counterbored to re- 
duce shadows, and the use of strong, yet light metals 
to reduce over-all weight 


AUTOMATIC LETTER-WRITER 





American Automatic Typewriter Company, 
614 N. Carpenter St., Chicago 22, Ill 


Model 5100 standard Auto-Typist has been designed 
for use with electric typewriters. To operate the in- 
strument, a typist first slips a record roll into an easily 


accessible record compartment. Next, she places a 
letter-head in the typewriter to type the salutation 
Model 5100 types the rest of the letter automatically 


Typing mechanism of the machine is activated at 
speeds up to 150 words a minute by means of a per- 
forated record roll similar to the roll used on a player 
piano. Since the machine is designed to write com- 
plete letters, each piece of copy is cut on a separate 
record roll. Over-ali width of Model 5100 is said to be 
only a few inches greater than the standard width of 
a typewriter, thus effecting an important saving of 
Space in offices. Less than a minute is said to be 
required to remove any electric typewriter and an 
equal amount of time to slip back on the machine 
Tests conducted by the company indicate that the 
automatic letter-writer produces individually typed 
letters at a cost of less each 


cents 


than three 


PICK-UP AND TRIP GAUGE 


George E. Gould, Director 
Capitol School of Typewriter Mechanics 
Washington, D.C. 


A pick-up and trip gauge has been designed and 
copywritten by George E. Gould. It has five important 
types of scale markings to facilitate setting major ad- 
justments and checking operation of standard, port- 
able, noiseless and electric typewriters for factory 
standards. These scale markings include trip gauge, 
pick-up gauge, standard typewriter ribbon width gauge 
line space gauge and per inch gauge. The 
noiseless trip gauge, although not marked on the 
regular trip gauge, is made available by the fact that 
the thickness of the ruler is approximately .016 inch 
to .020 inch, or about four sheets of fine bond paper 


letters 
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PUPIL PEDESTAL DESK 





Jasper Table Company, Inc. 
Jasper, Ind 


This modern single pupil unit matches Jasper’s No 
3000 line of group study tables for school use. The top 
is %, of an inch of solid oak with 1% inches of edging 
The bottom of the book compartment is %4 inch plain 
oak veneered plywood with the front shaped to a 
recessed curve. Sides and back are of plain oak 34 of 
an inch thick. Inside dimensions of this compartment 
are 15 inches wide, 334 inches high, and 145, inches 
deep. A foot rest has been designed across the back 
of the pedestal for convenience and added strength 
The base is finished in sateen sheen with a finish coat 
added after sealing. Finishes available include natural, 
light oak or school brown. Tables are packed knocked 
down, four to a carton. Top assembly with book com- 


partment and pedestals are packed separately 


PORTABLE ADDING MACHINE 





Swift Business Machines Corporation 
Great Barrington, Mass. 

mode! 
and re- 


this new 
retooled 
It now comes in a streamlined all-steel case 


immediate delivery 
machine has been 


Available for 
portable adding 
designed 
in black, brown or gray. The machine adds and mul- 
i to weigh only 6% 
pounds and to fit in a desk drawer. In addition to the 
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o MONROE 

: Simplified Accounts 
1) Receivable Posting 
a Machine 

yf 
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hn 


Monroe Figuring and Accounting Machines are so 
compact and easy to operate . . . so flexible, 


fast. and efficient. 
MONROE 

Grand Total 

Adding Machine 


So considerate of nerves. too. with their effortless 





“Velvet Touch.” glareless keyboard. 


finger-ease kevtops, and smooth operation. 





Small wonder operators who know prefer Monroe. 


AA ae lo lighten the figure load and step up 
production in any office, give operators Monroes 
and watch them smile while they work. 

i 
ecibaieeiiiiienmes 











MONROE 


MACHINES FOR BUSINESS 





MONROE CALCULATING MACHINE COMPANY, ORANGE, NEW JERSEY, U. 5S. A. 
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standard ten-key board and a short stroke handle the CHARLES OF LONDON SOFA 
machine features visible adding dials that give con- 
tinuous totals at a glance. Printing is in oversize pica 
type with totals and sub-totals in red. Other features 
include a repeat Key, a one-stroke correction key and 
a non-print key for rapid figuring. The new machine 
retails for $89.50 plus tax. A leatherette zipper travel- 
ing case is optional at $5.00 


PORTABLE DESK FILES 





Grand Rapids Leather Furniture Company, In 
201-207 Front Ave., N.W., Grand Rapids 4, Mich 


Designed to accommodate four people, this over- 
size sofa is a companion piece to the regular Charles 
of London series. Other furniture in the line includes 
a three passenger sofa, a two passenger settee, a club 
chair and an ottoman. In addition to the burnished 
Castillian top grain leather, rubber is provided in the 
cushions and back. The frame has been redesigned 
to assure the long wear said to be found in the smaller 
units. The entire series was designed by Mr. Ehrlich 
and his contract department staff of Grand Rapids 





TWO IBM PRODUCTS 








Futuramic Steel Products Corporat 
1400 Atlantic Ave., Brooklyn 16, N.Y 


Featuring a metallic automatic roll back top this new 
Riviera model comes in letter or legal size in gray or 
green. The units are desk high and are equipped with 
lock and key, a follow block or provision for hanging 


file units. The bottom drawer is equipped with roller y. 
bearings and the file itself is on caste! Beauty-Safe i 
corners have been provided to eliminate clothing snags 


and body injuries 


FOLDING & INSERTING MACHINE 


Ernst W. Kummer, 
Reinickendorfer Str. 41, Berlin N. 65, Germany 





A machine that folds a inserts letterheads into 
envelopes has recently been put into manufacture 
in West Berlin by the inventor Ernst W. Kummer! 


Special features of the new machine include control 
over the letter’s insertion into the proper envelope 
and its ability to handle several letter sheets clipped 
or stapled together. Small, flat or thin enclosures 
can be added at the moment of insertion. Special 
means can be provided to fix a movable container of 





envelopes for automatic feeding whenever identical 
items have to be folded and inserted without regard 
to addressee. It is claimed that no special upkeep is 
required and that the operation of the machine can 
be handled by a disabl perso! The sale price \ 
which includes the installation cost, is said to be 
reasonably low 
The inventor wants to fi financial backing for 
the manufacture or import of his machine in the 
United States. Mr. Kummer, who has emigration No bernationa egg oo ae Corporat 
mien 10 Madison Ave., New York 22, N. Y 


325 of Danzig, is offering his services to any grou 
which would be willing either to import the machinery 
parts from Germany and mount them in this country IBM’s new electric typewriter with decimal tabu- 
or to undertake the complete manufacturing process lation is designed to speed all statistical typing by the 
here. At the present time Mr. Kummer can be seen addition of ten decimal tabulation keys. It enables 
at Navy Pier, South Hall roup IX where he has_ the typist to select any one of ten digit positions in 
stand H 173. each column,‘thereby automatically positioning the 
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That applause you hear is for the 


Royal Companion! 


Yes, dealers everywhere . . . and customers, 
too . have been applauding the new Royal 
Companion—more portable for the money than 


any other in its price class! 


And here’s how dealers are using it 
to make more money! 


They're attracting new customers with it. And 
they’re a cinch to sell up to Arrow or Quiet De Luxe. 


They're increasing total sales volume! New, 
low-priced Royal Companion opens up a vast new 
market for portables. It’s a high-quality product. 
\ full-sized, standard portable. 


They're building traffic! With that attractive 
$69.50 price, Royal Companion offers a real adver- 
tising “hook.” Try this line of promotion yourself. 


Order your 
ROYAL COMPANIONS 


now! 





See your Royal Portable District Represen- 
tative, or order direct from Royal in New York. 











ROYAL TYPEWRITER CO., INC. 


World's Largest Manufacturer of Typewriters 
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carriage at the correct point for typing each amount 
Backspace and space bar operations are eliminated 
Controlling tabular stops are set in the decimal posi- 
tions by the standard tabular set and clear controls 
located on the front of the machine. Two new type 
faces are also available for this model: Mid-Century 
a 12 point sans serif face, suitable for executive corre- 
spondence or the preparation of master copy for book- 
lets, and Text, an 8 point face of classic design suit- 
able for body type 

The IBM electric time is designed for use 
in any location on any package or paper. The stamp 
prints a clock dial with the time indicated by an 
electric-driven arrow-shaped pointer. Divided into 
12 hours by quarter-hour graduations, the stamp also 
prints the month, day and year. An extruded alumi- 
num case is formed in a hand-grip while the accom- 
panying ink pad serves as a stand. Facsimile signa- 


stamp 








tures for identification may be inserted in the face 
of the stamp and can be easily interchanged 
RECEIVE-EASE 
Mayfair Company, 
315 N. Desplaines St., Chicago, Ill 

Receive-Ease, the new telephone shoulder rest 


leaves both hands free for making notes while on the 
phone. Elbow fatigue on long calls is eliminated since 
the receiver rests on the shoulder. Made of Polystyrens 
this new device is said to clip instantly into plac 
when slipped down over the receiver which it matches 
Receive-Ease weighs less than an ounce and it is 
claimed will not mark clothing. Two styles are avail 
able, one for the new type telephone and one for the 
old style. Although made by the E. S. Scarlett Manu 
facturing Company, Mayfair Company is the sole 
national distributor 


BOLTAFLEX FINISHES 


The Bolta Company, 
151 Canal St., Lawrence, Mass 

Boltaflex Mirror and Skiver finishes have recently 
been introduced to the trade. The former is a new 
plastic upholstery finish for chrome furniture said 
to have excellent wear and mar resistance. The pat 
tern is printed on the reverse side of the material 
which produces a gleaming, patent plastic surface 
that more fully protects the pattern itself. Available 
at no extra cost the Mirror finish comes in silhouette 
pearlized and frost patterns in yellow, blue, grey, red 
green, brown and ivory. It is made in 12 gauge only 

The new Skiver finish is available in both standard 
and junior gauges and comes in a line of 12 populal 
colors. Other colors will be produced on request with 
a minimum run of 500 yards. This finish is consid 
ered to be especially well suited for occasional furni 
ture. It comes in the new Boltaflex line of one tone 
decorator colors with a shallow grain skiver embossing 
and is made from Vinylit 


resins 
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PRESIDENT’S FILE 





Cole Steel Equipment Company, In 


285 Madison Ave., New York 17, N.Y 


The new President’s file features a safe compart- 
ment with a combination lock designed to offer privacy 
for books and papers. The new combination unit also 
contains four ball-bearing letter size drawers; two 
double index drawers for 3 x 5 inch or 4 x 6 inch cards 
By removing the partitions the drawers may be made 
to hold cancelled checks. The file is 374% inches high, 
30% inches wide and 17% inches deep. It is available 
in olive green or Cole gray 


BURKE ENVELOPE FEEDER 


sida * 





Burke, 
Ave., Chicago, Il 


Katherine M 
6454 N Hoy re 


This typewriter feeder is designed to eliminate ap- 
proximately 50 per cent of the labor involved by a 
typist in addressing. It is claimed to be easily detach- 
able and feeds envelopes directly onto the platen of 
the typewriter. The inventor claims it has potentials 
for feeding various sized paper, ranging from thin 
letter sheets to postcard thickness and could be use- 
ful to letter shops, to home addressers, small 
and clubs having a mailing list. It might also be con- 
sidered as having potentials for adaptation to electric 
typewriters, as well as sturdier construction for heavier 
use. Operated by a simple lever arrangement it holds 
well over 300 envelopes. It can be used on almost any 
make of typewriter, merely by tl use of different 


businesses 


ne use 
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Model 3060 
Plastite Top Desk 


You make larger unit Sales 
by Selling the complete 
new Browne-Morse |ine 


Equipment for Every Need in 


Every Size and Type of Business 





Practically imperishable — that’s the story on the new 
Browne-Morse Plastite Top desk. It opens the door 
to new prospects. It gives you competitive advan- 
tages that result in new customers. Your unit sales to 
these customers will be larger when you handle the 
complete new Browne-Morse line. Your desk sale 
will include the chairs or even the files when you show 
how they combine with the Plastite Desk to make the 


day ’s work easier. 


Copies of the new Browne-Morse Catalog are being 
mailed as fast as possible. Send in your request now. 


Architects of Efficiency for America’s Offices 


wseecon Bxowne-Mlorse moos 
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Model 20 
Arm Posture 
Swivel Chair 










Model 21 
Posture Swivel Chair 





Mode! 3570 
Plastite Top Desk 








Model 3160-L, 
Plastite Top 
Secretarial Desk 


Model 3545-10FL 
Single Pedestal 
Plastite Top Desk 





© Model 10 
Stenographie 
Posture Chair 


Two, Three, Four and 


Five Drawer Files 
avallable in four grades 
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brackets. At the present time the feeder is being 
shown in the form of a working The inventor is 
desirous of contacting a firm that would manufacture 
as well as distribute the product 





PERMA CHAIR MAT 





George E. Fox & Company 
324 N. La Salle St., Chicago 10, Ill 


Perma chair 


eithe1 


Made of Duran, the new mat is re 
versible, being equally usable on side. Duran 
is manufactured by the U. S. Gypsum Company and 
is similar to Masonite in its resisting qualities 
The new mats are available in a large range of colors 
and sizes. If a special siz color is desired the 
department will make the mats to suit individual 
specifications. 


ssure 


order 


SECRETARIAL POSTURE CHAIR 





Art Metal Construction Compan 
Jamestown, N.Y. 

iilable in Art Metal’s sec 
The tilting 


A tilt-action seat is nov 
retarial posture chair No. 709-A 


action ol 


this seat is said to pern the user to maintain no! 
mally distributed bodily comfort when fully relaxed 
The user’s feet rest comfortably on the floor when in 


been designed to 
the knees. When 


edge of the 


this position since the chair has 
eliminate constricting pre 
the chair back is fully reclined the front 


seat rises only a fraction « nch from the horizon 
tal. Four hand adjustments and one automatic ad 
justment make the chai laptable to the personal 
comfort requirements of the individual. Hand ad 
justments are for correct height of seat and back 
angle of back support I I ) ension of back 
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The Live-Action back rest is automatically self adjust- 
ing and is said to follow and support the working 
movement of the user. Available in a natural satin 
aluminum finish or a selection of plain and grained 
finishes the new chair comes in the standard per- 
forated, plastic coated fabrics and a wide range of 
upholstery fabrics 


REVERE ECONOMY FILES 


Rand, Inc., 
e., New York 10, 


Remington 
915 Fourth A N.Y 
Designed for filing operations in which economy is 
1 major factor the Revere file cabinets are said to con- 
tain many of the same advantages of durability and 
craftsmanship found in the Aristocrat line. Available 
in three, four or five-drawer cabinets, with either letter 
or legal sized drawers, the files can be readily equipped 
with special devices such as the Flexi-File, a system of 
“hammocks” which prevent filed papers from 
Substitute drawers may be employed to ac- 
documents or mis- 


linen 
slumping 
commodate variously sized cards 

cellaneous material in box drawers 


AUTOMATIC NUMBERING MACHINE 





umbering Machine Company, 
Ave.,.Brooklyn 8, N.Y. 


Roberts N 


700 Jamaica 


Number, date and time, in a variety of arrangements, 
in the new Mode! A series of Rapidprint 
Efficient paper-processing speed 
machine being pro- 
automatically op- 


e available 
numbering machines. 

the keynote of the design, the 
vided with a paper trigger which 
erates the stamping mechanism when a paper is 
The location of the print is determined by 
the adjustment of the trigger operating point and 
paper guides are often furnished for location 
Machines are said to operate on type of current 


inserted 


sliae 


any 


Remote control is possible through the use of a foot 
button o1 distantly located switch. Engraved dies 
are furnished with the machine and a revolving six- 
sided word roll is available with an externally marked 
knob. The Model A series is constructed to stamp 
legibly through 12 carbon copies 


especially for carbonized multiple form 
vouchers and coding, the standard Model AN has six 
wheels which advance consecutively as each stamp is 
ie. Variations permit up to 12 wheels engraved with 
figures, letters and characters. The wheels are said to 
be of a special hard brass and engraved with a 
Gothic type face. Actions available include repeat, 
consecutive and on up to quintuplicate. A manual con- 
secutive lever can be furnished when required 


Designed 


maadae 


are 
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... KEYBOARD IS ON REMJNGTON RAND 
TOP; tatifeRD DING MACHINES 


> paStest because it’s simplest ...and TOPflight’s simpli- 





fied 10-key keyboard will sell more adding machines for 


you—because... 


a TOP flight eliminates 53 keys 


. TOP flight selects proper column automatically 
* TOP flight determines value of numbers automatically 


* TOP flight simplifies multiplication 




















nd THE FASTEST SELLING LINE OF ADDING MACHINES ON THE MARKET! 
on 
nt. 0 eeu Gee ee eee rrr eeenermeninaneanasanee 1 
a Gentlemen: Please rush complete information on how the ; 
oe Remington. bandh World’s Fastest Adding Machine Keyboard can make | 
ail TOPflight profits for me! ; 
np 
, | 

iid DEALER Remington Portable Typewriters ee ee | 
six TOPflight Adding Machines 

is SALES . Firm — = senepasmeremanenacame | 
eas Invincible Supplies | 
to DIVISION Victor Safe and Equipment Products enn ae 
a | 
os 315 Fourth Avenue, New York 10, New York cy - ona —_ Pate ———| 
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TWO BIG ADVERTISING 
SALES AND 


CAMPAIGN NO. 1 


on FOUNTAIN PENS and PUSH-PENCILS 
FOR SCHOOL-OPENING TIME 


vy Featuring 8 full-color advertisements vy Featuring 15 black and white advertisements 











xy Featuring 8 two-color advertisements sv and running in 12 big national magazines in 
August, September and October 








It’s the biggest school-opening cam- Esterbrook Line—fountain pens, push- 
paign in Esterbrook’s 92-year history! pencils, pen and pencil sets, desk sets. 
And there’s still more advertising due In 1950, more than ever before, school- 


prior to the Christmas season! opening time will be Esterbrook time 


The campaign advertises the whole ~and profit time for you. 


Display 
Feature 


Suggest 


AMERICA’S FIRST PEN MAKER 
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7 CAMPAIGNS TO BUILD 
) PROFITS FOR YOU 


CAMPAIGN NO. 2 
OFFERING A 


FREE 10-DAY TRIAL of 
DijpslLess: 444 Desk Pen Sets 


Here’s something new . . . to build more desk set sales, 
bring you more commercial customers, increase your 
profits. A separate campaign of powerful 2-page ads 


in such publications as “Purchasing”, ‘Burroughs’ 
Clearing House”’ and “Office Management and Equip- 
ment”’ offers a Dip-Less 444 Desk Set to offices and 
commercial establishments on a 10-day trial basis. 





ON YOUR COUNTERS...IN 
YOUR WINDOWS 


IN YOUR OWN ADS, IN YOUR 
LOCAL PAPERS 


AT EVERY OPPORTUNITY 
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HERE’S HOW THE 


FREE TRIAL PLAN WORKS 


3. 
4. 


gap- NOTE: 


You can't place your orders 


THE 
ESTERBROOK PEN COMPANY 
CAMDEN, N. J. 


A reader of ovr ad (who names 
you as his regular stationer) clips 
coupon from the ad and mails it 
to us. 


We send him a Dip-Less 444 Set to 
try for ten days. We notify you and 
send you a bill for it at your regu- 
lar discount. 


At end of ten days you check with 
the trial user. 


Trial user either decides to keep 
set—in which case he pays YOU... 


OR 


Trial user returns set to YOU. You 
return it to us for credit. 


You know how one set in an office 
creates a demand for additional 
sets. This Free Trial Plan gets the 
first set “in”, will open up office 
after office...create additional 
sales and prospects right among 
your own customer list! 





for stock too soon... if 

you want to take advantage 
of the new sales this 
advertising will create. Check 
your stock today... and send 


in your order at once. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially mvited to make the 

Offices of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff 

at the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park 

Ave., New York, will be happy to be of any possible service. While the facilities at New York are not so many 
as at Chicago, there will be found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 





Manchester, July 1, 1950 
Chief news from Britain this month is the advent of 
nylon staple into the typewriter ribbon field 
Nylon typewriter ribbons, made from continuous fila- 


ment yarns are now freely available in the U.S. A 
made by Remington-Rand Ltd 
Trials are now being carried out in Britain. Broad 


loom cloth is being slit with a hot knife and the out- 
edge is thus adequately sealed by the fusion which 
takes place. 

It is possible that nylon typewriter ribbons made 
from spun nylon staple yarn might be even more suit- 
able than continuous filament, and would result in a 
clearer impression being typed 

“For this purpose,” an official of the office equipment 
industry told us “cotton spun nylon staple fibres are 
necessary, so in view of the very limited supplies of 
this type of nylon staple, research work is on a limited 
scale; but there are undoubtedly great possibilities in 
this direction.” 

Advantages of a nylon typewriter ribbon are extra 
durability for computing machines as well as standard 
typewriters and clearness of type 


Twinlock Issues New Catalog 


Readers in the U. S. A. may be interested to know 
that the Twinlock Company, of Beckenham, Kent, is 
now issuing its popular catalog again. The is indeed 


good news for the trade and is another indication 
that the office equipment trade is rapidly approaching 
pre-war in so far as issuing of leaflets and catalogs is 
concerned. 

We understand that Herbert E. Gibbs, Ltd., of First 
Avenue, Montague Road, Edmonton, London, N. 18, is 
marketing an ever-widening range of office furniture 
in oak. This includes double and single pedestal desks 
writing tables and typists’ desks. A popular line is 
a telephone table, some 16 x 21 x 28 inches in size 

The Ludgate Company, Ltd., of 30, Fetter Row, Edin- 
burgh, Scotland, has a buy” in the “Vonarah’ 
thong ledgers. These bid fair to find an ever-increas- 
ingly wide market. Possessing heavily nickel plated “D’”’ 
shape clamping bars, have plywood boards 
throughout and are supplied in two qualities—‘“B. P.”’ 
dark blue pluviusin and “B” full bound blue pigskin, 
hinge free top board with checkless spindle and no 
over-winding. 

Another retail 


Food 


; hey 


establishment which has opened in 
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Manchester is Crichton and Saunders, Ltd., 32, Deans- 
gate, Manchester, 3. George O. Crichton was formerly 
with the well-known retailers, Sydney England Ltd., 
of 2, Princess Street, Manchester, 2 

Crichton and Saunders Ltd., is a high-class estab- 
lishment and one which deals in top-rate material. 

Exhibitions are the order of the day and Burroughs 
Adding Machine, Ltd., held a display recently of prod- 
ucts at Hanley, in the Potteries. A full-range of equip- 
ment was shown. 


Study Swedish Timber Supply 


News is at hand regarding the Swedish timber in- 
dustry and the British market and one can only assume 
that, on the basis of the Swedish position, timber sup- 
plies for the manufacture of office furniture are going 
to be extremely “tight” indeed. This is bound to react 
on manufacturers unless they can use existing stocks 
and in view of the calls which have had to be made 
upon reserves in past years, it is not likely that re- 
serves, if any, will last for an unduly long period 

Representatives of the timber industry in the north- 
west area of Britain visited Sweden for a fortnight in 
June to study the industry at first hand. The leader of 
the party was Roy M. Beswick, the regional officer of 
the Timber Development Association. What did prove 
to be extremely valuable were the talks which the party 
had with representatives of the Exporters Association 
of Sweden 

The position is that due to a rise in price, Britain has 
bought virtually nil for the current season and Sweden 
has had to sell her timber available for export, to other 
sources 

In pre-war sources Britain was Sweden’s best cus- 
tomer and a great deal of her industry has been geared 
to British standards (i.e. measurements, and so forth). 
The price-rise coincided with the entry of Germany 
into the market with, it is alleged, Marshall Aid dollars 

When the price went up, the British refused to pay 
the extra demanded. 

Practically all but a few thousand standards of the 
available export of timber has been sold and so even 
if the United Kingdom now wished to buy from Swe- 


den, it would be impossible to obtain more than a 
fraction of last year’s supplies. 
Of course to some extent Swedish timber may not 


be so suitable for office furniture as timber from other 
sources but by and large these days in Britain, for 
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30 days later___ office supply 


hePEERLESS Salesman and 
» CARBON SELECTOR Carbon Specialist 


made the big difference..... 





John Jones sold office supplies. 
d- Everything from staples to pencils—from filing forms 
a to business forms—erasers, inks, rubber bands, ledger sheets 
and hundreds of other items. 
But he didn’t push carbon paper. 
n- He was afraid to ask for the carbon order because— carbe 1) 
ne like thousands of his counterparts—he labored under the 


























a delusion that it took special technical knowledge to be able Pape 

ct to sell carbon intelligently. alsa yr 

- The PEERLESS CARBON SELECTOR changed all that. 

. This simple, easy-to-use fact-packed manual gave him all ¥ 
the answers a customer is likely to ask. It tells everything AD yoo cow seed do bo service yew qusteomnlt | 

h- b s h d fi ° leas d Iti | : Mf I with the proper whet of carbon peper tor ther = * 

in about weignts, grades, finishes and muuiltipie copies. it wich & to cemnteln the ectehe of eans'giee 

of reveals in an instant what carbon sheet to use for any custome: wren te mote corben cope 

ol specific job. Thon turn te the same weigh! copy paper i» ths 


_ . . . book of «tech you © see printed of th. mtor 
Today Mr. Jones is getting a substantial share of the motion yeu eand %0 Gice yew customers the 


yn carbon business in his town. Since he already had the “in” Sates pape Out <B do Go ben Gt tor ae 
with hundreds of customers, it was easy to prove that he 
had the know-how to solve their carbon needs. 


twee Se ML om 


er Are your salesmen neglecting this lucrative field because 
; they're afraid they don’t know enough about carbon? Then 
ad better write. today for PEERLESS 


. CARBON SELECTORS. They’re PEERLESS -IMPERIAL CO., INC. 


FREE. ‘ hey will open — profit General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
ay sources for you. Better write now. New York City and Export Dept., 321 Broadway, New York 7 
Chicago 2, 179 W. Washington Street 

Detroit 18, 37 Linden Street, River Rouge, Michigan 











ot “A GREAT NAME IN CARBONS” 


= carbons, master units, carbon ribbons, carbon rolls for every business need. . 








Ribbons, carbons, spirit and gelatin duplicating 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

Offices of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff 

at the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park 

Ave., New York, will be happy to be of any possible service. While the facilities at New York are not so many 
as at Chicago, there will be found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 





Manchester, July 1, 1950 

Chief news from Britain this month is the advent of 
nylon staple into the typewriter ribbon field 

Nylon typewriter ribbons, made from continuous fila 
ment yarns are now freely available in the U. S. A 
made by Remington-Rand Ltd 

Trials are now being carried out in Britain. Broad 
loom cloth is being slit with a hot knife and the out- 
edge is thus adequately sealed by the fusion which 
takes place. 

It is possible that nylon typewriter 
from spun nylon staple yarn might be even more suit- 
able than continuous filament, and would result in a 
clearer impression being typed 

“For this purpose,” an official of the office equipment 
industry told us “cotton spun nylon staple fibres are 
necessary, so in view of the very limited supplies of 
this type of nylon staple, research work is on a limited 
scale; but there are undoubtedly great possibilities in 
this direction.” 

Advantages of a nylon typewriter 
durability for computing machines as well as standard 
typewriters and clearness of type 


ribbons made 


ribbon are extra 


Twinlock Issues New Catalog 
interested to know 
Beckenham, Kent, is 


Readers in the U. S. A. may be 
that the Twinlock Company, of 
now issuing its popular catalog again. The is indeed 
good news for the trade and is another indication 
that the office equipment trade is rapidly approaching 
pre-war in so far as issuing of leaflets and catalogs is 
concerned. 

We understand that Herbert E 
Avenue, Montague Road, Edmonton, 
marketing an ever-widening range of office furniture 
in oak. This includes double and single pedestal desks 
writing tables and typists’ desks. A popular line is 
a telephone table, some 16 x 21 x 28 inches in size 

The Ludgate Company, Ltd., of 30, Fetter Row, Edin- 
burgh, Scotland, has a good “buy” in the “Vonarah” 
thong ledgers. These bid fair to find an ever-increas- 
ingly wide market. Possessing heavily nickel plated “D’ 
shape clamping bars, they have plywood boards 
throughout and are supplied in two qualities—‘B. P.”’ 
dark blue pluviusin and “B” full bound blue pigskin, 
hinge free top board with checkless spindle and no 
over-winding. 

Another retail 


Gibbs, Ltd., of First 
London, N. 18, is 


establishment which has opened in 
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Manchester is Crichton and Saunders, Ltd., 32, Deans- 
gate, Manchester, 3. George O. Crichton was formerly 
with the well-known retailers, Sydney England Ltd., 
of 2, Princess Street, Manchester, 2 

Crichton and Saunders Ltd., is a high-class estab- 
lishment and one which deals in top-rate material 

Exhibitions are the order of the day and Burroughs 
Adding Machine, Ltd., held a display recently of prod- 
ucts at Hanley, in the Potteries. A full-range of equip- 
ment was shown 


Study Swedish Timber Supply 


News is at hand regarding the Swedish timber in- 
dustry and the British market and one can only assume 
that, on the basis of the Swedish position, timber sup- 
plies for the manufacture of office furniture are going 
to be extremely “tight” indeed. This is bound to react 
on manufacturers unless they can use existing stocks 
and in view of the calls which have had to be made 
upon reserves in past years, it is not likely that re- 
serves, if any, will last for an unduly long period 

Representatives of the timber industry in the north- 
west area of Britain visited Sweden for a fortnight in 
June to study the industry at first hand. The leader of 
the party was Roy M. Beswick, the regional officer of 
the Timber Development Association. What did prove 
to be extremely valuable were the talks which the party 
had with representatives of the Exporters Association 
of Sweden 

The position is that due to a rise in price, Britain has 
bought virtually nil for the current season and Sweden 
has had to sell her timber available for export, to other 
sources 

In pre-war sources Britain was Sweden's cus- 
tomer and a great deal of her industry has been geared 
to British standards (i.e. measurements, and so forth) 
The price-rise coincided with the entry of Germany 
into the market with, it is alleged, Marshall Aid dollars 

When the price went up, the British refused to pay 
the extra demanded. 

Practically all but a few thousand standards of the 
available export of timber has been sold and so even 
if the United Kingdom now wished to buy from Swe- 
den, it would be impossible to obtain more than a 
fraction of last year’s supplies 

Of course to some extent Swedish timber may not 
be so suitable for office furniture as timber from other 
by and large these days in Britain, for 
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sources but 
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~~~~~_0ffice supply 

in PEERLESS salesman and 
> CARBON SELECTOR Carbon Specialist 
| made the big difference..... 
hs John Jones sold office supplies. 
d- Everything from staples to pencils—from filing forms 
p- to business forms—erasers, inks, rubber bands, ledger sheets 

and hundreds of other items. 

But he didn't push carbon paper. 

n He was afraid to ask for the carbon order because— carb 1) 
ne like thousands of his counterparts—he labored under the bt 
a delusion that it took special technical knowledge to be able Papel 
ct to sell carbon intelligently. Waleat TY 
“a The PEERLESS CARBON SELECTOR changed all that. 
This simple, easy-to-use fact-packed manual gave him all “t 

the answers a customer is likely to ask. It tells everything om ene & & ani » 
2 about weights, grades, finishes and multiple copies. It EEL INN OT i 
of reveals in an instant what carbon sheet to use for any citomer wes '0 take carbon copes 
of specific job. Then turn te the seme =eigh! copy paper i this 
= Today Mr. Jones is getting a substantial share of the co LOR 
m carbon business in his town. Since he already had the “in” carbon paper thet wil do the best jab for them 


with hundreds of customers, it was easy to prove that he 
had the know-how to solve their carbon needs. 


er Are your salesmen neglecting this lucrative field because 
; they're afraid they don’t know enough about carbon? Then 
od better write. today for PEERLESS 


» CARBON SELECTORS. They’re PEERLESS -IMPERIAL CO., INC. 


FREE. 4 hey will open er profit General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
Ly sources for you. Better write now. New York City and Export Dept., 321 Broadway, New York 7 
Chicago 2, 179 W. Washington Street 

Detroit 18, 37 Linden Street, River Rouge, Michigan 
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” carbons, master units, carbon ribbons, carbon rolls for every business need. . 
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home sources anyway, timbe l Lim be A lar worked in conjunction with a counter, then, of 
possible, oak is used course, there is also an actual record of all units nu- 
merically as well as the visual record—LPA 


Set to Push Typewriters 
—- « 


Britain is to push typewriters during the second half NEWS NOTES FROM AUSTRALIA 
of 1950 and in 1951, I understand. If present plan 
materialise, there will be an 85 per cent increase in W. Beecham, Correspondent 
the production of typewrite1 y the middle of 1951 
Since the war, the extent which typewriter pro Inquiries made recently by the Melbourne Division 
duction has increased ji f Ir Une iistanding ex f the Australian Institute of Management among 
amples of the post-war development of Britain's office business executives indicate a general desire to have 
equipment industry brought together, in one building, for convenience of 
The following figure from the Statistical Digest reference and study. an array of office machines. svs- 
reveal the remarkable rate i progr { aate tems and ¢€ juipment 
; The Institute therefore planned to hold an office 
Monthly Averages—Values in £000's management conference and exhibition from July 11 to 
[ypewrit y Ot The exhibition was planned to present to top man- 
one Office agement executives and also to senior and junior 
Total Pdr Ml Machine staffs, methods and equipment which will enable them 
achieve the maximum effectiveness in their own 
ffices and in their own operations. Office systems and 
3 ea equipment especially useful in storekeeping and pro- 


1935 (2,431 (£34 S £4 £47.8 \|£2 : 

1946 (3974) 685 /1 ; eo! 4 duction control were to be included in the exhibition 
IN47 3B S14 $1.0 | 1.565 . . 6.5 “ It was intended that this exhibition will therefore 
1948 (5,154 | 171.7 | 2,100 4. t+ 351.9 % become an annual event, which will feature exhibitions 
1949 (7,754 | 272.0 | 3,22 . 7 43.0 a and demonstrations of office machines, business sys- 


1050 tems, office equipment and furnishings; while there 
Jon Nat HE ta will be a series of lectures designed specially to interest 
inagers, office executives, clerical staffs and stenog- 
L raphers. Exhibition will be open, free of charge, t 
To gain as true a picture as possible it is necessary hae gt per ; ep = Mee - : 
: : ‘ ie P members of the Institute and their and exhibitors 
to study the figures so far available from the Board euests, whi tudents of con nd management 
Pues.us, While SLUGeENLS -OIMmmMerce a 1 Manage ~ 
Trade and Navigation Accounts vente = ete . 
Will be invited to attend 
During January and February, Britain exported A 
£880,249’s worth of office machinery as compared with Registered in New South Wales recently was De- 
“6 OC warms O40 «x PE5e B54 in 11 ij - ee ae ‘ c—- ae 
£598,519's worth in 1949 and £556,854 in 1948. In addi cometer (Australasia) Pty., Ltd., capital £2,000 (sub- 
tion, the office furniture exports during the same tw cribers, Sidney Parker and Thomas A. Kinmount) 
months were £368,661 .nufacturers of calculating machines. Office, c/o J 
Both months’ figures were good but February’s were M. Rothery, 82 Pitt St., Sydney 
outstanding, viz vaililes 





i) 


Fel Feb Feb The Western Australian Government statistician 

1948 1949 1950 reports that during the six months ended December 
Accounting 31, 1949, imports included: stationery (paper) £122,328 
Machinery £18,310 £30,167 £85,710 £11,552 from overseas); stationery (‘other £89,725 
Duplicators £44 302 £76,617 £55,471 from overseas); and writing and typewriting 
Typewriters £41,511 £36,426 £104,682 aper, £13,815 (£9,605 from overseas 


The total for all office machinery including parts but Turn to page 125. please 
excluding furniture, during the month, was £494,547 ; 
more than twice as mucl in the same month las 
year. ANOTHER B.i.F. EXHIBIT 
A further important aspect to this side of the in . 
dustry’s activities is the fact that a high proportion of 
the revenue received represents reward for skilled 
craftsmanship and relatively low proportion for r: 
materials, which either have to be imported or re} 
resent monetary return in themselves, whether o1 
increased in value by manufacture 


wide 


a 





Production Meter Introduced 


And now to conclude with a development in the 
of production of office equipment 

The new gadget is a production meter which |} 
been developed by a Manchester firm. The meter 
inexpensive and easy ti erate It is electrical 
character and gives an immediate visual record 
production in the factory throughout the whole day 

It is essentially for those units of production wher 
objects pass regularly before the instrument. A pe! 
indicates the rate of flow and should the product 
manager of the factory wish, he cai ill for the chart 
reading hour by hour or every four hours or at th 
end of an eight-hour V see where breaks in p! 
duction occurred 


The aitractive booth of Typewriter Sundries Co., Ltd., at the 
1950 British Industries Fair. Featured was the company’s 
: line of Totalizers, both decimal and sterling, and Totalizer 
tell the whole story mu etter than a mere reco component parts. Also shown were typewriter type. spare 
ing of production units parts, key cards, knobs and space bars and mechanics’ tools. 


The beauty of the instrume1 is that it enables 
visual record to b ry I tl ft 


/ 
/ 


72 OFFICE APPLIANCES, August, 1950 








the 
1y's 


are 
ols. 


950 


Summer Slump? 


Not tor Meilink Dealers! 

















You get volume and profit right through the 
summer when you sell Meilink safes 
That's because Meilink dealers are backed by 
active factory promotion—everything from a 
planned dealer display to hard-hitting ads and 


sales promotion pieces that bring in live prospects. 


Fast-moving Line! Meilink’s line offers 
something for every customer, from big- 
gest to smallest units, for home or office 


use. 


Full 40% Mark-up! There's no “factory 
squeeze” on Meilink dealers. They get a 
margin that makes Meilink one of the most 


profitable heavier-goods lines. 


No Factory Competition! No danger 
of a factory branch underselling you be- 
cause Meilink has no factory branches. 
Meilink deals exclusively and directly with 


its dealers! 


Enter the Meilink 
$750.00 WINDOW DISPLAY CONTEST 


25 big prizes, plus $5 for each entry 
Write for details 


MEILINK MODEL 30, 2-HOUR B-LABEL 
Solid money-moker for Meilink dealers. 42 
inches high, weighs 850 pounds. Interior 
equipment optional and can be widely varied. 


ALL MEILINK B-MODEL 
SAFES CARRY THESE 
TWO LABELS: 

pot MBSOFCTERETS BAIR 45590 47199 


SL BESISTIVE Sart 
2 se << See 











OFFICE 


Safe Manvufcecturers’ 
Association Label assures 
that Meilink safes have 
equalled or surpassed 
the highest standards 
set by the industry. 


APPLIANCES, 


Underwriters’ Label guor- 
antees high standards of 
construction. The “Class 
T-20" rating earns a 
20% reduction in bur- 
glary insurance premiums. 


August, 1950 


MEILINK STEEL SAFE CO. 


Toledo 6, Ohio 
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N. Y. OFFICE EQUIPMENT DEALERS MEET 
More than 80 


ind guests attended the 


membdel 


regular monthly meeting of the Office Equipment 
Dealers of New York on Monday evening, June 12 
at the Brass Rail Restaurant, New York, N. Y 


As dinner drew to a close, President Guy Rentsler 
Remington Rand, Inc meeting to order 
and, after extending greetings, introduced the follow 
ing guests: Dan Waldner, J. Bernstein, Mike Carew 
and Irving Adelman, all of D. Waldner Company 
Mineola, L. I; Theodore R. Patton, Patton Office 
Equipment Company, Mineola, L. I.; Walter Field and 


caliea ne 


; 


Harry Eisenhardt of Field-Eisenhardt Company 
Hempstead, L. I.; Irving Kramer, The National Desk 
Company, Inc.; John Burk, Regan Office Furniture 
Corporation, New York, N. Y 

Other guests included: Frank Wolf, Frank Wolf 


Company, Inc., Philadelphia, Pa.; Jack Landis, Young 


Chair Company: R. W. Biggie, Koller-Smith Company 
Inc., New York, N. Y.; Hugh Morgan, manufacturers 
representative; L. W. Shilling, Desks, Inc., New York 
N. Y.; Morry Cuttler, C. & E. Sales Company, manu- 


1 Al Gibson 
N. Y 

1utes of the previous 
Secretary Godfrey H. Dallek, 


facturers’ representative Gibson Office 
Furniture Company, New York 

Following the introdi 
meeting were read by 


wtior YY} 
icllons Mill 


Dallek Desks, New York, N. Y., and approved, and 
the treasurer’s report wa given b James Glen 
Manhattan Desk Company, New York, N. Y 


President Rentsler then announced that the second 
class of the O.E.D has completed 


their course of training 


Salt tralning course 


Bernard H. Nemlich, Regan Office Furniture Cor- 
poration, New York, N. Y., chairman of the activities 
committee, introduced the guest speaker of the eve- 


Better Business 
How 
Equip 


ning, Hugh R. Jackson, president, The 
Bureau of New York, Inc., whosé 
the Better Business Bureau Car 
ment Dealers.” 


topic was 


Help Office 


Mr. Jackson gave his listeners outline of the 
operations of the bureau The two most important 
functions,” he declare omote honesty in 


protect against unethical 
business practices.”” He went on to tell in some detail 
of the process of accomplishment of these aims by 
handling complaints, warning of fraudulent practices, 
scrutinizing advertising for misleading statements, 
making investigations and conducting educational 
programs 

Another important function of the 
of working with industry to develop fair 

order to protect fair competition. In that connec- 
tion he several cases in different industries 
where a set of standards were set up with the assis- 
tance and co-operation of the bureau. Careful exami- 
nation of advertising plus shopping the market and 
making comparisons of merchandise resulted in the 


business practices and to 


is that 
practices 


bureau 


cited 


working out of a comprehensive program which 
proved effective. 
In conclusion Mr. Jackson offered the facilities of 


the Better Business Bureau to the O.E.D., saying, “The 
machinery is available to industry to do a job of 
helping to adopt a set of principles to improve their 
business standards.” 

The next order of business was the discussion of a 
proposed moral code of ethics, copies of which were 
distributed for perusal. In opening the discussion, 
President Rentsler remarked that O.E.D., realizing 
that members are engaged in a business affording a 
distinct opportunity to serve the public, feels that 
they can better do so by the maintenance of friendly, 
helpful and progressive relations among themselves 
as office equipment dealers. Emphasizing the fact 
that the proposed code of ethics is a moral code to 
be observed by members of O.E.D., whom he believes 
have a high regard for each other and the prestige 
of the industry, plus faith in their own convictions 
President Rentsler expressed the hope that as a 
starting point they will take the code as a set of 
principles for the guidance of their business dealings 

He then called upon National Office Furniture 
Association Executive Director John R. Gray as com- 
mittee co-ordinator to read the articles set forth in 
tl ethics. After some discussion 


ne proposed code of 
from the floor the code was adopted, subject to 





STATIONERS GUILD OF AMERICA MEETS IN NEW YORK 





Members of the Stationers Guild of America from the New 
York area pictured during a meeting on May 11 at Rosoff's. 


The program was devoted principally to a discussion of 
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Guild stencils, inks and duplicating papers, as well as to 
special problems confronting members. Those present indi- 
cated their desire to hold similar meetings at a future date. 
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<; ¢ NEW UTILITY CHAIR 
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'S ol , 
‘The ‘ 
Db of ° 
heir °. 


sion Quality, Strength, Beauty 


1g a —all at a Bargain Price! 
that "e 
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Tu S-100 side chair packs real sales appeal. It’s built by Harter, 
the country’s leading maker of steel office chairs. It's strong and long-wearing, 
smart and good-looking. And its cost is very low. 
® Business offices and industrial plants, stores, hotels, institutions, lodges 
and clubs—all are first-class prospects for the S-100. The market is big! Sell 
it with this fine quality utility chair. 





Both seat and back of the S-100 are covered with soft padding and up- 
holstered in plastic-coated fabric, mohair fabric, or leather—in a wide choice 
Note, 1 of attractive colors. The all-steel construction includes a saddle-shaped seat 

f " , srance of the back pan and curved-to-fit back pan, both easily removable for replacement. Baked 
SPECIFICATION S enamel finish comes in Metallic Gray, Green, or Brown; also Grained Walnut 
\ leep. BACK or Grained Mahogany. Write for complete details and prices on the new S-100 


\ 


HEIGHT: 32°. Seat H utility side chair. Harter Corporation, 1008 Prairie Avenue, Sturgis, Michigan. 


S f packed to a Cart } 


i — 
: ALTE Ie 


ers Sexe ante 2S 
= STEEL CHAIRS * POSTURE CHAIRS 
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There is no other Carbon Paper like 


WETALLIC- BACK FLAGSHIP 


that’s why if builds Repeat Sales for you! 








Your customers may buy 
FLAGSHIP for its competent 


look, but what brings them back is 







the way it performs. They find it is easy @ Flagship is curl-proof, 
; : not just curl-resistant 
and clean to handle, that it reproduces with 





“top copy” sharpness and outworks ordinary carbon 


Sun? 
papers. Then when they're ready for more, the same patented © Flagship’s metallic back 
; ; , ss . means extra wear, 
metallic plating that attracted their attention in the first place, : 
easier handling 


guides them back to you. For only from you can they get “the carbon 





paper with the metal back.”’ Exclusive FLAGSHIP, you see, is sold 
only through franchised dealerships. A few territories are still @ Flagship makes sharp, 
permanent copies 


open. A note, a postcard or a wire will bring you the whole 





story of this wonderful new product and the entire Allied line of 


profit-producing carbon papers and ribbons. Address Dept. A. @ Flagship allows 


smudgeless erasures 


CARBON AND RIBBON MANUFACTURING CORPORATION 
General Offices and Factory: (65 Duane Street, New York 13 
Western Office & Warehouse: 1629 So. B’way, Los Angeles (5 
76 


OFFICE APPLIANCES, August, 1950 








aly 


CRISIS in the AWFUSS 


(No. 7) 


“ALWAYS SLOW! “WHY A FIX-UP? 
JUST PHONE AND 


BUY A REAL ONE!” 


WHY DON'T YOU 
FIX UP A 


SYSTEM?” 








7 
*An awfuss is a place where business is misconducted 
- ANY FILING PROCEDURE can fall down in a heap unless controlled 
by a ph | “system.” 
In the Globe-Wernicke SAFEGUARD Filing System, the possi- 
bilitic an error are recognized IN THE SYSTEM—guarded 
against—re ed to virtual vanishing point. 
It guide king fingers swiftly, unerringly to the correct location 
of paper inted or to be filed. Even errors resulting from human 
shorte omit are guarded against in 
f 608t~wrensens 
every p ble way. 
: fitine 
Ther filing svstem so fast, so 
simpli curate and so low in 
operating cost the verdict of thou- 
sands of long-time users. 
The ] r packaged unit—ready 
t ) t 1N¢ consists ot pri 
4 hal ! cellaneous and Wh 
d l | ind labels to equip 
Or { drawer. Expandable 
toa | capacity. 
Tell your File Chief to have this 
System demonstrated by your de- 
ee ’ , ~ 3 This is the 1-drawer unit package, 
yendable Glol rnicke de 1 
penda ye-Wernicke dealer; sec G-W Safeguard Filing System; a 
your Classih d telephone directory basic Globe-Wernicke development, 


under OFFICE 
EQUIPMENT.” 


& proved-in-use for decades; another 
Globe-Wernicke contribution to 
speedier business, lower costs. 


FURNITURE 






q\ 





ION 


Engineering Specialists in 
Office Equipment, Systems 
and Visible Records 


s 15 Cincinnati 12, Ohio 


50 OFFICE APPLIANCES, August, 1950 








f 


A PACKAGE... of “SYSTEM” 


Previously we have talked about the 
Safeguard Filing System as a “pack- 
age’; its quick selling possibilities, 
and its steady, repeat business profit 


opportunities. 


Now we are talking ‘‘system”’— 
which is right. Safeguard IS a 
system—in a convenient pack- 
age. It is expandable to meet 
the largest requirements; it is 
just as swift, simple, accurate 


and low-cost for a l-drawer-file 


concern. But it IS a system, 


Attempts of competitors to im- 


prove on it have resulted in less 
speed, less simplicity, less accuracy, 
and less operating economy. YOU 
that, but 


know perhaps some of 


your customers do not. 


The adjoining ad will appear in 
BUSINESS WEEK, FORTUNE, 
and NEWSWEER, reaching a 


vast and responsive business 
market. Your best prospects 
and customers are included, 


Display this ad in your windows, on 
counters, along with the handsome 
packages of the Safeguard System. 
An adaptation of the same ad for 
newspapers over your signature is 
available on request. Ask our Ad- 


vertising Manager, W. ‘*Kes’’ Down- 


and use it. 


ing, for a mat 





Cordially, 


(A | A 
ps 


/ ] 4 | 
tT} 


,¢ 


Elmer G. Rahe 
Vice President — 
Sales 
Globe-Wernicke 
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ations by members and 


further study and recommend 
the committee 
Mr. Gray then announced that the 


second class of 


the O.E.D. sales training course graduated recently, 
making a total of 75 men in the industry who have 
benefited by the course since its inception. Many 
of these graduates are seasoned office furniture deal- 


ers. He reminded his listeners that the third class 
is now forming and urged that dealers and their 
salesmen take advantage of the opportunity to im- 


Mr. Gray announced 


prove their selling technique 
that other chapters of N.O.F.A. have adopted a sales 
training program, one of which is Chicago, and that, 


shortly, he will help to establish a similar course for 
the Philadelphia chapter 

President Rentsler then announced that 
officers will be held at the next regular meeting in 
September and appointed the following nominating 
committee: R. J. Freeman, manufacturers’ represent- 
tative; Herman Lakow, Samuel Lakow & Sons, New 
York, N. Y.; Jack Schwander, Desks, Inc., New York, 
N. Y.; Robert Hayward, Macey-Fowler, Inc., New York 
N. Y.; Daniel Waldner, D. Waldner Company, Mineola, 
L. I.; Semon Nemlich, Regan Office Furniture Cor- 
poration, N. Y.; Paul W. Dancker, Jr., Dancker & 
Sellew, Inc., New York, N. Y.; Laurence Sherin, John 


election of 


J. Regan, Inc., New York, N. Y.; Ben Levin, B. & L 
Office Equipment Company, New York, N. Y.:; Joe 
Wallace, manufacturers’ representative: George Em- 
mons, John J. Regan, Inc., New York, N. Y 
Appointed to the code of ethics committee were 
John R. Gray, committee co-ordinator; James Glen, 
Manhattan Desk Company, New York, N. Y.: William 
£proul, Clark & Gibby, Inc., New York, N. Y.: Walter 
Diamond, Shelbyville Desk Company; James B. Mc- 


Mahon, Koller-Smith Company, Inc., New York, N. Y.: 
M. Davidman, M. Davidman & Brother, New York, 
N. Y.; Ed Golden, Kalmus-Golden, Inc., New York 
¥. Y.; Robert Hayward, Macey-Fowler, Inc., New York, 
oe # 

The meeting was concluded with the showing of 
a sound film entitled, “American Walnut,” courtesy 
of the American Walnut Association. Beginning with 
the showing of walnut their native habitat 
it showed every stage af preparation for the use of 
walnut in the manufacture of furniture. It pictured 
the use of walnut furniture through the ages and 
in various countries, showing the richness of veneer 
treatments, the variety of matching patterns, the 
depth of its grain, and its ingrown color, strength 
and beauty. 


Troan . 
rees In 
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JOE MEEK CHALLENGES CHICAGO STATIONERS 

An attendance of nearly 80 at the June 19 meeting 
of the Stationers Club of Chicago attests to the popu- 
larity as a speaker of Joe Meek, secretary of the Illi- 
nois Federation of Retail Associations. After cocktails, 
a delicious dinner and introduction of several notables 
by Clarence Reynolds, Globe Furniture & Stationery 
Company, president of the club, Harold Rossuck, Bet- 
ter Office Supplies Company, chairman of the program 
committee, presented Mr. Meek 

Asserting that nobody gets scared nowadays, Mr 
Meek said that, statistically, the economic present and 
future are good. Despite that, there is evidence of 
uncertainty, as though businessmen are afraid that 
current conditions are too good to be true. More and 
more the economy of the country is being tied to 
political considerations. Statesmen are deteriorating 
into mere politicians. A large part of the problem 
springs from the “gimme” attitude of people every- 


where. Everybody seems to want the government to 
give them something for nothing 

As a close to his challenging address, Mr. Meek 
pleaded with his listeners to “quit asking’ Wash- 


subsidies He is 
etter without 


ington for special privileges and 
convinced that businessmen can 4d 


government help. 
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W-] MEN PLAY GOLF AND PITCH HORESHOES 


l. Officers of the Wilson Jones Men's Bowling League (co- 
sponsors with the company of the outing)—George Stad- 


nik, president; Michael Ellgass, vice-president; Arthur 
Koehne, secretary; Fred Minds, outing chairman. 

2. Winners of the two major prizes: William Buenger, low 
gross, and Earl Schappert, low net. 


3.44. Scenes at the horseshoe courts. 


WILSON JONES MEN ENJOY GOLF OUTING 

Saturday morning, June 10, had an inviting aspect. 
The weather was so attractive that 40 golfers (?) 
checked in early at the Fox Valley Country Club, 
Batavia, Ill., for the third annual outing sponsored by 
the Wilson Jones Men’s Bowling League and the Wil- 
son Jones Co. About 50 more arrived in the afternoon 
to participate in such activities as horseshoe pitching, 
card playing and high-powered conversation 

The steak dinner served in the evening was de- 
licious. It preceded the distribution of prizes, an ac- 
tivity in which everyone present shared 

Low gross score for the day was 81, shot by M. W. 
Borders, president of the Wilson Jones Co. Because 
Mr. Borders declared himself out of the competition, 
gross winner, Bill Buenger, took first 
of 100. First low net, 74, was scored 


the second low 


prize with a score 


1950 
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NSA Convention and 
Exhibit—Sept. 24-28, 
Rooms 512-A & 513-A 
Palmer House, Chicago 





























The inventory that can never be 


(00 big—or last too tong 


A stockpile of good impressions in the minds of customers and 
prospects is the most valuable inventory any business can own. 


As a result of the good impressions which office equipment 
buyers everywhere have received—from experience, from good 
dealer relations, from national advertising—thousands are stand- 
ardizing on All-Steel Equipment desks, files and cabinets. 


Demand is increasing so rapidly that dealers are selling A-S-E 
equipment as fast as they get it in. That’s proof that the inventory 
of good impressions of All-Steel Equipment is a valuable asset... 
proof that leading dealers can count on it to produce profitable 
new and repeat business now and for years to come. 

Let this stockpile of good impressions be one of your big sales 
assets—sell the whole A-S-E line to key customers and prospects. 





ALL-STEEL EQUIPMENT INC. 
900 Cleveland Avenue ° Aurora, Illinois 









Several complete grades of filing equip- Over 36 sizes and styles of Storage, 
ment, including Dead Storage Files Combination end Wardrobe Cabinets. 
yr ow CO : | iim: 
> Q = } 
4 = ; pos N 
= = = 4 a. 
nts = . -_ 
Panel Leg Table—76" x 36”. Single Pedestal Desk—45"" x 30”. Secretarial Desk— Disappeering Platform. 
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by Earl Schappert. Second third low net prizes 
went to Bill Findlay and Paul Sarno, respectively. The 
third low gross card was turned in by Carl Jacobson 

Credit for all arrangements and planning for the 
outing go to Fred Minds, chairman, and the other 
members of the tournament committees 


oo ee 


$65,000 RAISED AT DINNER FOR U.J.A. 

Members of the office furniture industry gathered 
at their annual dinner for the United Jewish Appeal, 
June 14, at the Hotel Astor, New York, N. Y. Con- 
tributions totaled almost $65,000 for relief and resettle- 
ment overseas and for refugee aid safeguard- 
ing of human rights at home and abroad 

Irving Kramer, National Desk Company, chairman 
of the Office Furniture Division of U.J.A. in presiding 
at the meeting that followed the dinner, emphasized 
the importance of the U.J.A. campaign this year in 
terms of both the “tremendous needs that must be 
met abroad and the wonderful opportunity for con- 
structive work.” 


Irving Levy, Art Steel 


ana 


and the 


Company, Inc., was guest 
of honor at the dinner, and a hand-engrossed, illumi- 
nated scroll of honor was presented to him. Moe 
Turman of the Metwood Office Equipment Company, 
long a leader in the division as well as in the industry 
and honorary chairman of the drive, made the pre- 
sentation in a speech that lauded Mr. Levy for his 
contribution both to the industry and the welfare of 
his fellow-men 

In presenting the scroll 
Mr. Turman called attention to the fact that the 
industry gave a testimonial dinner in honor of Mr 
Levy ten years ago when the Office Furniture Division 
of the United Jewish Appeal was first organized. At 
that time the trade’s contributions were boosted from 
$2,000 to $12,000. 

“Now, a decade later, another d 
dered in Mr. Levy's honor 
wishers have donated over five 
U.J.A.,” he declared. “In the Irving Levy 
has been in the forefront of philanthropic activity, 
not only in our furniture group but also in his com- 
munity. Active in the Hebrew Home for the Aged 
the Boy Scouts of America and other im- 
portant organizations devoted to the welfare of his 
fellowmen, Irving has well earned the and the 
affection of his fellow-citizens and his associates in 
business.” 

Mr. Turman, who recently re 
of Israel, spoke briefly about the 
tion he had seen in the infant state 


ot nono! LO 


Irving Levy, 


I belng ten- 
s friends and well- 
times as much to 


ler 15 


; 


past years 


dozens of 


re spect 


turned from a survey 
work of reconstruc- 


High point of 


the evening was an address by the guest speaker 
Gitti Zand, who appealed for aid to Israel with an 
eloquence and passion that obviously moved her lis- 


teners deeply. Said Miss Zand 


New York communal 
leader, “I have realized the tragedy that is 


implicit 


as ett 


> 


~-4, 
ed 


ve 


in the fact that poor as the accommodations are and 
tired as they are of waiting, these shacks and tents 
still represent the beginning of freedom and hope 
for them, so glad are they to leave behind the des- 
perate hopelessness of Europe and Africa and Asia 

But these Israelis, taxed to the limit and living 
under a self-imposed austerity regime that would 
faze the toughest among us, can’t do any more with- 


absorb the newcomers 
ill conscience 
t upon you.’ 


To help them 
America can’t in ¢ 
they can coun 


out our help 
is a job that we in 
refuse to accept. I know 

Thanking 
him, Mr. Levy 


accorded 
reach the 


those 


present for the honor 
urged further efforts to 


division’s goal of $75,000. His wife, just elected presi- 
dent of the Columbia chapter of Hadassah, spoke 
briefly, praising the industry for all has done for 


reconstruction overseas 


understanding 


and 
for continuous 


rehabilitation 
need 


overseas 
and stressing the 
and generosity 
In addition. Paul Gross, Mailers Service & Equip- 
ment Corporation, who shares the general chairman- 


Ship with Mr. Kramer, addressed the group 
Tribute was paid by the top officers to those who 
had worked so hard to make the drive and dinner 


a success, special mention being accorded the division 
co-chairman, Bernard H. Nemlich, Regan Furniture 
Corp.; Joseph Rubenstein, Addressing Machine & 
Equipment Company; Victor Scheinman, Cole Steel 
Equipment Co., Inc.; and Joseph Wallace, manufac- 


turers’ representative; Treasurer E. E. Gilbert, the 
Metwood Office Equipment Corporation, and Secre- 
tary David Ziegler, Ziegler Desk Company 

The U.J.A. campaign in this historic year of 1950 
is of overwhelming importance, and we in the office 
furniture industry realize it,’ Mr. Kramer explained 
We cannot let these people down. We must help 
them until they have a chance to take care them- 


selves once more 


i ne 


PARROTT & SONS HONOR EMPLOYEES 


Matt Parrott & Sons, printing and office supply 
company of Waterloo, Ia., recently honored 18 em- 
ployees who have been with the firm for 20 or more 
years. The dinner party, held at the Hotel President 
in Waterloo, was attended by 95 gue 

Robert W. Parrott, president, announced at the 
dinner that a profit-sharing and retirement plan had 
been adopted by the board of dir rs 

Members of the 25-year club honored at the party 
were: Ralph Kentzelman, Peter Himmes, J. R. Howard, 
Tim Kimmel, Fred Lemke, Walter Guenther, Miss Alta 
grace, Kar] Danton, Charles Knapp, Ed Pullen, George 
Turner, William Mehl and R. W. Parrott 

Members of the 20-year club included Ke Sassa 


Barlow, William Sturm, Mi Verna 
Tounshendeaux.—Al 
a 


man, Miss Ethel 
Barlow and Mike 


- ae 
err 





LEADERS IN OFFICE FURNITURE INDUSTRY AT UNITED JEWISH APPEAL DINNER 


Seated on the dais at the annual! dinner of the office furni 
ture division of the United Jewish Appeal of Greater New 


York, held recently at the Hotel Astor, are, left to right: 
Seymour Nathan, Chas. S. Nathan, Inc., dinner committee 
chairman; Paul Gross, Mailers Service & Equipment Co.: 


Irving Kramer, National Desk Co.; Irving M. Levy. Art Steel 
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Co., Inc., to whom dinner was a testimonial; Miss Gitti Zand 
guest speaker; Joseph Wallace, manufacturers’ representa 
tive, and Mrs. Irving Levy. wife of guest of honor. Messers 


Gross and Kramer are general chairmen of UJA drive in the 
office furniture industry, and Mr. Wallace a co-chairman. 
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3 INCH CAPACITY WITH RING BINDER ADVANTAGES 


It is adaptable to every type of record for which a ring 
binder is used, particularly where extra large capacity is re- 
quired. It is also used for Catalogs, Price Lists, Sales Manuals, 
Bulletins, Blue Prints, and Methods Manuals. 


4 





Available with 3 sets of split prongs spaced 414” intervals 
for ring book punching; and with 4 sets of split prongs spaced 
2-4-2” for automotive punching. 





Stock binders are of stiff covers, fabric hinged bound in 
Black Colonial Grain Imitation Leather, rounded corners. 
Nickel plated mechanism has full length concealed metal hinge 
down center of backbone. 

Can also be furnished in Genuine Leather, Imitation Leather, 
or Canvas bindings; fabric or metal hinges. Lettering and de- 
sign on cover and backbone to suit requirements. 








Full Open f ow 
pen for Sheet Changes Also available in 2” capacity. 


Ask for Circular No. D1245 





WILSON JONES Co. 


NEW YORK ELIZABETH CHICAGO KANSAS CITY, MO. SAN FRANCISCO 


12 t 23rd Street 1000 S. Elmora Ave 3300 Franklin Bivd 816 Locust Street 234 First Street 


Main Piants at CHICAGO and ELIZABETH, N. Jd. 
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AT GLTC’S JUNE GOLF TOURNAMENT, ROLLING GREEN 
COUNTRY CLUB, JUNE 15 


1. The golf committee. Left to right: Roy Skibbe, Victor Safe & Equip 
ment Co., Inc.; Wayne Mitchell, Hodgman Rubber Co.; 
Maish, Dennsion Mig. Co., GLTC president; Ken Reister, Minne 
sota Mining & Mfg. Co., chairman; Roscoe Benge, Codo Mig. Corp. 


co-chairman; Harry Balch, Quality Park Envelope Co.; Wes Mont 


Pas, Henkel-Clauss Shear Co.; Ray Eichenlaub, Service Steel 
Products Corp. 
2. In @ dead heat for low gross—E. E. Long. Stevens, Maloney & 


Co., Chicago, and Bob Krumwiede, Chicago Desk Pad Co. Both 
finished with 81's. 

3. Wally Glassman. Graver-Dearborn Corr Chicago; Ralph Maish 
Dennison Mig. Co.; Paul Sarno, Wilson Jones Co.; Dave Marder 
Graver-Dearborn Corp.; Parle Cooley, Bates Mig. Co. 

4. Len Rose, Rockwell-Barnes Co.; Eldon Just, Just & Son, Chicago 


Bob Kane, Richard Best Pencil Co.; Gordon Kickels 
& Co.; Art Olsen, Olsen Office Supplies, Inx Forest Park. Il. 

5. Abe Kutok. Chandler's, Evanston, Ill.; Rus Ragan, American 
& Paper Co.; Clarence Clemen, G. J. Aigner Co.; Wayne Mitchell 


Hodgman Rubber Co. 


. H. Brandt, Maywood ere Co., Maywood, Ill.; R. L. Shep 
ard and Ken Reister, both Minnesota Mining & Mig. Co.; Geo 
aines, A. C. McClurg Co. 

Geo. Kuhfuss, Horder’s, Inc., Chicago; Norbert Burgess, Sanford 
Ink Co.; Monroe Ioas, Monroe Office Supply Chicago; Mal 
Shields, Ever Ready Calendar Mig. Co 

Roscoe Benge, Codo Mig. Corp.; Ray Achtner, Office Staty. & 
Equip. Co., Chicago; Wes MontPas, Henkel-Clauss Shear Co 


Harry Balch, Quality Park Envelope Co 


. Harry Allen, Eaton Paper Corr Roebuck & 


story 


John Amato, Sears 


(See 
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C. L. Barkley 


Pad 
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Luke Brennan 






















Co.:; Tony Peters, Horder’s, Inc.. Sears. 


Roebuck & Co 
Joe Sunderland, Pincor 


Chicago: 


Products; Harry Hofherr, Kendrick Furni- 
ure Co., Chicago; E, E. Long, Stevens, Maloney & Co., Chicago; 
Earl Hansen, manufacturers’ representative. 

Bob Reynell, Oxford Filing Supply Co.; Ernie and Jack Lund, both 
Englewood Blue Print Co., Chicago; Douglas Allen. American Pad 
& Paper Co 

Al Skibbe, Boorum & Pease Co. 


Frank Giuntini, Utility Supply Co., Chicago: Rudy Janovsky, Wil- 
son Jones Co.; Bill Fales, National Office Supply, Waukegan, III.; 
Comdr. G. M. Rice, U.S. Navy. guest of Fales. 


Harry Pinch, University of Chicago Bookstore: Ed Conlon, Rock- 


well-Barnes Co.; Dempster Passmore, University of Chicago Book 
store: Tom Gillice, Rockwell-Barnes Co 

Roy Skibbe, Victor Safe & Equipment Co., Inc. 

Elmer Krumwiede, Elmer Krumwiede & Assoc., Chicago: Geo. 
Aigner, G. J. Aigner Co.; W. H. Silberstorf, G. J. Aigner Co.; Bob 
Krumwiede, Chicago Desk Pad Co. 

Joe Falbo. Codo Mig. Corp.; James Petrak and Harold Nelson, both 
Just & Son, Chicago: Ben Powell, A. W. Faber-Castell Pencil Co.. 
Inc 
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As fine as 
money can buy 





‘4 
co 
“4 


its aluminum...its for executives... 


it pr 


notes good seated posture... 


Goud orm Comfort Master DeLuxe 


H XECUTIVES and professional men 


4 spend thousands of hours in their 


office chairs in the course of a year. 


Beautiful in appearance, comfortable. 
with molded foam rubber seat and back 
cushions, adjustable so that it can be 
fitted to YOU like a tailor fits a suit, the 
Goodform Comfort Master DeLuxe will 
reduce fatigue, promote health and 
induce good seating habits. It is as fine 
an office chair as money can buy and 
since it will last indefinitely it is a wise 


investment. lou will enjoy sitting in it 
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and it will help you to feel better at the 


end of a hard day’s work. 


Try a Goodform Comfort Master 
DeLuxe for 10 days—no obligation. 
Just write to The General Fireproofing 


Company, Dept. A-20, Youngstown 1, O. 


GENERAL 
FIREPROOFING 


Foremost in Metal Business Furniture 


DEALERS THROUGHOUT THE WORLEI 


© GF Co. 196 


There &s GAMIIEIiA Sno 
of GF metal furniture - 
— es 
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Here are a few outstanding 
features of the Comfort Master 
DeLuxe that make it the choice 
of business and professional 
leaders: 


1. Five simple controls adjust 
to user: (1) raise or lower 
back; (2) move back forward or 
backward; (3) adjust angle of 
back; (4) raise or lower seat; (5) 
regulate tilting of seat and back, 


2. Foam rubber cushioning 
on seat and back is resilient, 
cool, comfortable, Retains shape 
and springiness permanently. 


3. Upholstery of buyer's 
choice — all-wool Bedford cloth 
or modern plastic-coated fabric. 
Wide selection of colors. 


4. Satin-smooth, anodized 
aluminum finish never tar- 
nishes. Washing with soap and 
water keeps clean and sparkling. 


5. Welded, heat-treated 
aluminum frame will not dent, 
bend or break. Cannot split, 


splinter or warp. 


6. Rugged chair irons designed 
specially for Comfort Master 
DeLuxe. Four or fiveadjustments 
controlled by iron. 


7. Ball-bearing casters are 
hard or soft rubber. Sockets 
rigidly molded into base, guar- 
anteed to hold casters. 


8. Pays for itself. Prorated 
ten-year cost is under 7¢ a day— 
the value of only a few seconds 
of an executive's time. Buying a 
Comfort Master DeLuxe is a 
good dollars and “sense” invest- 


ment that pays big dividends, 


You will see this advertisement in Time, News- 
week, Business Week and other publications 
read by business executives. Be prepared to tell 
about and sell Comfort Master Deluxe, leader 
of the famous, nationally advertised line of 
Goodform Aluminum Adjustable Chairs. 
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GLTC GOLFERS BATTLE INTERMITTENT RAINS AT 


YEAR’S FIRST TOURNEY AT ROLLING GREEN 
(See picture n page 82 


At noon on Thursday, June 15, it appeared that the 
day would be spent at the card tables instead of in 


the rough and sand traps. That, at lea was the con- 


sensus of the 81 Great Lakes Travelers Club golfers 
and guests who found their way to Rolling Green 
Country Club for the first tournament of the season 
But by one o'clock, all but a few sprinkles had dis- 
appeared and the would-be par-busters began a rapid 
sequence of tee-offs. Intermittent showers, soggy fair 
ways and a variety of tricky green mbined to hold 
most of the scores at a relatively high level 


At seven, after all the weary contestants had enjoyed 
a nineteenth-hole breather, a delicious filet mignon 


dinner was served, the golfers bei oined by an 
additional nine newcomers for a total of 90. Follow- 
ing dinner, prizes were awarded by the committee 


low gross being shared by E. E. Long, Stevens, Maloney 
& Company, Chicago, and Bob Krumwiede, Chicago 
Desk Pad Company, both of whom carded 81’s. All 
other prizes were awarded by a special drawing 

To the committee headed by Ken Reister, Minne 
sota Mining & Manufacturing Company, and Rosco 
Benge, Codo Manufacturing Corporation, go well- 
deserved plaudits for a successful outing. The second 
GLTC tournament was scheduled for Olympia Fields 


Country Club, Wednesday, July 19 


FROLIC 
Penn- 

seventh 

June 17 


EASTERN OMDA HOLDS SPRING 

The Office Machine Dealers Association of 
sylvania, New Jersey and Delaware 
annual Spring Frolic on Saturday « 
at Weber’s Hof Brau, Camden, N. J 


held its 


vening, 


The dinner at seven o'clock was followed by an 
evening of festivities which included a floor show 
community singing, games and social dancing. Over 


50 prizes were awarded 

In addition to the officers of the 
tion guests included prominent dealers 
York, Washington, Baltimore, Chi 


national 
from 
and so 


assocla- 
New 
forth 


ago 
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MOSLER DEALER CONFERENCE NO. 


Clockwise around large table: Graham H. McEntire, Castle 
Staty. Co., New Castle, Pa Glenn D. Simerall, Owl Print 
Shop. Wheeling. W. Va.; Richard E. Lardner, Mosler Saf« 


Co., New York, N. Y.; J. Bruce Harper, Harper Bros., In 

Greenville, S. C.: Gayle M. Denny, Transylvania Ptg. Co 
Lexington, Ky.: A. E. Allen, H s Fixture Co., Mobile, Ala.; 
John A. Wagner, Lucas Bros., In Baltimore, Md.: G. Ever 








ette Glenn, John A. Marsha .- Kansas City, Mo.; Vincent 
R. Collura, Latsch Bros., In I oln Nebr fonn E. Young 
Mosler Safe Co., Hamilton, Ohio; George W. Rollosson, Geo 
W. Rollosson & Son, Crowley. La.; Stanley D. Llewellyn, R 





H. Llewellyn Co., Manchester, N. H Walter R. Hilles, Walte 
R. Hilles, Butler, Pa.; Archie P. Dan Protectall Safe Co 


Syracuse, N. Y.; James Spurr. Mosler Safe Co New York 


84 





MOSLER HOLDS SALES CONFERENCE 

Personalizing dealer conferences by limiting atten- 
dance to about 25 dealers and adapting the program 
to individual needs has resulted in sharply increased 
sales for dealers according to George T. Breen, sales 
manager of Mosler’s safe and chest division 

Mr. Breen, who is in complete charge of Mosler’s 
dealer conferences, said he based his opinion on hun- 
dreds of letters received from foremost dealers such 
as Zac Smith, vice-president of the National Stationers 
Association; Harold J. Hampton, past president of the 
NSA; R. H. Llewellyn and George Rollosson, past 
governors of the NSA, all of whom attended the most 
recent conference 


Mosler, some time ago, decided to hold conferences 


that would give their dealers a complete explana- 
tion of the manufacture and functions of safes and 
money chests. The factories at Hamilton, Ohio, were 
selected as the site of the meetings so that dealers 
could actually see the safes being built and talk to 
the experts who make them. 

Realizing that time is of the utmost importance 


to dealers, Mr. Breen set up a tight three-day 
schedule. He arranged classes at the plant by ex- 
perts in their fields on such subjects as, judging 


fire hazards, meanings of underwriters tests and labels, 
heat treating, value of records, protection of cash, 
securities and other valuables, selling burglar resis- 
tant chests by insurance rates, protection of records, 
and selling by brochure 

In order to make instruction at 
of the highest caliber, experts in various categories 
are brought in from all over the country. Cecil 
Roberst, midwestern fireproof manager, is brought in 


each conference 


from Chicago to explain burglar resistant chest and 
Underwriter’s “A” label safe sales; John Mosler comes 
in from New York to discuss the company’s dealer 


relations program and Langdon Littlehale, advertising 


director from New York discusses integration of the 
company’s advertising program with dealer promo- 
tions. Wally Trautman, resident inspector for the 
Underwriters’ Laboratories, Inc., explains his com- 
pany’s role in testing and labeling Mosler products, 
ind Joe Ashley, assistant to Mr. Breen, acts as mod- 


erator of the meetings. 


highlights 


A trip through the plant is one of the 





18, HAMILTON, OHIO, MARCH 239-31 


N. Y.; R. H. Llewellyn, Jr. 
N. H.; Clarence Prewett 
Front to back at small table: 


R. H. Llewellyn Co., Manchester 
Mosler Safe Co., Kansas City, Mo 
Zac Smith, Zac Smith Staty. Co. 


Birmingham. Ala Harold J. Hampton, Indianapolis Office 
Supply Co.; Geo. W. Martin, Martin Office Equip. Co., Jack- 
sonville. Fla.; R. H. Llewellyn. R. H. Llewellyn Co., Man 
hester, N. H.; J. R. Walls, Jr.. Mosler Safe Co., Hamilton 
Ohio; E. H. Mosler, Jr., Protectall Safe Co.. Syracuse, N. Y.; 
Leroy C. Voss. Mosler Safe Co., Hamilton, Ohio. Standing, 
left to right: C. L. Roberts, Mosler Safe Co.. Chicago: Geo. 
T. Breen, Mosler Safe Co., Hamilton, Ohio; Frank M. Callo- 


Kansas City. Mo.; Joseph M. Ashley 


Ohio. 


way. Mosler Sate Co. 
Mosler Safe Co., Hamilton 


OFFICE APPLIANCES, August, 1950 





APPLIANCES, 





Genuine Leather . . . for fine office furniture and office decoration . . . is 
the one and only material that reflects the standing, the good taste, the 
reassuring attention to detail that gains a company and its executives 
the respect and confidence of their clients and customers. Anything less 
is a compromise with quality ... an admission of a lack of appreciation 


of the real . . . the genuine. 


New offices and their decoration are “the order of the day” in this ex- 
panding period of our economy. Rich opportunities are at hand to profit 
by this trend ... this demand ... for those who make or sell fine office 


furniture upholstered in Genuine Leather. 


THE UPHOLSTERY LEATHER GROUP 
TANNERS' COUNCIL OF AMERICA + 100 GOLD STREET, NEW YORK 7, N.Y. 
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enables the dealers to see at 
first hand every step in the process of the manu- 
facture of the product they sell. Mr. Breen believes 
that hmitation of the size of each group to 25 is an 
important factor in achieving the results desired 


of the program and 


—- ¢ 
FOUNTAIN PEN, PENCIL MANUFACTURES 
HOLD ANNUAL MEETING, ELECT HEADS 
The annual meting of the Fountain Pen and Me- 
chanical Pencil Manufacturers Association, Inc., was 
held at the Hotel Statler, New York, N. Y., on Thursday, 
June 22 and the following officers and executive com- 


mittee members were elected for the year beginning 
July 1: 

President—Louis M. Brown, Eberhard Faber Pencil 
Company. 

Vice-president—Wilbur K. Olson, W. A. Sheaffer Pen 
Company. 

Treasurer—Clinton E. Marshall, Marshall & Meier 
Inc. 

Secretary—Thomas Johnson, Welsh Manufacturing 
Company. 

Chairman, executive committee—Charles K. Lovejoy 
Scripto, Inc. 

Executive committee—Robert A. Blythe, B-B Pen 
Company; A. H. Berwald, Eagle Pencil Company; Rob- 


ert N. Wood, Esterbrook Pen Company; Irving A. Kath- 
man, Eversharp, Inc.; George E. Bartol, Jr., C. Howard 
Hunt Pen Company; A. Louis Kiebel, Inkograph Com- 
pany, Inc.; Julius M. Kahn, David Kahn, Inc.; W 
Clarke S. Mays, Jr., Mays Manufacturing Company 
Verner R. Larsson, Moore Pen Company; Samuel! 














L. M. BROWN 


Jacobs, Norma Pencil Corporation; Ivan D. Tefft, The 
Parker Pen Company; John F. Sullivan, Travelers Pen 
Company. 

The principal speaker at the 
was James V. Carmichael, president of Scripto, Inc.., 
and a former president of the association. In a forceful 
way, he discussed the many activities and problems of 
the industry. The reports of the officers of the associa- 
tion were presented; also that of the executive secre- 
tary. 

At the open forum, several topics of special impor- 
tance to the industry were discussed by the members 


well-attended meeting 


oe 


HUNT PEN HONORS A. E. EADON 
Albert E. Eadon, a member of the C. Howard Hunt 
Pen Company for 50 years, was honored at a dinne! 


on May 13 at the Bellevue Stratford Hotel, Philadel- 
phia, Pa. Present at the dinner were Hunt Pen 
representatives having the greatest number of years 
of service with the firm 

In addition to the various executives of the com- 
pany, guests included Harry Erny and Joseph Nace 
of the New York office, Rupert Austin of New Eng- 


land and John D. MacMorris, Midwest salesman who 
started with the firm in 1901 as an office boy 
Mr. Eadon, before becoming a representative of 
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AT TESTIMONIAL DINNER FOR C. HOWARD HUNT 50- 
YEAR VETERAN—Present at the dinner on May 13 at the 
Bellevue Stratford Hotel, Philadelphia, in honor of A. E. 
Eadon’s half-century of service, were, clockwise around 
table: G. W. Emerick, C. J. Stoner, L. S. Henwood, H. A. Erny, 
Mr. Eadon, the guest of honor; G. E. Bartol, Jr.. Mrs. Eadon, 
J. G. Kolb, R. S. Austin, H. M. Frankenfield. Standing: H. J. 
Halpin, J. W. Nace, J. D. MacMorris and G. E. Bartol III. 


the Hunt Pen Company, spent many years in the 
plant where he developed considerable knowledge of 
Boston pencil sharpeners and Hunt steel pens. In 
1899 he came from England to this country to join 
his uncle, one of the English pen experts, and was 
hired by Hunt Pen. 

Part of the evening’s festivities included the pre- 
sentation of a silver water pitcher bearing an in- 
scription to Mr. Eadon. George E. Bartol, Jr., president 
of the firm, made the presentation 

—— 
REYBURN HONORS E. L. McCUSKER, SR. 

E. L. McCusker, Sr., secretary-treasurer and general 
sales manager of the Reyburn Manufacturing Com- 
pany, Inc., Philadelphia, Pa., was honored on June 
6 by company officials and executives at a testimonial 
dinner given in his honor on the occasion of his fiftieth 
anniversary with the company 

Beginning with Reyburn’s in 1900 as assistant book- 
keeper upon his graduation from high school, Mr. Mc- 
Cusker worked successively through various depart- 

















ments, eventually attaining the position of general 
E. L. McCUSKER, SR. 
ules manager and finally being elected secretary- 


1933. A well known personality in the tag 
McCusker was the recipient of numerous 


treasurer in 


industry, Mr 


congratulatory cards, letters, telegrams and flowers. 
Acting as toastmaster at the testimonial dinner, 


W. C. Bailey, Jr., president of Reyburn, presented Mr. 
McCusker with a beautiful television set as a fiftieth 
anniversary gift from the company 
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Zs COLUMBIA RIBBON & CARBON MANUFACTURING CO., Ine. 
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N. Y. BUSINESS SHOW STORY UP-TO-DATE 

On page 11 of the March issue of OFFICE APPLIANCES 
there appeared a story on “The First Business Show 
This feature treated the history of the National Busi 
ness Show from 1904 through the Frank Tupper man 
agement of last year 

As of January 1, 1950, the Office Executives Associa- 
tion of New York, Inc., took over the management 
of the show to be operated on a non-profit basis for 
the mutual advantage of office management and the 
equipment industry. At the Business Show 
committee, consisting of active members of 
O.E.A., planned an extensive research campaign head 
ed by Rudolph Lang, managing director. The program 
was designed to determine how best to improve the 
show and the joint convention from the exhibitor 
viewpoint. 

The results of 
into the 1950 exposition 
program to be brought into time of the 
show for the purpose of forming a closer alliance 
between business and educators is headed by H. M 
Perry, personnel director of Colgate-Palmolive-Peet 
Company, and education dir O.E.A. He has 
been working in close conjunction with Dean Agnew 
dean of commercial education of New York University 

The forum, model ideal classrooms in Grand Cen- 
tral Palace during the show, as well as other devices 
will be used to stimulate interest in pre-and on-the- 
job training. All money accruing from the show will 
be turned back into the over-all educational-research 
program. 

M. T. Martin, of 
was appointed head 
Martin appointed his 
plans for the forum got was decided 
to give the forum a pattern of presentation 
planned for eye- as well as ear-appeal and suitable 
for telecast. The Systems and Procedures Association 
and J.O.B., the Just One Break committee of New York 
University, Bellevue Medical Centre, are two organi- 
zations who promise a stimulating presentation. Other 
participants will be announced later 

Integrated Design, an entirely new 
tion display thinking, was incorporated 
to prevent rising exhibitor 
same time, to give exposition an 
appearance of beauty and continuity without 
ing from the originality of the individual exhibitor 

Engineers worked out a model floor plan to insure 
easy flow of traffic and impartial viewing. In this 
operation much revenue was sacrificed to obtain the 
proposed traffic balance. Further, a public relation 
program was started to keep the trade, consumer 
press, members of the National Office Management 
Association and the office equipment industry in- 
formed of these innovations and In May a 
resolution was signed by N.O.M.A. upholding thess 
new sights for the National Business Show in Octobe! 

The results of these innovations are now paying 
off. The suggestions of the exhibitors have been con 
sidered and adopted, and the participants have shown 
their appreciation -eservin unprecedented 
amount of exhibit spac fighty-five exhibitors as 


iy 


July have reserved sp: to display thei 
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An educational-research 
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BURROUGHS ADDING MACHINE APPOINTS TWO 
D. E. Clifton has been appointed director of t 
marketing personnel division of Burroughs Adding Ma 
chine Company and Robert Rex Adams manager @g 
he Rochester, N. Y., branch of the company, it we 
recently announced 

Mr. Clifton will be responsible for integrating t 
personnel procedures and practices involving some 
7,000 field representatives located in all the princips 











ROBERT REX 





ADAMS 


D. E. CLIFTON 


countries of the world. He joined Burroughs’ home 
office service division in 1918, was later transferreé 
to New York for special personnel work and in 194% 
was promoted to assistant manager of the Indianapolig 
branch. Four years later made Burroug 

branch manager at Madison, where he served until 
appointment 

joined the 
the Wheeling 


he was 


his recen 
Mr. Adams 


as a clerk in 


Burroughs organization ig 
W. Va branch He 
ransferred to Burroughs’ Pittsburgh office the 
year, and served there as a salesman from 193% 
was made sales supervisor, the post 
recent promotion 


; 


Was 
next 
Oo 1949, when he 
held until his 
o~—a < 
HYDE NAMED DISTRICT SALES MANAGER 
A. B. Dick Company recently announced the ap 
pointment of A. P. “Phil’ Hyde as manager O& 
District 11. Mr. Hyde joined the firm in April, 1946 
salesman at the former Hartford branch officé 
1949 he became associated with the sale 
department 
A native of Massachusetts, Mr. Hyde enlisted in thé 
Army in i942, serving in the Armored Force as a tank 
platoon leader and tank company commander in t 
European theater. He was later a civilian affairs offices 


in the occupation forces 


Sais 


asa 
In January 


engineering 
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page 221 of the Jun 
gave the current address 
108 Arch St., Philadelphia 7. Pa 
is 1028 Arch 
1004 Arch St., n 
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WE STRIVE TO BUILD THE WORLD'S 
_ BEST ADDING MACHINES 
AND OUR USERS BELIEVE WE DO 


DEALER FRANCHISE AVAILABLE IN CITIES 
_ WHERE WE ARE NOT AT PRESENT REPRESENTED 


ALLEN ® WALES 


ALLEN-WALES ADDING MACHINE DIVISION 
@ OF 
THE NATIONAL CASH REGISTER COMPANY 
444 MADISON AVENUE 
i ES Os: ay ay ee | an 

















BURROUGHS APPOINTS DIVISION MANAGER 

David P. Smith has been appointed a division sales 
manager of Burroughs Adding Machine Company, ac- 
cording to an announcement by Willis E. Morgan, sales 
manager. Under Mr. Smith’s direction will be all Bur- 
roughs sales activities in Texas, Alabama, Tennessee, 
Arkansas, Mississippi, Louisiana and Oklahoma. His 
headquarters will be in the company’s new regional 
distributing center at Dallas, Tex 

Mr. Smith has been engaged in sales activities at 














le 








~ DAVID P. SMITH 


1921 as a 


The 


company in 
Ohio. branch 
Greensboro, North 


Burroughs since he joined the 
junior salesman in the Youngstown 
following year he moved to the 
Carolina branch, as a senior salesman, and in 1929 
was made manager. This was the first of a number 
of managerial positions he has held with the company, 
serving in several branches including New York City 
He has also held the post of special representative at 
the home office in Detroit 

In 1945 he was appointed assistant manager of the 
New York City branch; and the following year was 
named branch sales manager. Mr. Smith served in 
that capacity until his present appointment. 


°—-¢ 


PROMOTIONS MADE AT AMES RUBBER 

At the board of directors meeting of the Ames Rub- 
ber Corporation, Hamburg, N. J., June 15, J. H. White, 
Jr., was elected president of, and Laurence Edland was 
promoted to the office of executive vice-president 
E. T. McKay was added to the staff as vice-president 
in charge of sales. Other officers elected are H. R 
Ames, chairman of the board; J. D. Marvil, vice-presi- 
dent; A. R. Ames, Jr., vice president; E. W. Staats, 
vice-president; C. T. Bills and Mrs. D. R 
Ames, treasurer. 

Mr. White, former execut 


secretary, 


ive vice-president, has done 
a splendid job in the production of Ames’ rubber and 
the establishment of co-ordination in the firm’s ac- 
tivities since the founding of the company. With the 
continuous growth of the company, Mr. White is carry- 
ing out his aim of quality production with maximum 
efficiency. 

Mr. Edland has rapidly applied his extensive know] 
edge of rubber chemistry and rubber products to the 
Ames Rubber Corporation. His background has added 
to the success of the newborn plant and with his 
knowledge, the awkward development was 
eliminated. Mr. Edland was the former vice-president 
in charge of sales and now in his new position will be 
able to devote more time to developing new compounds 
for platens. 

E. T. McKay of New Jersey is a newcomer to the 
Ames Rubber Corporation, but well-versed in the field 
of rubber. He has been ele office of vice- 
president in charge of sales 

Mr. McKay attended Columbia University and then 
worked as a field engineer and surveyor for the Lehigh 
Valley Railroad projects. In 1931 he was employed by 


Stage ol 


ted to the 
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the Manhattan Rubber Manufacturing Company, divi- 
sion of Raybestos-Manhattan, Inc., where he remained 
until joining Ames Rubber Corporation. 

His first duties were in the production of rubber hose 
and sundries. In 1941, he undertook direction of the 
business machines department including the manu- 
facturing of typewriter platens, feed rolls and feet, 
He also began doing field engineering work with type- 
writers and adding machines and business machine 
manufacturers 

In 1942, he advanced to the assistant manager of 
hose and sundries departments, retaining primary re- 
sponsibility for business machine departments. He 
assumed the title of production manager of business 
machine specialties which position he held until he 
joined Ames Rubber. Also during recent years he wag 
company representative to the Billiard and Bowling 
Institute of America and served as a director for the 
last two years 

Mr. McKay’s main duties with Ames Rubber will be 
the sale of platens and feed roll rubber and allied 
products. His past experience will be an invaluable 
to the Ames’ firm and their customers 


asset 
—————- 9 -e 


ROYAL METAL APPOINTS AD MANAGER 


Wlliam C. Miller has been named advertising man- 
ager of Royal Metal Manufacturing Company. For 
18 months previous to this appointment, which be- 
came effective June 12, Mr. Miller had been assistant 
to the advertising manager of Fairbanks Morse Com- 
pany. He also worked as assistant to the men’s ad- 
vertising manager at Henry C. Lytton & Company, 
Chicago, Ill 

As part of the general expansion program, Alfred 
E. Siegel, general merchandising manager, has as- 
sumed the duties and title of sales promotion man- 
Both advertising and sales promotion depart- 
ments will occupy new quarters on the fourth floor 
of the Royal Metal building at 175 N. Michigan Ave. 
Chicago, giving the firm four floors of offices at that 
address. 


ager. 


— 


UNDERWOOD NAMES REGIONAL MANAGER 

Walter J. Wendt recently was appointed regional 
manager of the Underwood Corporation with head- 
quarters in White Plains, N. Y., according to an an- 
nouncement by W. F. Arnold, vice-president and gen- 
eral sales manager. 

Mr. Wendt joined Underwood in 1929 and prior to 
his present assignment was divisional manager of the 

















WALTER J. WENDT 


New York City writing machine division. Previous te 
this, Mr. Wendt served in a number of sales executive 
capacities in merchandising carbon paper, ribbons and 
other machine supplies. 

Mr. Wendt will direct the sales and service activi- 
ties of all the company’s products in Dutchess, Orange, 
Putnam, Rockland, Sullivan, Ulster and Westchester 


counties 
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FEATURING BEAUTY-SAFE CORNERS 





é 


the line of Fine Business € Mietency Furniture 


36” x 22" 42" x 20” 
iy” THICK LINOLEUM TOP , Vy" THICK LINOLEUM TOP 


* KINGSLEY * CITATION « 


Ideal for students, solesmen and receptionists. Single pede- Beautiful desk for executive or secretarial work—Heavy gouge sliding 
shelf for writing. Center drawer with tray; lock equipped. 5” deep 
utility drawer and ball bearing file drawer with follow block— 
Size: 36° wide x 22° deep x 29-31” high Adaptable for Hang-a-file units. Gray or Green. Size: 42° wide x 
30” deep x 29-31" high. 
PRICE—$42.95 PRICE—$84.95 


stal, 3 drawer low cost desk. Available in Gray or Green. 


Do away with 


fealaning FUTURAMIC BEAUTY-SAFE CORNERS clothing snags 


& painful injuries! 


LETBLITAIGGD 


ae « 
e SOVEREIGN e a" THICK LINOLEUM TOP 
VERSATILE UNIT © BELMONT 


Equipped with 2 adjustable shelves under 


lock & key & nine drawers—9"'x3'2"x16" 
Ideal for checks, invoices & small ports. 


Modern—Low cost beoutiful desk for secretariol or soles work 
Ball bearing file with follow block—Adaptable for Hang-a-file 
Available in Gray or Green. Dimensions— units Center drower with tray. Gray or Green. Size: 40” wide 
37%" high, 24” wide, 174” deep x 24” deep x 29-31" high 

Price — $34.95 PRICE—$54.95 


A COMPLETE SET OF CATALOGS WILL BE SENT ON REQUEST 


FUTURAMIC STEEL PRODUCTS CORPORATION 
1400 ATLANTIC AVENUE » BROOKLYN, NEW YORK 














NEW HOME OF S. J. OLSEN CO. AT 824 N. THIRD ST., MILWAUKEE, WIS. 


The S. J. Olsen Co., founded 25 years ago, on May 1 moved 
into the attractive new location above, celebrating the birth- 
day anniversary and expansion with an open house on 
June 9 and 10. Above left: the attractive new stainless steel 
and maroon Vitrolite front, surmounted by an eye-catching 
neon sign. Upper left: one section of the main floor furniture 


S. J. OLSEN CO., MILWAUKEE, CELEBRATES 
25TH ANNIVERSARY IN NEW, MODERN STORE 
combining an open house at 
a twenty-fifth anni- 
S. J. Olsen store, 
on Friday and Sat- 


A double celebration, 
their new business quarters and 
versary party, was staged at the new 
824 N. Third St., Milwaukee, Wis 
urday, June 9 and 10 

The new store, third to be 


occupied in the quarter- 


century history of the S. J. Olsen organization, pre- 
sents a merchandising arrangement that is ultra- 
modern and functional in every respect. The store- 
front adroitly combines maroon Vitrolite, wide plate 


glass windows and stainless steel trim, surmounted 
by a large stainless steel sign and another of neon for 
night display. The main floor, 115 feet deep, devotes 
an area 35 feet wide to the display of office furniture 
and a somewhat narrower span to office supplies and 
equipment. New fixtures of blond French-grained wal- 
nut steel have been installed, the complete execution 
of this phase being handled by Ray J. Eichenlaub of 
Service Steel Products Corporation, Chicago 


Flooring is of green California Originals linoleum 
the first installation of its type in the Milwauke¢s 
area. First floor walls are finished in gold above, per- 


simmon below. Featured as a backdrop for the fine 
office furniture displayed are two huge photomurals 
by Lynn Rogers of Hollywood. One of these is Re 


flection Lake at Mt. Lassen National Park. the othe! 
Carmel-by-the-Sea, a photographi eproduction of 
the California coast 1 if San Francisco. The 


92 


display. Mural is one of two by Lynn Rogers, Hollywood. 
Lower left: one section of the office supply and commercial 
stationery department. Lower right: another view of main 
floor furniture display, showing section of balcony on which 


office chairs, bookcases and files are given special emphasis. 4 





R. F 
vice-presi- 
dent; S. J. Olsen, chairman of board; Lyall E. Thomson, vice- 


OLSEN CO. PERSONNEL.—Front row: Miss 


secretary-treasurer: Erwin W. Doepke 


>» & 
Vyvyan, 





president and general manager. Second row: 
Beamer, William A. Senner and Mrs. S. J. Olsen. president. 
Third row: Laura Andrews and C. J. Puhle. Fourth row:§ 
Richard Muldowney, Eugene Wroblewski and Arthur C. 


sideat 


Finger. Top row: Fred Bierman, Leroy Waedekin, Roland 
Delameter and Al! Betlinski. 
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the NEW improved 


: SWIFT ADDING MACHINE 


NOW with All-Steel Unbreakable Case $ 50 


the only 9-figure machine as low as.. plus tax 


ain 


ich 





No other machine gives you such features...at so many dollars less! 


$9,999,999.99 wl Only machine at this low price “Pick-up” portability! Smallest, lightest complete adding 


> to 9 figures machine on the market, easily carried in optional zipper case. 
All-Steel Case! machine at this low price with stream- Easy to use! 10-key keyboard, visible adding dials, red totals 
| case, in choice of smart colors. and sub-totals, oversize pica type, short stroke handle. 


SWIFT BUSINESS MACHINES CORP. pe.. ay 
A MUST for executives, professional men,  —-©"*" Barrington, Mass. 


Please send booklet giving complete information about the 


stores, homes and large or small offices! =“ S~'"" *¢<ina Machine 


NAME 


COMPANY 


MAIL COUPON FOR FREE BOOKLET! ADDRESS 
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TRAVELERS TURN OUT 
FOR S. J. OLSEN OPEN 
HOUSE—Top, standing: 
Geo. Hanson, Boorum 4 
Pease Co.; Roy Clarke, F. S. 
Webster Co.; Ralph Nelson 
and N. C. Hammond, both 
Herring - Hall - Marvin Safe 
Co. Seated: Donald Bon- 
haus, Herring-Hall-Marvin 
Safe Co. Below, left: N. C. 
Peterson, Bentson Mfg. Co.; 
Vic Lydon, Bentson Mfg. Co. 
and Leopold Co.; Carl R. 
Stitch, Metal Office Furni- 


murals are set apart by pine-cone figured chartreuse 
drapes. 

The store is 
escents. At the rear 
sarpeted stairway 
finished with light green w 
the customer may leisurely through the dis- 
plays of office chairs, bookcases and files. The store’s 
basement is devoted to warehouse and shop facilities 

The S. J. Olsen Company was founded on June 2, 
1925, by S. J. Olsen as an office furniture and supply 
store in the Toy Building. In two short years these 
quarters were outgrown and the st was moved to 
a much larger home at 625 N. Second St. The present 
store at 824 N. Third St. represents a great increase 
in both merchandising and storage space 

Heading the present Olsen 
inal founder, S. J. Olsen, as 
Mrs. J. J. Olsen serves as president, Erwin W. Doepke 
as vice-president, L. E .Thomson as vice-president and 
general manager, Miss R. F. Vyvyan as secretary-treas- 
urer. Store manager and purchasing agent is Arthur 
C. Finger, manager of the furniture department C. J 
Puhle, and William A. Senner and Al Betlinski function 
as salesmen. Total Olsen personnel numbers 16 


brilliantly lighted by eggcrate fluor- 
center of the main display floor a 
leads to the mezzanine, 
ivory ceiling. Here 


spacious 
alls and 


bre WSE 


ore 


organ orig- 


zation is the 
chairman of the board 


. ——e- + 


A. B. DICK MAN TACKLES CHICAGO FAIR 


Francis R. Malmgren, consulting engineer on loan 
to the Chicago Fair of 1950 from the A. B. Dick Com- 
pany, finished his job of getting the fair ready for 


its grand opening on June 24 
M. Malmgren tackled 

job on the lake front on April 15. Although he and 
his crew didn’t start until the middle of May, they 
should have begun about April 1. In spite of the 
time limitation, however, the work was complete 
for the opening. Only about 50 per cent of the 
buildings of the Railroad Fair, site of the new fair. 
were usable. With a seven-day week, round-the-clock 
working schedule, Mr. Malmgren and his crew 
some of the buildings in tw time 


the $2,000,000 construction 


erected 
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Al Nordstrom, 
Smead Mfg. Co.; Geo. C, 
Ohland, Metal Office Furni- 


Co.: 


ture 


ture Co. Seated: Ken Hen- 
derson, Carter's Ink Co, 
Below. right: Bob Warner, 
Rockwell-Barnes Co.; Bil] 
Leineweber, Associated Sta- 
tioners Supply Co.; Ed Con- 
lon, Rockwell-Barnes Co, 
Brewster Towne. National 
Blank Book Co. Seated, Cort 
Horr, Associated Stationers 
Supply Co. 





COPY-CRAFT APPOINTS VICE-PRESIDENT 


W. E. Bradley, president of Copy-Craft, Inc., recently 
announced the appointment of J. H. Smith, Jr., as 
executive vice-president. Formerly. store superinten- 
dent and director of Macy’s department store in 
Kansas City, Mr. Smith served as treasurer and 
general manager of the Paine Furniture Company, 
Boston, Mass., for the past ten years. Prior to that he 
was associated with N. W. Ayer in Philadelphia and 
Pierce & Hedrick, fund raising consultants in San 
Francisco 

Mr. Bradley states that this increase in the executive 


staff is part of a general expansion program. In July 

















J. H. SMITH, JR. 


the company moved the New York headquarters to 
its newly acquired five story, block front building at 
105 Chambers St. Extensive alterations and moderni- 
zation, under the supervision of the firm of Frederick 
G. Frost, Architects, provides space for display as well 
as the sales and service departments for the new 
Tempo mimeograph machine and the Lithomat offset 
duplicating products. Copy-Craft is distributor of 


these items in metropolitan New York and part of 
New Jersey and Connecticut 
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WELLS 


“ALUMA- STEEL” 


SYNCHRO TILT 


Posture Arm Chair 


No. 827 


As illustrated in 
Sheltmoor Fabric 


‘73° 


Ea. List 
Prices Slightly Higher 
in Zones 2 and 3 











WELLS pays now more than ever 
the Freight the chairs that like to be 


. write for details. C O M PA s E D J 
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CHICAGO 5S, ILLINOIS 
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AT OPENING OF JOHN HUNT OFFICE 
SUPPLY IN TACOMA. WASH. ON MAY 26 









The opening of the new John Hunt Office 
Supply store at 743 St. Helens Ave., Tacoma 
2, Wash., late in May proved also to be the 
tenth anniversary of the company’s found- 
ing. The owner, John Hunt, has been a sta 
tioner for some time, and was formerly with 
M. R. Martin Co., now known as The Sta 
tioners, Inc., Tacoma. At upper right is the 
family group, with Mr. and Mrs. Hunt at 
right, and the two sons, Richard and John, Jr., 
both formerly in the service, who have joined 
the firm. Above: one section of the furniture 
sales floor on which steel office furniture is 
featured. Right: another area of the store's 
attractive furniture department is devoted to 
the display of wood office furniture. 


a 


The floor is modeled choco- 
ideal for traffic as well as 


with proper appointments 


JOHN HUNT OFFICE SUPPLY OF TACOMA 
brown linoleum tile, 


HOLDS GRAND OPENING OF NEW STORE late 


The grand opening of the John Hunt Office Supply fitting in with the color scheme. At the rear is a stock 
was held May 26 at the new store, 743 St., Helens Ave room, 40 x 40 feet 


Tacoma 2, Wash. 

This is a family achieveme: 
a stationer for many years, being l 
Martin Company, Known as The Stationers, Inc 


—- 
— . ALL-STEEL NAMES DISTRICT MANAGER 
with M. R All-Steel Equipment, Inc., announced the 
Sieken appointment of Peter Van Trigt as district manager 
% in cl and clothing locker sales for Wis- 


recently 





. ] . 
large OI dealer 














his two sons, both former servicemen, Richard of the alee = 4s Bes TRS Beal 
Navy and John, Jr., of the Marines, are back and co- msin ane he upper peninsula of Michigan 
operating with him in building a fine business. This mir. Van Trigts association with the firm for s 
marks the tenth anniversary of the company 
Mr. and Mrs. Hunt and the two sons were hosts t 
a fine group of customers and friends 
The new store has many advantages. It opens upon 
one of the busiest streets in Tacoma and its front 
40 feet has a full-size window with two swinging doors 
The view into the store is a full one for the 70-fox 
depth and the floor-level window gives abundant space 
for display 
Upon entering the store, the customer enjoys the 
many indirect 500-watt special lamps. The ceiling is 
a fluorescent gray and the walls are pale green whil 
the back wall is aquamarine. The shelving, all 615 feet 
high, is in off white and parallels two walls. To the left 
are located miscellaneous supplies and filing items and 
on the right are displayed loose leaf supplies , 
In the center are placed many open display tables PETER VAN TRIGT 
with an arrangement of th v i steel 
with chairs and proper accesso! ffice number of years has given him background of 
is also well appointed. An S é feet eneral experience that should prove helpful wher 
colored and paneled, lends é ir which tv he i ut in the field. His headg larters will be main- 
or more independent suit: ve shown iined at the mpany’s general office in Aurora, IIl 
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R.C.Allen 


BOOKKEEPING MACHINE 





aC tie, 


at a low price = 







to meet a 


record demand 








~ $695. 


oble Toxes 





Descriptive characters additional columns available. 


ct ind prool journal sheet 
£ 


ike numerous applications possible ottice mteriors 


redits printed in red 


i minimum ot instruction. R. C. Allen Business Machines, Inc 
. & . . 


680 Front Ave., N. W., Grand Rapids, Mich. 


ist insertion ot torms 


Send me complete information about the new R. C. Allen 


nth. day and - Bookkeeping Machine, and about the new Officette. 
onth, day and ye: 


NAME 
‘ FIRM 
R.C.Allen Business Machines, Inc. wt 
680 Front Aveave, N. W., Grand Rapids, Mich. 
CITY STATE 
ADDING MACHINES * KEY ELECTRIC CALCULATORS * BOOKKEEPING 
MACHINES * CASH REGISTERS * TYPEWRITERS 
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ONE SECTION OF WELL-ARRANGED 

FURNITURE display floor at remodeled 

J. Andrew Smith store in San Antonio, 
Tex. 


TEXAS FIRM REMODELS EXTENSIVELY 

What is considered to be one of the most beautiful 
office furniture stores in Texas was opened on June 1, 
by the J. Andrew Smith Company at 504 N. Main St., 
San Antonio, Tex. It is the largest firm in the city 
devoted exclusively to the sale of office furniture 

The building which was remodeled at a cost of 
$15,000 and leased for a long period of years, mea- 
sures 60 by 105 feet and is two stories in height, giving 
the firm more than 12,500 square feet of floor space 
to be utilized as office, display room, shop and storage 
facilities. The office and display room are on the first 
floor, the shop and warehouse on the second 

An unusual feature of the building is a 
alley extending along the north side from Soledad 
St. with a large loading dock and freight elevator 
The upper floor extends over a large area adjoining 
this alley, forming a sheltered car port where cus- 
tomers can actually drive into the building. Thus 
the firm can boast of being the only “drive-in” office 
furniture establishment in all of Texas! 

A second unusual feature is the manner in which 
two former store units have been thrown together 
to make one large display room extending through 
the entire block with large display windows and en- 
trances on both thoroughfares. Originally, the floors 
of both. units were on different levels. This was over- 
come by constructing a long ramp on either side of 
the big display room and connecting the two with 
a low partition which gives the appearance of a single 
floor level without interference with the effect of 
spaciousness. Side walls along the ramps at a lower 
level provide for a nook which office furniture 
ensembles can be effectively displayed 

A third unusual aspect of the new J. Andrew Smith 
establishment is its extensive window space. The en- 
tire 60-foot frontage on both N. Main St. and Soledad 


private 
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NEW EXTERIOR OF J. ANDREW SMITH 
CO., SAN ANTONIO, TEX.—Four large 
display windows, each with a large 
neon sign, draws attention of both 
motor and foot traffic. Note well-lighted 
window visible from across wide street. 





St. is devoted to large display windows and identical 
entrances. These windows give a full view of the sales 
and display floor from both streets and do not have 
to be set up or arranged. An added feature of the 
is a large second-floor display window—again 
the first of its kind in San Antonio’s office furniture 
field—which can be seen from across N. Main St. 
In all, the building has more than 1,000 square feet 
of show window area. 

The final, and probably most unusual feature of the 
building is its color scheme. The display floor is deco- 
rated in shades of avocado green, chartreuse and 
mulberry. The floors are covered with rose-biege 
needle broadloom. And a huge mirror mounted on 
the south wall adds depth and beauty to the entire 
how room. The whole effect is of a smart down-town 
shop rather than a prosaic office furniture establish- 
ment, and indicates the extent to which modern design 
id decoration are embelishing the office appliance 
Id 
Th general office is formed by a counter of filing 
equipment and storage cabinets, with the exterior 
paneled in Weld-Tex finished in drift-wood green 
with a harmonizing green Formica top. 

The entirely fire-proof building has a concrete floor, 
an acoustic ceiling and batteries of ceiling spotlights 
which can be concentrated on any piece or pieces 
of furniture which the company especially wishes to 
display. Large neon window signs have been installed 
in each of the large display windows. 

The new J. Andrew Smith building combines two 
buildings formerly occupied by the company—a small- 
er store unit on N. Main St. and a shop and warehouse 
building on N. Flores St.—with ample room for future 
expansion 

In displaying furniture, the company has concen- 
trated its finest desks on the north Main side, as this 
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CASH IN NOW... 


: | on the EXTRA sales features 
of the WVEW Art Metal Speed-File! 
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ov can’t miss on sales and profits 
ith the new Art Metal Speed File 
5s easier to operate ... easier 
, talk about . . . easier to sell 








se new Art Metal Speed File helps 
our customers gain added floor 
pace in every office. There's a 
hole unit extra in every battery 
‘ four 5-drawer Speed-Files as RS ie 
»mpared with ordinary 4-drawer r 

les—and this without using extra - a 

oor space. Every Speed-File a yy iN’ Wa 
rawer ssid an added three .\" iN ANA 
nd one-half inches of filing 
nace because of the qutomatic 
<pansion back. This represents 
nother extra half-drawer of 
iluable space per unit. 





> other file can offer automatic 
pansion at the back of the 
awer with the operating smooth- 
fae oss and simplicity of the rigid- 
Sa ont Art Metal Speed-File. File 
fm 6oerks do not have to change 
we ethods at all—they get extra 
nace and extra convenience 
, ith the Art Metol Speed-File Cut-away view of the 


t hich means easier filing and elena ges as mete 
stibiiedine showing smooth lay-back 
action that automatically 

places file contents in 
easy reference position, 



















EVERY ART METAL 
SPEED-FILE FEATURE 



















p 
; IS A SALES LEADER: 
s 
ID visibility to buy special-size guides. 
y erence | nediately 
pening 6 The Art Metal snap-out guide rod 
3 just press knob down and pull out P 
i ; 
fronre ’ » nest t 
Rig n drawer to add or remove guides. For the finest in business 
G reater con- a equipment look to Art Meta 
: e it wers open 7 Speed-File spacers divide contents 
. ‘ 
se if tion of file and provide full support in 
; ge 
partly-filled drawers. Bottom drawer 
) , —— 
' 3 KWard 35! IS aS easy tO use as any other. 
lrawer 
Just e and file 8 Drawer suspension is the time- 
tested Art Metal ball bearing roller 
4 The last { fully accessible side arm suspension—easy rolling 
g is just as anywhere smooth, quiet and clean. No soiling 
the file of operator's clothing. r Td 
5 } Are M4 r a 9 The Art Me Speed-File pr le 
; File drawers he Art Metal Speed-File provides 
“Sone | ag — BUSINESS EQUIPMENT 
stand the maximum usable filing space—the 
into full depth of the drawer and requires A 
| : rt Metal Construction Co 
with g no need no allowance for mechanical parts 





Jamestown, N_Y 








is the principal street and entrance to the building 
On the other side are shown less expensive units and 
office ensembles, together with filing cabinets, safes 
and other equipment. Thus a prospective customer 
can be easily shown whichever type of furniture he 
may want. Ramps make either section easy to reach 
upon entering the store 

In every detail, the new building shows the careful 
planning which Mr. Smith has put into it. It is well 
located, being in the heart of the down-town section; 
well-planned, in that everything is in easy reach of 
the customer; well displayed, with entrances and dis- 
play windows from both sides, and it is well decorated, 
being as carefully set off with its pastel shades as any 
shop in San Antonio 

Starting in 1935 with a small office furniture store 
at 411 N. St. Mary’s St., J. Andrew Smith has steadily 
expanded the business in the past 15 years and 
the present building represents the results of this 
steady growth. In 1946, Mr. Smith took his son, James 
H. Smith, into the business with him, and today the 
firm is a flourishing father-and-son combination. 
JHR 


.——_ + 


3M PROMOTES TWO OFFICIALS 

The Minnesota Mining & Manufacturing Company, 
St. Paul, Minn., has promoted two members of its 
tape division. 

James E. Corbin, former supervisor of the tape tech- 
nical service group, becomes technical service man- 
ager. He started with the firm in 1937 as a laboratory 
technician, serving in that capacity for eight years. 
He was technical service supervisor for five years be- 
fore this promotion. 

Roy P. Rivard has been named manager of the tape 
pilot plant. A veteran of 15 years with 3M, Rivard 
first worked as a laboratory technician, then was tape 
quality control supervisor and supervisor of the pilot 
plant. 


*—- 


AMERICAN STENCIL EXPANDS PLANT 

A new and modern building to increase present fa- 
cilities of the American Stencil Manufacturing Com- 
pany, 2714 Walnut St., Denver, Colo., has recently been 
completed, according to Moe Aaron, president of the 
Denver firm. The new building, which more than 
doubles plant space, provides additional production 
space, streamlined shipping facilities, warehouse space 
and modern executive offices 

The company has behind in 


been production for 


AMERICAN Same mFG, CO, 


tiga 





nearly a year. However, with the completion of the 
new plant, operations in the manufacture and handling 
of Sure-Rite products are expected to increase more 
than 100 per cent through the use of modern stencil- 
making equipment and up-to-date methods of han- 
dling goods. 

The new and present facilities will be used in com- 
bination, and are adjoining. Door-to-door production 
lines, complete air conditioning with air changed every 
minute, and explosion-proof fixtures are used 

oe 
DENTON EXPANDS EXPORT OFFICE 

Earl A. Denton, export manager for a number of 
well-known manufacturers, announces his removal to 
larger office and display space on the street level of 
the La Salle-Wacker Building, Chicago, in which he has 
been located for the past several years. 

Mr. Denton states that not only does he require 
additional office space for the expansion of his export 
business, but that he also believes that this is the 
proper time to the physical display of 


arrange for 








EARL A. DENTON 


as many as possible of the products he exports, so 
that visitors to his offices have the opportunity of 
obtaining more complete information by seeing the 
actual product. Complete catalog information will 
be available on equipment too large or too bulky for 
display purposes 

Since both the Chicago Lakefront Fair and the First 
United States International Trade Fair are expected 
to draw a considerable number of foreign visitors to 
Chicago during the summer, Mr. Denton believes that 
many commercial visitors will find it more convenient 
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The advantage of planned layout to conform with 
| maximum space allotted without a change in floor 
plans, is the keynote of “SCERBO’S” success in 
dealing with problems where space is restricted to 
various shapes and sizes. Our drafting department 


is at your disposal to help in attaining complete 





satisfaction and best results. Our wealth of ex- DRUM TABLE 
perience is yours for the asking—Just send in a 


sketch of your plan and we will estimate at no 





additional cost. 











877 CONFERENCE TABLE 
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to visit his display room than to visit the plants of 
manufacturers whom he represents 

Some of the products which are on display are steel 
desks, filing cabinets, storage cabinets, lockers, blue 
print and finger print file cabinets, addressing ma- 
chines, folding chairs, folding tables, outdoor furni- 
ture, restaurant and theatre equipment, complete 
photocopy equipment, stencils, ink, duplicating equip- 
ment, spirit process duplicators, fans, blowers and 
exhausters for commercial and industrial use, steel 
Strapping, tools and shop equipment 

Although Mr. Denton’s regular business is acting as 
export manager for manufacturers, he states that he 
has recently entered into the import field and is now 
preparing to offer a number of foreign-made prod- 
ucts to the American market. His principal reason 
for this is to co-operate with the growing idea of in- 
creasing imports so that foreign countries may earn 
more U. S. dollars. It is his opinion that in spite of 
the fact that U. S. dollar shortages in many world 
markets has caused severe curtailment of American 
imports into those markets, that this is a temporary 
situation and one which should not be accepted with 
too much pessimism. 

He believes that if one will look at the entire Amer- 
ican picture of exports it will be seen that over the 
years the United States has become increasingly im- 
portant as the world’s greatest source of supply. In 
spite of wars, post-war periods, dollar shortages, cold 
wars, import restrictions, quotas, exchange controls, 
licenses, revolutions, or what-have-you, U. S. exports 
are going to continue in a general upward direction. 
Manufacturers who work with a long-range view and 
are not discouraged by temporary dull periods, will 
establish valuable export businesses, according to Mr 
Denton. 

—-> 


ROYAL TYPEWRITER BEGINS DIVIDEND DAYS 

The Royal Typewriter Company has designated the 
summer months of June, July and August as Dividend 
Days and is offering sales representatives thousands 
of dollars in cash, stock and merchandise prizes 

In a letter to his sales organization, President Max- 
well V. Miller stated: “Because you are the men who 
are building the Royal Typewriter Company, you are 
being given this summer a unique opportunity to 
win for yourselves not only the regular rewards of 
successful selling but to win also an actual part of 
the company itself.” 

Royal’s district 
tributors, office 


salesmen, dis- 
portable repre- 


branch 
dealers, 


managers, 
typewriter 






sentatives, and Roytype managers and salesmen are 
participating in the competition. Prizes will be 
awarded on the basis of billed deliveries against 


quota. 

During Dividend Days, Royal will award prizes tg 
every representative each month he makes his quota, 
A cumulative provision will enable salesmen to in- 
crease their prizes from month to month. In addi- 
tion, grand prizes are to be given top-ranking sales- 
men to climax the contest. 
>? 


LOS ANGELES FIRM MARKS ANNIVERSARY 


June 16, 1950, marked the fourteenth anniversary of 
Southern California Stationers, under the present 
ownership and management of Ebenezer Wallace, Sr. 
Mr. Wallace’s entry into the stationery business, how- 
ever, goes back to October, 1910, and he has been in 
it continuously since that time. His first job, to use! 











EBENEZER WALLACE, SR. 


his own words, “I asked for a job to begin at the 
bottom and they took me at my word. They placed 
me in charge of the cuspidors, waste baskets, copy 
presses, ink stands, and so on.” 

From this small beginning he advanced rapidly so 
that within a year he was one of a few outside sales- 
men. From the various stages of selling and depart- 
ment management, he became general manager, re- 


signing from that job after 24 years continuous 
service to become sales manager of another rather 
large stationer, He later resigned from this job to 


become the owner of the present Southern California 
Stationers. 

Southern California Stationers on June 16, 1936, was 
a very small factor in the stationery industry, having 


















CONVERSE EXHIBIT AT BANKERS 
CONVENTION IN SEATTLE—This tele- 
phone display, featured by The Con 
verse Co. at the National Conference 
of Bank Auditors and Comptrollers in 
Seattle, May 17-19. drew a lot of at 
tention from the visiting executives 
The installation is that of a typical bank 
job, with the bookkeepers on the sec 
ond floor and tellers and officers 
the main floor. The 70-unit installation 
was connected for signals and voic 
transmission. Pictures above the exhik 
are of the First National Bank of Sea 
where the Converse Co. recently 
stalled a 50-unit system. 
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Announcing Another First 








@ YOUR CLARY AUTOMATICALLY 
STOPS HERE—RED DIVIDING EYE 
SIGNAL FLASHES 


@ AND HERE 


@ AND HERE 
HERE IS YOUR ANSWER 


It took an average operator 
only 21 seconds to do this 


REMAINDER 


problem on a Clary, in- 


cluding illustrative ——— 
iJ 


crosses. \ = 


th, 
ae, 
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ji rst again 


Now...Clary’s Amazing DIVIDING EYE 
makes division practical 
on an adding machine! ~ 


ANOTHER EXCLUSIVE, yours on the new Clary—the amazing 
Dividing Eye shortens long division problems, enables you to 


do them quickly and easily. (See 21 second problem at left.) 


THE DIVIDING EYE FLASHES RED, helps you get answers to 


long division problems in a “flash.” The machine does the 


work. There’s nothing to carry in your head...no reciprocal 
tables...no complementary numbers. The all-electric Clary 


adds. subtracts. multiplies...and now divides for you at the 






astounding rate of 188 subtractions per minute. The sample 





pre »blem at left shows how simple itis to divide with the ( lary 






Dividing Eye automatically “calling the signals” on how 





many times the smaller numbers go into the larger numbers. 






CREDIT BALANCE MODELS ALSO HAVE DIVIDING EYE 


A SHORT DEMONSTRATION WILL CONVINCE YOU 


does your work laster 





Other “Firsts” and Exclusives that 


: 


help Clary do your work Faster... 


HAND-SPAN KEYBOARD... 
Cuts hand motions 75% to 80%. 
You do more work in less time 
with less strain and fatigue 







PYRAMID-SHAPED KEYS... ROTARY PRINTING... 


One look tells you why a manicure The secret of Clary’s amazing 
is safe on the Clary keyboard speed and long life. Prints with 
a “kiss” instead of a crunch 
CREDIT BALANCE SIGNAL... , 


Dividing Eve gives visual in- | 
dication of minus totals on 


Credit Balance models. Clary 





prints subtractions in red 


THUMB ADD BAR... 
Puts your thumb to work, en- 
ables you to use one motion 


instead of five or six 


FUNCTIONAL DESIGN... 
No levers. latches or switt hes 
to fumble with. Clary stream- 


lining stays clean and beautiful 


DELUXE LINE STARTS WITH 8-COLUMN MODEL AT $245.00 











LESSER CAPACITY MODELS (ALSO ELECTRIC) FROM $189.50 


e ' 
( | ALLY does your work faster 


CLARY MULTIPLIER CORPORATION, SAN GABRIEL, CALIFORNIA i= 





Now I know why the Speel'Aage Stenographers Desk 
is so wonderful to work at! 


Famous Steel Age Desk comfort doesn’t “‘just happen’’. In the 
case of the popular Stenographer’s Desk, for example, there are 
several great Steel Age features that make for extra work-ease 
and efficiency. The adjustable gliders, for instance, make it easy 
to achieve just the right typing height for any girl—tall or short. 


> 


The sloping stationery shelves of the top 
drawer make every stenographer her own 
efficiency expert! They keep letterheads, 
second sheets, carbon sheets and forms 
separate, clean and easy to get at. 

















- 4 
— 


Stenographers who need handy filing space 
ean have their own optional vertical file 
drawer. It fully extends from the desk, 
glides smoothly open—even to a light fem- 
inine touch—on ball bearing suspensions. 
No wonder stenographers everywhere are 
asking for Steel Age! 

> 














CORRY—JAMESTOWN 


MANUFACTURING CORPORATION «x CORRY, PA. 
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only four employees. By hard work and diligent ap- 
plication of the experience gained, Southern California 
Stationers became a major source of supply for large 
industries in southern California 

By the start of the war, the personnel had grown 
to approximately 25 employees, 15 of whom were young 
men within the draft age, and all were drafted. These 
included Mr. Wallace’s two sons, Ebenezer, Jr., and 
Frederick J., and Vernon H. Vallet, sales manager, who 
had been associated with Mr. Wallace from the very 
beginning. This left Mr. Wallace practically alone to 
do the selling and administration of a rapidly de- 
veloping business. However, with the help of two sales- 
men who subsequently joined him, he carried on. At 
the close of the war all of his former employees re- 
turned. 

Today Southern California Stationers’ employees 
number 35, six of whom are direct members of the 
family, and the others with years of loyal association 
As in other industries, the end of the war brought 
many readjustments and problems, but Mr. Wallace re- 
ports that business is reflected in an ever upward trend 
and expansion. Should it continue for the balance 
of 1950, sales will compare favorably with the banner 
war years. 

To take care of the continued expansion of the 
business Mr. Wallace built larger quarters in October, 
1946, erecting the present large and attractive store 
and warehouse building at 648 Venice Blvd. The for- 
mal opening of the new building was held on April 
16-17-18, 1947, when 2400 customers and friends at- 
tended. Since then he has acquired 100 front feet 
adjacent to the present building with improvements 
which provide approximately 20,000 square feet of 
floor space. The firm distributes complete lines of 
leading manufacturers, a few of which are The Globe- 


Wernicke Co., National Blank Book Company, Old 
Town Ribbon & Carbon Company, Harter Chairs, 
A. W. Faber-Castell Pencil Company, together with 
many other top-grade names in the stationery and 


industry 

°*—- © 

DAVIS OPENS DAYTONA BEACH FIRM 

The Beach Typewriter and Adding Machine Service 

is now open for business at 11312 Orange Ave., Day- 
tona Beach, Fla., repairing all makes of typewriters and 
office machines. The owner is Charles O. Davis, who 
has had 17 years’ experience as 


office equipment 


an office machine me- 
chanic and salesman. He came from Atlanta, Ga 
where he operated the Davis Typewriter Service for 
the past four years. 

During the war he served in the Navy as a repair- 
man, servicing all types of business machines. Prior 
to that, he was connected with Underwood, Remington 
Rand and other business machine firms.—JL 





A. B. DICK RECREATION SITE PLANNED 

Plans for a recreation site for the A. B. Dick come. 
pany, long under study by a special committee headeg 
by A. B. Dick III, have now been completed. The com- 
mittee came to the conclusion that the recreation site 
should, first of all, be so designed as to afford rest and 
relaxation for all employees and, second, incorporate 
certain recreational facilities that would be of greatest 
use to the majority of them. 

The development site, located at the side of 
new plant at Niles, Ill., covers approximately threg 
acres of land. After planting has been completed the 
area will contain ten large maples and around 130 
shrubs. 

Recreational facilities include a softball diamond and 
horseshoe pits. Rustic benches will be scattered 
throughout the area. Bleacher seats will be provided 
for the softball fans. 

G. Russell Steininger, well-known landscape archi- 
tect, is handling the recreation site plans 

—-< 

OPEN OFFICE MACHINE STORE IN BAY CiTY 

The Gulf Coast Business Machines, Inc., was opened 
recently at 1812 Sixth St., Bay City, Tex. The new 
firm is incorporated for $15,000 and is located in the 
heart of the area known as the Texas Gold Coast. 

In addition to handling the Underwood line in seven 
coastal counties, the firm will also carry a popular 
make of calculating machines, duplicators, check writ- 
ers, addressing machines, transcribing machines, inter- 
communication systems and Federal cash registers 
A modern service department employing three men 
has been set up to service all makes of office machines 
Three salesmen will cover the territory outside of Bay 
City 

A five-year lease has been taken on the building 
which is in the center of the business section. The new 
store is 25 x 100 feet and includes a beautiful show 
room and display window. 

L. H. Tilford, vice-president and sales manager, in- 


east 


vites correspondence -from office machine manufac- 
turers 
—-< 
SIEKERT & BAUM HONORS KLUMB 

Calvin H. Klumb, salesman for Siekert & Baum 
Stationery Company, Milwaukee, Wis., recently was 
honored at the anniversary party given by the firm 
for Edwin E. Gerds. A story appeared on page 215 
of the June issue of OFFICE APPLIANCES but through 
an oversight the company failed to mention Mr 
Klumb’s attendance at the party 


An employee of Siekert & Baum for 28 years, Mr 
Klumb began at 18, selling carbon papers and ribbons 
During that time he was also working his way through 
Beloit College. As state representative of the company 
Mr. Klumb has covered about 300,000 miles by auto 





UNDERWOOD SALES - PRODUCING 
DISPLAY—The new quarters of Latterell 
Office Machine Co. at 110!/2 N. Wenat 
chee Ave., Wenatchee, Wash., sales 
agent for Underwood typewriters and 
Underwood Sundstrand adding ma- 
chines, includes Philippine mahogany 
cabinet work and panels made by Gor- 
don Latterell with the help of his service 
department. This effective display is 
functionally designed for customer con- 
venience and provides maximum mer 
chandising effectiveness. 
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ACE FASTENER CORPORATION 
IN CANADA @ ACE FASTENER (CANADA) LTD., 


Give Your Customers this 


STAPLING EQUIPMENT 





Merchants the world over have found that handling 
fast-moving ACE Stapling Equipment means more sales 
—more profit. No line ever built more goodwill . . the 
kind that brings customers back again and again for 
Staples and other stationery supplies. 


Users and dealers alike recognize that greater operating 
satisfaction is assured with ACE Equipment. Exclusive 
use of fine materials and watch-like precision in pro- 
duction make ACE products better products. That's why 
ACE has, for years, ranked at the top wherever Staples 
and Stapling Machines are sold and used. 


FEATURE THE ACE LINE. . one of the most valuable 
assets your store can have! Send, now, for information 
on the new ACE counter displays featuring ACE Clipper 
and ACE Staple Remover. These beautiful counter dis- 
plays will help boost sales! 


ILD ONLY THRU DEALERS 





Diagrams Show Results of Treating Staple Wire 
by the ACE PROCESS 


s section of on All Fig. 2 Shows the ALL-ROUND wire 
ofter being treated by the ACE PROCESS 
This gives moximum strength on the outer 
edge where it is needed most 


ec! wire. Ace uses only pre 
ym, pre n made, accurately 


Jrown-? e stee!l wire 
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3415 NORTH ASHLAND AVENUE - 
NOTRE DAME ST., WEST MONTREAL 





ACELINER 


“World's finest Stapler”. 
Beautifully designed. Staples, 
pins, tacks ond hand fastens. 


ACE 
STANDARD 


One of the largest 
sellers in the Ace 
line. Staples and 
pins. Gives unex- 
celled stapling 
performance. 





ACE PILOT 


This populor, pre- 
cision-built ma- 
chine staples and 
pins. Loads 210 
Staples. 





ACE SCOUT 


The Scout offers ex- 
ceptional valve at its 
low price. Durable, 
long-lived. Staples, 
pins and tacks. Loads 
105 Staples. 





ACE 
CLIPPER 


Built to last a life- 
time. Light weight, 
easy action. Spe- 
cially designed for 
fast, efficient clos- 
ing of bags, floral 
pockings, factory 
vse. 


ACE STAPLE 
REMOVER 


Snaps out clinched Staples 
in a jiffy without damage to 
popers. Soves finger nails 
All-steel construction with 
handsome plastic moldings 





ACE STAPLES 


Have highest ten- 
sile penetrating 
strength. Mode of 
finest steel wire. 
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SMITH-CORONA NAMES BRANCH MEN 


J. Francis Seymour, manager of the Toledo, Ohio 
branch of L. C. Smith & Corona Typewriters, Inc., has 
been promoted to manager of the company’s Pitts- 
burgh branch, 210 Clark Bldg., effective July 1. He 
succeeds R. L. Manning, who will retire from the firm 
on August 1. 

J. B. Druffel has been n 
the Toledo branch, coming from Dayton 
in charge of the Dayton dist! office for 

Mr. Druffel joined the firm as a ret 


manager ol 
where he was 
the company 

salesman in 


imed the new 














DRUFFEL 


J. FRANCIS SEYMOUR m5 
the Cincinnati office in 1933 and later was transferred 
to the Dayton district office 

Mr. Seymour began with the 
boy in Chicago in 1935, later 
and coming to Toledo in 1941 as district office man- 
ager. The Toledo office was m: branch office 
October 1, 1948, serving northwestern Ohio and south- 
ern Michigan. 

Mr. Seymour has been active in 
fiance College, Defiance, Ohio, typing 
high school students, and in Toledo 


¥ , 





company as a delivery 
becoming a salesman 


iaqe a 


the De- 
for 
was prominent in 
Chamber of Commerce affairs and the North Colling- 
wood Park Civic Association. In Pittsburgh he will 
make his home at 902 Vermont av., Castle Shannon 
where his wife and four children—three girls and a boy 
are moving._-AK 


sponsoring 
I 


contests 


*—- 


EXPLAIN METHODS FOR RATING EMPLOYEES 
to evaluate other 
explained 
Performance 
just published 


10n 


How to rate subordinates and how 
men’s ratings of those they 
in “Rating Employee and 
a manual of merit-rating techniques 
by the American Management Associat 

A.M.A. President Lawrence A. Appley 


supervise are 


Ciinoervienr 
OUVMETVISOTY 


points out 


that “no tool of personnel management has beer 
the subject of more controversy than has merit rat 
ing.” In reflecting the diversity of opinion in the 


field, the manual aims to give a well-rounded picture 
to encourage more sclentl met] 
Principles and procedures apply variety 
of industrial, white-collar and professional employees 
in both large and small The guide is 
designed to increase the effectiveness of present rating 
systems, and can be used as a blueprint for y 


wide 
companies 


redesign- 


ing a program or for setting up entirely new one 
The new book, which sells $3.75, is available from 
the Publication Service Department of the American 
Management “Association, 330 W. 42nd St., New York 


i, BH. x. 


°°? 


MARKWELL ADS PROVE o EFFECTIVE 


In a recent survey made by the Markwell Manu- 
facturing Company, Inc., the firn idvertising and 
dealer sales aids were found to be living up to the 


highest expectations. Thousands of Markwell dealers 
throughout the United States voted the ads 

38.17 per cent—excelle! r 
per cent—fair and 2.68 per cent—poor 


as follows 


3.00 


rood 
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REPORT ON EXPORT OF OFFICE MACHINES 

The universal need for the type of goods supplied 
by the office machine industry is emphasized by the 
fact that United States exports of these products ip 
1949 were only 3.4 per cent less than in 1948 despite 
the continued enforcement of trade restrictions and 
regulations in many of the world’s most important 
markets. The relative insignificance of this percent- 
age, however, is misleading in that it does not portray 
the imbalance which exists between the increases and 
decreases of exports by differnt groups of commodities 
comprising this industry. 

Exports in 1949 of used or rebuilt accounting, book- 
keeping, calculating and tabulating machines, new 





tabulating machines and the parts for these machines | 
resulted in substantial increases, ranging from 44 to | 


48 per cent over 1948 figures. All classes of typewriters. 
on the other hand, again bore the brunt of heavy de- 
creases ranging from 14 to 34 per cent. Exports of 
cash registers and duplicating machines decreased 
from 20 to 24 per cent, while addressing machines and 
new calculating machines showed decreases ranging 
from 14 to 19 per cent. 

The increased volume of trade in tabulating ma- 
‘hines continued as a result of the lack of supply in 
many world Foreign manufacturers of these 
machines are 
demands. 


areas. 


European manufacturers of typewriters and smal] } 
office machines have expanded their production to} 
such an extent that they are not only capable of} 


supplying local demands but are rapidly increasing 


their exports. This trend has beten notably assisted 
by currency devaluations in some countries, which 
not only adversely affects United States exports to 


still unable to satisfy their own loca] | 


/ 
4 
o 


— 


those countries, but provides keener competition for |} 


U. S. typewriters in other markets. 
There is evidence that consumption of office ma- 
chines in many countries is steadily increasing. A 


greater appreciation of these machines by new con- 
sumers and a greater applicaton by old, should result 
in a noticeable increase in world-wide production of 
many types of office machines 


Name Principal Markets 


Of the total volume of United States exports of 
office machines in 1949, 80 per cent went to 20 coun- 
ries. Canada and the United Kingdom again were 


the leading markets. Approximately 90 per cent of 
our exports to these two countries consisted of parts 
shipped to branch plants of U.S. manufacturers to 
be used in the assembly and manufacture of complete 
machines 

Brazil was again our third best market, while Italy 
became fourth in importance, replacing Mexico. Mex- 
ico, Switzerland, France, Belgium, India and Venezuela 
complete the group of countries comprising our ten 
markets for office machines. Of particular inter- 
icrease in importance of Germany which 
to the small Ger- 


pest 
r 


est was the 


1? 
ai 
ranked eleventh in 1949 in contrast 


man market that existed in 1948 
Based on a report from the U. S. Department of 
Commerce 
—--« 


KEENEY OFFICE EQUIP. NAMES CONTACT MAN 
A. G. Newsum, a veteran in the trade, was recently 
appointed contact man for city sales by the Keeney 
Office Equipment Company, 1913 Commerce, Dallas, 
Tex. Mr. Newsum was with another Dallas office 
supply firm for 12 years and before that was with the 
Stafford Ink Company of New York for 21 years.—WLF 
> - 
PITNEY-BOWES MOVES AT FORT WORTH 
The Fort Worth, Tex., office of Pitney-Bowes, Inc 
has been moved to new and larger quarters at 2933 W 
Seventh St., according to Will H. Wilson, branch man- 
iger for the company.—_JHR 
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from Files to Furniture ... this Office is 
Equipped for “Better Business Living” 
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John Naghten & Co., Chicago, Ill. 


with INVINCIBLE METAL FURNITURE 


When the John Naghten Company decided they were 
going to re-equip their office, they had one thing in 
mind more efficiency. They chose INVINCIBLE 
Metal Files and Desks. Why? Because no other metal 
office furniture could give them the working comfort, 
the attractive appearance and durability at so low a cost! 

Sell a complete line of files and desks that makes 
ofttices more efficient, and at the same time better, more 
pleasant places to work. Sell the INVINCIBLE com- 
plete Modernaire line of steel desks and files. There are 
desks and files to meet every office need. That means 
a truly “better business living’ for your customers and 
greater profit for you. 

Investigate the INVINCIBLE franchise today. Write 


fore ; 
Mill t 





to 
REG. U. S. PAT. OFF 


INVINCIBLE METAL FURNITURE CO., MANITOWOC, WIS, 











ADDRESSOGRAPH-MULTIGRAPH APPOINTS 
J. B. WARD GENERAL MANAGER 
J.B. Ward was recently announced as vice-president 
and general manager of Addressograph-Multigraph 
Corporation, Cleveland, Ohio, by the corporation’s 
president, George C. Brainard 
Mr. Ward has been with the company 38 years. In 
1944 he was called to the home office as vice-president 
in charge of Addressograph-Multigraph domestic dis- 
tribution, the position he held until his appointment 
to the general managership 
He started as a salesman out of the 
1912 and was Cincinnati Addressograph 


Chicago office in 
Sales agent 


| 








J. B. WARD 
from 1914 through 1929, except for two years of over- 
seas army service with the 32nd Division during World 
War I. After three years as Addressograph national 
sales manager, he operated the Chicago Metropolitan 
Addressograph sales agency for 12 years 

The new general manager holds the company’s all- 
time record of 23 earned memberships in the Hundred 
Club, the company’s international honor organization 
for top salesmen 


9 eee 


B. & P. WINS BRAND NAMES AWARD 





Leo V. Downey (left), vice-president in charge of sales for 
Boorum & Pease Co., Brooklyn, receives (June 7) a Brand 
Names Foundation Golden Anniversary ‘Certificate of Public 
Service” for the brand name “Standard” which has identified 
record-keeping binders and ledgers made by the company 
since 1845. In making the presentation, Henry E. Abt (right) 
president of Brand Names Foundation, Inc., congratulated 
the firm for having “won and held public confidence through 
unfailing integrity and reliable quality for 105 years. 
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STANDARD & POOR’S SURVEY SHOWS OFFICE 
EQUIPMENT GOOD SHOWING PROBABLE 
Standard & Poor’s Corporation, 345 Hudson St., New 
York 14, N. Y., has released its annual current analysis 


of the office equipment industry, reporting a good 
showing probable for the year. 
Sales of office equipment this year are likely to 


vary only about five per cent from the one billion total 
estimated for the industry last year,” says the survey. 
It continues: 

Margins should hold up well. Cost increases and 
any indirect price concessions may be largely offset by 
the absence of last year’s special production, marketing 
and selling charges. Aggregate earnings are unlikely 
to drop more than 10 per cent at the worst, this year. 
Dividends will be at least maintained on most issues. 
Regular interim payments have been raised by Ad- 
dressograph, Dictaphone and Pitney-Bowes.” 

Aggregate sales in 1949 of the 15 companies covered 
in the survey declined 4.1 per cent to $800,860,000. 
Combined net was down 7 per cent, to $68,820,000, as 
a result of limited price offsets against cost advances 
and special charges arising from marketing new and 
improved machines and building up sales and distribu- 
tion staffs 


Extension of Declines Not Predicted 


Thus far this year,” says Standard & Poor’s, “sales 
and earnings of the industry have probably been 
running within about five per cent of last year’s 
annual rate. Little, if any extension of the declines 
is in prospect over the near term and, possibly, to 
the end of the year.” 

Telling of the basic needs, the survey “New 
and improved machines, continuing high levels of gen- 
eral business and employment, and rising wages, in- 
cluding pension costs, have tended to hold up the 
demand for cost-reducing and time-saving office ma- 
chines, despite the satisfaction of war-deferred needs. 
Relatively well maintained dollar volume appears in 
prospect well into the fourth quarter 


Says, 


Demand Appears Robust 


enough for most 
some in- 


promises to be robust 
prevent price reductions, but 


“Demand 
machines to 


direct price concessions through trade-in allowances 
are possible on the simpler machines, such as type- 
writers. On the other hand, price advances to offset 


higher costs generally do not appear likely because of 
increased competition. 

“Foreign sales also promises to be at main- 
tained, more through operations of foreign subsidiaries 
of leading companies than through exports from the 
United States. Devaluation abroad has made United 
States machines more costly in terms of foreign cur- 
rencies, but should help sales of foreign subsidiaries.” 


least 
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BOSTITCH ADOPTS PENSION PLAN 
Bostitch, Inc., recently announced the adoption of 


a new, insured pension plan, effective May 1, 1950. 
It is said to compare favorably with the best plans 
offered by leading industries in this country. Based 
on a guaranteed minimum monthly pension of $100 


including Social Security, at the age of 65, for 25 
years of company service, the Bostitch plan is a com- 
bination contributory and non-contributory arrange- 
ment that will benefit sales personnel as well as fac- 
tory employees 

All eligible employees receiving an annual base wage 
under $3600 are covered under the plan at company 
expense, with no cost to employees. Depending on 
the number of years of company service, these non- 
contributory employees may retire at age 65 with a 
monthly pension as high as $160 including Social Se- 
curlty 


Bostitch employees earning an annual base wage 
of more than $3600 may voluntarily contribute fixed 
OFFICE APPLIANCES, August, 1950 
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A NAME YOU CAN SELL 


... Because it Means 


Since 1909 the name “ENNIS” has had a double meaning: top 
quality and top profit. That's why ENNIS has grown the way it has 

and why more and more suppliers turn to ENNIS for fast- 
moving, sure-profit converted paper products. 


A WIDE VARIETY OF STYLES IN ALL THESE ITEMS! 





PRODUCTS 














a“ ~ 

L File Folders © File Guides * Index Cords ©* Cord Guides © Stenographers’ Notebooks 
. Typewriter Paper © Adding Machine Rolls * Memorandum Books * Loose Leaf Fillers 
i Composition Books * Tablets © Legal Ruled Pads © Scratch Pods * Guest Checks 


Sclesbooks © Tags * Manifold Order Books l Available in Both STOCK and 
Receipt Books { MADE-TO-ORDER Styles 






ne 


— 
— 
= 
















socet’ 
ot 
YOU'LL GET MORE CUSTOMER GOODWILL 
iy 4 —~AND MORE CUSTOMERS — WITH 
“@ 


Gnnis 


PAPER 
PRODUCTS 


WRITE he 


FOR CATALOG 
AND SAMPLES 






TAG & SALESBOOK COMPANY 


Vanufacturers of Paper Products 


Office and Factory: ENNIS, TEXAS ° Eastern Division and Factory: CHATHAM, VIRGINIA 
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amounts, according to their wage classification, to 
increase their monthly pension at age 65. Additional 
company contributions are made to match these em- 
ployee contributions. In all cases covered by the 
Bostitch plan, annuities earned for the first $3600 of 
annual wages are purchased by the company without 
cost to the employee. 

Company President Joseph D. A. Whalen and Treas- 
urer John E. Scully, who are given credit for draw- 
ing up the plan, have included two outstanding fea- 
tures: an insured plan which guarantees all pensions 
earned whether or not the company continues to op- 
erate successfully in the future and 2. credit for fac- 
tory employees for service prior to May 1, 1950, back 
to age 25. This second feature is so comprehensive 
that two employees may retire next year with a guar- 
anteed minimum monthly pension of $100 including 
Social Security with no cost to them. The company 
pays for past service credits at one-half per cent of 
the employee’s present annual base wage for each 
year of service. 

Employees must be at least 25 years of age to par- 
ticipate in the plan, under 64, and have completed 
at least 18 months’ service prior to May 1, 1950. Those 
employees not meeting the above service requirements 
as of May 1, 1950, will become eligible on May 1 or 
November 1 of the year following completion of two 


years’ service. 
. — 


MARSH STENCIL COMPANY TO EXHIBIT AT 
INTERNATIONAL TRADE FAIR 
The Marsh Stencil Machine Company of Belleville, 
Ill., which has sales representatives throughout the 
United States and in a number of foreign companies, 
will be among the leaders in the marking devices 
products at the forthcoming 


industry to exhibit its 
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MARSH STENCIL PREPARES TRADE EXHIBIT 


First United States International Trade Fair in Chi- 
cago, August 7-19. 

The Marsh exhibit will be in 
Navy Pier. 

Stressing the slogan, “Marsh Stencils Deliver the 
Goods,” the exhibit will display electric and manually- 


Booth F-166, Group 9, 


operated stencil machines, fountain markers and 
stencil inks and fountain brushes 

The International Trade Fair will be held in the 
Navy Pier, the International Amphitheatre, the 


Coliseum and the Chicago Arena 


-_ oo we 


ISSUE 1950 MEMBERSHIP ROSTER 

The Great Lakes Travelers Club membership roster 
for 1950, recently issued, is dedicated to the late 
William E. Smith, past president and honorary member 
of the organization 

In addition to the cover designed by Ray J. Eichen- 
laub, the 38-page booklet contains a one-page history 
of the club. Officers and members-‘of committees are 
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members, 
Manufacturers are listed alphabetically, with club mem- 
bers representing the firms appearing beneath each 


listed, as well as honorary and regular 


listing. Blank pages have been left at the back of 
the book for penciled notations as new members 
are added to the club. 

ee 


STURGIS CHAIR APPOINTS PFAU 
J. L. Mann, president of The Sturgis Posture Chair 
Company, recently announced the appointment of 
Howard L. Pfau to the home office sales department. 
Mr. Pfau has been located in Sturgis since June 1. He 
has had more than 20 years’ experience working with 





H. L. PFAU 
dealers in the industry. For 12 years he was sales 
manager for a wood desk manufacturer. He also trav- 
eled as a district representative during which time he 
gained an understanding of dealer problems. Mr. Pfau 
was vice-president in charge of sales for a number of 
years for one of the largest manufacturers of office 
equpment and supplies. 
—< 
REM-RAND TO ERECT NEW BULDING ON 
MICHIGAN AVE. AT CHICAGO 

Remington Rand, Inc., recently announced plans for 
a $1,400,000 four-story building housing the Chicago 
offices at the southwest corner of Michigan Ave. and 
Illinois St. It will be a block long, extending west to 
Rush St., and four stories tall—three stories above the 
Michigan Ave. level. 

The new building, designed by Bartlett, Watts & 
Rosene, Chicago architects, will be of Indiana limestone 
on Michigan Ave. and face brick on Illinois and 
Rush Sts. It will house the sales, display and executive 
headquarters for Remington Rand in the Chicago area. 

The building will be air-conditioned and will have 
acoustical ceiling and the most modern lighting system 
possible. 

“With the occupancy of the new space Remington 
Rand will have for its Midwest customers one of the 
largest and most complete displays of business ma- 
chines and office equipment in the country,” said a 
company spokesman. 

“The display will be the headquarters for Univac, 
an electronic computing and record machine recently 
purchased by Remington Rand and being rapidly de- 
veloped for application to all types of business. This 
machine handles computations or alphabetical infor- 
mation at the rate of 10,000 digits per second.” 

Construction is scheduled to begin in about 60 days, 
V. E. Logan and A. J. Stout, Chicago branch managers, 
said. The building will contain 88,000 square feet of 
floor space 

When completed the structure will be purchased for 
investment by Continental Assurance Company and 
leased back to Remington Rand for a long term of 
years, said Boyd Everett, vice-president and treasurer 
of Continental 


Remington Rand, which has been at 309 W. Jackson 


Blvd. for about 15 years, plans to move May 1, 1951, 
to the new building. 
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POP 


wasa W/j/2R 
nice guy” 


But, he never thought of a desk as an adaptable, 






















efficient working tool. Nobody did until recently. 






Standardized dimensions that save floor space yet 






give more efficient working areas, drawer arrange- 






ments that can be quickly changed to suit new 






requirements, and complete standardization of 






parts, are new! They are part of the Multiple-15 






principle — the greatest improvement in desk 






engineering since the invention of the drawer. 






Multi ple-15 desks are colorful and attractive, too. 






With Muliple-15 desks you can plan an efficient, 






attractive office at low cost! 


Murriptelo : 


Write today for “Tooling Up Your Office’. Se 
24 pages. A new concept in office equipment. a 
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Business quip Jana 


Desks, chairs, files —featured by the leading dealer in your city. 
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MANUAL GUIDES WALNUT BUYING 

“Walnut Yields,” a report on walnut consumption 
written by C. H. White, assistant manager of the 
American Walnut Manufacturers Association, has re- 
cently been released. This report, published and copy- 
righted by the association, is based on figures gained 
in past experience with walnut and in a more recent 
exhaustive study of walnut usage carried on at large 
manufacturing plants. 

The study was made and published to point out 
to prospective buyers as well as present users of wal- 
nut the most economical grade of lumber to purchase 
for their particular needs. The report, based on hun- 
dreds of thousands of figures, involves the yield of 
items that can be obtained from the various standard 
grades of lumber. By using these expected yields, net 
costs of raw material can be quickly established. For 
quick reference figures are shown on charts and 
graphs. 

Gilbert H. Bosse, president of the Imperial Desk 
Company calls this report “a valuable tool.” As a man- 
ufacturer of wood office furniture, Mr. Bosse states, 
“I would welcome a lumber salesman who could guide 
us in selecting the proper grades of lumber that I 
should purchase to meet most economically my wal- 
nut dimension requirements. This study makes just 
such an analysis possible.” 

The book is plastic bound and covered with vin- 
lyted walnut veneers. Persons or firms interested in 
learning more about the publication should ask their 
walnut salesman to demonstrate a copy. The cost of 
the book is $8.50. 
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ALUMINUM SEATING NAMES DISTRIBUTOR 


M. H. Wansky, president of the Aluminum Seating 
Corporation, recently announced the appointment of 
Beier & Gunderson, 77 Battery St., San Francisco, 
Calif., as distributors of the Fine-Rest line of chairs 
The California firm will provide an outlet for the 
chairs in the San Francisco Bay area and other points 
on the West Coast. 

Sales are now being handled by the R. L. Smith 
Company, 604 Mission St., Room 702, San Francisco, 
Calif. 
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SLAKTER JOINS LA. OFFICE FIRM 


Carl Slakter recently joined the sales staff of the 
Monroe Office Equipment Company in Monroe, La. Mr. 
Slakter has been associated in the office supply and 
equipment business in Monroe and West Monroe for 
several years. 

Prior to his coming to Louisiana, Mr. Slakter was 
in the advertising department of Lord & Taylor, New 
York department store. During the war he served as a 
second and first lieutenant 

oo — + 
GENEVA, N. Y., FIRM MARKS 46 YEARS 

M. F. Devaney, printing, office supplies and special- 
ties firm of Geneva, N. Y., recently marked its forty- 
sixth year in business. On June 15, 1904, this firm 
was started from scratch and is still in the same lo- 
cation, has the same management and same firm 
name. 

The record is all the more noteworthy, in that sta- 
tistics prove that less than five per cent of business 
firms exist for a period of 25 years 

~~ - 
SHUMWAY, CROOK PURCHASE LONGVIEW FIRM 

Cloyde C. Crook and Willis Shumway recently pur- 
chased the M. R. Check Typewriter Company, 1032 
Vandercook Way, Longview, Wash. It will be known 
as Shumway and Crook Office Equipment 

Mr. Check, who has operated the business the past 
five years, is leaving for Californi 

The new shop will feature ) 
safes, steel office furniture and ; 
machines. 


‘te repair facilities, 


full line of office 


é 
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OPEN OFFICE SUPPLY STORE IN CLEVELAND 

Anchor Office Supply Company recently opened for 
business at 1609 St. Clair Ave., N. E., Cleveland 14, 
Ohio. Officers of the new firm are S. H. Rosenblatt, 
salesman for the Cleveland Stationery Supply Com- 
pany for the past ten years, and Paul R. Sumph who 
was connected with Cleveland Stationery for 25 years 
In addition to carrying a complete line of all office 
supplies Anchor Office Supply will distribute all major 
lines for industrial consumption 


eg 


ARKANSAS FIRM CELEBRATES 50 YEARS 

Early in June the Arkansas Printing & Lithograph- 
ing Company of Little Rock, Ark., marked its fiftieth 
anniversary. From the small print shop set up by 
H. G. Pugh it has gfown into one of Arkansas’s larg- 
est printer and stationery supply houses employing 
about 130 persons 

In 1900, as now, the backbone of the firm’s business 
was the printing of forms for Arkansas’s banking 
houses. Today, however, the company serves business 
concerns in all the 48 states and in many foreign 
countries. The business has expanded to include office 
furniture as well as a more complete line of station- 


+ 


ery. It also has developed Ark-N-Sets, collated sets 
of typewriter carbon paper.—_WLF 
i ed 


PAPER REVIEWS HISTORY OF PITNEY-BOWES 

“Pitney-Bowes Finally Sights ‘Mass’ Market” is the 
title of an article which appeared in the June 5 issue 
of Advertising Age. The story, which ran several 
columns long, traced the history of the firm and the 
development of its advertising 

Special emphasis was given to the new desk model 
postage meter which was recently introduced to the 
trade. The article goes on to say that since develop- 
ing the new postage meter Pitney-Bowes now feels 
that the market potential “is about as big as the 
number of persons or businesses using the mails regu- 
larly.”” The story ends on a note of praise for the high 
quality of Pitney-Bowes’ advertising 


ne 


MISS IDEAL SECRETARY 





Glenna Mullen (right), Inola, Okla., a high school senior. 

was named “Miss Ideal Secretary” recently in the Tulsa Busi 

ness College's eleventh annual commercial contest. The at- 

tractive student is shown with Russell Kurtz, representative 

of the Charles E. Baker Co., who presented the winner with 
a new Underwood Champion portable typewriter. 
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The Lecther Goods Would Wouldatt 
Believe It Uatil Stebeo PROVED It! 












Qo ONLY 


4 BUSINESS CASES 
4 AND LUGGAGE ‘YL oo 


\ Guonanleed 5 t 


, Over 500,000 users to prove it! It’s hard to believe TUFIDE is really as tough 
- B asit is until you give it the full “treatment”. Slam it, wham it, scratch it, wet it! 
TUFIDE takes the roughest abuse...and always comes up smiling. That's why 

\ amazing TUFIDE. is unconditionally guaranteed for 5 years! That's why top 
stores everywhere are promoting and selling TUFIDE business cases and 

4 luggage with terrific results. And that’s why YOU stand to profit the moment 









Write today for details you put TUFIDE to work for you. 
about the complete 
TUFIDE merchandising a 


program including neu 
window displays and ad 


mat service 





Visit the STEBCO showroom at the National Luggage & Leather Goods Show—Palmer House, Chicago—Room 844—August 21-25. 
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BURROUGHS NAMES SAN JUAN MANAGER 
Arvin W. Harrington has been appointed manager 
of the San Juan, Puerto Rico, branch of Burroughs 
Adding Machine company, R. W. Macdonald, export 
manager, announced recently 
Mr. Harrington joined the Burrough 
in 1944 as a junior salesman at the 


organization 
Newark, N. J. 

















ARVIN W. HARRINGTON 


branch. The following year he was made a senior 
salesman at the same branch, and served in this 
capacity until 1948, when he was transferred to the 
home office export sales department to specialize in 
activities relating to the company’s South American 
markets. 

Mr. Harrington succeeds H. V. Eicher, who will work 
on a home office assignment in the export field 

-?—a- © 
PUBLISH SPACKMAN’S SALES STORY 

H. B. Spackman, president of Lyon Metal Products, 
Inc., was featured in the June 30 issue of Printers’ Ink 
The magazine is currently running a series of articles 
entitled “The Sale I Never Forgot” which is written by 
well-known executives in many fields 

Mr. Spackman related some highly interesting ac- 
counts of his salesmen who had walked off with impor- 
tant orders through an unusual technique. Their prac- 
tice was to make calls on prospects at unlikely times 
such as Saturday or early in the morning before the 
office is officially open. The success of these men made 
inspirational reading. 

eo ~—i + 


ART METAL SCHOLARSHIP AWARDS 





Chas. W. Simpson, advertising and sales promotion manager 
of Art Metal Construction Co., presents a first prize $500 
scholarship award to Gilden R. Van Norman, winner of the 
1950 series in the annual Art Metal Scholarship quiz program 
broadcast weekly over radio station WJTN. Looking on (left 
to right) are Carl L. Elofsen, Art Metal executive vice-presi- 
dent: Allen C. Anderson, third prize-winner of $200 Art Metal 
scholarship; Roscoe W. Clark. vice-president contract sales. 
Art Metal Construction Co., and Rosemary Jeanne Bratt, sec 
ond prize-winner of $300 Art Metal scholarship. The programs, 
based on scholaship and current events, have been spon- 
sored annually for the past four years by the Art Metal 
Construction Co. in the interests of community relations. 
Members of the senior classes of Jamestown High School and 
of surrounding towns are eligible. Ten contestants for the 
20-week schedule are selected by competitive examinations. 
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CALIFORNIA FIRM TIES IN AD WITH NEWS 

Stockwell and Binney, one of the most successful 
office appliance firms in California, with branches 
located in San Bernardino, Redlands, Indio, Pomona, 
and Riverside, believes in capitalizing on local fires. 
Recently, a fire broke out in one of the neighboring 
orange packing houses and before it was under con- 
trol most of the plant was destroyed, at a loss of 
several hundred thousand dollars. 

The next day, Stockwell and Binney inserted an 
advertisement in the local newspapers reading: ‘Fire 
file saves local business from complete loss of valuable 
records. You can’t fool a fire! But now you can 
protect all records against fire.’ 

Then follows a picture of a Shaw-Walker Fire File 
taken on the morning after the fire. Drawer pulls 
and outside steel were melted, but the contents were 
safe and perfectly intact. 

Beneath the picture were these words, in large 
letters: “Why take any risks?” The ad continued the 
importance of fire-resistive files and suggested that, 
‘A few cents a day will pay for fire protection for 
your records. Phone 2161 for our salesman. He will 
be pleased to assist you with your fire protection 
problem.” According to Frank Binney, owner and 
manager, the above advertisement was highly success- 
ful in selling fire files to businessmen who previously 
had given the matter no thought.—_MM 

—- 
UNDERWOOD NAMES NIAGARA MANAGER 

W. R. McMillan has been appointed manager at the 
Niagara Falls, N. Y., branch office of Underwood 
Corporation, according to an announcement by W. F. 











W. R. McMILLAN 


Arnold, vice-president and general sales manager 

Mr. McMillan was a Sales representative prior to 
his present assignment. His headquarters are at 424 
Third St. in Niagara Falls, where he will direct the sales 
and service activities of the typewriter, adding ma- 
chine, accounting machine and supply divisions in 
the Niagara Falls area. 

0 

MIDWEST FOLDING PRODUCTS MOVES PLANT 

Effective August 15, the Midwest Folding Products, 
formerly of 1844 W. 14th St., Chicago, is moving its 
plant and offices to Roselle, Ill. L. D. Speyer, president 
of the firm, announced that increased production 
necessitated this move. 

The factory is a one and one-half story building with 
offices on the second floor. The new facilities offer 
increased production space and stock room area 

The new telephone number is Roselle 6161. 

——— io 

CONSOLIDATED RIBBON & CARBON OFFICE 

AND FACTORY ARE NOW TOGETHER 

The Consolidated Ribbon & Carbon Company of Chi- 
cago has announced the consolidation of the general 
offices with the factory, effective May 15. 

The new address is 2900 W. Medill Ave., Chicago 47, 
Ill. Telephone number is DIckens 2-5550. 
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LYON 


THE DIRECT ROUTE 


to Bigger and Better 
Steel Equipment Sales 





DIVERSIFIED MARKETS 


BIG PROFIT 


MARGIN 
PACKAGED SELLING PROGRAM 


FACTORY-TO-DEALER PRICES 


FACTORY COOPERATION 


NATIONAL ADVERTISING 


METAL PRODUCTS, INCORPORATED 
General Offices: 828 Monroe Avenue, Aurora, Illinois 
Factories: AURORA, ILLINOIS * YORK, PENNSYLVANIA 
Sold Nationally through Factory Branches and Dealers 


LYON Metal Products, Incorporated 
828 Monroe Ave., Aurora, Illinois 











Please send me information about the LYON dealership. 


NAME 





ADDRESS 





City 





A PARTIAL LIST OF LYON PRODUCTS 


® Shelving * Kitchen Cabinets ® Filing Cabinets ® Storage Cabinets 


* Lockers ®* Display Equipment *® Cabinet Benches *©® Bench Drower: © Shop Box 
* Wood Working Benches * Hanging Cabinets © Folding Chairs © Work Benche °8 Rack 
* Economy Locker Racks ° Welding Benches © Drawing Tables ®© Drawer Units © Bir 
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More than 8O 


uality ark 








Products... 


...in over 375 sizes, styles, 
stock, and weights means 
a ready source of all kinds 
of envelopes for all kinds 
of uses. Quality Park means 
envelopes plus... 








* QUALITY... that’s as mucha part of 
every Quality Park envelope as it is 
of our name. High grade stock, 
heavy gumming, strong seams 
mean satisfaction. 


* PACKAGING ... not just boxes, 
but strong covered containers that 
outlast the supply of envelopes and 
keep the last envelope in perfect 

















condition. 
* SERVICE... that means dependable 2 | 
supply to meet the demand. Quality x 





Park envelopes are sold only 
through established dealers and 
modern production facilities assure 


prompt delivery of quantities large * 
or small. Complete stock carried in 


Chicago warehouse. A few of the 


“MORE THAN EIGHTY” | 
Sold Through Dealers Only! . 


. 7 _— Se 
PARE EO OQyuts, Pa 


; ; 4 
General Office and Factory, Quality Park, St. Paul 4, Minnesota i ae 
=< 


Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 
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R. L. SANFORD REPRESENTS TWO LINES 
I I S 15811 Chadbourne Ave., Shaker 
ts, O ng identified with this industry as a 
blished as a manufacturers’ agent 
H enting the Cramer Posture Chair 
( iny, | New York State and western Penn- 
July 1 added the Thomas Furniture 








R. L. SANFORD 
leather and plastic furniture in 
ries. A good steel desk and file line 


ture is his desire 


Mr. Sant erved Yawman and Erbe Manufacturing 
Company from 1924 to 1926 at the home office 
Clevel branch He was sales manager of 


tionery for 19 years with the Brooks 
npany Ohio, and was identified with the 
Ace Desk | y as part owner and general man- 
r f 1947 when he sold out his interests 
Clevela Wagner Henzy Fisher Company. He 

n serve ice-president 
His wife mer Remington Rand systems expert 
he al the office equipment language in 

the territory 

—-« 
ANNOUNCE HEARINGS ON TARIFFS AND TRADE 
The United States Government recently sent out a 
tice of public hearings that will be devoted to “The 
General Agreement on Tariffs and Trade.” The ne- 
tiati in in September, 1950, under the 
Trade Agre Act of 1934 amended and ex- 


Amo! ict to be considered at the hearing 
tric typewriters. Pens are qualified 
not specially provided for, of plain 
wholly or in part of other metal 
if the foregoing with nib and barre] 
addition to electric typewriters, elec- 

machines “specially constructed for 
lividing” and parts thereof will be 

Ken int ieration 

\ l we made of trade-agreement negotia- 

the following countries: 1. Aus- 

i] B Brazil, Canada, France, Luxemburg, 

New Zeal e Netherlands, Norway, the Union of 
Af i the United Kingdom, which are con- 
i the General Agreement on Tariffs 
I 2. Austria, the Federal Republic of 
Germany, G emala, Korea, Peru and Turkey, which 
iccession to the General Agreement 
Trade; and 3. possible adjustment in 
yn Cuban products 
—- « 

REMLE MOVES TO LARGER QUARTERS 

On J Remle Corporation moved its warehouse 
er quarters at 138 E. Becher St 

Mil WwW The firm was located formerly at 
St. in Milwaukee. According to Mrs 


the change was made in order 


to give better service through 


cilities 
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INFRINGEMENT 
NOTICE 


We have served on a Manufac- 
turer and a Wholesaler formal no- 
tices of infringement of U. S. Patent 


No. 1,989,769. 


This is the Obstfeld patent which 
is controlled by us and covers RX— 
RF—RW—RH & RU type "“RACK- 
ED" Staples used in our Staple- 
Master, Staple-Chief, Staple-Span, 
Staple-Dreadnought, Handi-Clip, 
Featherweight, Robot & Tackmaster 
Stapling Machines, as well as our other 


types of "RACKED" Staples. 


It is our intention to strictly en- 
force our rights under this patent 
and we are calling to the attention of 
the trade, the fact that the sale by 
them of "RACKED" Staples other 
than Genuine Markwell "RACKED" 
Staples, will also make them parties 


to the infringement. 


MARKWELL MFG. CO., INC. 
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IN FINE WOOD 


by GUNLOCKE 


This Gunlocke chair is smartly styled in 
the modern manner. It will lend an air 
of distinction to any office. It's designed 
to give support in a natural sitting posi- 
tion for efficient working comfort. 

It has sound, sturdy construction, as- 
suring long service life. There are com- 
panion chairs for office uses. Write us 


for further details today! 


Chairs for your OP working Comfort 


GobM, H. GUNLOCKE CHAIR COMPANY 


WAYLAND. NEW 
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TAPEX MAKES CHECKS TAMPERPROOF 


An unusual feature of Tapex, the tape dispenser re- 
cently introduced by the Tapematic Corporation, is 
its adaptability as a portable, inexpensive check pro- 
tecting device 

Pressure-sensitive tape when applied with the hand 
can be picked up because touching the adhesive 
lessens considerably its ability to adhere. Tapex ap- 





- 





ear 


TAPEX CHECK-PROTECTING TAPE DISPENSER 


plies tape so that it is not necessary to touch it with 
the hand, thus making it impossible to pick up the 
tape without tearing or obliterating the paper under 
it. This feature makes it a handy device for protect- 
ing checks and manuscripts quickly, effectively and 
inexpensively 

A story on page 58 of the February issue of OFFICE 
APPLIANCES described the easy operation of the new 
dispenser. Available in several colors in unbreakable 
plastic Tapex holds 1296 inches of tape. The % inch 
dispenser retails for $2.45 and the 34 inch size is $2.75. 

—-- 
ADVERTISING IN RELATION TO BUSINESS 
GROWTH TREATED EFFECTIVELY IN NEW BOOKS 

Under the title “Publicity and Expansion of Busi- 
ness” a three-volume treatise has been published by 
Afrodisio Aquado, S.A., Madrid, Spain. The books were 
written by Enrique Casas Santasusana, a qualified ex- 
pert in the field of advertising and selling. 

The whole subject is divided into three general di- 
visions, each one being treated extensively in one of 
the volumes. In the first book it is pointed out that 
production skills and efficiencies have made develop- 
ment of increasingly effective publicity essential in 
order to build a market for the merchandise produced. 
From that platform the author springs into discussions 
of the general method of promotion, the selection of 
prospects, the analysis of individual problems, the 
choice of agencies and so forth. In the second volume 
the following phases are treated, among others: mail 
solicitation, announcements in the public press, radio 
commercials, billboards and public vehicle cards, pho- 
tographs and so forth. House publications, trade jour- 
nals and other media are also considered. The third 
book is devoted to studies of various types of business 
and their particular advertising and promotion prob- 
lems 

The books are printed in Spanish and are available 
from the publisher, Afrodisio Aquado, S.A., Ayala 124, 
Madrid, Spain 

ee ee 
OHIO FIRM HONORS SERVICE RECORDS 

Seven employes of Everybody’s Office Outfitters, Inc., 
17 W. Fifth St., Dayton, Ohio, representing a total 
of 149 years of service with the 68-year-old company, 
recently received pins in recognition of their loyalty. 

Awards were presented by Horace F. Beiser, general 
nanager and secretary of the firm, to Florénce Linder, 
38 years; Cory Boyles, 29 years; Reynold A. Jackson, 
25 years; Lester W. Lawton, 17 years: Mrs. Anna Jack 
and William A. Morrison, both seven years. Mr. Beiser 
also received a pin for 26 years with the firm. Similar 
pins will be awarded each employe after five years 


with the company.—AK 
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You don't have to be Scotch to 






like profits—and you'll find them +H IG H LA N DER R 
NY LON 


TYPEWRITER RIBBON 


here. The Highlander is 





the Nylon typewriter ribbon 


















which is processed to make the 

ink hold—and hold—and 

hold. lt still types bright and 

clear long after the usual ribbon has 
faded into the wastebasket . 
guaranteed to stand up under the hardest 
use. Typists like the Highlander Nylon because 
it lasts longer and lessens filling of type. 
YOU'LL like it because one sale means repeat sales. 
Fill in the coupon for a FREE sample. Try it in your own 
office. Then order for sales—profits—and 


satisfied customers 


MERON 


MANUFACTURING COMPANY 
1615 Bryan Street 











> * > * > > 





Dallas 1, Texas Please send me a free sample of the Highlander 
Nylon Typewriter Ribbon. 
Name . Aidala 
Firm wee 
Address = — 
OS ata ‘ City Zone ee iicttccenecntnnt 


Dept. A 


. . . . . . .* a . . . ° . 7 . * . >. . o . . . 


One of the world's largest exclusive Manufacturers of Inked Ribbons 
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The Old National Bank in Evansville (in- 
diana)—-the first bank in the city and now 
in its 116th year—likes the way Smith & 
Butterfield, of Evansville, used WILTSHIRE 
MODERN to “bridge” its old traditions and 
its spanking new, modern Trust Department 






wiltshire 
modern | 
protects prestige 


WILTSHIRE MODERN made it possible for this fine old Evansville banking instil 
tution to ''go modern” in its expanded Trust Department without stepping on any 
"toes of tradition. The Bank readily recognized that WILTSHIRE MODERN nol} 
only enriched its modernized offices—it also has the superb quality and enduring 
good taste that gracefully projects the ‘feel and look of complete trustworthi- 
ness. As dealers everywhere are finding out, 
WILTSHIRE MODERN is the ''modern’’ that 


not only protects the user's prestige—but also 


Banks—and other businesses 
that have a past and a future 


builds and extends prestige for the supplier. 
to safeguard—tisten when you 
offer Imperial Desks. They see 


more Imperial in the better busi- 


sense end ita) Pear, desk company 
their own “American Business” 
EVANSVILLE 7, INDIANA 


magazine 
MANUFACTURERS OF WOOD OFFICE FURNITURE 
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IN OTHER LANDS 


ed from page 80 Maximum FLOOR PROTECTION 


The Minist« National Development, Mr. Casey 
speak i Federal House of Representatives 
e dollar shortage was “very defi- 
having a retarding effect on the The longer your cus- 
ralia. He added: “It will be little 8 y 
r Australia’s development if some tomers use cheap casters 


the shortage is not evolved.” the MORE they pay for 
t the Federal Government intends 
to overcome, as far as possible, them... Damaged floors 
funds, and importers of Amer- and floor coverings due 
are hoping that the time will 
hen they are again allowed a more ime) poorly made casters 
regard to such imports. can be quite costly. 
e costs of local manufacturers con- 
ently a prominent member of the 
pinion that the Australian manu- 
re long, see his products being 
goods. “This trend is already 
is that Australia will be denied 
he is seeking in the East and 
elsewhe! local manufacturers may find that 
risin ts iced their goods out of their own 
rket be he inability of prospective pur- 
ise] { | tnem 


less U! 


meati 


shaolin - co 
,=ae Ooms & ana @pec ™ > 
>SC oS eS Lee a r _ 
7 : c — > ’ t -+ 4 ~ ~ > 
= = A : — > ma : 
- Por 55 & Pees . pe ™s 


been a veritable flood of the 

| pens upon the Australian market 

he re the more expensive imported lines 
difficult to sell. A shortage of 


refil whic] ery evident some months ago, seems 

t have pee! me 
\ Austra ent has been granted for folding 
metal furnit L. C. D. Hill, of South Australia 
Details are M furniture is folded into a minimum 
; space by th e of coaxial hinging having no projec- 
tions which e contacted by the user. A construc- 
i tion applies hair comprises a pair of legs each 


onsistins f horizontal members joined by a 
vertical member to form part of a rectangle, a liner 
rizontal members to complete the 
le, me interconnect the legs, sleeves on 
intercon! means encircling the liners to form 
ixial hi ns, means such as a seat supported 
the le ital hinging means between the 
and means to lock the supported 

y when the chair is erected.” 


*—><« 


Recommend Darnell 
OLIVETTI DISPLAY AT B.I.F. Office Chair Casters. 


ist 

any They provide ease of 
not movement, full protec- 
y tion of floors, as well as 
+h). 


eliminating damage to 
equipment due to 
wracking. 


Free Manual 





DARNELL CORP. LTD. Long Beach 4, Gif 





» 60 Walker St, New York 13, N. Y. . 
Shown above is the attractive booth of British Olivetti, Ltd., 36 N. Clinton, Chicago 6, il 
A at the British Industries Fair, Olympia, London, in May, 1950. , 
; Typewriters on display are Olivetti M.44’s, manufactured by 
URE British Olivetti, Ltd.. in Glasgow, Scotland. 
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Watch them GO! 





12 


Make SPEED-MO a Fast Seller! 


Superior Features 


@ it’s Silent @ Clean, Sharp @ Large, Natural 

@ It’s Sweat Proof smpressions Reservoir. Can 
@ Cleans Stamp be Re-inked In- 

@ It’s Dust Proof : 

ni a roo While Inking denitely 

@ It’s Lint Proof @ Full Rich Inking 

@ It’s Seg Proof @ Easy on Rubber @ No Scraping 

@ it’s Long Lived Stamps Before Inking 


Quick turnover plus liberal 


discounts means more profits, 
you! 


easier inventories for 











RIVET-© MANUFACTURING CO. 


in Canada, for complete information, write 
52 Homewood Ave Hamilton, Canada 


ORANGE, MASSACHUSETTS 


Bossence & Co., 


701 MAIN STREET ° 
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APPOINT MANAGER AT TEXAS BRANCH 
S. B. Dickens, Jr. has been appointed manager of 
the Austin, Tex., branch office of Underwood Corpora. 
tion, according to an announcement by W. F. Arnold, 











S. B. DICKENS, JR. 


vice-president and general sales manager. 

Mr. Dickens was an adding machine and accounting 
machine sales representative prior to his present as- 
signment. His headquarters are at 320 W. Sixth St, 
where he will direct the sales and service activities of 
the typewriter, adding machine, accounting machine 
and supply divisions in the Austin area. 

—— 
HIGGINS JOINS DIDDE OFFICE SUPPLY 

Harry Higgins, formerly sales representative of the 
Carpenter Paper Company, Kansas City, Mo., recently 
was appointed sales manager of the Didde Office 
Supply and Printing Company, Emporia, Kans. 

Mr. Higgins succeedes Bernard M. Didde, who has 
opened a new office supply and equipment store in 
Ottawa, Kans. Mr. Didde has been with the firm, 
operated by Carl Didde, for the past five years. The 
Ottawa and Emporia stores will be operated separ- 
ately, but will handle some of the same lines of mer- 
chandise. 

Mr. Higgins, who resided in Emporia, is a member 
of the Emporia Junior Chamber of Commerce, St. 
Andrew’s Episcopal Church, the American Legion and 
the Masonic lodge.—GMH. 


—- « 


REWARD FOR PROFICIENCY 





Rudolph Lang (far right), secretary of the Office Executives 
Association of New York and managing director of the Nation 
Business Show, after he has presented the first certificate of 
proficiency to Greta Granberg. Looking on are Dr. Sherwood 
Friedman, (left), in charge of secretarial studies of Central 
Commercial High School of New York, N. Y., and Mrs. Clair 
Burgoyne (second from right), vice-president of the Position 
Securing Bureau of New York. In behalf of O.E.A. and the 
National Business Show, Mr. Lang presented certificates to 
graduates who, in the opinion of the two organizations, were 
qualified to operate the latest office equipment. The affair 
took place on June 26 at the graduation exercises of Central 
Commercial High School. 
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DIXIE STENO 


POSTURE CHAIR 


Here’s America’s lowest priced foam-rubber 
seated posture chair. Light, sturdy and scien- 
tifically built for correct posture . . . with 
extra comfort . . . it is enthusiastically ac- 
cepted by office workers everywhere. Its ex- 
clusive “follow-rest” back gives snug posture 
support even during normal twisting move- 
ments occasioned by desk duties. Base is of 
sturdy steel finished in grey, baked enamel. 
Seat is foam rubber, 1% inches thick cov- 
ered with either Duran Plastic or Dupont 
fabric-backed plastic, or beautiful Goodall 
“Purlpoint.” Snap-on seat and back cover- 
ings permit easy exchange. It is equipped 
with Seng posture-chair control with com- 
plete seat-height adjustment and full free 
swivel action. 


Write today for full particulars, 


FOLLOW-REST BACK ... Follows through for comfort. 


NEW SNAP-ON SEAT and BACK COVERS. Easily exchangeable. 


NEW FOAM-RUBBER SEAT 





Softer, more comfortable 


DIXIE CHROME INC. 


OFFICE APPLIANCES, 


IRVING, TEXAS 
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VICTOR 


MAK-UR-OWN 


REG U Ss PAT. OFFICE 


CELLULOID INDEX TABS 





The high quality of Victor Mak-ur-own index tabs has 
made them a “‘buy-word” in offices for many years past, and 
their continued ‘quality plus” will mean “profit plus” to you 
for many years to come. Point out to your customers why 
Victor Mak-ur-own has remained such a ‘‘must'’ for efficiency 

. show them the beaded edge, giving added strength and 
easy pick-up. 


Permanently attached to the strong heavy celluloid of 
each strip of Mak-ur-own is the high grade, closely woven 
cloth skirt. This, combined with quality gumming, assures 
your customers of a permanent index, not a temporary tab. 
Mak-ur-own is available in a wide range of colors and sizes. 
Seven brilliant colors (red, green, orange, blue, pink, yellow, 
clear) spot records at a glance, and three extensions for 1, 
2 and 3 lines of typing, eliminates crowding of index. 


Another profit plus feature is Mak-ur-own's waxed 
printed cutting scale in each strip which keeps skirts sepa- 
rated until ready for use and assures uniform tabs. The fold 
in the skirt itself assures uniform extension of all indexes. 

Write for more complete information on other Mak- 
ur-own products including shield tabs, printed inserts, color 
bar labels, index sheets and hinges. 

Free sales helps available include envelope stuffers, 
showcards and descriptive folders. Start cashing in today 
on this profit plus item. 


VICTOR MAK-UR-OWN 
6” STRIPS WILL NOT 
WARP OR CURL ON 
DEALERS’ SHELVES 
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IST DISTRICT RETURNS TO WENTWORTH-BY- 
THE-SEA 
ed from page 48 


toward over-centralization of 





Ad al of the convention were made 
by n el NSA Troupe. L. R. Addington, Art 
Metal Constru Company, led off with his address 
Traini Sal to Sell.” He was first on the 
pros ) would be able to attend his 
daught 1 from college the next day 
Other T Ipe e speeches have been reported 
in ¢ vi nceluded President Earl Koch- 
heise Charl I er & Company, Mansfield, Ohio: 
Ge MI Burbank rving Kathman 
vice-} ident e of sales, Eversharp, Inc.; Paul 
Buckwalter, N Blank Book Company, and Frank 
R. Sha f R ft Publishers 


At tne clos« e last business session the nomi- 





956'AR 


COMFORT... 
i for a customer! 


And here it is ... all the built-in comfort 





that human ingenuity can possibly devise, 
fairly shouting an invitation to restful relaxa- 
tion that helps busy executives do a day's 


work easily! 





The tilting back is adjustable, up or down, 
forward or backward. Underneath upholstery 
of the seat is soft foam rubber over springs. 
Head roll and arm rests are also upholstered 
with foam rubber underneath the leather. Here 
is the most practical, most comfortable and 
best looking executive posture chair of this 
type yet produced. 

Progressive dealers who are willing “to be 
shown” are urged to order one of these chairs 
for their display floors. They are sure to find 
that if prospective customers can just be in- 
duced to try it out, the chair will practically 
sell itself! 





If you have not received our July 1950 Sup- 
plement to Catalog No. 39, showing sev- 





Joseph F. Yates. Jo 





i 
N. P. Reanede. Trussell eral new additions to our line, write for it. 
Mi ° I : man, Paramount Office Supply o., Provi 
in G na Meier Co.. Inc.; Charles Wansker. Wansco * * 
tr Prod r Jack Silver, Advance Sales Book Co * 
Max < r & Tablet Co.:; Mortimer Libien. Press, Inc 
New rk. N : r Burger, Art Steel Sales Corp. 
.. Mit I ; S Binder Co.: Joe Hamburg. Bromfield Pen y 
Cer B M Spencer O'Leary. Charles Granath and E Gor such an intimate pecece of fesrorclicre G4 a chat" 
jar : Naterman Co 
Ss. EB zroom, 7 Groom & Co., In Boston. Mass.; Earl R tL iad. " decks Lule ' 
: K ‘ i NSA; William S. Blech. Gustave Fischer Co me <6 a8 sfaclory ad fo wooD 
: Hartiord Leach. George B. Graff Co.: Harvey P 
: mn be Mig. Co 
Hy | nm, ttionery Co., In Lowell, Mass.; Harold THE B. L. MARBLE CHAIR COMPANY 
Be ; hair Co.; Mr. & Mrs. B. Agronick, Bene & 
r i M & Mrs. Stanley Geismar, Joshua Meier Bedford Od 4 
M &M Mr. & Mrs. M. J. Fink and Harry P. Hague 
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nating committee presented the name of H. S. Chal- 
lenger of the Frank H. Fargo Company, Bridgeport, 


PT UAL TR SLY = enect of the Frank H. Fargo Company, Bridgeport, 


> FHY\cyY adopted and Mr. Challenger became the district nomi- 

[ OIN T S nee to succeed Mr. Frisbie at the Chicago convention 
.! in September 

The institution of the New England clambake was 

B U y E RS carried on at the shore of the Wentworth on Monday 
: evening. All the lobster one could eat were provided 

plus a liberal supply of clams, corn-on-the-cob, frank- 


AT A furters, hard-boiled eggs, and for those who asked 
for it, fried chicken. Of the dancing that followed 


y ‘ . 
if the specialty was square dancing in which many of 
} the visitors participated. They were given professiona] 
4 


 of-SALE! 











DISPLAY your products in the 
world’s greatest SHOWCASE— 
GRAND CENTRAL PALACE ... in 
the very heart of the world’s greatest 
market for office equipment Buyers. 
; 
DEMONSTRATE 
\ Hil) your products to 
a receptive audience comprising top , 
a 71 YEARS YOUNG.—Ed Knapp, Victor Safe & Equipment Co., 
executives and qualified purchasers doesn't look it. but he really is happy with his 71st birthday 
‘ ee s cake. The impromptu celebration took place during NSA 
who look forward to the National Busi- Dist. No. 1 regional at Wentworth-by-the-Sea, Portsmouth. 
ness Show — and attend it, year after 
year, in record-smaslfing numbers. examples by eight college students whose services were 
secured for the occasion. 
; Following the annual banquet numerous prizes were 
: SELL 1 . 66 : ” awarded for attendance, golf and the quiz program 
ee your products “on-the-spot which followed. In the putting contest for women, first, 
7 at the show that’s perfectly timed for second and third prizes went to Edith Holt, Jeanne Van 
mm, a Ness and Estelle McCormick respectively. 
Buyer acceptance at the START of the Both men and ladies made use of the nine hole 
* husiness vear. It’s vour great oppor- pitch and putt course with great enthusiasm. The 
7 f : Bis ; first five winners in the contest, all figured on gross 
: tunity for volume-swelling selling at score, were Fred Hackley, Berger Manufacturing Divi- 
& ° s , *ppie, Eaton Paper Corporation; Hy Siegel, 
. oint-of-SALE! ion; Bill Keppie on 
iS P Pen Craft, Inc., Boston; John Dwyer, manufacturers 
R * | representative; James Towhill, James T. Towhill Com- 
REMEMBER THE DATES! OCT. 23rd thru OCT. 28th | pany, Boston. In the regulation golf tournament held 
on Tuesday afternoon, June 6, the winner was Mike 
! - 
RESERVE SPACE ROW! | Chanian, Wilson Jones Company, who turned in a 7. f 
Hit the Mid-Century Mark of Progress? Bill Keppie had a low net of 69; Ted Caswell, F. S. 
Webster Company, second low net with a 70; Dick 
| | Downs, Minnesota Mining & Manufacturing Company, 
third low net with a 71, and Henry Rosnosky, Boston, 


Phone, Wire or Write | with a 126 
RUDOLPH LANG, MANAGING DIRECTOR 
Fred Carrigus, director of public affairs, station WEE, 


NATIONAL BUSINESS SHOW Columbia Broadcasting System. Panels were called 


‘om the audience, the winner of each having some- 


The quiz program at the banquet was handled by 


SS WEST Gane S., KEW VORK 16, 0. ¥. thing tangible and practical to show for his or hef 
PENNSYLVANIA 6-6760 ability to supply the correct answers. The evening 


ended with social dancing. As a year ago, the meeting 
at Wentworth-by-the-Sea remains the source of many 


happy memories 


The Office Executives Assecietion of New York, Inc. 








fo 
fourth, also with a 71. The highest score was achieved 
by Rodney McGregor, Industrial Tape Corporation, 
—___ 
Q 
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Manufactured 


COLUMBIA STEEL EQUIPMENT COMPANY 


EXECUTIVE OFFICE 
Lincoln-Liberty Building 








— 


by 


PHILADELPHIA 7, PA. 


FACTORY 





Third, Annsbury, Orianna & Wingohocking Streets 
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it has happened before...but this time Boling is taking the 


bows for bringing Mr. Chippendale up to date. | 


Our 8200 certainly reaches a new high in smart appearance 
for any Chippendale. And it has been accomplished 


Write today for our with added comfort and economy in mind. The 8200 provides 


new catalog ‘Chairs 
For All Business.” all of those quality features for which Boling 


is known, together with many refinements in 
workmanship and styling. 


You can look forward with a lot more 
po a 
zg assurance when you carry our complete line, which 
—_ Ltd includes several new items not yet announced. 
_ Tih Pont Beading & Chair Company of Ser NS - HIGH POINT BENDING & CHAIR CO., SILER CITY, NORTH CAROLINA 
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NSA THIRD REGION, ATLANTIC CITY 
nued from page 51) 


Ar! & Com} Robert E. Gooley, Cushman & Deni- 
son Manufacturi Company; James G. Shearman, 
A Product l George W. Barley; George A 
Zan ell, Sant i Ink Company; Edw. J. Moore, Den- 
nison Mfg. Con ny: Fred Steinhilber, Geyers Publi- 
,tiol William Linderberger, National Blank Book 
Company; Al Pa Stationers Guild of America; R. 
Lewis Watkin The Victor Safe & Equipment Com- 
pany, In He L. Mercadante, Eversharp, Inc.; Fred 
W. Milner, Joss Dixon Crucible Company; Jerome J 
Savage, The ( Ink Company; John G. Kolb, C 
Howard Hunt P Company; Al E. Stecher, Eureka 
Specialty Pri Company; Joseph W. McCormick, 
Jr.. Stations Gu of America; William Boyer, Wil- 
son-Jones ( Bishop W. Abbott,’ Automatic 
Pencil Sharpener Company; William D. McCully, S. E 
& M. Vernon, I Stanley M. Woodruff, Weis Manu- 
facturing Com] y: Ralph G. Henriques, Bates Manu- 
facturing C ) Ray Williams, manufacturers’ 
representative; Arnold W. Johnson, Bainbridge, Kimp- 
ton & Haupt, | New York, N. Y.; Taylor Kellogg, 
Cc. Howard Hunt Pen Company 

Hosts at ere Harry Tehan, Jr., The Cooke & 
Cobb Compa Earl H. Prentzel, Speed Products Com- 
pany, Inc.; Ge Leonard, L. E. Waterman Company; 
Mark J. Kenna, American Pencil Company; Ben Wach- 
tel, Parker Pt Company 


Tuesday, June 20—Morning Session 


The Tuesda rning session began at 9:30 a.m. in 
the Viking R ith Governor Lukens presiding. The 
irst speaker of e second session was Trouper L. R 
Addington, Art Metal Construction Company, who gave 

talk o1 I ing Salesmen to Sell.” He was fol- 
lowed by Hugh Warner, Standards Director, National 
Office Mana Association, Philadelphia, Pa., who 
yoke on “Am«e n Standards Association Office Stan- 
Project 

Mr. Warne how the National Office Manage- 
ment Associa the American Standards Association, 
nd the Nat Stationers Association, together with 
6 others, have ined forces under A.S.A. procedures 
to work on st: rds for the office 

Each pl hat is solved,” he asserted, “will con- 
ribute to the vement of our businesses and the 

ince of e ideas of standards as one of the 
ir bet management. Working together we 

The last er of the morning session, trouper 

ving Kath n, Eversharp, Inc., gave his talk entitled 
Complace} ( Stationers a Quarter Billion Dol- 

1 Yeal 
At 1:00 ladies luncheon and entertainment 


West Room, Haddon Hall 


Tuesday, June 20—Afternoon session 


The closil ession was held at 2:00 p.m. with 
rouper H. H. § er, General Fireproofing Company, 
f peak His topic was “Selling Metal Furniture 
N Difficu 
He was { y Bart J. McCloskey, L. E. Water- 
man Com} spoke for the Penn-Mar-Va Trav- 
eler n “Ex ences in the Field 
The 1 ( States has only six per cent of the 
ver seven per cent of its population 
this nation have built a greater 
1 the rest of the combined world,” 
- rey 
Normall: ime 48 per cent of the world’s 
ff tin, 56 per cent of its rubber, 
tat 42 per cent of its pig iron and 
70 pe etroleum. We own over 80 per cent 
of the ise in the world, 60 per cent of the 
tel er cent of its petroleum.” 
Q i] on the purchasing power of this 


the power house of opportun- 
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Cramer Safe and Office Equipment Co. 
of Kansas City, Mo. 


and 
The Exclusive H-H-M Franchise 


ONYQNLONA MW ,\UCCRAA/.. « 
- 


“Our active business relationship with the Herring-Hall- 
Marvin Safe Co. for more than a quarter of a century 
speaks for itself of the great contribution made by their 
exclusive franchise toward the success of our business,” 
says Harold Cramer, President of the Cramer Safe & Office 
Equipment Co., of Kansas City, Missouri. “The initial 
arrangement made by my father with H-H-M was quickly 
cemented by bonds of mutual understanding, loyalty and 
cooperation. Those bonds have grown stronger through 
the years as we worked together in the building of our 
protected territory.” 

Cramers’ volume of H-H-M protective equipment has 
grown steadily with their expansion into new fields. This 
progressive Dealer, long a leader in the metropolis that 
celebrates its 100th anniversary this summer, is now alert 
to the possibilities for further broadening his customer 
services with H-H-M Natural Rotary Record Files and 
Rigid-Stak Steel Transfer Files. 

Dealers interested in the exclusive H-H-M Franchise, that 
is the companion of successful office equipment selling, 
are invited to write about the possibilities for their 
territories. Write today. 


athe 


.) 
o 






HERRING-HALL-MARVIN SAFE CO. 


HAMILTON, OHIO 


Builders of the world’s finest Rotary Record Files © Insulated Record 

Files @ Steel Transfer Files @ Safes @ Money Chests ® Vault Doors ® 

Bonk Vault Equipment @ Drive-In Windows ® Night Depositories @ Stainless 
Steel Hospital and Building Equipment 
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CARBON 
PAPERS 


TYPEWRITER @ BILLING 


FAN-FOLD @ PENCIL 
CARBON JACKETS e@ REGISTER ROLLS 


INKED RIBBONS 


TYPEWRITER e@ TABULATING 
ADDRESSOGRAPH e@ TIME STAMP 
BOOKKEEPING MACH. @ ADDING MACH. 


HECTOGRAPH SUPPLIES 


CARBONS e@ MASTER UNITS 
RIBBONS e@ DUPLICATING FLUID 
HAND-CLEAN CREAM @ CORRECTION PENCILS 


\> 


CODO CARBON GRIPPER BACKING SHEET 
A patented Codo feature included in each Box of “Super- 
Treated” — “Super- Kote” — “Keen-Rite” (not for sale) 


Thi 
we rgu 


Codo-wrc. corp. fi 
Factory: Coraopolis, Pa. NY «yy 


564 W. Monroe St. 401 Wood St. 270 Lafayette St. 
Chicago 6, Wl. Pittsburgh 22, Pa. New York 12, N.Y. 
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ity that beckons ... You alone will set the limits.’ 

The next speaker was Trouper Paul B. Buckwalter, 
National Blank Book Company, vice-president, Manu- 
facturers Division, NSA who gave his talk on “Dis- 
tribution In A Welfare State.” 

The last speaker was Paul E. Burbank, NSA, who 
spoke of “The Stationers’ World.” 

The next order of business was the treasurer’s report 
given by John Link, Lucas Brothers, Baltimore, Md., 
after which Governor Lukens called for the report of 
the nominating committee and in response Chairman 
Joseph C. Runnels arose and placed in nomination for 
reelection: 

Governor—Charles W. Lukens, Yeo & Lukens Com- 
pany, Philadelphia, Pa. 

First Lieutenant Governor—Samuel S. Rosendorf, Jr., 
Southern Stamp & Stationery Company, Richmond, Va. 

Second Lieutenant Governor—Harry R. Sheppard, 
Pittsburgh Stationery Company, Pittsburgh, Pa. 

Treasurer—John Link, Lucas Brothers, Baltimore, Md. 

All were unanimously approved 

Chairman of the resolutions’ committee William H. 
Fehl, E. W. Curry Company, Pittsburgh, Pa., announced 
there were no resolutions after which the governor 
declared the convention adjourned 

At 7:00 p.m. a cocktail party was given in the Garden 
Room, Haddon Hall, by the Third Region Stationers 
Association at which the Penn-Mar-Va Travelers were 
the guests of honor 


260 Attend Convention Banquet 


With an attendance of more than 260 the annual 
banquet was held in the beautiful Vernon Room, Had- 
don Hall, at 7:30 p.m. Tuesday evening. Governor 
Lukens introduced NSA President Earl R. Kochheiser; 
NSA General Manager Paul E. Burbank, Mr. and Mrs 
H. R. Summers, Summers Stationers Supply Company, 
Inc., president, Baltimore Stationers Association; Mr. 
and Mrs. Abe Siminoff, Colonial Stationery & Supply 
Company, Newark, N. J., president of Stationers Associ- 
ation of Northern New Jersey; Woodson P. Waddy, 
Everett Waddy Company, Inc., Richmond, Va.; Mr. and 
Mrs. A. W. Gill, A. W. Gill & Company, Trenton, N. J.; 
Dan Smith, Jr., Smith Printing Company, Williamsport, 
Pa.: Mr. and Mrs. Charles V. Sinisgalli, R. P. Andrews 
Paper Company, Washington, D. C.; Mr. and Mrs. Jo- 
seph C. Runnels, Commercial Office Furniture Com- 
pany, Washington, D. C.; Mr. and Mrs. William H 
Patterson, Johnstown Office Supply Company, Johns- 
town, Pa.; Mr. and Mrs. George Leonard, L. E. Water- 
man Company; Mark Kenna, American Pencil Com- 
pany; Mr. and Mrs. Harry Tehan, Jr., The Cooke & 
Cobb Company; Mr. and Mrs. John Link, Lucas Broth- 
ers, Baltimore, Md.; Mr. and Mrs. Harry R. Sheppard, 
Pittsburgh Stationery Company, Pittsburgh, Pa.; Mr. 
and Mrs. E. Russell Ashley, Ashley-McCormick Com- 
pany, Bridgeton, N. J.; Mr. and Mrs. Samuel S. Rosen- 
dorf, Jr., Southern Stamp & Stationery Company, 
Richmond, Va.; B. V. Cole, Harding & James, Inc., 
Richmond, Va.; Mr. and Mrs. Joseph A. Snitzer, Auto- 
matic Printing Corporation, Philadelphia, Pa., presi- 
dent, Philadelphia Stationers Association; Mr. and Mrs. 
Norman Stockett, Stockett-Fiske Company, Inc., Wash- 
ington, D. C.; Rose Cushman, NSA; Mrs. Earl R. 
Kochheiser; Mrs. Charles W. Lukens; Ben H. Vander- 
ford, E. H. Clark & Brothers, Memphis, Tenn., governor, 
fourth NSA Region; Paul B. Buckwalter, National 
Blank Book Company; and Zac Smith, Zac Smith Sta- 
tionery Company, Birmingham, Ala., vice-president, 
NSA distributors division. 

Zac Smith expressed his appreciation for the help 
of the National Stationers Association in his NSA 
fourth Regional District. NSA president Kochheiser 
declared that credit belongs to enthusiasm. If NSA 
is given the men to work with, they will do the job and 
if it can be done in the Southern District as expressed 
by Zac Smith, it can be done in other districts as well. 

Paul E. Burbank briefly reviewed the travels of the 
Troupers and the magnificent receptions they have 
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His desk works with him to save 
minutes every day! 


neered”’ for the needs of every job. 

Count on Shaw- Walker equipment 
to help you make the most of every 
working day! 


ERE’S an executive who stays on 
top of his job eight hours a day 
and feels ‘‘on top of the world” 


when he’s through! 


That’s because the lower, 
smoother, more efficient full-size 
Shaw-Walker desk is “time-engi- 
neered’’ more than fifteen ways to 
eliminate wasted motion, wasted 
time. The new 29-inch “height-of- 
comfort”’ actually speeds up reading, 
writing, planning, organizing — cuts 
down fatigue, eyestrain. And the 
arger drawers are designed to keep 
everything under fingertip control. 


Every bit of Shaw-Walker’s re- 
search and know-how has gone into 
the construction of this desk — the 
greatest improvement in office fur 
niture in more than fifty years! 


“Boil Like a 
Skyscraper” 


And there are Shaw- Walker desks, 
chairs, files, fireproof cabinets, sys- 
tems—everything for the office ex- 
cept machines—each “‘time-engi- 





New, low 29" height makes Cae | a on Most comfortable working 
reading, writing easier te top ever invented — linole- 
you more comfortable AA um fused to steel. 





“In,” “Out,” and “Hold” 
letter trays inside — confi- 
dential, quick, no desk-top 
clutter. 


Job-engineered drawer 
space—executive, adminis 
trative and clerical. 


Concealed, removable 
wastebasket — saves time, 
floor space and litter 


Center drawer with extra a 


compartments— space for 
everything you need at 
your finger tips. 


Scientific personal file with 
speed guide, dividers 
saves “barrels”’ of time. 


The booklet, “Time and Office Work,”"’ i. packed with ideas for stretch- 
ing office time. Organize now for greater sales effort and lower operating cost! 
A wealth of information on ‘‘time- engineered” office systems and equipment. 
36 pages! Many color illustrations! Just off the press! Write today, on business 
letterhead to: Shaw-Walker, Muskegon 27, Michigan. 


LARGEST EXCLUSIVE MAKERS OF OFFICE FURNITURE 
AND FILING EQUIPMENT IN THE WORLD 
EXECUTIVE OFFICES A. MUSKEGON, MICHIGAN 
BRANCHES AND EXCLUSIVE DEALERS IN ALL PRINCIPAL CITIES 





GHAW-WALKER 


THIS ADVERTISEMENT APPEARING IN NEWSWEEK, U. S. NEWS, AND BUSINESS WEEK 
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DESIGNED and BUILT 
by SPECIALISTS! 


Jasper Chair Co. Craftsmen devote their ENTIRE time 


to testing, designing, styling and improving CHAIRS 





alone. 





The “know-how” acquired in 29 years of SPECIALIZA- 


TION in this one business is your assurance of properly 





constructed Chairs. 


The Chair you buy from Jasper Chair Co. will give you 


“Top” performance and lasting satisfaction. 


Building QUALITY Chairs is the Jasper Chair Co's. 


business. ... not a side line. 


Jasper Chair Co. line of Chairs are really SOMETHING 


to... See... Show... and SELL. 


They're Made Right 
Priced Right 


“The RIGHT CHAIR 
at the 


RIGHT PRICE” 







A modern plant manufac- 
turing QUALITY Chairs 


--. of dependable WOOD. 





‘Jasper Chair7 


JASPER, INDIANA 
























wooo 
OFFICE FURMIT US 
wirrvurs 





REPRESENTATIVES: James S. Fowls, (Southern) R. A. Browne, (West) 
327 Sunset Drive, North 269 Marlowe 

Geo. A. Litchfield, Sales Mgr St. Petersburg, Florida Oakland, Calif. 

Fred Deutsch, (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
3525 Seuthwestern Blvd 6708 Glenwood Ave., Chicago 26 385 Madison Ave. 

Dallas 5. Texas (Phone ROgers Park 4-3644) New York, N. Y. 

amen 
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NSA thanked the Penn- 
their participation in the con- 
sented to Governor Lukens a cer- 
behalf of NSA in appreciation 
ices. Governor Lukens expressed 
took the opportunity to thank the 
Va Travelers and all who had 
convention a success 
then provided in the form of a 
marimbist, with Mrs. E 
ompanist, after which the tables 
the balance of the evening was 


-Mar-Va Elects Kenna 


nnual meeting of the Penn-Mar-Va 

the Tower Room of the Chal- 
Atlantic City, N. J.. on Sunday 
1950, with President George Leon- 
Company, presiding 
e Charles Ritter Company, Mans- 
sident, expressed his pleasure at 
up and lauded the splendid work 
ivelers and other travelers’ clubs 
and the industry throughout the 
Yeo & Lukens, Philadelphia, Pa., 
rd Regional district, gave his lis- 
the splendid program prepared 
tion to take place on Monday and 


expressed the deep regret of the 
the wife of William F. Vogel 
Inkstand Company. He then 
reports and first to respond was 
Eberhard Faber Pencil Company 
nbership committee, who reported 
have joined the club in the past 
nembership of 198 to date. He 

H. Prentzel, Speed Products Com 
progress for the educational com- 


is, manufacturers’ representa- 
ommittee report and Ben Wach- 
mpany, reported on publicity and 
1anks for doing a splendid job of 
-Va Traveler, the club’s bulletin 


onal Blank Book 


lealer closing hours during the 
immary then distributed to all 


1e Cooke & Cobb Company, chair- 
iment committee, gave an outline 
t program for the convention 
rs Loose Leaf Company, pre 
and William D. McCully 


+ ] 


ne., told of progress on the club’s 


irter’s Ink Com- 
anley M 


J. Savage, The C: 
correspondent report. St 
nufacturing Company, 
displayed a number of 
rass cigarette boxes suitably en- 
ted to the following honorary life 

Walter G. Stringer, formerly 
Crucible Company, now retired 
)FFICE APPLIANCES; Thomas Stagg 


ommilttee, 


lphia, Pa., and Al W. Williams 
oners Guild of America, now 
read a letter from Otis R. Prior 

ly Cor ration, tending his res- 


vice-president due to his wife 


Elected to Honorary Membership 


Yeo & Lukens Company, Phila 

of NSA Third Regional Distri 

honorary membership and Rost 

Al bert B. Abrams, Modern Sta 
1ANCES, August, 1950 





thanks for George 
Company, for 


chairman 
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ALL ALUMINUM 






Write today for full details of the Hano Porta-Pac 
... it works better, it’s tougher and it’s really porta- 
ble. Made now in the popular 542” x 842” size 
as well as the 4-5/16”x 642” size. The new Hano 
Porta-Pacs open an entire new field of register and 


form sales. 


PORTABLE REGISTERS THAT ARE 
Really PORTABLE 


; 
. - = ' _ 
© - - = | 
| =e? & =< 
\ exe? es  emeneange: aul 
es ee | re) 
} : t> | 
-* 4 
4 
“4 vor 













Vout customers will like the sharp- 
ness of Hano Lithography and ap- 
preciate the dust free and trouble 
free packaging that is a standard 
with all Hano Forms. 


Hano forms are made for practically all makes of registers. 


Southern, Midwest, Western 


PHILIP HANO 


INCORPORATED 
HOLYOKE «+ MASSACHU 
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GUIDES - FOLDERS - INDEX CARDS + VERTICAL FILE GUIDES - ADDING MACHINE ROLLS + ROLLED LABELS - PIN TICKETS 


THE WARSHAW MANUFACTURING CO, INC. 





SURERDEX 


\\i 
e 


\ a M x 


FILE FOLDERS 




















THEIR STRONG, STURDY 
CONSTRUCTION KEEPS 
FILES LOOKING NEAT 
AND ORDERLY AT ALL 
TIMES... ARE EASY TO 
SELL AND GOOD FOR 
PROFITS. 


SUPERDEX FILE FOLDERS 
ARE READY COLLATED 
TO SIMPLIFY YOUR 
FILING OPERATIONS. 





eae sreeter peeetrire 1 
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PROTEX LOOSE LEAF PATCHES - INDEX TABS » BLANK INDEX STRIPS * TRANSPARENT INDEX TABS - PAKNEAT SEALING TAPE - 


tioner, were re-elected honorary members for the 
coming year. 

The next order of business was the election of off- 
cers for the coming year, all of whom were nominated 
from the floor. They are: 

President—Mark J. Kenna, American Pencil Com- 
pany. 

First vice-president—Taylor B. Kellogg, C. Howard 
Hunt Pen Company. 

Second vice-president—Harry Tehan, Jr., The Cooke 
& Cobb Company. 

Both Treasurer Rose Cushman and Secretary Al W. 
Williams were unanimously re-elected to fill their 
respective offices 

Retiring President George Leonard, in turning over 
the chair to his successor, Mark J. Kenna, presented 
him with a handsome new gavel. 

The meeting was then adjourned and members as- 
sembled in the dining room where they held their 
twenty-first annual dinner. At each place was found 
a Swingline “Tot 50” stapling kit which were distrib- 
uted by Earl H. Prentzel, courtesy of the Speed Prod- 
ucts Company 

— 


DIEBOLD OCCUPIES NEW CHICAGO LOCATION 


The formal opening of the new Diebold, Inc., Chi- 
cago showrooms, sales and service offices at 1122 S. 
Michigan Ave., was held on Monday and Tuesday, 
June 26 and 27, with a heavy turnout of Chicago busi- 
nessmen and executives in attendance. 

Displayed and demonstrated for visitors was the 
company’s line of files; systems equipment, including 
Cardineer rotary files, visible books and vertical vis- 
ible; fire- and burglar-resistive safes and chests, and 
the extensive line of Flofilm microfilm equipment, fea- 
turing the remarkable 90-03 14-inch camera which 
microfilms up to 30,000 check-size documents per hour, 
photographing both sides simultaneously on either 16 
or 32 mm. film. Also shown were Diebold after-hour 
depositories, a drive-up bank teller’s counter and the 
company’s new line of hollow metal doors and closets. 

The attractive new Diebold branch in Chicago em- 
braces some 10,000 square feet of floor space, more 
than a third of which is devoted to display. The re- 
mainder is divided between sales offices, a service and 
repair shop, and a spacious warehouse. 

Featuring the new Diebold Chicago quarters is a wide 
all-plate glass front. The ceiling of the showroom is 
acoustically insulated; lighting is eggcrate fluorescent. 
Flooring is of gray rubber tile. A unique color scheme 
has been selected, wide, fluted wood panels separating 
brown-gray and maroon walls on one side and dark 
green and blue-gray on the other. The rear wall is 
finished in warm gray. 

Heading the 15-man Chicago sales force is Clarence 
E. Erickson. The office serves not only the Chicago 
area, but all of Illinois and parts of Iowa, Wisconsin, 
Indiana and Michigan as well. Diebold executives 
present at the opening included Daniel Maggin, exec- 
utive vice-president, New York City; R. C. Koontz, 
vice-president and treasurer; A. W. Jackson, vice-presi- 
dent and bank division sales manager; W. K. Wilson, 
systems sales manager, and Ralph White, microfilm 
division manager 

—- 


NEW STORE OPENS IN COLORADO 


Mrs. Nancy Cooper recently announced the opening 
of her new office supply store, the Business Mart, in 
Ft. Morgan, Colo. The firm is located in the Chamber 
of Commerce Building which was recently remodeled 
by the Morgan County Herald, also an occupant of 
the building 

A complete line of office supplies and furniture is 
carried including the Globe-Wernicke line of file cab- 
inets, desks and chairs. In addition to bookkeeping 
and mimeographing supplies now in stock, Mrs. Cooper 
plans to add school supplies, portable typewriters and 
adding machines in time for fall business. 
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Greatest Development in Dictation- 
Transcription Machine History. ..the NEW 










Only One STENO for Both 
Dictation and Transcription 
Saves on Equipment Cost 


Exclusive STENO Remote 
Control Station Eliminates 
Necessity for Moving Mo 
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Built-In Interkom by 
STENO Can Be Used to An 
nounce Callers Soves 


Executive and Steno 
graphic Time Lost in Giv 
ing Instructions 


Records Up to 1 Full Hour 
of Dictation on a Single 
Spool of Wire. Spool and 
Removable Drum Can Be 
Changed, Instantly 
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Minute and Second Timer 
locates ca Single Werd 
Out of Thousands Record 
ed on a Full Hour Spee! of 
Crescent Recording Wire 


A Top Profit-Maker 
for Equipment Dealers 
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/” Only 
*19950. 


Only Oue Untt Required for a Qe 
Complete 2 -Way Operating S 2 


WIRE — the world’s finest recording medium—finally perfected in a dicta- 
tion-transcription machine that can’t spill or break wire and which you can 
sell with the assurance that it will PERFORM. For only $199.50 plus the 
cost of a few inexpensive accessories, your customer gets a complete dictation- 
transcription ensemble with more wanted features than you can find in any other 
dictation-transcription system at any price! 


HERE'S WHAT YOU OFFER 











It's not a dream! Features include: crystal clear voice reproduction: com- 
pletely trouble-free operation; childishly simple push button control of all 
functions; remote control transcription (stenographer does not leave her 
chair to transcribe . . . machine does not have to be moved) ; automatic 
back-spacing; built-in “Interkom” for giving oral instructions either way : 
instant change of recording medium; minute and second timer that locates 


even one word out of an hour of dictation; easy on-the-job servicing .. . 
with unitized replacement assemblies . . . eliminates necessity of leaving 
standby machine during servicing! 


FULL INFORMATION ON REQUEST 


Write for full information on the remarkable new Crescent STENO that 
expands present market for dictation-transcription equipment into addi- 
tional millions of prospects. Hundreds of leads available from national 
advertising. Dealers being appointed on selective basis only. Write TODAY 
while a select dealership is still available in your community. 


CRESCENT INDUSTRIES, INC. Professional T, 
4144 WEST BELMONT AVENUE ° CHICAGO 41, ILLINOIS oice and © Re 


e wv 


eV 
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Unexcelled Clear, Crisp 





Push Button Simplicity of Tone Reproduction Because ( Weste, . $149.50 
Operation. Change from No Spillage or Breakage Entire Unit Is Designed to Southern, P 
““Tolk’’ to ‘‘Listen’’ to of Wire Because Mechon- Accentuate Voice Frequen- er) rice 
““Transcribe"’ or ‘‘Inter- ism Is Solenoid-Controiied cies for Maximum Intelli- 

" with the Pressure of for Smooth Start, Stop and gibility and Minimum 
a Finger. Reverse. Background Noise. 
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SELL 
Invigorating Comfort 


THAT KEEPS THE SECRETARY 

ALERT AND EFFICIENT . .. with less 

effort... EVEN IN THE HOTTEST 
WEATHER 


Taylors 
Comfortable Posture 


Chair - 8848! /e 


Five-r nt aqjusta 


tort. 2 > aM 


seat. i. am ruopner t +s 


exclusive hinge 


Write for open territory 


and dealer proposition 


THE 


Taylor Chair Company 
Bedford, Ohio 
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JREGON ERAILHRAVELERS 


Joe Dwyer, Correspondent 





The gastronomical delights of “pasties” are being 
loudly extolled by travelers recently visiting Butte, 
Mont. To our knowledge Butte is the only city in the 
West serving this delicacy and we recommend trying 
one on your next visit. Note:—You'll find them in the 
downtown restaurants and NOT out in Meaderville! 


Marshall Scott, of Scott’s Book Store, Idaho Falls. 
Ida., has just returned from a date with a Chicago 
surgeon. With restrictions on his daily intake now re- 
moved, Marshall expects to regain his lost poundage 
and once again tip the scales at his usual 200 

> . - 

Bill Fry (Scripto) and Dick Vaughan (Carl Draper 
Company) were seen in the lobby of the Northern Hotel 
at Billings, Mont., a few weeks ago listening to “Bill 
and Grace.” The Stockmen’s Convention was holding 
forth and they were admiring the western outfits on 
parade. Bill expressed his intention of giving his deal- 
ers along Market St. a treat by appearing in boots, belt, 
and big hat on his next call. “After all,” he said, ““Hopa- 
long Cassidy got his start in California, didn’t he?” 

George and Ruth Hale of Hale’s, Kelso, Wash., are 
spending a couple of months in Europe. George writes 
from the continent that he has lost 12 pounds to date, 
not from war hysteria but from missing his customary 
big breakfasts and from his daily laundering of that 
white nylon shirt he took with him 

Now that Dick Zeisler (Boorum & Pease) is to forego 
his travels in Colorado, Utah, and Wyoming, the Rocky 
Mountain region loses one of its most ardent skiers 
and fly fishermen. Long a winter sports enthusiast, 
Dick may still get his fill of snow should Portland and 
Seattle repeat in °’51 the record breaking winter of 
this year 


Norm Cunningham, the dean of Boise Stationers 
Boise, Ida., reports that he anticipates bumper crops 
on his ranch this year after profiting from the expert 
advice rendered by Chet Williams, Bob McColloch, and 
Norm Lincoln, all spring visitors. Incidentally, fellows, 
Norm is toying with the notion of attending the North- 
west regional next year. This would be a welcome 
‘homecoming 


Since it has become common knowledge that the 
convention will be held down at “Gearhart-By-The- 
Sea,” late next May, many of you have already inquired 
relative to French bathing suits. We are glad to an- 
nounce that they will not only be tolerated but will be 
welcomed! 

Walt Young, of Walt Young’s Medford Stationery 
Store, Medford, Ore., next month returns to Fort St 
James in northernmost British Columbia, where his 
Indian guide, August, awaits. Two years ago, Walt’s 
15-pound rainbow and 11-pound lake trout numbered 
among the best taken in that section. P.S.—Walt has 
the picture to prove it! 

Laurence Gillespie ‘Sheridan Stationery Company, 
Sheridan, Wyo.) was the “big noise” in the recent 
Shrine ceremonial parade in that city. If doubtful, you 
should have heard him working on those cymbals as 
his local Shrine oriental band did its stuff on the main 
drag. We didn’t know you could express yourself so 
forcefully, Laurence! 

“Out Where the Hand Clasp’s a Little Stronger.” 
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THE NEW ROCHESTER LINE 


A COMPLETE SELECTION-—this is a full line of 
etter and legal sizes in all popular tabs. You can 
| the nee f any customer with a Rochester 


ler that lesigned for the job. 


A NEW PRICE LEVEL-—the Rochester Line of 
lers opens a whole new market to you. With 
> new low price you can make “price buyer” 


es that you used to miss—and you can make 





hat means 
ndise’*may 
r commun- 

invited. 


Also Makers of Quality Steel Office Equipment 











E~’ ANNOUNCES a NEW LINE of FOLDERS 


A NEW VALUE-—these Rochester folders give your 
customers their full money’s worth. Rochester 
folders are made to rigid specifications from high 
quality folder stock. We do not skimp or save in 
the manufacture. The result is as fine a folder as 
you can get anywhere at the same price. 


BE READY TO FILL ORDERS—write us now for 
complete information on this new line. Get your 
stock in early and start profiting from this new 
“Y and E” line. 





BA FNP pits) ay pen COD 





1015 JAY STREET « ROCHESTER 3,N. Y., U. S. 
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A Cabinet styled for Sales 


Illustrated with 
doors closed is the 
CARDINAL 
Storage or Wardrobe 
Cabinet. Designed 
for many uses, and 
can be used almost 
anywhere, Heavy 
gauge reinforced 
steel makes it last- 
ing and durable. 
Also rounded cor- 
ners, three point 
lock, glider bottom, 
semi-flush hinges 


add sales appeal. 


Combination Storage and 
Wardrobe Cabinet 





A Cabinet styled for Profits 


Viewed with doors 
open the 
CARDINAL 
Combination Cabinet 
reveals a practical 
shelving arrangement. 
Within the sturdy 
frame, there are 
four utility shelves, 
a roomy hat shelf 
and large wardrobe 
compartment. Fine 
decorative colors 
may be had, in- 
cluding Olive, 

Green, or Grey, 

with Satin chrome 


hardware. 
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Write for details and prices. 






Cardinal | Bates, VEZ 


SOLE DISTRIBUTOR 
5631 W. Madison St., Chicago 44, Ill. 





Seen and Heard 


in Southern California 








By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


H. T. Gates, branch manager of Ditto Inc., 1136 
Maple Ave., Los Angeles, reports that the company 
has just signed a seven-year lease for the building 
now occupied and will soon begin extensive altera- 
tions and improvements. 

Mr. Gates, who has been with Ditto for 29 years, 
took over his duties as branch manager of the Los 
Angeles office December 1. He began his association 
with the company in Des Moines, Iowa, and was branch 
manager of the St. Louis office for 24 years prior to 
coming to Los Angeles. 

Mr. Gates reports that Fred Snell rejoined Ditto May 
1 as an outside salesman, also that Bill Butler, junior 
salesman in the Portland office, joined the Los An- 
geles sales force as senior salesman July 1, and that 
Mrs. Novelle Lewis took over her new duties as man- 
ager on July 1. Mrs. Lewis was formerly with Ditto 
some years ago and has more recently been in the 
furniture department of the Stationers Corporation, 
525 S. Spring St. 

Mr. Gates states that the Los Angeles office is now 
the third largest Ditto, Inc., branch in the United 
States. The Chicago and New York offices rank first 
and second place respectively. 


* * * 


D. W. Sandberg, district manager for the Dictaphone 
Corporation, 935 S. Olive St., Los Angeles, announces 
the recent appointment of Alma Schoenheidt as edu- 
cational director in the Los Angeles area. Miss Schoen- 
heidt handles placement and employment in addition 
to the school educational programs for southern 
California. 

Dictaphone offers a practice course and rents equip- 
ment to senior high school and commercial business 
college students, according to Mr. Sandberg 

As of September 1, 1949, the Long Beach office was 
changed from a sales agent to a direct branch office 
with headquarters at 713 Cress Building. The manager 
is A. E. Kaiser. 

~ * ” 

Otis L. Johnson of the National Cash Register Com- 
pany, 906 E. Green St., Pasadena, was installed as 
president of the Los Angeles chapter National Asso- 
ciation of Cost Accountants at a dinner meeting held 
June 13 at the Alexandria Hotel. Other officers in- 
stalled were Herbert G. Bowles, Lybrand, Ross Bros. 
and Montgomery; and M. J. Dahlem, Price, Water- 
house and Company, vice-presidents; E. Paul Love, 
Jones Bros., treasurer, and George A. Feichtmann, 
Workman Service, secretary. 

Mr. Feichtmann reports that the Los Angeles chapter 
has been judged the No. 1 chapter in the United States 
and has been awarded the Stevenson Trophy for 
1949-50. 

7 * > 

Dick Youngquist, general sales manager for the Chas. 
R. Hadley Company, 330 N. Los Angeles St., Los An- 
geles, left July 1 on a six-weeks business and pleasure 
trip to Alaska. 

Mr. Youngquist reports that the company is develop- 
ing many new ideas and procedures in accounting. 
While in Alaska, he will meet with the Hadley Alaskan 
representative, C. R. Griffin, and give taiks before 
various accounting groups and business organizations 
in Anchorage and other large cities in the interest and 
expansion of the Hadley program 

On his way to Alaska, Mr. Youngquist will visit the 
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adjustable swing-out shade 
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PRICED RIGHT FOR BOTH HOME AND OFFICE 





Preliminary market tests have given 
some very interesting figures on how 


the DIRECTOR sells in all types 
of stores. It’s a success story that can 
be repeated in any community by the 
dealer who features it — and particu- 
larly by the dealer who is first to 
feuture wt. 


A glance tells you that ILC’s DIREC- 
TOR is entirely new ... America’s 
first decorator-styled desk lamp at a 
popular price. But it also offers more 
in good lighting. The yeaeng cageary 
directs the light! Shade can be ad 

justed at the touch of the finger, any- 

where within 180° arc. 


INDUSTRIAL LAMP CORP. ; 


Serving thousands of leadir 


If your store enjoys a reputation for 


ill that’s new at prices that are right 


the ILC DIRECTOR should bring 
handsor returns, both in the 
ement market and gift market 
Ma ve sugges t a trial order so y 
in p this ir own Satisfac 
Sales helps will be included 
ra ‘3 lealer discount « 
ger airect trom 
i | 
| acrory 
LK HART 
NDIANA 
tf ’ CLE ut 1 me r 4 
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ONLY $6. 95° RETAIL 


MODEL 4900 - gh quality 
the means of everyone. He 


all width 


tories, 


Weight 7 Ibs.., 


LL 


C 
VWirdaul 


desk lamp within 
ight is 1114”; over 


Uses standard 15-watt fluorescent 


iderwriter’s Labora 


Inc. Finished in brown or grey. Less tube 


| 


packed 1m individual cartons 


UC. 
Lh 


U.S. Pat. Pending 


FLUORESCENT DESK LAMP 


WITH ELECTRIC CLOCK 





$[ 39 


THE DIRECTOR WITHOUT CLOCK 


MODEL 101 — Finished in br 9 ; 
) 7 


without clock. Less tube 
nderwriter's 


MODEL 201 — Finished in brown. 
with clock. Less tube ° 


MODEL 201 — Finished in 
with clock. Less tube . 


wn, 


MODEL 101 — Finished in grey, 


without clock. Less tube 


SPECIFICATIONS: Fully approved by U 


Laboratories, Inc. Clock models have genuine Tele 
chron electric movement. The DIRECTOR operates 
on regular 110/120 volt, 60 cycle current. Uses stand- 
ard 15-watt fluorescent tube. Has instant starting 


gold finish trim, felt 
bber plug. 


baked enamel finish, 
6 ft. 


SW itch, 


covered base, cord with molded r 


Height 10”, over-all width 20”. Weight 7% Ibs., 
packed in individual cartons 
Copyright, 1950, Industrial Lamp Corp Printed® 
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any’s offi n San Francisco, Portland and 


Seattle, where he ill hold sales meetings 
Anabel Bowes retary to Alfred Jensen, regional 
manager of U1 od Corporation, 733 S. Spring St., 
Los Angeles, returned early in June from a three- 
weeks’ vacatiol she went as far east as Washington, 
D where sl tended a session of congress. 
= - . 
The Southe! California Office Furniture Associa- 
n held its re r monthly business meeting June 5, 
the Nickodel Restaurant, 1600 N. Argyle Ave., Hol- 
id, with 3: ibers present. Art Willis, the presi- 
dent, annoul July 10 as the date of the next 
> = > 
Gus Trefzger rietor of the Crown City Type- 
writer Compan 349 E. Green St., Pasadena, and Mrs 
Trefzger atte he graduation of their eldest son, 
Robert, from Stanford University in June. 
Mr. and M1 rrefzger, at this writing, are planning 
a vacation in C rado where they will visit relatives 
G Ir., whe ciated with his father at Crown 
City 1 his v ill go to the high Sierras for some 
f n Ju 
Underv poration of Los Angeles has re- 
employed 1 more associate typewriter sales- 
They are Charles D. Glenn and Horace A. Roberts. 
Art Willis, or of the Atlas Desk and Safe 
( pany, at 1 riting is setting up a commercial 
nery de} ent at the company’s show rooms, 
S. Los A es St. The opening date is scheduled 
Jul 
* +s 
4 he Golds State Travelers Club luncheon held 
Monday, June 6, plans for a golf tournament and 
er to be he e time in July, were made. Guests 
e to be the southern California 
R. V. Maneval entative for A. W. Faber-Castell 
Pencil Com} ] who is in charge of publicity for 
the Travelers ¢ tates that a membership roster, 
all active bers and firms or manufacturers 
nted is to be published for distribu- 
leale bbers throughout the fourteenth 
f the } Stationers Association. 
Mr. Maney tates plans are being made for 
ter] tion of a news bulletin 


Robert W. Heck resident of the Golden State Trav- 


( nted the following as chairmen 
Walter A. Waldvogel, National Blank 
B Com] ertainment; Phil VanCulin, Wilson 
Jones Compa bership; E. R. Daniels, Bert Mor- 
ris Company mmittee; Hank C. Lyles, F. S 
Webster C fraternal committee, and R. V. 


Maneval, 


Edward R. Jordan, 63, an office furniture dealer of 
ul I of a heart attack while at- 
Shrine convention held in Los An- 

iin his hotel room at the Ross- 

member of Murat Temple. Mr 

ied to Los Angeles by his wife 


.* Stock up and display these time and 


Diana Lynn resented a citation by the Holly- ‘ . 
Chapté National Secretaries Association F money saving desk companions. 
| model secretary, Jane, in “My . 
Fri Irma West” and its predecessor, “My 2: The results will surprise you 
ii -. > . 
ee | ; 
OWNERS DISSOLVE PARTNERSHIP 3 SEND FOR SAMPLES TODAY 
Kast nounces that he has retired from 


( e] nery Supply Company, 1260 W d 
Foul St i, Ohio. His former partner Crla @ 0. § 0 
H y G. I ill continue the business under ‘east 


adjust and settle all unfin- FOREST PARK, ILLINOIS 


the late partnership 
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QUALITY 
ECONOMY 
EFFICIENCY 


LIBERTY BOXES) LEAD THE FIELD 


More than 89,000 satisfied users 
testify to the LIBERTY Box posi- 
tion as the leader for the storage 
of INACTIVE RECORDS. When 
concerns like Western Electric— 
General Motors—U. S. Gypsum— 
Zenith Radio—Chicago and North- 
western RR repeat their orders for 
LIBERTY Boxes year after year, 
there must be good reasons. If you 
are not stocking and selling this 
quality product—this large volume 
repeat item—we invite you to 
write today for our latest Catalog 
and complete details. 


Our dealers are backed by national 
business paper advertising and 
many FREE selling helps. Write us 
TODAY. 


BANKERS BOX COMPANY 
720 SOUTH DEARBORN STREET 


CHICAGO 5, ILLINOIS 





STURGIS CHAIR NAMES RERESENTATIVE 
The appointment of Frank Neville as Southeastern 
representative for The Sturgis Posture Chair Company 
was announced recently by J. L. Mann, president of 
the firm. Mr. Neville’s territory includes the states of 














ul 








FRANK NEVILLE 


Florida, Alabama, Georgia, Mississippi, North Carolina, 
South Carolina, Tennessee and Virginia. Mr. Neville 
is very much at home in the South, having been born 
in Atlanta, raised in Birmingham and educated in 
Chattanooga. He now lives in Greensboro, N.C., where 
he was branch manager for a large office equipment 
manufacturer, but plans to move to Atlanta in the 
fall to be nearer the center of his territory. 
—< 
REM-RAND HOLDS BUSINESS SHOW 

Remington-Rand, Inc., opened a business show on 
June 6 at the new Albany sales and service head- 
quarters. In honor of the occasion Carl A. Fraser, 
president of the Albany Chamber of Commerce, cut 
a red ribbon, symbolic of the red tape which modern 
business machines are designed to eliminate. 

The exhibit is the first since the war to show the 
firm’s complete line of business machines, office sys- 
tem devices and supplies and equipment. 

Included in the show are mechanized record keep- 
ing equipment, electrified typewriters, calculators, 
tabulating machines. W. E. Cole, chairman of the 
firm’s Albany show committee, states that most of 
the equipment will continue on exhibit after the close 
of the show.—GET. 


—-< 


LOS ANGELES 0O.M.A. AIDS STUDENTS 





Dr. Howard McDonald, (right), president of the Los Angeles 

State College of Applied Arts and Sciences, receives a check 

from Harrison Myers, Jr., (left), education director of the Los 

Angeles Chapter of National Office Management Assn. 

Donald F. Lawler, president of the chapter, looks on. This 

is the first organization to co-operate with the college in its 
new student loan program.—JET 
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NEW FEATURES li Model“ L for 1950 
DESIGNED TO Hl POST CARD TO LEGAL SIZE a COUNTER, $6.50 | 


OUT-PERFORM wi AUTOMATIC FEED 
ANY DUPLICATOR HMA 

ANY TIME AND 

ANY WHERE 
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Grey finish. WHI 
ns are nickle or HI ANYTHING FROM $99°° 
HIN 3x5 TO 6x9'2 INCHES (Plus Ex 


\PEED-0- PRINT CORPORATION CHICAGO 13, ILLINOIS 
CHICAGO 13, ILLINOIS 


/PEED-O-PRINT (CANADA) LTD. °* 77 ST. CATHERINE ST., WEST * MONTREAL 

















ell the DESK 












that sets the TEMPO 
in SPACE SAVER DESKS! 


The “JUNIOR SIX” 6F59-59%x31"-ILLUSTRATED Above — 


Wherever conservation of office space is the dominant sales factor, the “JUNIOR SIX” fills the bill 
perfectly. “JUNIOR SIX” 6F 59-59” x 31”, Solid genuine Walnut exterior. Solid Oak interiors, Tim 
berlox—wood sealer—on all drawers to prevent swelling and shrinking. Brushed brass pulls, inset and 
flush. Adjustable height 29” to 31%”. Inside drawer finished. Center drawer locks all drawers. Corners 


have %” radius round on %” lumber rim and posts. 











The SIX SERIES includes the “Senior Six” 6F66—66” x 36” as well as the “Junior Six” described above 
This “SIX SERIES” is complete in every way. For the executive Panel End Table (66 x 36), the Phone 
Console, the Hutch Cabinet, the Book Case, the Costumer, the End Table, and the Wastebasket 

all in Genuine Walnut. For the clerical personnel a Secretarial Desk, left to right, 42” drophead 
typewriter desk, a 48” Secretarial, the “JUNIOR SIX” and a 78” Conference desk with an over 
hanging top. 


The JASPER DESK Company 


SPER, INDIANA 
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PACIFIC NORTHWEST NOTES 
Cc. L. Littlejohn, Correspondent 

E é Montague Crater as “Crater’s,” a new 
stationery store, fu tocked, has been opened in the 
Nordic section of S tle, at 5433 Ballard Ave 

Addressing Alask on his recent jaunt into the 
northern terri vy, Thomas Pelly, head of Lowman & 
Hanford ( Seattle, stated at Anchorage 
that Alaskan many thousands of dollars a 
year by failin inch a vigorous tourist program 
He noted t apathy on the part of Alaskans 
tov mak t’s dream come true—such as | 

( is accomplished at Seattle. 

Jim and Mike Downs, owners of the Downs North- 

west Diebold C office equipment and bank 
in Seattle, have moved their business to fine 

ne ( rter Second Ave., Seattle, Wash 

F agent in Seattle, A. L. “Tred” 
Tredway has been appointed manager of the 
Pioneer Office Su Company at Klamath Falls, Ore 

Quitting busin¢ in the Crown Hill district in the 
north end of Seatt the Crown Hill Gift & Sta- 

é é | ‘ tion 


manager of Precisa Distributors, 
machines), at 905 Second Ave., 
elected to membership in the 
-ommerce 


Seattle Was 
Seattle Cl 


* 


the International Business 
I prominently featured in 
hibi 1 hall e convention of Building Owners 
& Managers A tion, meeting in Seattle. With a 

f 1 an electronic nature and other 
Hotel Olympic, the IBM dis- 


A well-equipp th ol 


was 


pusine macnl Une 


The Royal 7 riter Company in Tacoma, Wash., 
ha 1new arters there to serve the Tacoma 
territory at 510 § ith St. C. W. Smith is head of the 
n hich is currently putting power 
behind the promotion for the new Royal 


meter is the latest office machine 
of the Washington Trust Com- 
pany of Spok Wash. This new machine in the 
han f Marianne Mercer, clerk at the bank, is the 
! re of is it counts anything from dollar 
nd can detect with gusto a coun- 


—— — 
© illsvahlca 1 


terfeit of any nination. Furthermore, this whiz 
der? nachine has been built to auto- 

cou ecks at the rate of 1,000 a minute 
In additio1 an attachment provided, the 
Tic} meter « ancels or endorses checks placed 


600 per minute 
ele 


APPOINT W. J. BRISBOIS SECRETARY 


W. J. Brisboi ecently was appointed secretary of 
he Carbon I Service Bureau, Toronto, Canada 
At the same e was named director of its asso- 

mpan} hens Sales, Ltd., also of Toronto 
Bris! with the firm since its found- 
xcept f e years during the war when he 
witl RCAF. He became a salesman upon 
ervice and in 1946 was appointed 
rector. Al th his new position he will re- 
men 1e directorate of both companies 
M Brisboi that the company is in the 
ess of expansion program which will in- 
e the a ent of additional representatives 
, © 
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NEW an 
Differem: 


+ A display that SELLS 
+ A Lamp 66% HEAVIER 
* In BOTH 1 and 2 Tube Types 





Lifetime finish, 


Weighted to 
Stay pat 


NEVER BEFORE a Fluorescent Desk Lamp in 


both 1 tube and 2 tube types with so powerful a display 
FREE!* and so much Its striking design 
dramatized in this display attracts attention. Its unusual 
weight sells it. Volume priced in both types. 2 miracle 
High Bake finishes—unusually durable 


sales power. 


No. 642 Hammerloid Bronze—-for 2 tubes $12.95 Retail 
No. 643 Hammerloid Gray-——for 2 tubes 12.95 Retail 
No. 634 Hammerloid Bronze—-for 1 tube 95 Retail 
No. 636 Hammerloid Gray for 1 tube Retail 


Display free with initial order, 6 lamps 


DELUXE 2 TUsE 


ADJUSTABLE 
SHADE brushed | brass 
arms in beautiful _—TWO 
TONE effect with silver 
gray or rich bronze ham- 
merloid finishes or statuary 
plated finish. 


with 


$1495 


Retail 





No. 646 Hammerloid Bronze or 
No. 647 Hammerloid Gray 
No. 648 Plated Statuary Bronze 19.9 


WRITE TODA 
—- win 


trae 


aes 


$14.95 


Retail 
Retail 


FOR FOLDER ON THE 
“LINE COMPLETE” 


eaten - 
a mera Ealies 


SINCE 1896 


— MEG. CORP., ELWOOD, INDIANA 









lee 
CtNemar Commands arrent’© 


GENERAL LAMPS MFG. CORP., ELWOOD, IND. 
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" MASTER ADDRESSER 
LEADS AGAIN! 





395" 


plus Fed. 
excise tax 


New Model 40-H 


Master Addresser with Foot Stand 


New foot operated unit offers high production fron spirit 
type addresser. 

HIGH PRODUCTION SPEED Throug h an eight hou day 
will produce addressed envelopes just as fast as the Vv can be 
fed into the machine. Average speed of 2,000 or more per 
hour. 

ELIMINATES FATIGUE—Operator has both hands free for 
feeding and removing envelopes. Easy swing of the foot 
pedal provides impression for continuous operation without 
fatigue. 

HEAVY DUTY UNIT— Model 40-H is an extra heavy. re 
inforced machine with case hardened steel gear, rack, and 
feed lever. Heavy duty bearings and springs. Stand is 
sturdy with built-in weight to set solid when in use. 
LOW COosT No other addressing machine ( ipable of 
similar production anywhere near the price. 

NO STENCILS—NO PLATES—NO RIBBONS—NO INK 
Prints from paper master tape by the spirit duplicator 
process, Shares the same low cost of setting up a list that 


characterizes all Master Addressers—the original spirit 


process addresser. 


wm NOVW THREE MODELS=——, 


Model 25 $24.50 
Model 40 39.50 
Model 40-H 95.00 


plus Fed. excise tax 





Write for details and dealer discounts 


flier thd reidee C2 


6500-D West Lake Street, Minneapolis 16, Minnesota 
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NEWS NOTES FROM THE MARITIME PROVINCES 
W. J. McNulty, Correspondent 


A two-day business equipment show was held at 
the Vocational School, St. John, N. B. It was the first 
such show held in St. John, and the plans call for 
making it a yearly event. Co-operating with the 
teaching staff of the school in arranging the show 
were the local dealers and distributors of office ap- 
pliances and bookkeeping systems. 

The displays and demonstrations occupied two 
floors and included typewriters, adding machines, cal- 
culators, duplicators, dictating machines, check writ- 
ers, addressing machines, cash registers, visible record 
systems, filing equipment and office furniture. The 
gross value of the exhibits was about $50,000. The 
demonstrations were in charge of the firms supply- 
ing the various items. 

Invitations had been extended to business men and 
women, students and teachers of commercial courses 
outside St. John to attend the show. At the official 
opening the ceremony was participated in by heads of 
the school board, Board of Trade, Junior Chamber of 
Commerce, Merchants’ Association of St. John, and 
the deputy mayor. In addition to the demonstrations, 
executives of the dealers and distributors invited and 
answered questions from visitors on the operation of 
the appliances. 

The heads of the vocational school expressed them- 
selves as highly pleased with the show and there 
seems little doubt that it will be held annually. The 
school has been able to enlarge its attention to the 
commerce department, due to a recently-completed 
addition to the large building. 

> * * 

The Soulis Typewriter Company, Ltd., was founded 
about 40 years ago by Major Pearl O. Soulis, with 
base at Halifax. He headed the business until his 
death in January, 1942. His successor in the presi- 
dency was his oldest son, Howard E. Soulis. Two other 
sons are co-executives, Philip O. Soulis as vice-presi- 
dent and Hugh A. Soulis as secretary-treasurer. 

Roy Soulis, a brother of Major Soulis, had operated 
the Soulis Typewriter Company at St. John for about 
15 years. When he died in midsummer, 1945, his three 
nephews acquired the subsidiary and retitled it Soulis 
Typewriter Company of N. B., Ltd. H. E. Soulis became 
president, P. O. Soulis vice-president and manager, 
and H. A. Soulis, secretary-treasurer 

Several years ago, the subsidiary opened a sales and 
service branch at Fredericton for coverage of central 
and northern New Brunswick. From Halifax, the dis- 
tribution has been broadened in area to cover the new 
province of Newfoundland. 


—- 


TIME OUT FOR LEVITY 





George Hanson, one of the Boorum & Pease midwestern sales 
group, and Carl Chambers, vice-president in charge of loose 
leaf manufacturing, enjoy some friendly horseplay during 
lunch at the factory employees’ cafeteria. Midwestern sales- 
men present at the recent sales meeting included Al Skibbe. 
George, Huber, Al McPherson, George Hanson, John Hegarty. 
Harry Bergquist. George Lazier, Steve Stout, Bill Froehle, Jim 
O’Brien, Norman Snider, Donald Plehn and Stuart Chapman. 
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EY elt the Alma, Geonsminen, 


id ron pd ...$01 really know why it’s 
\% Po ae called the “desk in demand.” With that slick new 
S' ¢\/ shaped top, banded on four sides with solid hard- 

\ \' ~—— "| wood ... it’s a real seller! 





... and I’m 
satisfied that Alma craftsmanship, at 
Wise Economy prices, means a better A So 


desk for my money. 








' i < 7 4 and bet th 
— f cee you can bet the 
YA 


~ &,4 boss listens when | start talking about those wonderful 
Ta el coe Alma features ... plus the smooth good looks that we 
\ girls go for. 
\ FS eee 
eZ 
(by Alert dealers are ordering the “desk in demand” today . . . Alma’s new 


Economizer 1100 series! 





1163-F 


60x34 
: —= 1151-F 50x30 
= ‘ 
Ww) 
| 


Better Desks Are Made of Wood 
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Futura TO SERVE YOU 




























Steelnaser 


DO-ALL-IN-ONE 
(AA1)—(AA2) 



















































“— 
OFFICE 


@EVERY USE 














oe ee re - or - toe 


@EVERYWHERE 





| | Me Sfechnasierd 


art steel sales corporation 





AS THE 





art steel 


the nonpareil 
of office unette-systems 
all-in-one 




















AAI-LETTER--$49.50 
AA2-LEGAL--$52.50 


at 


SLIGHTLY HIGHER 
ON WEST COAST 


@EVERYBODY 


Grey or Green 
Immediate Delivery 
Literature AAvatable 





170 west 233rd street 
new york 63, n. y. 
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NEWS NOTES FROM NSA DISTRICT NO. 4 
R. E. Hilburn, Correspondent 


oys has done it again. This time 
pened his second branch store 
b is j lliamston, S. C. and goes under the 
f Williamston Office Supply Company. Alton’s 
new so! law, C. E. (call him “Chief”) Man- 
new store, together with his 
fe, Christine ( is a veteran of the Navy in 
t fracas has just graduated from N. §S 
industrial engineering. 


* 


gum | to mal 


hi le that Charlie Fincher is doing 
ne after his brusl¥ with a bad ticker. He is still in 
{ it f indications should soon be back 
Smith in St. Pete 
Thomas Office Supply Company, Goldsboro, N. C. 
Thomas decided that he and the 
le lady” had taken just about all the bumps they 
inted so they the store, bumps and all, to Clyde 
. Carroll. Clyd out shaking the bushes when I 
calle whicl o show you that he is losing no 
ting “| ped.” The Thomases expect to take 
untail i watch the world go by 


a 


We have tv otential office supply salesmen in 
Bob Bishop and Howard McElvey, both of 
rds |} Company, are the proud papas 


4 beautiful f remodeling has just been com- 
pl n Supply Company, Atlanta, for- 
merly Foote & Davies, Inc. The new store incorporates 
the latest it é nd includes air-conditioning 
Company, Atlanta, has moved to 
Pine St., N. E. This was a “tasty” 
to the “gas woiks” to next to 


new office supply firm—Augusta 
975 Broad St. E. S. Taylor and 
with Irene Morris are set up 
Shaw-Walker 


Augusta, Ga 
Off Supply C 
C. E. Johnson, 

ind sl well. They are 


“Uncle Dan” Dixon, State Office Supply, Tallahassee, 

New Orleans. Haven’t been 
spital or any other pertinent 
ishes go to Dan for a fast and 


F] i he 


James E. Allen i dad, Allen Office Supply Co., 
Myrtle Beacl re now in a beautiful new home 
highway, diagonally across the 

location and cawn’t be missed 


There is a big n ’n everything. It’s a big ques- 
growing the fastest, Myrtle 
Be he A fice Supply Company. Take it 


going places 


this area is the Southern Office 


er neé 


Sup} Compal! 44S. Washington St., Rocky Mount, 
N. ¢ H. P. Stallings president, Herbert Alexander, 
y al r, and C. F. Walker, vice- 


Everett E. White, White’s Office Supplies, Daytona 
Bi I ! n operation May 26 
A] the t’ is Gene DeLaney of Boorum 
Gens i to get away from it all and 
that one slowed him down 
F. W. Harbin I Inc., Columbia, S. C., has 
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Full keyboard 
odds 9.999.99 
Totals 99,999.99 


Model 7-6-0 
10-key keyboard 
adds 9,999.99 
Totals 99,999.99 


YOUR CHOICE 
OF KEYBOARDS 


9-column total 
also available 


Add the VICTOR Champion 
Line Now, and... 


YOU ADD ... the same national advertised models 
featured in Saturday Evening Post, Pathfinder, 
Country Gentleman, and other leading magazines 
and newspapers thorughout the United States. 


YOU ADD... 


cision-built adding machines now in use by thou- 


a popular low-priced line of pre- 


sands of stores, offices, professional men, and other 
businesses. 


YOU ADD... 


offers your customers a choice of full key or 10 key 


a line of adding machines which 


keyboards. 


ACT NOW 


VICTOR ADDING MACHINE CO. 
Chicago 18, Illinois 

World's largest exclusive manufacturers 

of adding machines. Now in our 32nd year. 


FOR MORE INFORMATION ON THIS 
PROFIT-MAKING OPPORTUNITY 
WRITE, WIRE OR CALL TODAY! 









cr i 
VICTOR ADDING MACHINE CO., Chicago 18, Ill. Dept. 0. A.-8 

| am interested in the new Victor Champion line of adding machines 
Please send details to 


Name 
Address 
City State 


Territory where | am now selling: 


= aw ae os on an od 


| 
l 
| 
! 
em cane cs th cs tv emus lovey i a ila ems a Ga 
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retired and J. W. Harbin has taken over as president 
W. R. Starr, also of Harbin’s, had some “ticker” trouble 
not the tape variety) some time ago and is still taking 


ll easy 


» * * 


One of our stationer friends who is keenly interested 
in the youth programs of America is Johnny Pittman, 
of Johnny Pittman, Stationer, Tampa, Fla. Johnny is 
the donor of the Pittman Trophy each year to the 
best 200 yard free-style swimmer in the prep schools of 
Tampa. I understand Johnny was quite a swimmer 
himself way back yonder in his younger days 

Chilton Day, the erstwhile carbon paper magnate, 
has quit knocking around “themehotels” and settled 
down in an apartment in Birmingham. You guys want 
to know the address? O.K. 2809 13th Ave. S 


Bill Fergerson, Ambrose Printing Company, Nash- 
ville, finally did it. Yep, he up and married the gal. 
Most of us were about to give up hope. The happy 
couple, at this writing, are honeymooning way down 
in Florida 

— 
FORT STEUBEN METAL PRODUCTS HOLDS 
JUNE INDUSTRIAL EXHIBIT 

Modern methods of metalworking were demon- 
strated by the Fort Steuben Metal Products Company, 
of Steubenville, Ohio, and Follansbee, W. Va., one of 
the major manufacturers in their field, during an open 
house program for industrial executives and the public, 
Friday, June 23 

The program was part of an anniversary observance 
of the firm which entertained steel industry and fab- 
ricating executives from the tri-state area at a recep- 
tion and dinner party at the Fort Steuben Hotel, 
Steubenville, Thursday night, June 22 

The following day the company’s plant and manu- 
facturing facilities were toured by the industrial 
executives and the public. The visitation at the plant 
showed the steel uses, applications and machining 
methods in fabricating the company’s items, and 
demonstra.ed the importance of the basic steel in- 
dustry and its related metal working operations to the 
steady employment and economic prosperity of the 
community 

The Fort Steuben Metal Products Company was 
organized four years ago and has enjoyed a steady 
expansion of both personnel and facilities since that 
time. Operations were previously carried on in several 
Steubenville plant sites until all production was 
consolidated in the new plant in Follansbee in 1949, 
where personnel now numbers 35 

Founders and operating executives of the firm are 
Joseph Stern, executive vice-president and general 
manager; H. Ross Seese, operations; and Albert Robin- 
son, production. Hugo Alexander is a partner and 
officer of the company 

The sales organization of the Steubenville-Follans- 
bee firm spreads over 16 states and their distribution 
is backed by national advertising and sales promotion 
that has brought contracts from throughout the 
United States and from points as widely separated as 
Alaska and Venezuela 

The company manufactures a long list of standard 
commercial steel shelving, parts bins, counters, benches 
merchandise racks and related items 

ee we 


MACO STREAMLINES PACKAGING 

J. L. May Company recently redesigned the packag- 
ing on the Maco line of tags, labels and tickets. In 
addition to box construction improvements, an at- 
tractive shade of blue is being used for the box wrap 
together with a harmonizing blue and red box front 
label. According to Frank May, president, the uni- 
formity and eye appeal that has been achieved in the 


new packaging is contributing to increased sales 
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“Top Quality.’ Cover to Cover 


ADDING MACHINE 
& OTHER ROLLS 


BLOTTING 
CLIPBOARDS 

FILE FOLDERS 
MEMO FILLERS 
NOTEBOOKS 
PADS, PLAIN 
PADS, RULED 
PRINTED “COPY” 
BOND & SULPHITE 
MANIFOLD PAPER 
MIMEO PAPER 
DUPLICATING PAPER 


GROUNDWOOD 
PAPER 





More and more profit-wise dealers are watermark or label—definite assurance 
making the Rockwell-Barnes catalog their of uniform top-quality at all times. And 
“bible” for dependable merchandise! every product is backed by Rockwell- 
With maximum convenience, they find Barnes experience as “Specialists to the 
a line tailored to their needs—providing Stationer since 1903.” 
a single source for a broad variety of Of- Why not make the R-B catalog your 
fice Papers and Office Needs. Every item quick reference to profits? [fyoudonotal- 
listed in the catalog bears a distinctive ready have one, write today for your copy. 
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Copy-nile Liquid Duplicators . 
give your customers all these : 
advantages n 
1 
@ LONGER RUNS OF MORE UNI- . - 
FORM COPIES permitted by exclusive plus. tax, FO. 8. C 
roller-moistening principle. with automatic paper feed and ’ 
@ FASTER WORK—one copy for each additenat 
turn of the handle—face up. ! 
@ INSTANT STARTING without : 
priming. Fluid supply always visible. fe 
@ NO STENCILS, GELATIN, INK, Because of its many advantages, Copy-rite is naturally preferred ‘ 
RIBBONS, TYPE—Copy-rite’s simple, by leading companies, schools and institutions everywhere. And 6 
SEE SUET to Suet. of course, Rite-Copy Supplies are heavy-selling items, too, as it 
© ACCURATE ALIGNMENT—auto- they insure the finest duplicating work. A complete line of h 
matic paper feed provides accurate 
registration. Rite-Copy Supplies, and a full line of Copy-rite Duplicators— 
| :' ; " 
| @ VERSATILITY—Copy-rite handles including electric models with the UL Seal of Approval—are - 
stock from postcards to 9x14" sheets. available. Write for full details TODAY! A 
| 
| ----and NO SERVICE PROBLEM! 
m 
| 
| 
WOLBER DUPLICATOR & SUPPLY CO. tim 
1203 Cortland Street, Dept. OA, Chicago 14, Illinois 
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NEWS NOTES FROM NSA DISTRICT NO. 5 
Jim Crell, Correspondent 


as news correspondent for the 
i like to thank H. M. Donisthorpe, 
ration, for his splendid work as 
pondent. I know that Mr. Donis- 
yr us items from time to time even 
wil ynger be writing our column 
ome addr is 6236 Bona Vista Ave., Cincinnati 
regarding Fifth District activities 
and I will send them along to 


ipter of the Fifth District Trav- 
ain with a well attended Travelers 
beautiful Losantiville Country 
lub in Cincli Thanks to Stuart Koch of C. Loth 
Company in Cincinnati for making it possible for us 
to enjoy thi lerful club 
The grou honored in having as a guest Harry 
May, May Office Service, governor of the District No 
Harry M responsive chord in any group 
thout ibt is one of the most popular gov- 
rs h district. One of the evening's 
hlights wa hort talk by Harry 
ny ursomes were handicapped in the 
rnin vith a slight downpour, which let up 
1 time to let all golfers play 18 holes, nine wet and 
nin y. Winner of the Win-O Golf Trophy was Bill 
Central Ohio Paper Company. The 
was presented by Paul Nichols of the Winnes 
Fifth Distri lr? 
after a brief asked Secretary Art Frey to present 
the prize lette Why I belong to the Fifth District 
Winner of the $20 Dobbs hat was 
Oakville Company. Art read the 


avelers President, George Long, 


Harry Short 


er, which is very well written. Congratulations, 
Harry. Art Frey then presented the various prizes for 
fer Many thanks to those who contributed these 


vondertul pri 
Elmer Rahe president of sales, The Globe-Wer- 
Co., he a fine turnout for his company 
hanks, fell for the support that you gave us. 
Floyd Zinkhon, American Pencil Company, is to be 
ngratulate the fine job he did as the Queen 
irl thanks Floyd, to you and your 


T ? 


A 


The Colu pter of the Fifth District Travelers 
golf party and outing on Friday, 
Granville Inn, Granville, Ohio. The 
ille I juaint little spot on Route 16 be- 
Colun Newark, Ohio. Mark your calender 

t ys say Mom is invited, so bring 

Mr. and Mrs. Ray Paulin, Paulin’s Office Supply 
ipany, I Ohio, are building a new home 
I lovely place that Ray says will be 

ry travelers. Open house will be 


ple ted 


Al Seitz Seitz and George Office Equip- 

Com] ton, Ohio, are on their way out 

V ved vacation. Have a good time 
A 

We ere hear of the death of John Hanly’s 


iway recently 


> > 
Art al Jane Frey recently returned from Muskoka 
Onta ida, after a brief vacation 
Now that Stuart Koch of C. Loth and Company, Cin- 
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COMPLETE CATALOG / 


Availablee 


bigger... Better... 
New lines added .. . 
Showing the most com- 
plete line of MARK- 
ING DEVICES and 
SUPPLIES we have 


ever offered. 












Write fora 
copy on your 





MARKING DEVICES 


DomeEsTiIC & EXPORT TRADE 














Line Daters and Numberers, Die Plate 
Daters, Self-Inking Stamps, Time Stamps, 
Stamp Pads and Inks, Notary Seals, Stamp 
Racks, Rubber Type Sets, Sign Markers, 
Brass and Fibre Checks, Corrugated Box 


Dies, Badges, ete. 


CONSOLIDATED STAMP Mee. Co., Ine. 


MAIN OFFICE AND EXPORT DEPT. 


44 WARREN STREET, NEW YORK 7, NX. \. 
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istinctive quality 


creates a nationwide demand 
for JASPER SEATING CHAIRS 


No. 1600 











\ e proudly announce the 


addition of leather to the 
Jasper Seating chair line. No. 
1600. No. 1601. No. 1603, No. 
1500, No. 1501 and No. 46LR 


are now available in Deep Buff 





or Top Grain Leather, These 


chairs uphold the tradition 





that Jasper Seating Co. is 
famous for: Fair Price @ 
Unequalled Comfort e Eye 





Appeal e Quality Construction 
and Finish. 


Offered in = genuine American 





black walnut, northern birch, 


and Indiana white quartered 


| Send for information een w 
SEATING COMPANY 


INDIANA 








JASPER 


JASPER ° 
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cinnati, is in Florida fishing, the rest of the anglers 
don’t have a chance. 
- * ~ 

Buckeye Office Supply, Cleveland, Ohio, recently 
moved to a new and enlarged quarters on St .Clair St. 
Elmer Kral, owner, says he now has more space for 
stock and display 

* ” ca 

Sam Alvarez, Athens Office Supply Company, has 
completed the first part of an extensive remodeling 
program. The complete expansion will be finished 
sometime this fall 

* + * 

Bill Gorman, Hurst Printing Company, Lexington, 
Ky., reports his Florida trip was a great success. Not 
too many fish, however 

> - * 

Seen in Zanesville, Ohio, calling on the trade, was 
that popular traveler for Bates Manufacturing Com- 
pany, Frank Graham. 

* * * 

Look for the gala opening of the Globe Office Equip- 
ment Company in Cincinnati very shortly. The build- 
ing is nearing completion for the formal opening 

* * > 

The Fifth District Travelers would like to welcome 
Philo Leonard and his wife to Cincinnati. Philo is 
systems manager for The Globe-Wernicke Co. and the 
former president of the Texas Travelers Club. Mrs. 
Leonard was the former correspondent for the Texas 
Travelers 

A. E. Roby Company in Kenton, Ohio announced the 
sale of their Urbana branch to Bob Miller, who has 
been managing the store. Bob will operate the store 
under the name of Miller Office Supply Company 

* * 7 

t was good to see Ace Burton, Billy Kane, Ron Doug- 
las, Herm Davis, Pat Patterson and Frank Graham at 
the Cincy golf outing. These boys from Cleveland 
didn’t let a few miles and a little rain keep them from 
enjoying a fine party 

* - - 

E. A. Earnshaw, Roth Office Equipment Company, is 
still confined to his home as the result of a stroke 
He would enjoy hearing from his many friends at 232 
Oakview Dr., Dayton 9, Ohio. 

* . * 

Cy Rosenblatt and Paul Sumpf recently organized the 
Anchor Office Supply Company, located at 1609 E. St 
Clair Ave., Cleveland, Ohio. They would like to see 
the travelers during their trips to Cleveland. 

Jack Clark, W. A. Sheaffer Pen Company, has a 
new gimmick to sell the NSA field division these days 
‘Join the field division and see the world,” he says 
Jack should know, for as chairman of that august 
group of travelers, he has been attending many of the 
regional meetings this year. He recently returned from 
the meeting at Wentworth-by-the-Sea and tells us 
that Cleveland-by-the-lake is still the “best location 
in the nation.’ 


Mrs. Herman L. Davis, Known as “Rusty” to us, un- 
derwent emergency surgery recently. She is recuperat- 
ing nicely and sends her thanks to all those who sent 
cards and flowers 

Governor-elect and Mrs. Don Crile, Office Equipment 
Company, Canton, Ohio completed a six-week trip to 
the West Coast. During the trip Don and the missus 
attended the Shriners’ convention in Los Angeles. Fol- 
lowing that they spent some time enjoying the scenic 
wonders of the Pacific Northwest. We trust his honor 
had a pleasant trip and that he found the Fifth Dis- 
trict will not need to take its hat off to any other 


It was good to see the many travelers from other 
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‘“‘NIGHT WORK AGAIN!...Now I'll 


rele oor” insist the boss must get Queen 
@ inked Ribbons th ° . 
Stee te 7 Quality Ribbons and Carbons 
r nits 4 . 7 
@ Carbon Papers ... Not inferior brands!!!"’ 
@ Hectograph \ —_s 
Carbons ‘te 
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a 
om eo TOP PERFORMANCE WITH QUEEN. NO 


a Executive Offices 


SMEAR -NO SMUDGE! IT’S DEPENDABLE! 


Write for full particulars about the complete Queen line in your area. 


[ween RIBBON & CARBON CO., INC. 











742-760 Wythe Avenue Brooklyn 11, New York 


Factories: Brooklyn, New York and Chicago, Illinois 
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LLM bails beauly 


to build your sales 


x, HEN a customer likes the looks of a chair, the 


sale is half made. Blair chairs are the handsomest on anybody’s sales 
floor, and their beauty is more than skin deep. There's 

powerful appeal in the superior construction and generous uphol- 
stery. And there’s sales-clinching persuasion in the relaxing comfort. 
In short, there’s this about a Blair Chair: 


When they see it they like it—when they sit in it, they’re sold on it. 


Write today for full information on this 
complete line of distinguished furniture. 


of 
Ni. G s¥ =< 


a | 


THERE’S 











Model 404 Swivel! Chair; 
Model 401 Side Chair; 
foam-rubber upholstered. 


Blair furniture is available in 
top-grain leather upholstery; 
Duran; Goodall Gros Point; 
Goodall Claremont; or com- 
binations of these materials. 
And there’s an infinite va 
riety of beautiful colors to 
harmonize with any decorat- 


ing scheme. 








| - Blair Aluminum Furniture Company * Marietta, Georgia 
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tions of the intry at the N.O.M.A. convention held 


y C We hope that the convention 
a successful one for all 
> > > 


unlocke Chair Company, is in the 
Phantom” bicycle. He insists 
son and that there is no truth to 
) state police suggested that he had 


Ron Douglas, G 
t for a Black 


Harry D. 
Gratiot Office 


Jesse ently became sole owner of the 
Company, Detroit, Mich. Harry 
is that | be doing business at the old stand 
ver you ver in the Motor City. 


- > 


tor City comes word that Leonard's 

i D] z Equipment Company, has moved to 
3025 W. Seven Mile Rd., Detroit 35. Gene Grenon tells 
t all the velers will be welcomed at the new 


— 
annu iting of the Cleveland chapter was 
lumbia Hills Country Club. 

‘ourse and the golf committee all 
affair a really outstanding one. 
Russ Fortney, Stanley Manufacturing 


‘ 
a 


qy 


nec T "¢: Tne 


_— 





AT CLEVELAND GOLF OUTING—Above: Bill Boothby, Central 


Ohio Paper C ind Scott Summerville, Ohio Office Equip- 
ment Co., Akron, waiting to tee off as Lyn Logan; Ron Doug- 


las, W. H. Gur ke Chair Co.; Clark Knierman, Ohio Desk 
Co.; L. W. Landenberger,. Richard Best Pencil Co., and H. M. 
I tener Co., do a little unofficial coaching 


lonisthorpe, Ace Fa 
n background. Below: golfers and non-players 
justice to a sumptuous steak dinner. 


( pani ff with low net and Bill Boothby, 
Company, came in with low gross 


Ina heckling 


ting a 


{ t i VU] 


Al Battersby Inc., won the blind bogey and 

natcl woods that went with it. There 

prizes for the golfers, and the 

é ething to behold. Congratulations 

Herm Davis the boys on his committee for a 
—_¢ 


DESCRIBES G-W FILE 

. published by the American 
S y featured a write-up in the May 
Wernicke Co.’s new Let-R-Guard 


MAGAZINI 


the novel drawer pull, fashioned 
stic, which combines the guide 
older in a single, practical unit 
location of the label makes it 
ib] entify the contents of the drawer 
the pull i to provide a comfortable grip.” 
Des! ternationally recognized industrial 
he design 
1950 
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SENG gor SERVICE 


FATIGUE-REDUCING! 


Seng Style V Chair Action Control 


Here's chair action that allows natural and re- 
laxing shifting of body weight for maximum work- 
ing comfort on all swivel-tilt office chairs. It's 
the SENG Style V Low Fulcrum Heavy Duty 
Chair Action Controll 


Readily adjustable for tilt tension and seat 
height, the SENG precision-tested low fulcrum 
control provides a smooth, balanced gliding tilt 
action, comfortable and secure . . . without wob- 
ble, jar or squeak. And it maintains this effi- 
ciency for the life of your chair. 


Be sure SENG Chair Action Controls are on 
your office chairs. It's the best way to satis- 
faction and repeat sales. 


i O10 cle 


1450 N. Dayton Street 
SENG QUALITY PROTECTS YOUR REPUTATION 


Chicago 22, Illinois 
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a versatile 
executive chair 





REVOLVING 
TILTING 


SWIVEL ARM No. S-100-A 


The S-100-A has been proclaimed by executives everywhere as the 
finest value in an arm swivel chair. The S-!00-A is a typical 
FINE-REST creation featuring thick cush 
the back, seat, and arms. No-Sag Springs in the 
insulated against squeaking, and no lubrication 


ons of foam rubber in 
seat are fully 


re quired 


luxurious—truly the FINE-REST master- 


Dealers from coast to coast have found the S-I00-A 


Massive, product 


craftsmen. 
a staple aluminum chair which serves to attract new equipment 


business everywhere. 


ALUMINUM SEATING 


17 $. CHERRY STREET * 


Dishiibulor 





ALINA SAFE CO., 46-50 W, 29m ST., HM. Y. 
METROPOLITAN WN. Y. & EXPORT DISTRIBUTOR 
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NEWS NOTES FROM NSA DISTRICT NO. 7 
Al Nordstrom, Correspondent 


August 25 marks a red letter day for the stationers 
of the Twin Cities and the Northwest Travelers Club. 
On that day, the dubs and the expert golfers will meet 
in the annual tournament at Southview Golf Club, an 
event followed by a dinner in the evening. Such ex- 
pert players as Del Deming, Vic Andrist, Tom Erickson, 
Dick Boemer and Bob Jerue are expected to be among 
the top scorers for the dealers while Ray Hammond, 
Stan Griebel, Vern McCann and Rip Lydon are the 
mainstays of the Travelers. 

Such converted ditch diggers as Mel Sowell, Merrill 
Hasty, Berk Ertl and the writer will be doing their 
darndest to keep the Travelers’ score from soaring to 
astronomical figures. Charley Regan, the South St. 
Paul stationer, heads the dealers’ committee, which 
means that Charley as usual does most of the work, 
including that of the Travelers’ committee. Stan 
Griebel, chairman for the Travelers, says there will be 
a new method of scoring, which will permit even the 
poorest players to win the prize. Stan hasn’t an- 
nounced what this scoring system will be, but at 
least he says that everyone who swings a club on 
this date can win the main prize. The championship 
putting contest will be held again this year with E. 
Mortimer Hansen, defending champion, meeting all 
comers, for a side bet of at least $10. For those who do 
not go in for golf playing, the nineteenth hole should 
be very interesting, as should the afternoon and eve- 
ning game room festivities. 

. > . 

Wilbur F. Cannon, vice-president of Fidlar and 
Chambers Company of Davenport, Iowa, is the national 
president of the American Philatelic Society. As presi- 
dent of this organization, Mr. Cannon has received 
national newspaper publicity for the work this society 
is doing in rehabilitation in national veterans’ hos- 
pitals. Donations have been made of over 11 million 
stamps and 60 tons of catalogs and albums. 

Because of interest displayed by Veterans Adminis- 
tration doctors and psychiatrists in the program, the 
American Philatelic Society is urging its members to 
introduce the hobby of stamp collecting more exten- 
Sively in the hospitals. This program has been respon- 
sible for interesting about 35,000 former service people 
in stamp collecting. Mr. Cannon reported that one 
Delaware member donated over $30,000 worth of 
stamps to this very worthy cause and he would be 
interested in having members of the office supply and 
stationery industry, who care to give stamps, to get 
in touch with him at Fidlar and Chambers Company 
in Davenport, la 

* * @ 

Grandpappy Arthur Emanuel Bergstrom spends most 
of his evenings these days playing with his two grand- 
children. The Sioux City Soos miss this strong booster 
at the evening games in Sioux City since the return 
to Sioux City of the Bergstorms’ grandchildren 


* 


Dapper Dan McDougal and Gene Mitchell were June 
visitors to the tall corn state, so reports the “Oracle 
of Waterloo.’ 

Carl Schutz, Eagle Pencil Company representative in 
the Midwest, is convalescing at the Allen Memorial 
Hospital at Waterloo, Iowa, after undergoing surgery, 
and making good progress toward recovery. Carl ex- 
pects to be back in fighting condition about the first 
of September 

> al 

The Harry Westres of Miller Davis Company are va- 
cationing in the North Shore country, as are the 
Hastys of Wayzata. Lefty Hasty expects to do some 
side-arm casting sO move over partner 
Lefty is terrific with a rod 


be at 
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Supe is THE word ror tHE 4600 Group 


SUPERB workmanship through- 
out gives the 4600 unit its dis- 


tinctive appearance 


SUPERB styling makes the 4600 
Group harmonize with tradi- 


tional settings and decor... 


SUPERB designing gives the 
4600 Group the functional su- 
periority for which it is noted! 





by Standard 


In an atmosphere of refinement and quiet efficiency, 
there is no office furniture more suitable than the 
4600 Group by Standard. Executive requirements for 
quality, style and function are fully satisfied by the 
combination of Desks, Tables, Telephone Cabinets 


and Bookcases which comprise the 4600 Group. 


ILLUSTRATED AT LEFT: No. 4627 Executive Desk with Butt Walnut Top, 
Panels and Drawer-fronts. Queen Anne style base. Overall size: 69” x 
38” x 30%" high. 


WE ARE PROUD TO BE REPRESENTED BY LEADING OFFICE 
EQUIPMENT BUSINESSMEN THROUGHOUT THE UNITED STATES. 


Consult your loco! representative or write direct for information. 





903 not standard untess ct's Manufactured by the Standard Furniture Company, Herkimer, N. Y. 
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> CusscO FILING. FINDING SERVICE 


4 





_A sure-fire sales combination 
1...... FILING SUPPLIES 


Who gets the big orders for folders, guides, index cards, etc., in 
your city? The GUSSCO dealer gets them because he has the right 
merchandise at the right time and at the right price. As a GUSSCO 
dealer you need never fear direct factory competition for you know 
all GUSSCO products are sold through dealers only. And when you 
need a special you get the whole cooperation of our staff—you get 
merchandise, not excuses. This combination of quality, economy and 
service puts you in an excellent competitive position. 





Trademark 


..... JRE Se 


Do you know how many of your customers still bundle 
up their old records and toss them into a box or vault? 
You will be surprised how many of them do. Here is 
fertile sales ground for the sale of TRANSFILE files— 
the practical, low cost method of storing these semi- 
active and inactive records and keeping them ac- 
cessible at all times. You will do your customers a 
great service and make a nice profit for yourself by 


selling them TRANSFILE files. 






3 MODELS 
13 SIZES 


i is 
) 
3 reece ale Gide O feller THE HANGING FOLDER WITH ADJUSTABLE METAL TAB 
at. P 


Pat ending 





The only limit to your profit possibilities in selling Guide-O-folders 
is your own effort, because there are so many applications in every 
office you service. Everywhere records must be kept, Guide-O-folders 
increase the speed, facility and accuracy of filing and finding. They 
are always in an upright position because they hang. Guide-O- 





i 

folders glide along on the metal Guide-O-frames with finger tip ease. | 

They fit right into every system because the metal tabs are adjustable | : 

to all filing positions. Use our handy demonstration kit to sell all L 

your customers. | 0 

| WRITE FOR YOUR COPY OF THE GUSSCO CATALOG TODAY! : 
a 
| k 
a 


GUIDE SYSTEM & SUPPLY CO. Bm 


335 CANAL STREET NEW YORK 13, N. Y. b 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. . 
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NEWS NOTES FROM NSA DISTRICT NU. 8 
E. J. Mitchell, Correspondent 


Wesley Stevens rmer manager of the stationery 


men Printing Company, Springfield, 
recent! ned his own office supply store on 
Commercial § in the outlying, northern business 
Crane & ( y, Ltd., of Topeka, Kans., for many 


rs a lea tionery and office equipment firm 
ied by Fred Brous, recently opened a branch store 


Lawrence, Kar at 643 Massachusetts Ave., to 

June i Austin Waterbury, The Carter's 
Comp: ving the shores of Lake Michigan 
he bal he Mississippi to fill his order book 


his St. Louis customers. About the 
McLaughlin of Harter chairs and 
Fred Glarner of Rockwell Barnes 
ting the names on the dotted lines, 
Eberhard Faber Pencil Company 
and Izzy Voda of Wallace Pencil 
( pany ‘klahoma and Kansas in the inter- 
of t ective firms. Dan MacDougall, Sta- 
I Company, was seen buzzing around 

I full order book 


1e time 
from Salzman 


{ 


ile Bill Bohart 


Carl Schutz Eagle Pencil Company, who spent 
May and June in a Waterloo, Iowa, 
from a very serious operation, 
his way to complete recovery, 
h is mi id news to his many friends. Carl 
fined pretty close to his Branson 

summer 


* 





MIDWEST TRAVELERS ANNUAL 
SUMMER GOLF OUTING 
On Fri Sug. 25, at Santa Fe Hills Golf & 
& Holmes Sts., Kansas City, 
nd dealers are invited to play 
oft ball, canasta, bridge, poker 
starting at noon and ending 
has gone. Dave C. Neuhaus 
h hai id he will be assisted by Clyde 
| Byrd, 7 : d, Lyle Turner, Heine Sengbusch, 


( intry ( 6th 


| ] ] 


Bill Bob Krohne and Dan MacDougall 
There rizes for the winners of most of 
e evel fine buffet dinner of prime ribs 
f beef : er baked ham, with most luscious 
traveler! Come, dealer! 


ry , ‘ 


FRIDAY, AUG. 25 








Kansas City, Mo 
vho joined the trek to Los Angeles 
convention, where our old 
president of Arkansas Printing & 
pany, Little Rock, Ark., was ele- 
ceremonial master in the royal 

é is, in a few years, to the exalted 
tentate. Congratulations, Walter! 


* - * 


Roy Morelands, Schooley’s 


pnriners 


| Walter Guy, 


nd—a real friend to many Midwest 

velers—a loyal pal and a gentle- 

On J 30, Clifford W. Talty, vice-president 
Gallup Map & Stationery Company 
I announced his retirement from 
oy a quiet life of fishing, working 

tage in Minnesota and, we hope 

g ] Cliff has spent many years in 
justi king for several Minneapolis firms 

his Kansas City responsibilities 

imerable friends during these many 

Whi f us wish him great happiness for 
OFFICE 1950 
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Underwriters’ “C” La- 
bel for fire up to 1700 
for one hour. 


A minimum stock of 
PROTECTALL Safes on 
display on your floor can 
pay tremendous profits— 
200% on investment and 
even more—because 
PROTECTALL, makers of 
“C"’ Label Safes only, of- 
fers a line completely 
suited to the needs of 
84 of safe buyers. Be- 
cause you sell again and 
again from samples 
shown and catalog infor- 
mation, with factory ship- 
ment direct to your cus- 
tomer when desired, the 
turnover on your money 
is fast and sure. 








Sizes for every business, 
office and home need. 
Interior engineered for maximum 
service. Heavy duty, high tensile steel 
construction. Modern design. Precision 
combination lock. 


Sell PROTECTALL SAFES for 
Big PROFIT on LOW INVESTMENT 


Write for the PROTECTALL Story today. 


PROTECTALL SAFE CORPORATION 
926 South Salina Street 


York 






Syracuse, New 





165 








4 


x BOG Catt te a ee 





UNIT BINS AND SHELVING 
AVAILABLE FOR IMMEDIATE DELIVERY 





The outstanding Fort Steuben line of unit bins and 
shelving incorporates soundness in basic structural 
strength, correctness in design and fabrication, and 
durability of finish, with the special advantage of 
immediate delivery upon order. The line is fabricated 
from prime steel materials, which we furnish. Erec- 
tion is as simple as that found in children’s construc- 
tion sets. For detailed information phone, write, or 
use the convenient coupon below. 


Pictured at left is a Fort Steuben 
6-shelf Commercial Unit. Uprights 
are of 13 gauge angle stock in 
all standard heights, shelves are 
pressed from 18 gauge sheets and 
are available in all standard sizes. 
According to the Fort Steuben 
unit plan, uprights are drilled to 
permit placing of shelves at 114"' 
intervals over their entire height, 
and backs and sides may be used 
at will. Below, is shown a single 
or starting unit for closed type 
shelving. 











Fort Steuben Auto Parts Bins 
(below) are particularly design- 
ed for parts storage, not only 
in the automotive industry, 
but in many other industries as 
well. The need for indexing is 
met through the use of full shelf- 
length label holders, standard 
on all Parts Bin Shelving. 
Lightning-fast adaptation of 
these bins to frequent changes 
required in sectionizing storage 
requirements is effectively ac- 
complished through the use of 
patented snap-in dividers, in- 
stantly adjustable on 1" centers 
over the entire shelf width. Shelf 
heights are adjustable on 114" 
centers, and several combina- 
tions of sizes are available. Bins 
to meet all car manufacturers 
planographs or bin system re- 
quirements are available. Deal- 
ers and Manufacturer's Agents 
are invited to write. 


Fort Steuben Metal Products Co. 








eubenville, Ohio ¢ Phone: Follansbee, W. Va., 522 





Fort Steuben Metal Products Co. 
Steubenville, Ohio tox 248 


Gentlemen: Please send me your complete catalog OA. 











Name “aes Title___ 
Company ‘ Street___ _ 
City. Zone SO a 
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all of the years ahead, we shall miss our regular con- 
tacts with him very much. The very best of every- 
thing to you, Cliff 

> * * 

Gene Stoltz, representing Indiana Desk and New 
Indiana Chair firms, was among those busy salesmen 
attending the furniture market in Chicago in June 
and reported that buyers were still doing a good job 
of buying 

. = ~ 

We forgot to congratulate our Midwest Travelers 
Club president, Art Pfister, on his election to a vice- 
presidency of the Texas Travelers Club at its recent 
convention meeting. Those Texas boys are getting 
smarter 

- . . 

Congratulations to the Great Lakes Travelers Club 
and its officers for the fine, new roster received re- 
cently, which is dedicated to the best friend that, or 
any other club, ever had—the late William E. Bill 
Smith. 

* +. ~ 

Word just came in that Fred Deutsch, that invincible 
traveler of Texas, is recuperating from a siege of virus 
pneumonia. Even that dreaded sapper of strength 
cannot keep a good man down for long, at least not 
one as good as Fred. 

* ~ . 

Ed Storey, manager of the Zaiser store in Des Moines, 
Iowa, for the past couple of years, together with two 
local financiers, has purchased the controlling interest 
of the Zaiser business from Holley-Zaiser, Inc., and 
will actively manage the firm. C. C. Holley continues 
as head of the original Holley firm, which will operate 
as previously at 100 E. Grand Ave., specializing in 
bank, office and school supplies. 

. * * 

Ted Fritsch of S. G. Adams Company joined the 
many St. Louisans who headed north to Fred Pot- 
toff’s popular Minnesota resort for the opening of the 
bass fishing season the middle of June. Ted rarely 
misses this event and always fares well because he 
loves to fish and really knows how. It is quite possible 
that he had his early training under his boss, Francis 
K. Adams, who has a wide reputation for both fresh 
and salt water fishing 

7 * * 

The S. G. Adams Company is remodeling the upper 
floors of its quarters at 920 Olive St., in St. Louis, to 
give more space for displaying and selling office fur- 
niture. That department now occupies the second 
floor for displays and the fourth floor for warehouse 
and refinishing. The new warehouse immediately 
behind the store building will house the surplus furni- 
ture stocks and the refinishing department. The added 
display space will be utilized for the showing of office 
suites, matched pieces and heavy upholstered furni- 
ture. The general offices, now on the third floor, will 
be moved to remodeled quarters on the fourth floor, 
making room for the additional furniture display space 
on the third floor. New stairways will be installed 
from the first to the third floors, where there is al- 
ready good elevator service. 

. . * 

Any signs of our old friend Sam Plant of Parkin 
Printing & Lithographing Company, of Little Rock, 
Ark., cavorting around lately? Many old friends 
missed his big smile at the Kansas City regional in 
May. John Chowning, the Carpenter Paper ambas- 
sador in Arkansas, failed to honor the regional, also 
John’s good helper to the north, Al Perry, was very 
much on the job, however. 

” + . 

A recent letter from Peter Masterson, the Acco Fas- 
tener guy on the West Coast, tells of meeting some 
old friends vacationing in those western parts, among 
whom were Mrs. Peg Rader of Rader Office Equipment 
Company, Omaha. Peg seems to have a good time 
wherever she goes and is a big “lift’”’ to any business 
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The Round Taper—most 


popular of Cots for 
general office and school- 

m use. Takes up small 
space, is neat and afttrac- 
tive. Two practical sizes 
No. 2 and N 3 











other color 


special 


OFFICE APPLIANCES, 


All Styles — All Sizes 
Desirable Colors 


The Round Straight— 
Specially Jesigned for 
washroon basements, 

ker roon bbies, ship- 
ping onda naling rooms. 
Two sizes No. 9 and No.10 


Colors—N > ae 
and | e in stand- 
ard colors—n n-brown 
and olive-green. Gray and 


ivailable on 








The Square Taper—a 
distinctive style, popular 
with executives and 
ideal for reception or 
board rooms. One size 
No. 5. 


























1950 


August, 


ec 
fe sure 10 See 


the 


1950 VUL-CoTS' 
+h 131 NSA Show! 








The NATIONAL WASTEBASKET 
different — attractive — durable — 


because it’s made of hard vulcanized fibre 


VUL-COTS sell 


because they combine the utmost in beauty, 
durability and economy . . . qualities that your 
customers want. Made of hard vulcanized fibre, 
a chemically converted cotton cellulose product, 
they are lightweight, noiseless, easy to clean 
and handle. They won't dent, crack, rust or 
corrode. With normal usage they will last a 
lifetime. New bonded-seam construction adds 


strength—improves appearance. 


Vul-Cots are backed by a full line of sales aids 
to help you sell. For full information get in touch 


with us at Booth 131 N.S. A. Show. 


NATIONAL VULCANIZED FIBRE CO. 


Wilmington Delaware 
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MORE EXCLUSIVE FEATURES 
make HART easier 70 SELL 


e Postcard Feedbox 
e Clothes-Saver Top 


Complete Bottom Enclosure 


Easy-Clean Hammered Finish 


Modern Functional Design 


Roller Bearing Front Stops 





3 HART MIMEOGRAPH MODELS 
IN “VOLUME SALE” PRICE RANGES 


For Superior Mimeo work requiring Hairline Registration 

- « « « Model 249 (pictured above) $139.50 plus tax. 
For Simplified Mimeographing . Mode! 149, $89.50 plus tax. 
For Economical Mimeographing . Mode! 49, $59.50 plus tax. 


(Prices quoted on open cylinder models) 


AND HERE’S THE BALANCE OF THE QUALITY LINE: 


DRAWING SCOPES 
MIMEO STANDS AND MIMEO CABINETS 


STENCILS GRADED INKS 
CLEANERS HART BRUSHES 
SUPPLIES COUNTERS 


_STYLI, LETTERING & DESIGN GUIDES 


ALL BEAUTIFULLY PACKAGED! 


New Electrical Models Coming! Catalogs, Stuffers, Mats 
and Promotional Ideas Furnished! Liberal Discounts! 








VALCO 


ALUMINUM 


... for profitable 
accessory sales 





No. 100-DT 
ALUMINUM 


our beautiful LETTER TRAY 


line includes... 


COSTUMERS 
TORCHIERS 
SMOKING STANDS 
SAND URNS 
LETTER TRAYS 











No. 265-T-Cocktail 


Smoker 
Overall Height 24" 
Tray Diameter \6 
Base Diameter |0 
Tray Height 22 











en ew ew em ew ew ew ew wees £5, Cee a ae eee =~ Shipping We ght 13 Ibs 
REPRESENTATION No. 260 
WANTED! SMOKING STAND 
Overall Height 24’. Base Diameter 
WRITE FOR HART a Fa apt: gay 
c t wi clear urn-proof 
SALES PLAN! sawed Alt ashes ad aa be 
4 « ~ epressin center kno Heavily 
‘ mimeographs ci iteeceemely 8 te 
each 
SOME TERRITORIES OPEN and supplies SEND FOR COMPLETE INFORMATION 
e HART MANUFACTURING CO VA L C Oo 
NATIONALLY ADVERTISED ST. PAUL 4, MINN ¢ @) M p A N Y 
TO THE TRADE ; ; 
2937 Sheridan Ave., St. Louis 6, Mo. 
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r social group. Write us more, Pete; your letters are 
lways interesting and most welcome. 
> > - 
Look for some interesting words from Art Reed soon, 
out h pla for our Eighth Region. Art is the 
oming governor and vice-president of Latsch 
B ers, Li n, Nebr., and a man we can all look 
io the almost impossible job of equalling the work 
if his seve decessors 
= © 
NEW FIRM OPENS AT CICERO, ILL. 
The grand opening of the new Kanak & Sons store 


was held on May 4, 5 and 6 at 5913 Cermak Rd., Cicero, 
Ail 

This is a st ch is complete as to the sales room, 
ililpment and service department. The 
ai ts purpose, yet provides customers 

ith a soothing atmosphere where they can view the 
latest office equipment with ease. The service depart- 
ment is fully equipped to make complete repairs on all 





KANAK & SONS’ NEW STORE 


mi ters. The company handles a com- 
plete line of office supplies, and all makes of adding 
riters, standard and portable type- 


nak more than 30 years in the typewriter 
iness and has been in business for himself since 1942 
ind \ joi! y his son, Norman, after World War II 
Norman is thi itside salesman and repairman. 
[wo othe! ecame interested in the business re- 
ently. They art set of twins, David and Donald. Da- 
vid in charge of the shop and is an expert mechanic 
ni is the ] hasing agent, salesman and adver- 
tising manag In addition to the sons, there is Mrs 
nak, office manager 
has a brother Tony who is with the 
tion at Bridgeport, Conn., where he 
ructs student n adding machines and typewriters, 
e Kanak family might be summed up as one that is 
( t] machine industry 
TI sf cture were secured through the 
Ames Supply Company “Your 


— - 
ROYAL LEASES NEW KANSAS CITY SITE 
The Royal Typewriter company, which has occupied 
h econd fourth floors of a building at 1112 
Grand, Kal City, Mo., has leased the two-story and 
nt | at 1526 Grand from the Schutte 


The new sit ive the typewriter firm more than 
ible its space. Merritt E. Bailey, district 
iid that remodeling 

newly I juarters is anticipated. The com 
ans 1 ve its offices, sales and service depart- 

ents about & ember 1 

The space t 1112 Grand totals about 3,500 square 

‘rs will have 7,500 square feet 

fi ry of the Royal Typewriter Company 

been maintained here for more than 40 years. It 

n att Grand location for five years 
firm erates in the western half of Missouri 
countie Eastern Kansas.—GMH 


considerable 
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= BARCALO 


EXECUTIVE 
RECLINING i 
CHAIR wi 7 

















This is no office appliance, 
it’s too danged comfortable! 


The character in the Barcalo Reclining Chair is 
AGAINST comfort during working hours. He even 
keeps the office cat om its toes . and skins it alive 
if he finds it curled up by the pot-bellied stove. 


Modern executives know they work better and live 
longer if they relax now and then. Judging from our 
sales figures, more and more of them are relaxing in 
Barcalo Reclining Chairs. They see them, try them 
Just like that! So when you 
feature Barcalo Reclining Chairs it’s like giving space 
to a surefire salesman . . 


and buy them. 


. and collecting a// the profit. 
Barcalo’s exclusive features do the work. Features like 
patented “Floating Comfort’, and the Scientific 
Reclining Action that adjusts instantly to any position, 
from sitting to full reclining. No other chair supports 
the body at the five vital points. The seat is made of 
genuine foam latex, and there’s exclusive graduated 
spring tension in seat and back. Then we have 
Barcalo’s advanced styling. Put all those features 

and you can’t help but get a chair they 
. and buy! 


together 
see, try 
Feature Barcalo Reclining Chairs on your sales floor. 
There's a rich market to exploit wherever you are. 


THE ONLY RECLINING 
CHAIR MADE WITH a * ‘ no 
— \ ee af 
PATENTED ‘ | ae | —J 
FLOATING COMFORT } i —_ 
READ REST 


Executive Chair Division 


BARCALO MANUFACTURING CO. 


166 Chandler St., Buffalo 7, New York 


169 





Walden Rofets Grane 





Correct Mistakes txt Any Language 


<2) 
wa 


“STEADY 


Easier to work with than many bosses — consistently more 


reliable than many boy friends. Weldon Roberts Erasers 
TRI-PLY and SUEDE are dependable, quality ‘‘steadies’’ 


of countless typists. 


Both numbers octagonal- 
shaped. In brush-top 
styles, too, for giving 
eraser crumbs a quick, 
clean brush-off. No. 3900 
TRI-PLY WHISK—No. 9000 
SUEDE WHISK, both with 
durable plastic holders, 


pebble grained to prevent 


finger slipping. 





Make bigger eraser 
profits by keeping up 
with best-selling eraser 
styles. Newest price list 
describes all, illustrates 
all. Write for it. NOW. 





WELDON ROBERTS RUBBER CO. 


Le ee ee 
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CANADIAN NEWS NOTES 


S. J. Luddington, Correspondent 


Earl M. Cunningham who reports that his new busi- 
ness, Cunningham Office Supplies, 173 Woolwich St., 
Guelph, Ont., is meeting with success, had a fine dis- 
play at the recent Guelph Exhibition. It featured 
Royal typewriters, Remington adding machines and 
Royal chrome furniture, products which he sells and 
services 

Mr. Cunningham came to Guelph after being ten 
years with Remington-Rand in Windsor and Sarnia, 
Ont 

. * 

Ofrex (Canada) Ltd., 738 Lake Shore Rd., New 
Toronto, Ont., has had plans prepared for the making 
of alterations and an addition to its present office fur- 
niture making plant at the same location 

* * * 

R. L. Crain, Ltd., office supplies, Ottawa, Ont., re- 
cently presented a check for $3,326.22 to the Manitoba 
Flood Relief fund. The firm told its employees it would 
match their contribution. The employees all worked 
overtime a half day one recent Saturday for the 
fund's benefit. 

~ * - 

Berkeley V. Scahub has been elected vice-president 
and director of National Adhesives (Canada) Ltd., 371 
Wallace Ave., Toronto, in charge of the Toronto divi- 
sion. Sales manager of the Toronto plant prior to his 
promotion he has been with the company for 12 years 
and active in both production and sales 

* a * 

Arthur R. Low, 80, is still active as a cabinet maker 
in the plant of the Office Specialty Manufacturing 
Company, Ltd., Newmarket, Ont., where he has been 
a valued employee for 13 years. He has been working 
at his trade for 69 years. When he started work his 
wages were four cents an hour and he worked ten 
hours a day and 59 hours a week 

* * + 

The Index Card Company, Ltd., 2652 St. Clair Ave. 
W., Toronto, is erecting an addition to its factory at 
the same location 


* * 


+ 


The third annual management training school at 
the University of Western Ontario, London, is already 
over-enrolled, although the five-week course does not 
open until July 31. Officials stated 100 applications 
had been received from business executives across Can- 
ada. The class limit is 75. 

Walter I. Markle, comptroller of Underwood Ltd., 
135 Victoria St., Toronto, was elected president of the 
Toronto chapter of the Institute of External Audits 
recently 

* * ~ 

Gordon Campbell was chosen as president of the 
Edmonton branch of the National Office Managers As- 
sociation at a dinner meeting held recently in the 
Corona hotel. Other officers elected were: first vice- 
president, Guy Roberts; second vice-president, Ross 
Bourne; secretary, Helen McKinley and treasurer, Ed- 
ward Searl. Named to the directorate were E. Stur- 
rock, Ellison Edgar, Stanley Hertzberg, Ralph Lloyd 
and Charles Kehoe. 

International Business Machine Company, Ltd., 36 
King St. E., Toronto, is now having erected a new 
plant on a 24-acre site on Don Mills Rd. in the Toronto 
suburb of North York township. It will provide employ- 
ment to 500 workers. The present factory has 300 
workers 

The first all-Canadian convention of IBM salesmen 
held recently had more than 75 speakers. Thomas J. 
Watson, Sr., chairman of the board of directors, stated 
that if the salesmen kept up their present record of 
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THE WEW SLOTTED MECHANISM 


for binding 


@ CATALOGS 
® MANUALS 

@ BULLETINS 

@ SALES 

DATA 













expansion 
PROVIDES A FLAT READING SURFACE 
FOR FULL PAGE VISIBILITY ....... 


THE anbor 


INDER 
























WITH THE 


"SELF-EXPANDING BACK" 


THAT CANNOT COME APART. 


Open the binder to any page and the 
self-expanding back automatically pro- 
vides a flat reading surface .. . right 
to the binding edge! Sheet removal and 
insertion are handled quickly and easily 
with the convenient transfer bar—with- 
out disturbing balance of the contents. 


DEALERS 


Write today for literature 
and prices on this popular, 
| fast-selling binder. Avail- 
able in stock and special 
sizes . . . stamped or em- 
bossed with your customers’ 
trade-mark, name or other 
identifying phrase, if de- 
sired. 


PATENT PENDING 

















BE SURE THE CESCO CATALOG IS 
IN YOUR LOOSE-LEAF DEPARTMENT 


The C. E. SHEPPARD Co. 


tm, 44-01 


¢. 
Pinpmt™ 


TWENTY-FIRST STREET 
ISLAND CITY 1, N. Y. 
1950 
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LAWSON 


PRODUCTS FOR THE OFFICE 


@ Like substantial old friends, these 
Lawson products for office and insti- 
tution have character, Lawson is a name 
to remember. 





* An ornamental and 
highly serviceable sandurn, 
trimmed with stainless steel 
or polished copper for 
beavty and permanence. 
No, 6000, 





* NEW! A wonderfully smart, 
new-style receptacle. Stainless 
steel door and trim. Hard 
white or green enamel. Vermin 
and odor proof. Stainless steel 
band at bottom, curled under, 
No. 1001. 





* Wisely designed and 
made of panelled steel, 
Lawson waste-baskets take 
hard usage; reduce fire 
hazard. Olive green, wel- 
nut, metallic gray. No. 34, 





Nemo Waste-basket 
Waste-basket No. 2900 
Utility Receptacle No. 2 


No. 110 


THE F. H. LAWSON CO. 
850 Evans Street 
Cincinnati 4, Ohio 
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No. 6075-S 
58’. x 321% 


The New Series75 


by NATIONAL 


This new island base commercial Series 75 
line of desks is meeting with instant pop- 
ular approval wherever it is shown. Typi- 
cal of all NATIONAL Desks, the natural 
charm and grace of fine grained, genuine 
American walnut is enhanced by our styl- 


ists and craftsmen. 


The new 75 series comprises 60”, 66” and 
74” conference desks, secretarial desk, 
bookcase, leg and panel end tables and 
telephone stand. Hardwoods used through- 
out; genuine walnut exteriors with oak 


drawer interiors and brass handles. 


Order floor samples of this eye appealing. 
solid NATIONAL 75 series today. 


x 





NATIONAL. 


HERKIMER, N.Y. 


WRITE FOR THE NEW NATIONAL CATALOG 


Rear View 
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The Sturgis line of metal 


y rd CO mplete if; Ne O CXCCUTIVE, leno- 
ph eption and institutional 
mS i f ed for ?t 
d be é 


Points 


On Policy oe 


colors is ample and varied 
but... Sturgis stands ready 
to supply special colors of 
enamel to match standard 
finish desks without Vila 
charge. Our job is to help 
you give your custome! 


what he wants. 


PRESIDENT 


He Oe AE RP TH HP Pe Oe Pe 


wf 
05S POSTURE CHAIR CO. 
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ules he woul e justified also in planning for an ad- : 
ition to the plant. He also stated that he had 
vised G. H. Sheppard, president of the Canadian 

pany, not 1 ll the present plant as previously ‘ 


ned. The one will cost $1,250,000 and begin 


1uct n nl itumn 


e 

Advertisin pting the recent highly successful eS 

arnival held Regina, Sask., by the Kinsmen club O 1 8] CS O fl 

vas run in the Regina daily press by the Willson Sta- 
nery Com] Ltd., 1828 Scarth St., Regina. 


ti . 
Preside! f the Soulis Typewriter Company of New the Sturgis 


No. 624N 


Brunswick wi i office in Halifax, N. S., is Howard 
E. Soulis, w) eded his uncle, the late Roy Soulis, 
v] previou is death in 1945, operated the com- 
n Saint John for more than 13 years. Associated 

ith him are vo brothers, Philip O. as vice-presi- 
lent, and m if the firm, and Hugh A. Soulis as 


The company recently opened a new sales and serv- 
anch, ct ly located at 415 Main St., Moncton, 


+ 


H. C. McLaughlin, manager and vice-president of 
UicCaskey Syste Ltd., Galt, Ont., an off-shoot of the 
yaskey Register Company, at Alliance, Ohio, has 
been with t pany for more than 40 years. He 
ned the y in the U. S. A. and was in charge 
the order de tment for about two years at Al- 
ice. He v en moved to New York in charge of 

ilesmen ji New York district. When the Can- 
in branch plant was established in Hamilton, Ont.., 

1909, M1 IcLaughlin was selected to take charge 

rganiz erations. The plant remained only 

time in Hamilton and was moved to Toronto 

remain¢e here until 1920. In that year it located 
prese} tory on Beverly St., Galt 


L. E. Wate n Company, Ltd., Montreal, with a 
record of 1 iccidents during 1949, was recently 
iwarded the il section “C”’ trophy in a competi- 
tion sponsors the Quebec Association for the Pre- 

tion of I istrial Accidents 





Point by point, the Sturgis No. 
624N has built a reputation 
for being one of the best values 


Kelvin R. Bell has been appointed secretary-treas- 

rer of Und Elliott Fisher Manufacturing Com- 

ny and Unde d, Ltd., 135 Victoria St., Toronto, 

C. Ford Lancaster has been appointed secretary- 
rer of 1 wood, Ltd., same address 





in the industry: 


@ smartly curved backrest and 
coil spring seat, both cushioned 
with new rubber latex foam 


* * 


R. C. Ludlow R. C. A. Victor Company, Ltd., is the 
ev Montreal Chapter, National Office 
fanageme! \ iation. C. Lussier and J. R. Bever- 
idge were prt with the “Lessingwell Key” em- 

ematic of! is service rendered the association 


resid VLO 


@ exclusive Sturgis Follow-Flex 
back support 


. . 


@ casily adjusted to fit individual; 
no tools required 


Office Mal ent Association, Francis Morrow, di- 
f tl nercial department of the Ottawa 
Scl Commerce, gave much enlightening 
rmatio1 increasing volume of work being 

ne by office ninery 
Ed. Peterson elected president of the group for 
new te president, Garnett W. Richardson; 


@ sturdy steel tube construction, 
with metal parts Bonderized 
and finished with infra-red 
baked enamels 


@ two-inch ball bearing casters 


. nat 2 with soft rubber wheels 
ry, J. R. “Dave” Collacott; treasurer, Gordon 


Hamlyn; dirs J. El Lalonde, W. E. Murray, Gordon 
Randall, A. D. Sinclair and J. H. Sanderson. 


@ upholstered in rugged Versilan; 
Goodall’s Claremont or Bed- 
ford Cord; Deep Buff Leather. 





Speaking ers of the Ottawa branch, National : 





E. A. Blanchard, M. B. E., Winnipeg, was recently 


ted a di f W. J. Gage & Company, Ltd., 
fact tioners, 84 Spadina Ave., Toronto 
Imperial ] tries, Ltd., Vancouver, B. C has R co 
blished t in that city to manufacture ad- POSTURE CHAI ° 
ble sc] esks and other school furniture and 
ment. Cecil W. Alexander heads the business 
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icture 
ofa 

a machine 
B® making 
money 


5 : rh \ with an Old Town 


AS i ;, 
e Spirit Duplicator 


C 




















Type, draw Place master in Clear, clean copies 
or write on Old Town up to six hundred — 
Old Town Duplicator in one or six colors — 
master start flowing — FAST 


The Old Town Duplicator pays you extra dividends in the 
form of repeat orders on Old Town Master Units and Old 
Town Duplicating Supplies. Write today for franchise 


information. 


RIBBON AND CARBON COMPANY 
750 PACIFIC STREET, BROOKLYN 17, NEW YORK 


W orld’s Foremost Manufacturer of Inked Ribbons, Carbon 
Papers and Duplicating Supplies. 
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TEXAS TRAVELERS NOTES 
Nina Bailey, Correspondent 


Since vacations seem to be the order of the day, we 
shall begin with Wiley Woods, purchasing agent for 
Story-Wright of Tyler, Tex., who left May 28 with 
friends in a private four-place single motor plane for 
Indianapolis to attend the auto races. He had choice 
seats there, sitting near Clark Gable and his titled 
lady. We understand he had a thrilling trip both ways, 
passing through, under and over fierce storms 
resorting to instrument flying and a couple of emer- 
gency landings, arriving back in Tyler May 31 


* 7 


Mr. and Mrs. Johnny Wright (Johnny is an executive 
member of the firm of Story-Wright, Tyler, Tex.) left 
on June 10 for an extended motor trip combining busi- 
ness and vacation. Their first stop was Burlington 
Iowa, and then to Milwaukee, Wis., where they took 
a boat to Muskegan, Mich., from there to Grand Rapids 
and on to Detroit, where Johnny attended a Rotary 
convention in an official capacity as a delegate from 
the Tyler Club. From Detroit they journeyed to Bell- 
view, Ohio, and thence to Indianapolis, Indiana. They 
arrived home June 27, completely worn out from their 
glorious vacation 

* * 

Mrs. Frank Jones, Jones Office Supply Co., McAllen 
Tex., has returned from two months abroad and re- 
ports a wonderful and exciting trip. Leaving New 
York by air on March 26, her schedule was: New- 
foundland, Azores, Lisbon, Madrid, Rome, Leghorn and 
to Malta, where she visited with Lord and Lady Mount- 
batten and also Princess Elizabeth and the Duke of 
Edinburgh. In company with them, she attended a 
polo game in which his Lordship was a contestant 
From Malta her travels took her to Palermo in Sicily 
Taormina, and back to Rome where she obtained an 
audience with the Pope. Next came Cannes, France, 
where she was entertained by Ali Kahn and his lovely 
wife, Rita Hayworth, and Aga Kahn. 

From Cannes she flew direct to London where she 
spent some time (and a lot of money) buying up old 
sheffield silver and odd jewelry. She returned to Paris 
to rejoin Ali and Rita on a shopping expedition and, 
through the efforts of Rita, was able to obtain two seats 

center front—for the Folies in Paris. Amy arrived 
home in fine shape but Frank is badly bent. Mrs. Jones 
was accompanied on this wonderful trip by Mrs. Clark, 
the wife of Admiral Clark 


* * * 


Congratulations and all good wishes go to John K. 
Stone, owner of Atlas Office Supply & Printing Com- 
pany, Houston, Tex., who is celebrating his tenth 
anniversary. The noted growth of this business from 
a small rented room in the residential section to over 
5,000 square feet of space on McKinney Ave. in just 
ten years is remarkable. They now have a beautiful 
display room for office equipment furniture and a well 
equipped printing plant 


* - * 


Courtney Wall, McMillan Book Company, is back in 

his territory after a six weeks’ illness 
i. 2. 

The many Texas Traveler friends of Carl Birdwell, 
manager of The Exchange Store, Texas A. & M. Col- 
lege, College Station, Tex., will be glad to learn of his 
recent appointment to the board of directors of the 
National Association of College Book Stores. We would 
like to add our personal congratulations too, “Doc.” 

. . > 

Ward Silliman, manufacturers’ representative of 
Dallas, Tex., has returned from a fishing trip in Wis- 
consin as the guest of Tom Norris, Columbian Art 
Works. We hear that the fishing was swell and, to back 
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the fish stories Ward brought back some wonderful <i it 


> > - 


sen Garlinghouse, who stepped into Philo Leonard’s 





es with the Globe-Wernicke Co., in this territory, 
een in Houston early this month 
5 ae 
At a meetil held in Galveston on June 16, Frank 
Pound, own: erator of Pound Printing and Station- 
ry Company, Houston, Tex., was installed as president 
Houston-Galveston Club of Printing House Crafts- 
Incide1 Mr. Pound has recently increased 
ehouse e by added square footage icture 
Matt Harwell, formerly of Cargill and more recently 
Carmax ( tion, was fatally shot while on a 
ting tri] ed Friday, June 9. Mr. Harwell was ag 
his car when it was accidentally { S ex tl a 
> +. 7 
Travelers seen in Houston this month included Art o 
Phister, Smead Manufacturing Company; Cliff York, >I O t 
Eberhard F Pencil Company; Ben Garlinghouse, | 
The Globe-Wernicke Co.; John Corcoran, Joseph Dixon 
Crucible Compa! ind Jack Haage, Blaisdell Pencil k 
ie 
RE X-0O-G sRAP H ACQUIRIES NEW PLANT 


ircnase f the property at 7840 W. Hicks St., - 
kee, Wi plans to occupy the new and Sot 


ais with 
juarters in J vere announced recently by Rex-O- 
Graph, In ifacturers of fluid type duplicating 
chines a! ipplies. The company has been at 3727 Own 
N. Palmer St Milwaukee.—_JEH 
—- 
CROCKER COMPANY HONORED FOR PRINTING 750 
The H. S. ¢ ker Company, Inc., San Francisco, user hleeh 
Calif., rece eceived a Certificate of Excellence, for 


ducin itstanding example of printing, from om C b 
American I tute of Graphic Arts Spirit ar ons 


The work yne in the new $2,000,000 plant in 
Quick, easy 
erasures 





When Anse Adams, one of the country’s great 
ph graphe! is ready to publish his book, “My 
Camera in Y ite Valley,” he came to Crocker for 
perfect | ed interpretation of his matchless 

Ons f them, “Dogwood Blossoms” was es- 
Adams captured the lovely forest 
er printed it on paper, so faith- 

no appreciable difference between 
the original print 
*—> 


ALABAMA VICTOR VISIBLE TRAINING SCHOOL 





No soiling 
of hands, clothing 
or papers 


Sharp, clean 
uniferm copies 








protective 
coating seals 
ink in 
sharper, brighter ( 
colors clean edges 
The Tutwiler H Birmingham, Ala., was the scene of a 
Victor Visible Training school on March 13-17. Shown in at- 
tendance (left to right) are: first row—Rhistine Daniel, S. D. : , ; 
Newman & Co., Knoxville, Tenn.: A. Earl Casey, Frank H. Ellis, Profitable dealer franchises for Old Town Duplicators, 
Zac Smith Co., Birmingham, Ala.; L. Chris Kyle, Kyle Office Carbon Papers, Inked Ribbons and Duplicating Supplies 
Supply Co., Tuscaloosa, Ala.; Mrs. S. M. Rhodes, Rhodes ‘lable. Write today 
Office Supply. Augusta, Ga.; second row—David G. Ryan, ae ee ll a 
Zac Smith Co.; Nick House, A. R. Taylor Co., Memphis, Tenn.; 
Hobart H. Hinton, O'Donnell Bros., Inc., New Orleans, La.; 
Fred McCord, Stoddards, Inc., Nashville, Tenn.; R. Owen OWN 
Ritchie, Fisher-Harrison Printing Co., Inc., Greensboro, N. C.; 
third row—Charner R. Skagseth, Skagseth Stationery, Miami ’ 
Fla.; Alan R. Carlson, Pinellas Office Supply Co., Clearwater, : 
Fla.; John R. Hanson, Arkansas Printing & Litho Co., Little RIBBON AND CARSON COMPANY 
Rock, Ark.;: H. W. Barnes, Victor Safe & Equipment Co.; Inc., 750 PACIFIC STREET, BROOKLYN 17, NEW YORK 
N. Tonawanda, N. Y.; Olney Russell, Zac Smith Co. [World's Foremost Manufacturer of Inked Ribbons, Carbon 





znan Stationery Co., Wichita Falls, Tex.; 


Jack Cooper, V tor Safe & Equipment Co., Inc., Atlanta, Ga. Papers and Duplicating Supplies. 


64 
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AM@RICAN 





NUMB@RING:*MAC RING | 
Numbering Machines with FORESIGHT 








AMERICAN VISIBLE 9 


Knowing the next number to 
print is important. It enables 
the operator to eliminate dupli- 
cate or missing numbers. Avyail- 
able with consecutive, duplicate 
and repeat action, or with tripli- 
cate or quadruplicate action in 


place of duplicate. | | 
| Siogceor 


MODEL 41 





VISIBLE 
NUMBERS 
Fells you 


what 








MODEL 41C 








123456 
@ CARBON COPY 


Up to 12 legible car- 
) bons can be made 
with this superior 
visible machine. 
Sharp faced figures 
on steel wheels pro- 
vide constantly 
clear impressions. 
Platform available 
for convenient han- 
dling of forms. 


654321 
LEVER ACTION 9% 


For irregular numbering, your best 
buy is an American Visible Lever Ac- 
tion machine. Can be furnished in up 
to 15 wheel capacity. 


MODEL 71 amd 
ea 


—— 


ym © = 5-1 MACHINE 


Most economical of all multiple 
movement machines. Sturdily con- 
structed for long accurate service. 
Made with the American unparal- 
leled high standards of construc 
tion. 





Write for descriptive litera- 
ture and prices. 





MODEL 111 


AMERICAN NUMBERING MACHINE CO. 


ATLANTIC AND SHEPHERD AVES., BROOKLYN 8, N.Y 
BRANCH 105 WEST MADISON STREET, CHICAGO 2, ILL. 
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desk calendars 
pads and stands 





A quality line of stands and pads featur- 
ing all popular styles and sizes. All stands 
are made of metal and equipped with 4 
rubber feet. 

















WRITE Calendar pads are _ lithographed—on 
OR high-grade bond paper with the date in 
PHONE red and the monthly calendar in black 
FOR New facilities for fast, 2-color lithograph 
COMPLETE printing enable us to give you the best 
in quality and prompt service 
DETAILS 


STARK CALENDARS 


INCORPORATED 


PHONE 7557 
100-112 BISSELL STREET, JOLIET, ILL. 
































SEPTEMBER SCHOOL OPENING 


Starts the Fall 





Selling Season. 


How is Your Stock of 


RA crams crams rd 2 
wes t oe 


‘ 


See or Get Our Catalog No. 58 
for Prompt Shipments 


THE GEORGE F. CRAM 
COMPANY, INC. 


730 E. WASHINGTON ST. 
INDIANAPOLIS 7, INDIANA 
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WINTERS HEADS N.O.M.A. CHAPTER 
L. E. Winters of the firm of Griswold and Winters, 


1200 W. W Fighth St., Los Angeles, representatives for 
the A. B. Dick Company, is the newly-elected president 

the National Office Management Association, Los 
Angeles Chapter. Last year he served as vice-president 


the organization and in 1948 was treasurer. Mr 














L. E. WINTERS 


the national convention of the Na- 
cement Association held in Cleve- 


The Los Angeles association holds regular meetings 
Auditorium the third Monday of 
month except in July and August. The member- 


re ; 100 chapters througnout the United 
and ten are on the West Coast. Director 
f the southwest area is Ray Booth of Safeway Stores, 
San Diego. Vice-president of the Los Angeles chapter 
is R. A. Tunnell, credit and office manager for the 
Eastman Kodak Stores, 643 S. Hill St. The secretary 
Grin if W. P. Fuller Company, 222 N 
ven the treasurer, B. F. Card of Lockhead Cor- 
oration, Burbank, and the publicity director is Howard 
Mackin, owner of the American Calculating and Typing 
ce, 122 E. Seventh St., Los Angeles.—JET 
elm we 
UNDERWOOD APPOINTS TRENTON MANAGER 
L. Goddard has been appointed manager at the 
rrenton, N. J inch office of Underwood Corpora- 
announcement by W. F. Arnold, 
general sales manager. 
Mr. Goddard, who first joined Underwood in 1935, 
machine sales representative prior 


ror ’ 


A nh acce I 
I presé¢ ignment. His headquarters are at 
W. Sti . n Trenton, where he will direct the 
es and st tivities of the typewriter, adding 
hine, a machine and supply divisions in 
Trento 


<=> « 

PARKER TRANSFERS HOWARD WHITING 
Howard L. Whit Toledo, Ohio, regional represen- 
1 tl Parker Pen Company for the last two 
sferred to the larger Minneapolis- 
regi successor in Toledo is Charles 
len, who ha een working on special assignment out 
Parker Pe! ivisional office at Janesville, Wis 
He earlier v h the company on the West Coast 


—- 
SH Aw WALKER APPOINTS DEALER 
Pittcraft, I 113-117 W. Fourth, Pittsburg, Kans., 
er in off ipplies and printing, recently was 
ted as the Shaw-Walker dealer for the Pittsburg 


Pitt ft unagement announces that it will 
handle S]) Walker office equpment and sup- 

icludil esks, chairs, tables, fire-files, safes, 
yiders a é card cabinets, and other office 
é GM 
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ANS 
POSTAL SCALES 


line of office mailing 
he market today. 
to 50 Ibs. 








the most complete 





scales on f 
Capacities 2 Ibs. 






Four models — 


Model 1546—List. . 


A handy desk scale, case 
made of durable, heavy 
Lustron plastic. Capacity 
2 Ibs. by 1 ounce. Com- 
putes postage for air and 
first class mail, and for 


merchandise up to 2 Ibs. 
Large dial. Platform 2” x 3”. 
Dimensions overall 5/2" x 
24" x 62". Packed one 

to a carton. Shipping 

weight, 1% Ibs. 


Model 1509 
List ........$8.50 


The postal scale for 
average office use. Ca- 
pacity 5 Ibs. by % 
ounce. Computes 
postage for airmail, 
first class and mer- 
chandise up to 4 Ibs. 


Dial 642", glass covered. 
Platform 51/2" square. 

Dimensions overall 6/2" x ‘ 
62" x 92". Packed one , 












. $4.95 y 





to a carton. Shipping 
weight, 5 Ibs. 


Model 1530 
peer $8.50 “™ 


Parcel Post Scale. Capac- 
ity 25 Ibs. by 1 ounce. 
Computes postage for 
merchandise up to 25 Ibs. 
for all postal zones. 
Dial 6/2", glass covered. 
Platform 51/2" square. 
Dimensions overall 61/2" 
x 62" x 9V2"'. Packed 
one to a carton. Shipping 
weight, 5 Ibs. 


Model 1515 
eee $10.50 


Parcel Post Scale. 
Capacity 50 Ibs. by 
2 ounces. Computes 
postage for merchan- 
dise up to 50 Ibs. 
for all postal zones. 
Dial 8°’, glass covered. 
Platform 7” squore. 
Dimensions overall 





o” 8 ye & WO". Model 
Packed one to a carton. 
Shipping weight, 81/2 Ibs. 1515 


Dealer advertising electros, mats or display cords available on 
request. One and two column plotes 75 lines high 

Consumer stuffer availoble for dealer use. Contoins illustrations 
and descriptions of four scales, also revised domestic postal rates 
effective January 1, 1949 


Order from your supply house 


HANSON SCALE COMPANY 


525 North Ada Street, Chicago 22, Illinois 
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IF YOU MISS THE 


NATIONAL LUGGAGE 
AND LEATHER GOODS 


PALMER HOUSE 
CHICAGO, ILL. 


August 21st to 25th 
v 


3 FLOORS PACKED WITH NEW MERCHANDISE! 
. - « MORE THAN 200 ROOMS EXHIBITING 


e LUGGAGE e BRIEF CASES 
e TRUNKS e PERSONAL LEATHER GOODS 


v 


Set the Date, Now! 
See the SHOW- 


| It’s “Better Than Ever!” 


Sponsored and Managed by 


Luggage & Leather Goods Mfrs. of 


America, Inc. 
220 FIFTH AVENUE, NEW YORK |, N. Y. 
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OPENS MERCHANDISING COUNSELLOR FIRM 

A new merchandising counsellor service in the Far 
West is now available through D. C. McMillin, Tilden 
Sales Bldg., San Francisco, Calif. This service consists 
of counsel and advice including everything from a 
simple consultation to the directing of a complete 











D. C. McMILLIN 


sales campaign, states Mr. McMillin. He will aid manu- 
facturers in securing representation, coaching the 
men chosen and investigating trade possibilities. 

For nearly 30 years, Mr. McMillin has headed up the 
commercial stationery activities of the Zellerbach 
Paper Company on the Pacific Coast. He has reached 
retirement from that firm on August 1 

Not wishing to leave the industry with which he is 
so well acquainted, he has organized his own business 
and informs his prospective clients, “when in trouble 
you go to your lawyer, when sick to your doctor, when 
in business difficulties, why not go to a merchandise 
counsellor?”’ 

—-- << 
ENNIS TAG OPENS COAST SALES OFFICE 

The Ennis Tag & Salesbook Company, Ennis, Tex.., 
through Sales Manager S. D. Denny, announces the 
opening of a warehouse and Pacific Coast sales office 
in Los Angeles, Calif., under the direction of George 
H. Rowson, branch manager. 

Complete stocks of all Ennis products are now car- 
ried in Los Angeles for distribution to the commercial 
stationers on the West Coast. 


—« 


IN SCHOOL FOR VICTOR VISIBLE 





A session of the Victor Visible Training School was held at 
the Hotel Lenox, Buffalo, N. Y., April 17-21. Shown in atten- 
dance (left to right) are: first row—James A. Eaton, Eaton 
Office Supply Co., Buffalo, N. Y.: Joseph C. Cray, Cray Bros.. 
McKeesport, Pa.; Harry C. Holswade, Holswade Office Sup- 
pliers, Inc., Huntington, W. Va.; Claude B. Kershner, Dieck- 
haus Stationers, Philadelphia, Pa.; second row—Myron Wasil- 
chak, Ithaca Office Equipment, Ithaca, N. Y.; Paul H. Jackson 
Eaton Office Supply Co., Buffalo, N. Y.; Kenneth W. Riedel. 
Fidlar & Chambers Co., Davenport, Iowa; Ronald F. Peck. 
Springfield Stationery Co., Springfield, Ill.; third row—Carl J. 
Rhodes, Bauman Office Equipment, Ambridge, Pa.; Andrew 
Zaker, Gregory, Mayer & Thom, Detroit, Mich.; Frank H. Oyler. 
W. B. Gregory & Son, Detroit, Mich.; George T. King, E. S. 
Howard Co., Oswego, N. Y.; fourth row—H. W. Barnes, Victor 
Safe & Equipment Co., Inc., N. Tonawanda, N. Y.; Morris P. 
Hall, Hall Office Equipment, Clarksburg, W. Va.; Thomas W. 
Starkey. Penn Office Supply Co., Pittsburgh, Pa. 
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Every faetor 
for brisk sales ... 


This chair, like all Johnson chairs, has 
every factor for brisk sales. Beautifully 
designed, Johnson peerless workmanship. 
finest quality materials—all these con- 
tribute to the ever increasing popularity 


of Johnson chairs. 


No. 1302W «+ OAK or WALNUT 


Made with posture back and spindles 
scooped seat—built in rubber bumper, 


large ball bearing casters. 


Height of back above seat gl,” 
Width between arms 19,” 
Sitting Depth 18 








JOHNSON CHAIR CO. 


4401 W. NORTH AVENUE, 
CHICAGO 39, ILLINOIS 


















Ilustroted above 
is the SAMSON 
Series 471 table for 


is Samson 


Complete 


room tables is again being denctast’ coom. 
offer \l tive styles to harmonize with Available in lengths 
16 feet. Ook, 
ee ting scheme. Choice oak, walnut se A “e = 
walnut or mahogany 
shes...in le neths 6 to 16 feet. finishes. 
Create extr thout adding to your present 
nvent om the Samson catalog. Write office and directors’ room Lables 
»» 
free ¢ r #32), price list and full par- 
: ©) ae i 1) 1G e149) 101 @) Bb 
ticulars. M hler Brothers Co.. Nappanee, Ind. 


sence 892 


SEND TODAY FOR FREE CATALOG 
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Our club chairs 
are masterpieces in 


finely designed 








and finished office 


furniture. 


Write for 


CLUB CHAIR 780 Vew 1950 Catalog 
TODAY 



















127-133 BLEECKER STREET, NEW YORK 12, N. Y. GRAMERCY 7-566) 


Bight CHAIR COMPANY-INC. 


FOUNT-O-INK TY yen? 490! 


the easiest selling 
. most imitated 


WRITING SET 
IN THE WORLD 


For New Whooped Up 
Profits For Stationery 


Dealers 
put NEVER equalled 
in efficiency— a nee 1 . one 
oe , MR Execotive set is Something As Different 
appro tea oe In Its Field As 


as a business 
Fount-O-Ink 


builder . - se? pr es start 
Prolific m7 FOUNT-O-INK 


profit maker 
for alert Lv, For Pen And Ink Writing 
eaters. ’ : 2 
We Will Be at Our Usual Booth 
No. 104 in Main Exhibit Hall 
at N.S. A. Convention in 
Chicago, Sept. 23rd to 28th. 


Fount-O-Ink sales constantly increase! Keep YOUR See Us There or Write 
profits up with a fast moving, complete stock of Fount f —o : 

, or De: re Liter: , 
O-Ink Writing Sets. Send for new catalog and litera escriptive Literature 
ture todav. and start Fount-O-Ink profits rolling in 













Los Angeles 65 
California 





GREGORY FOUNT- O-INK CO. 
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NEW ENGLAND TRAVELERS CLUB NOTES 
Miss Lucy Scanlon of the Adkins Printing Company, 
New Brita tired after 32 years of service with 


Russ Smith, | sociated with his brother in busi- 


Fall Rive has left the old firm, joined forces 
vith J. P. Schofield and together they have opened the 
mith Office Equipment Company, Inc., with a store 

Unio! New Bedford, Mass 

* > * 


William Innes, ! years owner of the Newport Type- 
Exchange of 29 Marlborough St., Newport, R. L., 

I business has been purchased by 
ho will continue to operate it under 


il¢ recentwly I 
Arnold Schneider, 
1 Ham Stationery Company, operated by Abe 
Sonny Feinzig at Roxbury, Mass., has added an 


ffi epartment with a model office layout 
> > > 

Ne ffi tly elected to direct the Thorp & 

Martin Com Boston are: President, James R. 

Cowen; vi William B. McManus; treasurer, 


H. Brooks Crosby; and clerk, Miss L. J. Cameron. 


Associate John F. Nackley, editor of the New 
d 7 Club News, inserted the following 
inkni im, an item which John’s modesty 

ht have | ented him telling: 


All of u ow John Nackley and his wonderful 
that his oldest son, John, Jr., was 
an exci nt student. However, even we were 
avalanche of honors which this 


youl has had showered upon him upon 
raduati rom Boston Technical High School 

. g Johr walked away with about all of the 
\olarshi} es there were. He won the Ben Frank- 
Medal, the ¢ Medal in History, a special $100 


and also won a scholarship which 
further education at Northeastern 
will enter in the fall.” 
* > . 


Miss Ruth Wolf was married on May 7 to Milton 
Cooper of! N ik Stationery Company. 
. . >. 
Charles Griffin Griffin Office Equipment Company, 
ttsfield, M ed recently, leaving Mrs. Griffin and 
Griffin will carry on the business 
- > ee 
the is that of Henry A. Blish, father of 
NET secret easurer Nat Blish. 
> > 


* 


2) 


iken from the June issue of the 
ers’ Club News, edited by John F 


*—- 
SPEED PRODUCTS PLANT IN VACATION CLOSE 
The Speed |! icts Company, Inc., 37-18 Northern 
Blvd I 1 City, manufacturing Swingline 
t ffice specialties, is closing for va- 
to August 13. Dealers have been 
ipate their requirements as ship- 
nade before closing, provided they 
re July 24 
—- 
DELTA ENVELOPE MOVES AT MEMPHIIS 
ta Enve Co., formerly located at 25 W. Caro- 
has moved to larger quarters 
1166 Te The floor space is more than dou- 
th 1 ties and a truck dock 
kinds of printed and plain enve- 
hown phenomenal growth since 
short time ago.—CG 


AA 


—- 

BUFFALO FIRM TAKES NEW LOCATION 
Buf rypewriter Empodium, Inc., recently 
fi Underhill Building in Buffalo, N. Y.., 

Ww.M St. The move was made necessary 

Underhill Building.—GET. 
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The Myrtle Raleigh—Avail- 
able in walnut, mahogany 


or frosted walnut. 


To the successful man the Myrtle Raleigh is a 
fitting symbol of achievement. The Raleigh is 
built with the knowledge and craftsmanship 
of fifty years of leadership in fine wood desk 
manufacture. It provides its users with distinc- 
tive beauty, the peak of comfort and the ulti- 
mate in versatility—at moderate cost. 

To Myrtle dealers, the Raleigh is also a 
symbol of success. It marks them as business- 
men able to meet the most discriminating 
wants of exacting buyers. 

Write today for full information on the 
Myrtle Raleigh . . . a distinguished leader 
in sales appeal for men successfully dealing 


in value. 


MYRTLE DESK COMPANY 


HIGH POINT, NORTH CAROLINA 


BETTER DESKS 
ARE MADE 
OF WOOD 
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LITTLE Quality Carbons =P 
and Ribbons build dealer ‘a8 
PRESTIGE — guarantees P 
maximum service and satis- " 


faction to the user. 


LITTLE Dealer protection 
eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable, 
clean cut distribution, plac- 
ing the dealer at the top in 
quality, dependability and 
protection. 


SIXTY-TWO YEARS con- 
stant adherence to the 
above policy has created 
confidence and good will 
which means much more 
to our dealers than price 
and selling promises. 


Write for details and samples. 











ITTLE 


* 
Inc. 
MANUFACTURERS 


1888 Factory, Rochester8, N.Y. 1950 


“QUALITY EXCLUSIVELY SINCE 1888" 
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EARL HANSON RECEIVES APPOINTMENTS 
Earl E. Hanson, manufacturers’ representative, re- 
cently was named Midwest representative for the 
Johnson Chair Company, Tiffany Stand Company, A 








EARL E. HANSON 
Hilgers & Son and Polar Manufacturing Company. Mr 
Hanson also represents the Industrial Lamp Corpora- 
tion in Illinois and Wisconsin. 
Formerly manager of the furniture division of Hor- 
der’s, Inc., Chicago, Mr. Hanson also acted as sales 
manager of Spak & Natovich, also of Chicago. 


—-< 
CLOVIS, N. MEX., FIRM REPRESENTS REM-RAND 
Odom Office Supply, 118 E. Grand, Clovis, N. Mex.., 
recently was appointed sales representative for Rem- 
ington Rand, Inc., in Curry, Roosevelt and DeBaca 
Counties. Items handled by the firm include type- 
writers, adding machines, and printing calculators 
—-— - 
KING RETURNS TO WARDS STATIONERS 
Arthur L. King, prominent in the stationery and 


| office equipment field, is back at his desk as general 


| 


manager of Wards Stationers, 57 Franklin St., Boston. 
r i 











ARTHUR L. KING 


Mass. Mr. Ward withdrew from the firm for a short 
while after being connected with the company for 28 
years. His return was announced on June 19 





WEDDING BELLS 


Andrew Lauw Zecha of Lawsim Zecha & Company, 
Batavia, Java, agents for Parker Pen Company in In- 
donesia, was married in New York City on June 7 to 
Helen Lee, a Chinese girl whose home is in British 
North Borneo and who recently graduated from Trap- 
hagan School of Fashion in New York City. The 
eldest of the five sons of William Lauw Zecha, pro- 
prietor of the Batavia firm, Andrew Lauw Zecha on 
June 5 received his degree at Columbia University 
and made a recent visit to the Parker Pen plant at 
at Janesville, Wis. The couple sailed for England on 
the Nieuw Amsterdam of the Holland American Line 
on June 9. Then, after spending a fortnight in London, 
they planned to proceed to other European countries 
before embarking on a Dutch steamer for Java. 
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FAULTLESs 
s-O 
“Skde- Opening® 


RING BINDER 


WITH 
BUILT-IN automatic SHEET LIFTER 


300% LONGER SHEET LIFE ....... 
— without reinforcing the holes 


BUILT-IN AUTOMATIC SHEET LIFTER 
— carries the weight over the rings 


RINGS SLIDE APART— NO SPRINGS 
—sheets won't jump off the rings 


20% MORE SHEET CAPACITY ..... 


NOW BEING NATIONALLY ADVERTISED IN 


STATIONERS 
LOOSE LEAF CO 


MILWAUKEE I, 524 N. Broadway 
NEW YORK 3, 114-116 E. 13th St. 


* 





THE INTEREST OF FAULTLESS DEALERS 


@ A limited number of Faultless general line dealer- 
ships are available in certain areas to qualified 
retail stationers ... Write for dealership information. 








—_ 


* * 
C™\\_A STAR PERFORMER IN YOUR GAME OF PROFITS .———> 








NATIONALLY 
ADVERTISED 


This beautiful Stanley Sofa is upholstered in genuine top- 
wide choice of colors. Modern styling. All 
welt trim. Reversible cushions. Solid hardwood throughout. 
Available in mahogany, oak, or walnut. Write for com- 


grain leather 





plete details 


FINE LEATHER FURNITURE © 


(CLUB CHAIR NO. 1710 AND SETTEE NO. 1750 TO MATCH) 













TANLEY 









STANLEY EXECUTIVE SOFA NO. 1760 





’ 


STANLEY 


MANUFACTURING COMPANY 
2310 N. MAIN ST. FT. WORTH, TEXAS 











OFFICE APPLIANCES, August, 1950 


183 











Ww 
ii 


ii 





Electric Wall Clocks 





Fully Automatic 





NOWSLwWwY N= 


$5922 Plus Tax 


IMMEDIATE DELIVERY 


DEALERS are REQUESTED TO WRITE FOR 8 
COMPLETE CATALOG AND DISCOUNTS 


TECHMNVGRAPH Company 


TECHN’ 


THERE MAY 


Automatic 
Program Timer 
and Master Clock 





Clipper Oiiemaline Spacing, 
Up-the-Card Print Payroll 
and Job Cost Recorder 





Card-O-Matic Payroll and 
Job Cost Recorder 
also available with 
registering lever for 
manual operation 


Payroll Record 


Pioneer in the 
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CHECK THESE | | 
EIGHT HILCO & 
FEATURES 








eonmeneecccnenconsene ty 


Front Paper Stop. Assures Accurate Registration. 
Automatic Roller Release. Eliminates Smudged 
Sheets. 

Automatic Counter. Counts only printed sheets 
Enclosed Drum. Automatic Inking. 

Hilco Slipsheeter can be attached. 

Automatic Feed. 


Paper Pusher is automatically lifted and carried 
back to feeding position, to eliminate lint on the 
stencil. 


Drums are quickly interchangeable for color printing 





a 


LLInNoIs 





BE A 


VALUABLE ® FRANCHISE 


AVAILABLE IN YOUR AREA 





Profit prospects for distributors of time control 
equipment grow brighter every passing day . as 
virtually every business, large and small, as well as 
institutions and schools find more and better time 


control a practical necessity. 


Now is the time to team up with America’s foremost 
manuf: icturer of time control equip! ment assure a 


profit-filled fucure for yourself. 


Information regarding availability of a CTR distributorship 


in your area is yours forthe asking. Contact Dept. OA-8 


THE CINCINNATI 


a TIME RECORDER CO. 


CINCINNATI 14, OHIO 


Development and Manufacture of Time Control Equipment Since 1896 
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SIGN FOR EQUIPMENT EXHIBITS AT 
NATIONAL BUSINESS SHOW 

manu ers of office equipment have signed 

the National Business Show to be 

tober 23 at Grand Central Palace 


MANY 


Office Ex ve Association of New York City, 
nal Business Show, feel that the 
showing its appreciation for the 
that form the basis of this year’s 

e to Rudolph Lang, managing di- 
Through the press and by direct 
industry, as well as O.E.A. mem- 
informed as to the progress of 

earch program that is to be a 
National Business Show. O.E.A 
ber of exhibitors registered at this 
ist extensive list in the history of 

10 been held every year since 1904 

Ju tors signed up are 


VIS] 


\ 


bove listed companies will display 
that has never before been 
iblic. Much interest has been 
that more than half of the new 


tronic rather than mechanical 


_— et 
VINCI 


o ie 3 


COMMEMORATES OSLO’S 900 YEARS 
ness of Clausen & Manus, Oslo 
IANCES has received a beautifully- 
the art and intellectual 
Norway observing its 


s00K 


eviewing 

{) lt AA ol now 
English and Norwegian transla- 

replete with photographs and 

O plishments in literature, painting 
life, music and 


leatre, academic 


—-- © 
HAMILTON STATIONERS ENJOY PICNIC 
St ciatior if Hamilton, Ontario 


at Lake Shore Park on Lake 


an attendance totaling 87. in- 
thful Toronto visitors 
and novel races were run and 
ed the rush for the well-pro- 
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AROUND 


THE 





DATING STAMPS 


MAKE FOR MORE EFFICIENT BUSI. 
NESS OPERATION 


SUPPLY THE DEMAND 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 


SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 


Write today 4 
for Our 


NEW 1950 


Handsomely 
Illustrated 


CATALOG No. 96 


and 
‘Price List 






RASTEWART 


GLO MAN EAN A 


80 DUANE ST. NEW YORK /7,N.LY. 
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IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


VATIL 
MANUFACTURING 
COMPANY 


900 East 95th Street Chicago 19, Illinois 
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ROBERT J. BIGGART 
Robert J. Biggart, 57, of 18 Larkspur St., Springfield, 
Mass., died recently after a long career in the office 
machine business. He was distributor for the Marchant 
Calculating Machine Company for 12 years in western 





>lnal<lal |! 





_ 








THE LATE R. J. BIGGART = 


Massachusetts and Connecticut and later was with the 
Friden Calculating Machine Company, Inc., until his 
retirement four years ago 
A veteran of World War I he was a member of the 
American Legion and prominent in the Masonic Lodge 
Surviving are the widow, Mrs. Ruth Grover Biggart; 





a brother, Frank J., of Saugus, Mass.:; four sisters: and —— 

several nieces and nephews BA 
’ y ’ 

y ob LA 

ALBERT B. COULTER 24th 


Long prominent in the stationery field of Tacoma 
Wash., Albert B. Coulter died at the age of 73 years 
at a Tacoma Hospital this June. A Canadian by birth 
at Iroquois, he stepped across the border into the g 
U.S.A. in 1895, and then headed for the Pacific North- 
west in 1922, when he settled into the stationery trade 
at Tacoma, and remained there ever since. Before 
retirement two years ago, he had been for 30 years 
with the Tacoma Paper & Stationery Company, of 
Tacoma, largely as its secretary and treasurer, re- 
maining with that organization after it had become 
a part of the far-flung paper organization of Blake 
Moffett & Towne, Inc. Among the many civic interests 
and commercial connections he enjoyed was that of 
being president of the Tacoma Association of Credit 
Men 

Among descendants, he is survived by a son, Douglas 
L. Coulter of Gig Harbor, Wash., a daughter, Mrs 
Roger W. Goldsmith, Fort Monmouth, NJ., three sis- 
ters and five grand-children.—CML 


’ J v 
-~ roe) me 
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LUTHER HAINES THOMPSON 

Luther Haines Thompson, 66, associated with the Na- 
tional Cash Register Company, Dayton, Ohio, 1901 to 
1943, and since then manager of the San Francisco 
branch, died suddenly June 12 of a heart attack. He 
started with the company as an errand boy, and re- 
signed in January, 1943, as vice-president in charge of 
domestic sales and a director. He served as vice-presi- 
dent from 1933 to 1942, when he requested to be re- 


lieved of his duties. Then, he was named manager of 
the NCR branch at San Francisco 
During his career with the firm, he represented in 
various sales posts in Tacoma, Wash.; Cleveland, St 
Louis, Detroit, and Minneapolis. In 1925, he was named F 


NCR sales agent in Dayton and later that year, man- 
ager of the northern sales division. He successively be- 
came manager of the southern central, Pacific, and 
northeastern divisions. In 1931, he was named man- 








ager of domestic sales at Dayton and two years later — 
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PRINTING CALCULATORS POSITIVE ACTION + RAPID MULTIPLICATION OR DIVISION 
: IT ALL 











ELECTRIC OR HAND-OPERATED ELECTRIC AUTOMATIC SHIFT AND MULTIPLY KEY 





- — 
VISIBLE ADDING WHEELS ADDS UP PRINTED PROOF + SUB-TOTAL KEY + VISIBLE PRINTING 


AUTOMATIC RIBBON REVERSE 


ee Darrett 


Sarrett 
GRA YON ES 


(Co aS AA 





DIRECT SUBTRACTION + ONE-POSITION BACK SPACER 


= . 


IN FACT...EVERYTHING TO MEET ALL COMPETITION 




















MODEL B-I192E 


OTHER MODELS: 





Sianlihas| ° B18—8 Column Hand Operated 
SALES e B192—9 Column Hand Operated 


AGENCY e 931AE—10 Column Electric 
PLAN! 














BARRETT ADDING MACHINE DIVISION 
LANSTON MONOTYPE MACHINE COMPANY 
2 Ath at Locust Street Philadelphia 3, Penno 





NOT the bettor of two files 
BUT THE BEST OF ALL 


A complete line of steel office equip- 
ment built to perfection, attractive in 
appearance and priced to attract cus- 


tomers, new and old. 





PEERLESS STEEL EQUIPMENT COMPANY 


UNRUH AND HASBROOK AVES., PHILADELPHIA 11, PA. 
CHICAGO LOS ANGELES NEW YORK AUSTIN, TEXAS 
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Customers go for this sponge-cup at first sight 
— call it the most practical device of its kind 
they’ve ever seen! And they're right .. . its 
No-Over-Flo feature is outstanding. And its 
two-part construction is designed to provide 
easy, thorough cleaning. 

Along with its efficient usefulness, you get 
good looks . . . for the Sengbusch No-Over-Flo 
Sponge Cup is made of beautiful, lustrous plastic 


Bony (use 


No-Over-Flo 


/ 
SPONGE CUP 
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This cross-section view shows the 
No-Over-Flo construction details. 


— adds to the appearance of any desk. More- 
over, it rests on a built-in rim of rubber that 
prevents sliding or scratching. 

The selling price is only $1.00 complete with 
sponge — subject to your regular trade discount. 

Stock up now on this revolutionary, new 
sponge cup. We'll include a supply of blotter 
NOF-1 with your imprint. 







Has surplus water compartment... provides 
added cleanliness and convenience 






























COMFORTABLE 
BOUNCE" ACTION 













WEIGHS ONLY | 
20 aS ONLY | 
ae 






QUICK SET 
ACTION DIAL 






91010 WHEEL 
CAPACITY 







AUTOMATIC 
NUMBER ADVANCE 
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His widow and a sister, Miss 


laent 


felen Thompson, Detroit, survice—AK 
+ ob + 
FRANK H. FARGO 
I k H. Fa perator of the stationer and office 
firm of | k H. Fargo & Company, Bridge- 
Conn., die June 12 at his home after an illness 
f several wer He was in his seventy-sixth year 
Mr. Fargo occurred within three weeks of 
at of his wife former Martha Gabriel, of Bridge- 
A reside} Bridgeport since 1880, Mr. Fargo went 
work fo! tore at the age of 15 and in 1912 
nt into b é for himself 
Survivors daughter, Mrs. Charlotte Nicho- 
f Bridge} zrandson, Robert F. Fargo, and 
brother, Edv Fargo, of Attleboro, Mass. 
i. h & 
. 4 4 
ETIENNE BARDIN-BOUCHART 
Etienne Bal Bouchart, president and directeur 
eneral of Und S.A., died in New York on May 
2. Mr. Bardin ho has directed the Underwood offices 
n Paris, France more than 21 years, was on a 
business trip i he United States at the time of his 
A native of F e, Mr. Bardin was born at Nantes 
Li Inferie December 21, 1888 and was deco- 
ted with the ¢ ix de Guerre during World War I 
re! been in good health until the day 
( e hi hen he was suddenly taken ill. 
ok + 
WILLIAM C. DRESEN 
William C. Dresen, a River Forest (Ill.) resident 
e than 5 died at the age of 83 on June 16 
a yme \ itive of Mineral Point, Wis., Mr 
Dresen was a ited 50 years with the Amberg File 
& Index Con vy, Chicago, before he retired in 1935 
Mrs. Mary D ey Dresen, his widow, survives, in 
iddition to a 1ughter, Marie A., at home, and two 


ons, William D. and Robert D. Bernard Dresen, a 


el é igeville, Wis., and a sister, Mrs. 
I. Cc. Stends Pell Lake, Wis 
+ ob + 
GEORGE EDWARD BLOHM 
Ge e FE Blohm, 62, credit manager for the 
Wilson Stati Company, Houston, Tex., died June 
A resident of H ton for most of his life, Mr. Blohm 
membe f the Houston Retail and Wholesale 
Cre ASS 
I survive y his widow, a son and a daughter 
CG 
a a > 
4 4 4 
WILLIAM F. CLAUSING 
William F. ( ising, 64, of 5927 Erie St., Chicago, 
lent of the International Typewriter 
I hange, I ed July 10 in Presbyterian Hospital 
He nde ‘hange in 1918 and was a past 
pre National Office Machine Dealers 
A | 
\ l rie, survives 
iL & & 
4 4 4 
HAROLD SANFORD 
Harold Sanf 62, office equipment dealer at Jack- 
ille, Fla., 1 nany years, died June 29 at a hos- 
ital followi1 long illness 
A native of Dover, Me., he came to Jacksonville in 
1911. He four the Sanford-Hall Company in 1939 
the firm’s board at his death 
Survivo e his widow, a son and Sanford’s 
; = i & 
4 s 4 
H. E. CONATSER 
H. E. Col nager of the Tulsa office of Royal 
ypewriter y, Inc., for the past nine years, died 
Conat ld Royal typewriters in St. Louis 
J r to ransferring to Tulsa. A native of 
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New...Low Cost... 


Increase Your 
Direct Mail 


Response 300-500 % 


Now—all offices . . . small as 


Important Message 
For Distributors 


well as large . . . can put Auto- 


speed, efficiency and 


Model 


typist’s 
There are several excellent 
territories available for 
\uto-typist representation 
on an exclusive franchise 
basis. It's a profitable op- 
portunity supported by ex- 
tensive national advertising 
and direct factory assist- 
ance. Write for complete 
information 


economy to good use. 


5100 puts “wings” on routine 


correspondence with in- 
dividually typed letters costing 


as little as 3c each. 





| 
| 
AMERICAN AUTOMATIC TYPEWRITER CO 
| Dept. 78, 614 N. Carpenter St., Chicago 22, Ill 
| Please send me your free bulletin on Auto-typist 5100 
| and sample letter 
Send full information on your exclusive Auto-typist 
franchise agreement 
NAME 
FIRM 
ADDRESS 

CITY ZONE STATE 
| 

WRITE FOR FREE BULLETIN and Sample Auto-typed Letter 
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We Specialize In Your 


UNUSUAL 
Envelope Needs 
Sank Envelopes 


FOR EVERY BANKING 
NEED 









*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bank Filing Envelopes 





Write for Prices and Samples 





Seed Envelopes 


Seeds, Samples of 

Ore and Sand, 
Parts, Jewelry, 
Etc. 













For 
Grain, 
Machine 


*Metal Fold Envelopes 
*Inter-Fold Seal Styles 


*Gummed Seal Flaps 






Aste rs 



















Currency Gife 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 
*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 





Write for Prices and Samples 





Open End Filing 
Exuelopes 













DURABILITY FOR 
PERMANENT FILING 


*Flat 
Sizes for Every Filing Need 


and Expanding Styles 


Courts, 
Firms 


"Used by Attorneys 
Real Estate G Financial 






ustrite 
fcaxzetas 








Passe Sook Covers 


MADE TO STAND LONG, 
HARD USE 









*Used by Financial Institutions, 
for Protection of Pass Books, 
Time Payment Books- 


Report Card Yackets 


FOR PROTECTION OF SCHOOL 
REPORT CARDS 


*An Excellent Advertising Me- 
dia for donation to Schools. 


Write for Prices and Samples 


/ ) 
ell lales— 


ENVELOPE Ci COMPANY 


LINE 





THE 


@ eal 
= peop & ae 
te al ey 8 
anV Leer 


SAINT PAUL 


CHICAGO 
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Mitchellville, Tenn., he was a veteran of the Navy in 
World War I 

Surviving are the widow and a son, James 

- ob 
ONTONETTE I. RITCHIE 

Ontonette I. Ritchie, 43, with Business Systems, Ltd 
46 Spadina Ave., Toronto, for more than 23 years 
passed away recently. She had been ill for a consider- 


able time. She was a member of St. John’s Anglican 
church, Norway, east Toronto. Surviving are her hus- 
band, George Ritchie, her parents, Mr. and Mrs. Albert 
Wardle, and a sister, Mrs. William Gibb.—SJL 
le le ole 
ARTHUR G. COOK 
Arthur G. Cook, formerly associated with his father 


in the operation of a stationery retailing business on 


Dundas St., Woodstock, Ont., died recently at Wood- 
stock General Hospital. He is the son of Mrs. Nellie 
Cook, 581 Peel St. and the late Harvey J. Cook 
Surviving are his mother and one niece.—SJL 
+ ob ob 
CASPER A. MACKEY 
Casper A. Mackey, 77, office equipment sales mer- 


chant of Geneva, N. Y., died of a heart attack June 29 
while preparing to leave on an automobile trip to the 


Mid-West. Mr. Mackey is survived by his widow and 
a sister—_GET 
’ v 
eo oe one 


JOHN GREER 
2, a former supervisor of the stationery 
Eaton Co., Ltd., in Toronto, died 
SJL 


John Greer, 7 
department of the T 
recently in Belfast, Ireland. 


—- 


UNITED STATES EXPORTS OF OFFICE 
MACHINES, EQUIPMENT AND SUPPLIES 


Figures for March, 1950, Released in June, 1950, 
by the U. S. Department of Commerce 
(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D.C.) 


Net Value 
Quantity Dollars 
Machines Bookkeeping Nondescriptive New 509 639246 
Machines Bookkeeping Descriptive New 369 484458 
Machines Listing Adding New 3516 581860 
Machines Calculating Non-Listing, 2064 828020 
Machines Card Punching Etc. New 329 737656 
Machines Accounting Etc. Nes 757 184953 
Machine Parts Accounting Etc 1230772 
Machines Addressing 120 67426 
Equip. and Parts Addressing Machines 45790 
Machines Duplicating Ex Lith 433 60682 
Machines Duplicating Lith 57 55807 
Parts for Duplicating Machines 56906 
Cash Registers New 690 232611 
Cash Registers Used Rebuilt 308 21000 
Parts for Cash Registers 347704 
Typewriters Standard New 7819 792970 
Typewriters Portable New 6611 330692 
Typewriters Rebuilt 662 33082 
Typewriters Nes Inc Used 1181 56016 
Parts for Typewriters 210862 
Staplers and Staples Office 78430 
Machines & Parts Dictating 134207 
Machines & Parts Mail Handling 23388 
Machines & Parts Check Handling 20563 
Appliances and Parts Office Nes 225867 
Mechanical Pencils All Materials (Doz. 39796 100760 
Mechanical Pencil Parts 8058 
Mechanical Pencil Refill Leads (Gr. 8335 6040 
Pencils Ex Mechanical Black Lead (Gr 79626 179753 
Pencils Ex Mechanical Ex Black Lead (Gr. 17089 61186 
Pencil Leads Nes (Gr 117558 42971 
Pencil Parts Nes 5381 
Crayons (Gr 85533 64549 
Fountain Pens Ball Type (Doz 39666 76700 
Fountain Pens Ex Ball Type (Doz 181434 707347 
Ball Pen Refill Ink Cartridges (Doz 8468 8720 
Fountain Pen & Bali Pen Parts Nes 97853 
Fountain Pen Points (Gr 11015 49178 
Carbon Steel Pen Points (Gr 14651 19468 
Desk Pen Sets 4552 13665 
Ink Writing 78654 
Ink Nes 137080 
Carbon Paper (Lb 106803 98100 
Typewriter Ribbons (Doz 10441 42999 
Office Supplies Nes 230257 
Nes—Not elsewhere specified 
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ALUMINUM FURNITURE FOR MODERN LIVING * ALUMINUM FURNITURE FOR MODERN LIVING * 













Utility Supply Co../, 45 Angeles 
Chicago, re-orders |. srehouse unable 
3 times to fill io keep up with 
orders from one / orders 
mailing 


Goldsmith Bros. 
runs 27 con- 

secutive success- 
ful ads in N. Y. 
Times 


SMASHING SALES RECORDS \U.S. Stationers. 
FROM COAST TO COAST! (". *. % 


smashing mail 
order volume 





























ALL-LUMINUM PRODUCTS’ SENSATIONAL 


FOLDAWAY 
TABLE 


For Amazing New Sales Volume—feature the Table 
of 1,000 Uses and 1,000 Prospective Customers 










\ » 
Yi Every office, every home needs a Foldaway 
. and sales records prove it! Easy to sell, 
because it fills a real need! Easy to promote, 
because of our unique advertising plans! 
Place your sample order today, or write for 
prices and our new catalog! 







SPECIFICATIONS 
* Airplane gauge, satin-finish clumi- 
num, reinforced with steel 








*% PROMOTE IT IN YOUR ADVERTISING 
(Mats available) 


ADVERTISE IT BY DIRECT MAIL 
(Stuffers, mailing pieces available! 


* FEATURE IT IN YOUR WINDOWS! 
*% PUT IT IN YOUR NEXT CATALOG 





« Weight: 19 pounds 

* Holds over 800 pounds 

* Size: 2’ x 5’ top*, 30” high 

* Folds easily to 2’ x 212" for storage 


« Suagested retail price $19 95 


Als aroe zes 


en Send for New Catalog, Prices and Advertising-Promotion Pilon 
FEATURE THESE ALL- LUMINUM PRODUCTS FOR VOLUME AND PROFIT 












oo 







ONIAIT NYFJGOW YOA FTUNLINUENI WNNIWNNTYV 
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ih YALA 


LOCKERETTE 


| Combines the best 
features of both 
lockers and coat 
racks 


Wraps are exposed to air 


STEEL SHELVING 


Shelving for every stock and 
storeroom use. Ruggedly con- 
structed and easy to assemble. 













and light. Employees do not 
ace the weather in damp 


wrar that have been crum 

pled in dark lockers—do not R Q BIN UNITS 
eat soggy lunches, soaked 

by wet hats or gloves. Each 





For display or storage of all 


person has his own spaced 


i - | st hanger, ventilated hat types of parts and small pack- 
helf and 12" x 12" x 15 aged items. Adjustable to meet 
inom teak teen for. ienitie your individual needs, 

y keep wraps tools and persona! effects 
teeters sane space ts RUNTS 
ts ch des ie tie Our most popular line of all- 
WRITE FOR BULLETIN NO. OL-13 trated) accommodates steel compartment shelving 
. te. 6 Gon and bin units—only 39” high. 


jan } 
e } 


WRITE FOR DEALER FACTS 


Rewe_ CORPORATION 


54th & CENTER ST., WEST 


hele) Ee J 304 -ite) dem MILWAUKEE 10, WISCONSIN 


624 So. Michigan Ave., Chicago 5, Ill. 
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ADD-A-FILE 
Like Magic : 


Corners acetylene welded and ground smooth for greater 
@ rigidity and beauty 

Reinforced case uprights for greoter strength when stocking 
@ more than one or two units 


Rolled drawer edge gives strength and beauty when drawer is 
@ extended = 
eile 
Positive center locking follower block ond guide-rod in each 


@ drawer 


Cab: net outside is full ha deep gi 


WESTERN MANUFACTURING ee 


~ 


D> AURORA 


~~ 










Be) Bere = 











PRECISION TIME STAMP 







FOUR STAR 

SUPERIORITY 

*% 40 Hour Precision 
Clock Movement 


Jeweled Balance 
Clock Movement 


+ 


*% Patented Universal 
Joint Absorbs Shock 


% One year guarantee 


GIVES YOU SALES AD- 
VANTAGES THAT BOOST 
VOLUME AND PROFITS 


A.D. JOSLAN wee. company 


MANISTEE MICHIGAN 
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VISIBLE FILING 
EQUIPMENT 


KARDEX-ACME-POST INDEX 


Etc. All types of panel equipment 
Thoroughly Rebuilt 
and Guaranteed 








Surplus Equipment 
BOUGHT 


One of the oldest established 
dealers of visible filing equip- 
ment in the country. 


COMMERCIAL 
CARD SYSTEM CO. 


135 GRAND STREET 
NEW YORK 13, N.Y. 
CAnoal 6-5728 





For That 
MODERN DESK 


ISLAND BASE 










IDEAL OVER HEAVY 
CARPETS — ROUGH 
FLOORS — WORN 
SPOTS 







Made of 


TEMPERED 
HARDBOARD 


COLORS: BROWN - GREEN - MAROON - BLACK - GREY 


CIRCULAR PRICES 
UPON REQUEST 








HARDBOARD FABRICATORS, INC. 


59 BRANCH SIT - T LOUIS 7, MO 
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C. L. BARKLEY & COMPANY, 1220 W. VAN BUREN 
ST., CHICAGO, ILL.—A one page mailing piece in yellow 
and black on white stock describes the new Barkley plastic tab 
for file drawers. Dealers who are interested in obtaining this 
attractive mailing enclosure should write to the above firm. 

CENTRAL DESK MANUFACTURING COMPANY, 454- 
456 N. ARMOUR ST., CHICAGO 22, ILL.—The firm’s new 
catalog No. 68 is now available to the trade. Comprehensive 
illustrations include desks in the various lines: Challenger, 


Plymouth, Modernline and Streamline. An interior 
parate folders describing the individual suites. 


Colonial, 
pocket contains s« 


FUTURAMIC STEEL PRODUCTS CORPORATION, 1400 


ATLANTIC AVE., BROOKLYN 16, N. Y.—A catalog is 
available from the firm describing the new Riviera line of 
portable desk files. Inquiries should be addressed to the company 
at the above address 

GENERAI AMPS MANUFACTURING CORPORA- 
TION, ELWOOD, IND.—With the introduction of a new 
two-tube volume-priced fluorescent desk lamp the firm is making 
available to its dealers at mo charge a dramatic and sales 
appealing point-of-sale three-color display piece. The new 
two-tube lamp will retail at $12.95 and is also available for 


Introducing! 


Lifetime finish, | 
Weighted to 
Stay pat 


F, 


NEW 


FLUORESCENT 
DESK LAMP 





single tubes at $8.95. The display piece can feature either 
model at the dealer’s option since both are the same design 
and come in the same high bake silver gray or rich hammerloid 
bronze finish. The display takes very little space, shows the 
lamp illuminated and makes it quite simple for the dealer to 


demonstrats lamp’s extra weight feature. It is adaptable 


for window, counter or shelf and its color scheme is highly 
effective with h finishes. 
HELMS PRODUCTS, INC., 100 LEXINGTON, S.W., 


{, MICH.—A new Helmscene brochure has 
strating in color the scenes which are de- 

signed to be equally attractive in daylight or at night. They 

within the all-wood frames to provide colorful 

offices and homes. The brochure carries 
ordered by number. 


GRAND RAPIDS 


been published 


ire lighted If 
“ ill dec 


favorite sc 


oration 


JEFFERSON & QUINCY STS., CHI. 
mplete and up-to-date legal blank catalog 
published by Horder’s, Inc., distributors for 


HORDER’S IN¢ 
( AGO 6. = 


has recently b 
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Carbon Paper 
DEALERS: 


Typewriter Ribbon 
DEALERS: 


‘IJ, No Secret” 


Here is information that should be of spe- 
cial interest to you. 


The appearance of your carbon paper and 
your typewriter ribbons can be improved, 
their salability increased, by having them 
carry your own private brand name. 


In the manufacturing process, each sheet of 
carbon paper, each typewriter ribbon is posi- 
tively, permanently, identified. A constant 
reminder to your customers that YOUR prod- 
uct is daily doing an outstanding job. 


What better advertising could you ask for? 
Think what this can mean in repeat orders. 


H. M. STORMS COMPANY has long ex- 
perience and complete facilities for ren- 
dering this unique service. 


It is just good business to investigate an 
opportunity which offers such excellent 
possibilities and we suggest you write 
NOW for details. Address Dept. H. 


For over HALF A CENTURY manufacturers of 
“The Complete Line” that stands the test of time. 


CARBON PAPER INKED RIBBONS 
CARBONIZED ROLLS 


“Wholesale Exclusively”’ 





b 
*tcons erent” 


vase same 


H. M. STORMS COMPANY 


Storms Building, Brooklyn 16, N. Y. 





193 








= 


ath 


a customer for 


DIANA 
Ctudoyraphic 


CASH REGISTER 


Any business, large or small, that does an over- 
the-counter or 
advantage in using an 
A compact unit that combines a Cash Drawer 
with an Autographic Register. “Ouick” 
Cash Control and Figures equal to that of s 
tems costing two to three times as much. 
There’s a big market. Add the 
your present line for additional profits. 


facts now! 


cash business, will find a big 


Indiana. 


Gives 


Indiana to 
Get the 


USE COUPON 
OR WRITE. 


INDIANA CASH DRAWER CO. 
SHELBYVILLE, INDIANA 
Please send full information on the 
Cash Register. 


Indiana Autographi 


Name 

Company 

Address 

State 


City. Zone 


Kind of Business 








comm eae eae 


its subsidiary, George E. Cole & Company. 


cludes 


been recent changes in laws or regulations. 
convenience, 


ically. 


merchandise 


INT 


TION, 





The catalog in- 
listings of all the latest revised forms where there have 
For speed and 
forms are listed both alphabetically and numer- 
The 28-page book also lists a limited number of related 
items needed by law firms and real estate offices. 


BUSINESS MACHINES CORPORA. 
N. Y.—This 


ERNATIONAI 
590 MADISON AVE., NEW YORK 22, 


company has released a number of new brochures describing 


some of IBM’s most recent developments. 


by the 


No. 52-8137-0; 
52-8140-0; 


These may be ordered 
following form numbers: IBM accounting machine, form 
IBM automatic line selection, form No. 
IBM electric formswriter, form No. 55-8148-0; tape 


controled automatic carriage with dual feed for IBM accounting 


machines, form No. 
No. 52-8142-0; 


stamp, 


52-8141-0, and 
electric typewriter, form No. 


KEY RIBBON 


| NEW 


price list for the retail and wholesale trade. 


detail, 
papers 


writing to the 


THE 
| OHIO—"Plain Facts” 
not only 
| of wood as it is used in the manufacture of office chairs. 
| life, appearance, 
low maintenance cost” are 


52-8139-0; IBM Electrographic ink, form 
IBM card verifier, form No. 52-8135; IBM time 
form No. 53-8143-0; IBM comparing bill feed, form No. 
all-electric decimal tabulation on the IBM 
55-8147-0 


& CARBON COMPANY, 65 MINE ST., 
BRUNSWICK, N. J.—The firm recently issued a new 
Complete in every 
it lists the company’s entire line of inked ribbons, carbon 
and duplicating supplies. Copies are available to those 
above address. 


MARBLE CHAIR COMPANY, BEDFORD, 
is an attractive little booklet that serves 
as a brief history of the company but also as a story 
“Long 
diversity of design, efficiency and 
among the aspects of wood furniture 


i? 


comfort, 


that are discussed in a simple and personal style of writing. The 
pleasantly designed booklet is available upon request from the 


abov e 


D. MATTHEWS & SON,LTD., 
LIVERPOOL 1, 
Office” 


mentioned firm. 


14-16 MANCHESTER ST.., 
ENGLAND.—"From a Paper Clip to an 
is the title of the firm’s new 48-page catalog. An effec- 


tive cover of red and black with a black and white reproduction 
of a modern office provides a stimulating introduction to the 


comprehensive catalog that follows. 
everything for the 


Items listed include almost 


office except business machines which in 


England are usually marketed by the manufacturer. 


MYRTLE DESK COMPANY, HIGH POINT, 
list has been issued, 


price 
orders 


pany states, 
to cover the continued increase in the cost of lumber, 


| Wages, 


NIAGARA 
ST., SAN FRANCISCO 7, 


duplicators, 


by the 


new book 


N C.—A new 
effective July 1, at which time all 
received will be entered at the new schedule. The com- 
“This small increase in our prices does not begin 
veneers, 
and all other manufacturing expenses.” 
DUPLICATOR COMPANY, 725 SECOND 
CALIF.—A 16-page catalog for 
assessories and supplies has recently been 
Detailed descriptions and illustrations make the 
for dealers. Copies are available 


issued 


firm. 
a handy reference 


upon request to the company. 


STE 
| JACKSON BLVD., 
designed by Kling Studios of Chicago, 


unit, 


to all 
display 


IN BROS. MANUFACTURING COMPANY, 1401 W. 
CHICAGO 7, ILL.—This modern display 


is now available 





and counter 
include a 


Tufide dealers for window display 
Additional merchandising aids 


Stebco 
purposes. 
1950 
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PURITAN CHURCHES HAD AN OFFICER 
WHOSE WEIGHTED “'TITHING ROD” 
ROUSED SLEEPY WORSHIPPERS WITH 
A HEARTY KNOCK ON THE HEAD 








AS EFFICIENT AS A TITHING ROD 
TO ASSURE ATTENTION ARE 
GRAFFCO MAPTACKS 
MARKING IMPORTANT POINTS 


ON STATISTICAL CHARTS AND MAPS. e y 7 


MAPTACKS 
and SIGNALS 


CAMBRIDGE 40, MASS. 








GEORGE B. GRAFF CO., 














Illustrated 
Drivers’ 
“After Hours” 
Depository 






“Ee” Rate— 
Underwriters’ 
Relocking Label 





and 
A Complete Line 
of Money Chest 
Equipment 


NEW SALES! 


NEW PROFIT! 


SEND FOR COMPLETE 
LITERATURE 


UARDSMAN SAFE COMPANY 





La Porte, Indiana 
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EVERSHARP 
REPORTER 


e KIMBERLY 
e SHEAFFER 
e FINELINE 
e B-B 

e WATERMAN 

e FLO-BALL 

e EVERSHARP C.A. 


e EVERSHARP 
RETRACTABLE 

e FISHER 

The NEW FISHER (Universal 


FISHER REFILL FOR ey a tA 
BALL POINT PENS 


many more. 
c. . 
757 Waveland Ave 


FISHER PEN co. Chicago 13, IMlinois 





Write for Sample Dozen Refills 


to be Sent on Approval. 








woop 
CHECK 
RACKS 


THE TRADEMARK OF QUALITY 













Made of highly fin- 
ished laminated 
mB wood. Built for 
| beauty as well as 
practicability. 
Holds checks in 
positive align- 


ment. 


Oak & Walnut 
Finish 


Write for Catalog 


CHAIR MATS—DESK TRAYS—ARCH BOARDS— 
CLIP BOARDS—BLACK BOARDS—ARM RESTS 


STEMPEL manuracturine COMPANY 








2830 Roberta Street Dallas 16, Texas 
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“SENTRY” ENDS SAFE 
DEPOSIT BOX NUISANCE 


The charges on compar- 
able safe deposit box 
space for one year exceed 





the low cost of a "Sentry." od 
Show customers how they >. 
can eliminate annoying inside, !5x!2«!2 
. Outside, 24!/x17'/px!7 
fees, trips to the bank at 
certain hours, on particular days and have ® A Glass Smooth Plastic Fibre Board 
positive 24-hour protection with a ‘Sentry. @ Vice-like Spring Holds Papers Securely 
You have free access 8,760 hours per year @ Unreservedly Guaranteed 
compared to the 1,275 a safe deposit box is ccuiiieds te Gea Millentied Otine 
available. These safes are an asset to any Stow Stock ms 
home or office, and they move fast. 200 6% "x11 peers pe ean 
203 6" x9 206 9” x17" 
Look at these selling features: 204 9” x12%”" 207 “=e seae 
Vermiculite insulation Packed 24 to Cartor idlia® 46 dn: Miata 
Tamper-proof lock Write for descriptive circular and latest price list 


Punch-proof door. 


BRUSH-PUNNETT CO. 
545 WEST AVENUE e ROCHESTER, NEW YORK 
Manufacturers of “Sentry” Safes for Over 20 Yeors 


WOODALL [NDUSTRIES [NC. 





3500 OAKTON ST. = “Pease Telepnone co 7-2600 SKOKIE, ILL. 



























4 ~ 
Coilette 
THE AUTOMATIC , 
TELEPHONE CORD COILER 
I 
( 
Telephone wires auto- 
matically curl into 
place and out of the 
way with Coilette r 
( 
( 
) Dealers! Write . 
| for a free sample : 
. and discount schedule C 
a 
| A sure fire sales getter 
| T-607 Companion Table with o long profit ( 
margin. Needed on no 
| Write for free illustrated brochure | every cord. c 
if on complete SKYLINER line. — a 
L n 
/ Distributed exclusively by The Huff Sales Company M 
orna-metal! pro ducts co. 911 Western Ave. Seattle, Washington 
2412 So. Seventh St. . St. Louis 4, Mo. . 
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new spaper 


mat service, national advertising and a descriptive 


for each item. 


REMINGTON RAND, INC., 315 FOURTH AVE., NEW 
YORK 10, N. Y.—A booklet has recently 


firm describing the 


brochure and Factag 


new line of low-priced Revere file cabinets. 


Identified as LBV 538, the booklet is obtainable from any 
Remington Rand branch office or the home office at the above 
address. 

TIME, DATI & NUMBER, INC., 368 BROADWAY, 


NEW YORK 1 N. Y.—A new 
all kinds of machines which time, 
Informati 
and literature from 
is here available in 
with price 


24-page color catalog shows 
date and/or number business 
»n which previously was collected in catalogs 
the various manufacturers of such machines 
one complete book. A copy of this catalog 
and discount schedules is available 
above firm. 


papers. 


together lists 


ipon request from the 








ENNIS PRESIDENT TO GO ABOARD 
G. G. Dunkerley of Ennis, Tex., founder and presi- 
nt of the 4 ar-old Ennis Tag and Salesbook 
Company and its affiliate, the American Carbon Paper 
Manufacturir Company, will sail from New York 
July fo rip to Europe. His itinerary includes 








G. G. DUNKERLEY 


Holland, Switzerland, Germany, 
i\Ker] | study methods of manufacturing 
processil will contact potential new markets 
Ennis } He will also investigate the possi- 

y of obtail ome British-made equipment 
Ennis p! include stock and printed-to-order 
salesbooks, restaurant checks, 
supplies. General offices and 
Tex. The eastern division 
ise are in Chatham, Va. Other 
rehouse re ited in Honston, Birmingham, New 
and Los Angeles. A sales office 

shed in Los Angeles.—CAP. 


ess l ZS 
tionery hool 
} 


ories ire mnnis, 


Orleans, Albu erque 


*——¢ 
INDE x SALES CORPORATION EXPANDS 

An ambitious development program was continued 
ently it incing the removal of Index Sales 
ion 1 and larger quarters at 1313 W 

Congress St., Chicago, II] 
The nev tion at level facing 
rhighway has private 
kup and delivery 
and coloring, created by Helen E 
( tes of e Glidden Company, provides a pleasing 
kground for a streamlined produc- 


the new 
shipping facil- 
A new departure 


street 


president of the J. L 
the employee’s opening 
which have 
nding example of 
nagement 
it the dem 


T’} ~% ] + ] } 1c ’ 
Phil € Kind OT ‘little Dusiness 


Hanson 
ceremony 
helped to 
specialization 
and ever-increasing 
ands of a changing 
that makes 


you 





incemen In 


lends in for an 


lex Sales invited 
inspection tour 
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For 
Immediate 


Delivery ® 


Large Quantity 
Slightly Used... 


MODERN KARDEX CABINETS 


GREY COLOR 





16 DRAWER—8x6 CARDS 
EACH DRAWER HOLDS 52 POCKETS 
VISIBILITY 


USED FOR CYCLE BILLING — SALES CONTROL — 
STOCK CONTROL — PERSONNEL CONTROL, etc. 


Other Sizes Available in Limited Quantity 
Special Price 
to Dealers... 
F.O.B. NEW YORK 


WRITE FOR DETAILS 


GENERAL DESK CO. 


281 PEARL ST. NEW YORK 7, N. Y. 
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DUPLICATORS 


@ Gestetner Ltd., London, England, brings to 
the American market through its American Division 
the world’s finest stencil duplicator. The Gestetner 
duplicator, designed and constructed along the lines 
of the printing press with its modern inking system, 
is offered to the American market with a 3 year guar- 
antee for parts and service bonded by the National 
Surety Corporation. Complete dealer franchise de- 
tails will be sent on request. 


THE EXCELLENCE OF GESTETNER PRODUCTS 
IS THE RESULT OF CONTINUOUS RESEARCH 
AND IMPROVEMENT SINCE 1881. 


DUPLICATOR CORPORATION 


McLEAN AVENUE «© YONKERS 5 NEW YORK 
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NOMDA CONVENTION ADDRESSES 
(Continued from Page 25) 


gerestsS a ip] cation to the 


have realized himself The s 
ype of worl ind forms his individ 
cut a master for one of the 

ow the duplicator can be appli¢ 


Demonstrations Impart Confi 


dence 


Personal Calls Necessary, Too 


store dist 
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n st 
pros} 
nd si 
s nee 


r} tration l has a psycholog 
rte duplicator has been purchased and poss 
oO ome! He may find it difficu Low 
VI t ictions 1 may have fore Ose 
cel a ne the der tratior If he ul opera 
s wi rei ze it is due only to hi nabi 
th i defect in the duplicator \N 
t ratior Thus the confidence that I 
iz .¢ esmat nas it! his equipment is ri 
5 vYho merely eeds further instru 
In I x the sale {f duplicators we 
cperle t among the best prospects are 
SCHOOLS Public pi te elementary a gt pi 
h bus ind professional schools siti 
thi ri ibsent nd tardy slips, exan Ss, thes 
ft I = [ grades tests 
i I il classes, Parent rs Ass 
oO! cifications for purchasing by sc} 1, pr 
rat s pers, | et s and letters 
CHU! HikS—Bulletins, programs, special Ree 
I ary I rity relief), Sunday > or 
eport tices and song sheets 
LABOR UNION Meeting notices, financial reports, |} 
gans, bullet s, for: etters and job notific Dp 
SOCIAL ORGANIZATIONS—Meeting noti« cl 
I I torn etters ind postcard el 
WHOLESALERS & JOBBERS—Daily pric s, 1 
port pe ffers, shipping schedules i I 
ria t I l office torn = 
rRUCKIN COMPANIES AND RAILROADS Ss d 
rms, routing, tariff lists, inspe I I 
S let bulletins ad inventory 
BANKS Memo’'s, report accounting forn s 
tel office memos 
AUTOMOBILE DEALERS Bulletins, sts r ‘ 
form letters, service forms, job I 
. é Work and nop reports 
RETAI STORES—Shopping news, sales 
a pec ts bulletiz s store records ror 
t 8 nd nandb 
Grocers Are Good Prospects 
preset t ! are one of the spe 
1] here there re Super markets cin 
st ke up their own special price s witl 
I ter ar! gx their competitors s. { 
r us ifte! ising a duplicat hk 
S is tl { sales increased }$ I 
te! he had distribu 
\ nufacturing é 
M tage of using illus S 
rte ve have ld 1 ny standard books u 
s rches and sales departments a retailers 
Ss I ffices how they a e mor 
XZ r factory and office forms ins f hav 
Show the I pect that he wi s t ‘ 
! Short time with his say } 
) ny personal calls spe 
\ t sure of reaching il 
‘ t t ‘ \ 
I t mall advertis nh 
\ iced on the duy we i 
rtisine illy sampling e! s 
i) i vert ing ‘ 
3 L vr rder 
4 
bus nw S 
Duplicators Must Be “Fed” 
I luplicators 
t sold thei I ft 
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f S< rovide the de 
s f st cils, in fl 
les sters and fi re 
Ss ~ f , paper 
iows on at W 
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BUSINESS-CARD FILE 
V \w Xy2 












3x5 AND 4x6 
ALUMINUM 
CARD FILES 


ADD TO YOUR PROFIT WITH THIS LINE 
OF HOME-O-NIZE SMALL FILING UNITS 


lity are two reasons why Home-O-Nize 


Aluminum Card Files are finding acceptance from more and 
more dealers. N 1 new file has been added—THE BUSI- 
NESS CARD FILE. A practical convenience that fills many 
ses in adait ming of caller's = — 
. (( 

business cards. W for special in- ‘ A 

, ' f Zhe CY, doe| 
troductory of isk for catalog sheets umn" 7 

H-O-N 





PERMA 
CHAIR MATS 


Beveled Edges — Standard Colors 


a Al 


Style 9649. 48” wide 
54” to end of lip 


Reversible 







, Uso only 

rubber 

——, 
on me. 


LIST PRICES EACH IN DOZEN LOTS 
SUBJECT TO LIBERAL DEALER DISCOUNT. 


GEO. E. FOX & CO. 


SAMPLE ROOM OFFICES AND FACTORY 


317 N. WELLS ST., CHICAGO 10, ILLINOIS 
OPPOSITE THE MERCHANDISE MART 











NEW! CARBON PAPER WITH A COLOR THEME 








Stationers and dealers will find this appealing “Color 
Theme” Carbon Paper a real profit-maker! Write for 
details and samples. 


General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 


621-623 CHERRY STREET 
mello: eee te 
Established 1595 








The ADDOMETER does a 
BIG Adding Machine Job 


elatis-lemelaleMe(-tel -temel ll <2. 











Fast Selling—Big Profit 


1298 






ONLY 











Because no other adding machine has all of 
Addometer’s features—and because Addometer fills 
a definite need with users— it sells fast! Because deal- 
ers can earn 49% to 51% profit per sale, Addometer 
is a high-income item! 

@ Addometer handles figure work as speedily and 
efficiently as many big, expensive machines. 

@ Addometer adds, subtracts, multiplies by direct 
action. 

@ Addometer has 8-column capacity; totals visible 
at all times; instant dial clearance—and many 
other outstanding advantages. 

Free display stand with every order of 6 or more 

Addometers—Add this profit-making adding ma- 

chine to your line today! Write Dept. A-8. 


Reliable Typewriter & Adding Machine Co. 
303 W. Monroe Street « Chicago 6, Illinois 
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Fa i ate = 





‘vg le ee 

















« 
aed llc) «ANY SIZE 











ALL EXTRAS 
wgerong 


Beyone, 
Belie 


| For Extra 
| Heavy Duty 
| Service 
HOW IT GRIPS 


A slope in the 
keyhole joins with 
the taper on the 
stud to form the 
tightest and 
strongest of grips. 
An exclusive 
Equipte design. 

NO 














ONLYASTUD Q 
W for Speedy 
Shelf Assembly °*' 


PENDING 













, 150 
Sold only through Dealers—Never Direct 


670 PRAIRIE 
Phone Aurora 9232 
AURORA, ILLINOIS 


v " 4 gor f Pmt Ta 
BINS DRAWER UNITS-TOOL TENDERS. CARTS INSERTS COUNTERS BENCHE 







ECONOMICAL 
COMFORTABLE 


DURABLE... 


@ Double-beaded 
channel steel 
frame, welded 
and riveted. 

@ Large correct 
posture seat 
and backrest. 

@ Positive acting 
seat guide. 

@ Extra strong 
seat brace. 

@ One-piece 
formed steel 
seat. Rolled 
edges. 

@ Steel gliders or 
white rubber feet. 

@ Boked-on 


- 


FOLDING CHAIRS 


enamel! finish. R 
@ Joining and 

ganging clomps 

available. 


igidly constructed steel folding chairs 
in channel and tubular, X and Y trame 
pes with range of model styles priced 
to meet every budget. Write tor t 


brochure. 
UEGEI 


METAL PRODUCTS © GREEN BAY @ WISCONSIN 














your CLEARTYPE MAP 


DEPARTMENT IS READY TO MOVE 














We have broken all precedent with the 


cture and production of a dealer file 


a . 
manuf a complete line of 


and display unit to handle 
CLEARTYPE MAPS. 

Ask for details 
ynit, help you to advertis 
to YOU. 







about how we install this 
e and bring PROFITS 






Reply Dept. A-1 
AMERICAN MAP COMPANY, INC. 

























16 East 42 St. NY. 17, NY. | 
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C-THRU clear plastic rulers and 
drawing devices give you a com- 
plete line to feature for back-to- 
school. Their high quality and mul- 
tiple utility have won world wide 
renown. They're priced for profits— 
designed for eye appeal— 


a real “Golden Rule” line. 


Send for Catalog. 


RULERS @ TRIANGLES @ NAVIGATIONAL INSTRUMENTS © STENCILS © PROTRACTORS © OTHER DEVICES 


CTW 222 Cryaeny 


CONN. U.S A. 


HARTFORD, 
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CREATING SUMMER SALES 


By W.H. Beckwith, Sales Manager, Portable Divi- 
sion, Royal Typewriter Company, Inc. 


S eran NEW 
FAST MOVING 
BIG PROFIT 


dea r? 
xperience 
{ rge Witz 
Konni Konratl 
MI New York, and 
Stims tl 
ul 
| idea tl 
the Ss 





2 CHRISTMAS LAY-AWAY PLAN 


ne os “The Aaudi-Rak T-101 


= Watch the way this sturdy extra closet by 

ith ft Tubecrafters brings in new customers! Beauti- 

aie Teaaiie da ful triple-plate chrome finish. Accommodates 

“gy hy up to 20 coats, 12 hats, 5 pr. rubbers or shoes. 
ears, — soe Extra-heavy gauge 1” steel tubing holds over 

, ross , 200 Ibs. Easy to assemble—all wingnuts. Stores 

pat AN tenner ges Tho in space-saving carton. Assembled: height, 66”; 
| san on Gant width, 42”; depth, 22”; weight, 19% Ibs. 

so: catelll allien Order HANDI-RAKS now. ? Big dealer 

er List price — F.O.B. Phila. discount 


RENTALS TO SUMMER SCHOOL STUDENTS 


Coat- Rak T-201—Striking corner stand for 


coats, hats, all garments. Gray, green, brown 

use durir and chrome. List price $12.00—F.0.B. Phila. 
e Rain- Kak T-301—Modern umbrella stand 
d con’ for offices. homes professional suites. Alu- 


minum pan. List price $18.00—F.0.B. Phila. 


| Write for free circular describing complete line 
lenis “Y wh alflLen 
is t know y es WU TUY LUV) 


= SALES DIVISION 
911 WALNUT STREET, PHILADELPHIA 7, PA. 
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PITTSBURGH CUT WIRE CO. 
1112-20 Galveston Ave., Pittsburgh 12, Pa. 





FOAM RUBBER 


“Perfect” CHAIR CUSHIONS 


FEATURING 


GOODYEAR AIRFOAM 


IN 
De Luxe 


EXECUTIVE 
STYLE 


IN THREE 
SIZES 





Covered with velour—fibre & velour—also corduroy & 
fibre in 2" thickness with boxed edges. 


WO uy FOAM RUBBER 
ernfect CHAIR CUSHIONS 
One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubbe: 
having thousands of air cells 
that breathe with every move 

Colors: Brown, Green. Sizes: 
7" x 18°—15" 2 17"—14/," 
x 15!/."" 


Write for New Illustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


Adams Ave. & Leiper St., Bldg. No. 5 Philadelphia 24. Pa. 
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the 
W) 
pt 
t? 


witt 

Phe 
send 
} t 


yu al near the school. Hit this hard wl 
pens 
i SLMMER STUDENT SALES FORCE 
takes some work but if it’s handled right, it'll p 
1 is to hire some students as outside salesmen 
vassing homes for you for portable typewr 
! lots of college students and igh sche 
»OKINg tor ways to earn extra money this sumr 
isiness training, especially sales 1ining, at tl 
You can get hold of some of the hat w 
picture by running “Help Wanted $ the ¢ 


ns of your paper advertising somet 


and 


Ss. RUN A CONTEST 


€ [i there ever 
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a ile h \ » sell 
wet the right students, organize int 
il force Appoint the best student or ne of y 
- is Sale manager and then ir city 
s and assign a man to each section direct 
see tl t they get the necessary s raini 
from one of your salesmen and tl after 
d their 1 rd and are sure they sponsib 
sample portable and let then 1 
he we thout a plan Ther fea 
you can do to get them operating 1 Way 
lown cold ur ssing to an absol nimum 
pl vo n get lists of high school or ol p 
ind have each man write a few se stude 
pointing out the value of having table ty 
shooting to set up an appointment lemonstr 
to the student and his family If each one 
ent salesmen sends out enough of these letters e; 
does this every day, he will have ed seri 
tments to ll upo! 
od selling plar s the old va ner i 
ram The student salesman goes d ile é 
il a folder t each house on a blo entionin 
that he'll be back at a sper tir he ollow 
ilk about the portable. It's r] gz in he 
ces this ives the reception t vhen |} 
Work leaving of folds ll-t 
is da pr ram and it will f 
e the plan w you should ]} ! stud 
j commissior They'll take l irn-do 
‘ ign &£ ! mes nd y t ‘ nak 
! rking r them If j 1 } you 
rs l They'll see tl rtunit 
you tha t 1ld I 
es ind they’l 1 " for 
things ar ve rta Y 
efu he right typ ider sales 
ha him the right k good ! 
l 12 ind gl hin sing 
a extra Sur é . 
5. SUMMER SPECIAL SALES 
r bargain s "always brings cus 
I \ it right in dows 
pal S 
t th xtra prospects in 1 sell the 
price port e typewriters—and that’s what y« 
ne for Most dealers have a n r o slo 
ticles in their stock. They usually e stuff tl 
ose out, get ff the inventory. Add them t 
d list then ndividually in a ni rgair 
l h ike 2 values and give ! 
your “annual summer spe 
in a big way as an annual dy i 
I sti zs up in a} ind 
I vitl people you f 
é 
6 WRITE OLD CUSTOMERS 
prospects are the people you hay isi 
past and like the way you do bus and h 
ris a eg i time to g£0 over ords 
few letter each day to cust he ! 
nes fron ou in the past, } he 
repairs, or } e bought a typewr rom y 
r you send them feature July ff 
August offer I which ea a 
lace the ribbon on their prese vr 
Give this offer 0-day limit ) 
good during August 
tl tters out each day h t s 
take h time to sens ¥ eacl 
prise t the steady number lie j 
Wl p me I offer } , 
present macl we 
s t new 
WRITE HIGH SCHOOL GRADUATES 
ENTERING COLLEGE 
perfect prospect for you for po 
? or} = } erradu té enterir ne 
thei s e probal I 
io! ne for hen 
iys in whicl i ere 
Mos high s s} 
s I olum ‘ ws p 
s ft l t s al rs. iua ~ 
re l he } 
1 ituring i ! D 
scl Pp! d } t the 
re st ler S} t t 
ses t zg and empl tha s 
S I I ible a 1 d 
ks 
‘ Lipp tme ‘ strate 
the home witho ? I) 
ete tl iot +} le Peat . 
l 1 pu ae nal 
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We proudly announce the NEW 





DUPLICATING INK 


Perfect Results 

No slip sheeting. Mini- 

mum penetration 

No clogging of cylinder 

No hardening of the pad 

Does not destroy sten- 

cils. 

For open or closed cyl- 

inders. 

In any climote. 

Black, sharp ccpy 

Stencils and hands easily 

cleansed with warm 

water. 

We Guarantee the special 

features of CANODE 

Repid Dry Ink as listed 
above— 


From the originators of 
homogenized duplicating 
inks comes an entirely 
new ink—nine years in 
the making. 


Available in 
POUND or HALF-POUND Cans 


Canode Rapid Dry is the latest 
addition to their regular line of 
Homogenized Inks. 


— 


ono ww @&@WwNh 


Manufactured by 


INK SPECIALTIES COMPANY 


INCORPORATED 








523 N. HALSTED STREET e CHICAGO 22, ILLINOIS 











STREAMLINED FOR GREATER EFFICIENCY 
THE 


DRI-KWIK 


STAMP PAD 






SPECIAL FEATURES 
OF STAMP PAD BOX: 


Cellophane ping insures freshness of Pad 


amp pac 


your guar 


x44") and No. 2 (314"x6'4"), the most 
pop e redesigned boxes 
Rolled g round corners prevent pad cover from 
immune, 
Extend cover for fingertip control in opening 


s inside of your pad clean 


SPECIAL FEATURES OF DRI-KWIK INK: 


Odorless 


Insta stamped, ink remains moist in the 
pad whe 
B if t rs Red, 


Black, Violet, 


Blue, Green 


For Performance, Style and Your Satisfaction 
Order Dri-Kwik Stamp Pads and Inks Today 


FULTON Marking Equipment Co. 


82 Fulton Street Elizabeth 1, New Jersey 


CONVOY chen -Coard/* ” 
STORAGE FILES ho 


MAKE THE COST AND WEIGHT 
OF STEEL UNNECESSARY 


Convoy Chem-board Storage 
Files weigh little over half as 
much as steel files .. . are priced 
in the corrugated paper board 
range — with serviceability in 
the steel range . . . take less 
than 10% more space than steel 
files .. . can be stacked to the 
ceiling without supports... 
mate together top-to-bottom 
and lock together side-to-side 

. . have wax-like texture that 
makes drawers slide easily ... 
are shipped assembled for easy 
installation without tools .. . 
are water resistant— moisture , 4 
will not weaken them. 





145 pounds—or 200 pounds and 
more—are the same to the stand 


letter file drawer in this 
unusual strength test! 


Chem-board is the product of Convoy’s exclusive chemical 
impregnation process that hardens the raw corrugated paper 
board and thoroughly binds the fibers. It is widely used to 
replace steel] and wood industrial tote boxes. 


ain of 
14 standard sizes; and details ~Coakd 
about our dealer franchise. STORAGE FILES 


CONVOY, INC. ¢« P.O. Station B, Canton 6, Ohio 


You'll like Convoy quality and 
economy. Write today for de- 
scriptive folder and prices on 





TYPEWRITERS 
ALL MAKES 


REGAL’S NEW YORK warehouse and 
80 stock depots carry a revolving 
stock of 10,000 machines. 


THE UTMOST IN QUALITY—THE LOWEST IN PRICES 





REGALRITE Brand Ribbons and Carbons. 
PROVEN—BEST BY TEST—BEST FOR LESS 


REGAL TYPEWRITER COMPANY, Inc. 


200 HUDSON ST. NEW YORK 13, N. Y. 
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ret 
speepRitt : 
ALBum of 1 Hall-Welter not only builds the 


ara best checkwriters sold, but they are 
equipped by 35 years experience to 
| show dealers how to make sales and 
get a profitable volume in this spe- 
cialized field. The “Speedrite Al- 
bum of Evidence,” a dramatic sales 
closing tool, proves the dangers of 
using unprotected checks. It is only 
one of the direct practical aids we 
supply dealers. Ask us how we can 
help you sell “Speedrites” to your 
customers. 


Halk Welter 


OmPanmt INC + #OCHESTE® 270 Mw YF 
















ADDRESS. 40 MT. HOPE AVENUE 





La Salle SMOKERS 
ASH TRAYS, SAND URNS & COSTUMERS 


As advertised in “American Busi- 


ness” magazine— 














Ail LA SALLE Smokers 
and Ash Trays now avail 
able in the NEW DUR 
ANITE English Bronze 
Finish. 





NEW LOW PRICES 
ON Bright and 
Satin Chrome 
Smokers. 





No. 200 Club Smoker. No. 150. Patented ‘‘col 
All metal, snuffer type lar keeps top rigid at 
EASY TO CLEAN; does all times. Substantial, 11 


heavily weighted base, 8 
amber giass tiner 


away with odors. Re- 
duces fire hazards. 


Write for Prices and lilustrated Folder 


La Salle Products Ca. 


2216 N. CLYBOURN AVE. CHICAGO 14, ILL 
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STURDY S#eel CABINETS 





STORAGE—WARDROBE—COMBINATIONS 
COUNTER AND DESK HIGH UTILITY AND SMALL 
PARTS UNITS. NON-SUSPENSION LEGAL AND 
LETTER FILES. 


Illustrated Literature and Price Lists Available. 


KEYSTONE STEEL EQUIPMENT CO., INC. 
PHILADELPHIA 47, PA. 


15 LOMBARD ST. 





NEV-R-KURL 
CARBON PAPER 
A GOOD SECRETARY 
IS HARD TO FIND 


Secretaries are hard girls to please, too. 





To keep your customers—and their secre- 





taries—happy, see that they are well 
supplied with NEV-R-KURL carbon paper. 
Mr. Executive will appreciate its saving 

makes up to 50°.. more copies per sheet, 
therefore one box does the work of two 
The girls will say, ‘Thanks, boss,” after 
handling it all day without a smudged 
finger. It’s plastic backed and won't slip 


in the roller. From secretaries to the book 


keeping department, they'll all thank the 
boss for NEV-R-KURL it won't tree 
smudge or wrinkle. It'll mean new cus 
tomers for you-—-order a supply today 


CLEAR-PRINT 


PROCESS CO., INC. 
192 MILL ST., ROCHESTER, 14. N.Y. 


A PHILLIPS. President 
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WOOD STAMP PADS 





Sam 


D 
weg | 


sort 


OFF 











rr 
b= | 
al 
~< 
—~ 
oS 
wm 
@ 
“~~ 
Lome | 
So 
—-) 
—> 
2 
a 
@ 
—_ 
So 
= 
2 
= 
Qa. 
@ 









A ready seller 
with 10” eye 
guide at 


$4575 


TAX EXTRA 











t thes a 
ve l pick L 
riiy 4 A 


There is a real demand for the RITE-LINE Copyholder because 
typists like it. Saves eyestrain and promotes accuracy and speed 
% HELP SUMMER BUYERS LEARN TOUCH TYPING especially in copying columns of figures. Self-contained, all- 
er eX] ct sec! metal, compact, attractive. Requires no installation or service. 
most of Attachments for copying from wider sheets 
ip 15” extension eye guide $1.10 
20” extension eye guide $1.25 
ne “ be For full particulars, discount, etc., write to 
RITE-LINE CORPORATION - 1075 [Sth St., N. W., Washington 5, D. C. 
f ec —¥ 
sai tine! | 


RITE-LINE copyno.pe 


otw ea 





' 
' 
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| i Presenting ... 


NEW FRITZ-CROSS CHAIR NO. 410 


Features include foam 











10 FORGET IT’S STUMMER! 


As | rubber seat cushion, 
new 114" O.D. tubular 
base, ball bearing cast- 
t we teasen ers as well as Fritz- 
| 7 Cross easy-3-way pos- 
ture adjustments. 
1p. : Available in a smart 
2 r range of colors and up- 
holstery materials. A 


a  o 


worthy member of a 


| HOW TO ASK chair line that builds 
FOR THE ORDER sales and profits in any 





Sam S. Smith, Sales Manager. Adding Machines— competition. No. 410 
Dealer Sales Division, Remington Rand. Ince. 


“ | The Fritr- Gross Company 


STEP I—THE LEAD-IN 
Star 300 East Fourth Street St. Paul 1, Minnesota 
“This is the 








sort f feature d use, isn’t it?” 
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In 





ACCO FASTENERS | 














The Binding of 
OFFICE RECORDS 





—at its Simplest and Best | 
with 








ACCO PRODUCTS, Inc. 
OGDENSBURG, NEW YORK 


Canada: Acco Canadian Co., Limited, Toront 



































GRAPHIC 
GELATINE 
ROLLS 


for 
DOMESTIC 


and 


EXPORT 
Trade 


In over thirty years GRAPHIC Duplicator 
rolls have earned an enviable reputation 
for their outstanding quality, recuperative 
powers, uniformity and dependability 
Made of fine materials they keep their fine 
copying qualities over a long period. For 


all makes of duplicators 


HECTOGRAPHS AND REFILL 


composition in attractively lithographed 


containers. Two and four surface Oak 
Frame duplicators in five sizes 


GRAPHIC DUPLICATOR CO. 
473 BROADWAY NEW YORK 13, N. Y. 
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should commit the prospect just enough to permit 
ible transition to the next step 
STEP 1I1—THE BRIDGE: 
Assume that the customer's “yes” answer t the question 
Step I stands for h ipproval of your product, i.e., “I’m 
glad you feel that way about my product.” 
STEP Ili—THE CLOSE: 
multiple question based on the 
IT, ive “Shall I send one out or 


Ask for the order by 
approval assumed in Ste] 
will you take it with yout” 

The wording of examples in Steps I, If and III may vary 
to fit tl salesmal or t circumstances, but the patter: 
should remain the 


STEP I—THE LEAD-IN (in detail) 
Ain explanation of 3 Types of Lead-in to ask for the order. 
FEATURE LEAD-IN 


Ma a lead-in after demonstrating each major feature of 
our product 

Features should be nstrated in terms of what they 
will do for customer 

Ask for agreement on advantages of the feature, not on 


the product itself, i.« “This is the type of feature you could 


use, isn’t it?” 


BASIC WANT LEAD-IN 


Explain how your product will satisfy one or more of the 
four basic wants 
Gain of Money 
Gain of Utility 
Gain of Protect 
Gain of Pride 
Ask for agreement or or more basic wants, not on tl 


product itself, i.e “You're interested in that sort of protec- 
tion, aren't yout” 


rel stor " it another customer, illustrating bas 
ints o1 atures 
The stor may take n affirmative approac] ‘Follow the 
Leader Vpe 
The story may tal negative approach—“Whipping 
Boy t 
As r gree moral of the tory, not on the 
rod t ts f 
(ft vy tl I Mr mad se d s 
ne 
W pping I Mr mad i vise decis 
| ' 
Foll \ f I ead-ins with Step II and Ste] 
IIT Questions 
I glad you eres Will you want tl mode 
St Il i Step II! o detailed expla 
Steps in Answering Objections 
An objection should be egarded as nothing ore or less 
than opportunity to make another lead-in t ask for the 
rder 
l If the objection is of a general nature rrow it dowr 
oO a specific objection by asking 
Who What Wher Where i. 
“Why do you say, not today?” 
2 Pr eed with Step I LEAD-IN that n t ppropr 
swer objection 
FEATURE LEAD-IN Any one of sever feature 
product 
BASIC WANT LEAI-IN—Gain of Money Utility Prot 
tion, Pride 
NARRATIVE LEAD-IN ‘Follow the Le ler Whipping 
Boy 
( ide Step IT LEAD-IN with a questio illing for 
r Ye cisir 


“This is the sort of protection you need right now, 
inm’t it?” 


Make assumpti n Step II 
. ‘ | 1" glad you izree 
Ask the Multiple Choice Question in Step III 
“Will you want 90 days, or will 30 det” 
\ let the cust er "Save facé Don't begin the 
“ th “Yes, but. r But 
Beg t with a statement partially agreeing, followed by 
‘but 


“I can understand how you feel, but 
—<—<- 


SAILS ON “QUEEN MARY” FOR BUSINESS TRIP 

B. Ellis Conrad, president of the American Number- 
ing Machine Company, sailed for Europe early in June 
on the “Queen Mary” for a three-month business trip 

Mr. Conrad will visit his representatives in England, 
France, Italy and Switzerland and renew old business 
acquaintances. He is particularly interested in learn- 
ing of developments in the office appliance industry 
in the various countries where he will be visiting 
His wife and mother, Mrs. B. B. Conrad, accompanied 
him 

—_-—- 
FONEHOLDER MANUFACTURER MOVES 

Reyam Plastic Products Company, manufacturer of 
the Ruberlyke Plastic Foneholder, recently moved 
to new and larger quarters at 5222 S. Lake Park Ave., 
Chicago 15, Ill. The firm formerly occupied half of 
the top floor of the Hyde Park Bank Building at 
1525 E. 53rd St., Chicago 15, Il 
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NAME PLATES 


; = NAMED, lE i) | 


a, eo + te: a 
wie gat IVE ‘ 
oy 


2) 


Three quarters of a 
G century & service % - 


1875-1950 e BROOKINGS 


cree 


NO.7 Grey 


OF Ortigy NICKEL pea 
MOLES ane _ ETS Foe og 
SOREVS C08 Doce SK Use 
7 MOUNT» 
Ne 


SUPPLIED wr, 


Bx ——J 
BL WM.A.FPORCE AND COMPANY 


co) Bele) St 2el 2.88 3°) 
64 WHITE STREET, NEW YORK 13, N. Y 








a ae 
| ~— fe ” 
the c 


FLEXIBILITY ... 


WITH THESE STANDARDIZED “ECONO- 
FORM” COMPONENTS YOU CAN ASSEM- 
BLE THIS DESK OR 26 OTHER MODELS 
FROM YOUR REGULAR INVENTORY, TO 
MEET EVERY OFFICE REQUIREMENT. 





SEE PAGE 
211 

FOR 
ANOTHER 
MODEL. 






MODEL 3232 
FLAT TOP * 
(Size 58” x 30°’) 


“THE WORLD'S MOST VERSATILE DESK” 


WRITE FOR ILLUSTRATED BROCHURE AND PRICE LIST 


a 
Hive yA 
CHET GAKDN Le wiK 
Ps 





2412 PENNA AVE., N.W. 


WASHINGTON 7, D.C. 




















City, County, State and federal government 


offices are specifying 


PREMIER BRAND 
TRIMMING 
_ BOARDS 







and asking 
“for bids 


DEALERS —thisis the time to sub- 


mit samples of PREMIER Trimming 
Boards to schools and government 
branches in your community. 

PREMIER Trimming Boards give 
you the “Edge.” 








Phot. Miazeuials Co. 


334 N. Bell Ave. CHICAGO 12, ILL. 





HIGHER QUALITY — LOWER PRICES 


Stee] STORAGE, WARDROBE AND 
COMBINATION CABINETS, ALSO 
SECTIONAL BOOKCASES AND 


STEEL TRANSFER FILES 








LEGAL & LETTER SIZES 


Made in Special Sizes as 
Requested. 


Made of heavy gauge steel . . 
electrically welded construction 
and completely reinforced 
throughout . . shelves adjust- 
able every two inches .. .- 
fependable three way locking 
device Storage cabinets meas- 
ure 72” =x 36” = 18”. Ward- 
robe and combination cabinets 
also available 


The ell new IMPROVED Parker 
Steel Cabinet featuring crackle 
finishes in Green and Gray. Also 
baked-on enamel finish in Green 
Gray or Grained Walnut and 
Mahogany 





Write for latest catalog and NEW Dealer price list. 


PARKER STEEL PRODUCTS INC. 


Manufacturers of Steel Office Equipment 
54-60 COLUMBIA STREET + BROOKLYN 2, NEW YORK 
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(BD) 
Buckeve 


CARBON PAPER 


NYLON Ribbons by 
BUCKEYE! 


The Last Word in 
Quality, Cleanliness 
and Durability 


Ask Us About Them 


THE BUCKEYE RIBBON & CARBON CO. 


CLEVELAND, OHIO 
MANUFACTURERS 





Ehrlich Designed | 


High Grade Leather Upholstered 


OFFICE CHAIRS 















DAVENPORTS AND RELATED FURNITURE 


7 Satisfaction Guaranteed 
Immediate Delivery 
Reasonable Prices 


No. 420 


35"" overall height 
31’ overall width 
38’ overal| depth 


Top grain, 
snuffed 
leather — 
combining 
distinction 
and comfort 
to the finest 
offices and 
reception 
rooms. 
Write for Photos 
of Entire Line 


and Dealer’s 
Price List. 


For Immediate Delivery 
Representatives Wanted—Some Territory 
Available 


GRAND RAPIDS 
LEATHER FURNITURE CO. 


201-207 Front Avenue, NW. Grand Rapids 4, Mich. 




















‘STEER S<tRONG 





Tusu.ar Coin Wrappers 
Stationers! It’s your Line—Exclusively! 


“Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pirate your 








300 new ITEMs 


IN A SINGLE YEAR 


In a single year Office Appliances announced some 300 
items in the section devoted to new machines and devices. 





Usually this information is given before the items appear 





on the market and always in advance of most sources of 


some of his best selling lines have been secured from 
seeing the things in Office Appliances. Many readers 
say this section in itself is worth the subscription cost, not 


to mention all the other features. 


such news. It is not uncommon for a dealer to tell us that 

















Var’ 
ava 
the 

equ 
Lan: 
dow 
size 
on < 
vide 
disp 





customers and cash in on your missionary If you want to keep in touch with the activities of the Sees 
work. office equipment industry, there is no better way to do it og 
® | . ° Hard 
Write for liberal discounts and sales help on: than by entering @ subscription to Office Appliances. mer 
Coin Wrappers Lead Seals ' 
Com bone ky Write for subscription rates Wel 
Currency Bags Manual Coin Counters and specimen copy. sey 
Draw String Bags Currency Racks 4 
Metal Clasp Bags Wrapper Cabinets 
rent mr 4 Bags — Trays a" Hl 
n ° stor rays an 
mn ——~ » Change feaye aa , The Office Appliance Comp y 
600 W. Jacksen Bivd. Chicage 6, U.S. A. — 
the I 
THE C. L. DOWNEY CO., HANNIBAL, MO. 
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rOPEKA FIRM OPENS NEW STORE 
The Office Su} & Equipment company of Topeka, 
€ recently ened a store at 613 North Manhattan, 
C. W. Bills, representative for six years of the Topeka 
Manh the surrounding territory, is 


nage! I ‘ new 


: store 
of Manhattan {f 2) Ve 


He has been a resident 


ars and is well-known in busi- 
t T it¢s 
Office Suppl Equipment has felt it necessary for 
s me t ts service for customers in this 
the manage f the new outlet said. “The open- 
his store e only logical step we could take 
p step wit! e growth of the Manhattan trading 
We are h be a part of this progress and 


and customers to visit our 
The new bi ‘arry a complete line of office 

es, W el desks, chairs and files—-GMH 

toe — 

GATES TRANSFERS TO LOS ANGELES OFFICE 
H. T. Gate nager of the St. Louis office of 
Di Ir ferred recently to Los Angeles, 
C Mr. G been manager of the St. Louis 


r 24 ye nd a member of the Ditto organi- 
zation fo! new appointment to the Los 
Al es office, Mr. Gates succeeds J. H. Tathwell 


.—=_ « 


SAFEGUARD DISPLAY EMPHASIZES SERVICE 





dealer associations are making 
display cards to attract the attention of 
to the services available through office 
Along this program Safeguard Corp., 
fiers its dealers a blue and yellow win- 


Various office equipment 
available window 
the general publi 
equipment dealers 


Lansdale, Pa., now 


dow or counter display as illustrated (29 x 15 x 13 inches in 
size) featuring the services dealers can give their customers 
n checkwriters ar bank account protection. Space is pro- 


Safeguard model. In addition small 
labels are made available. These dis- 
ured by writing Safeguard Corp. 


vided for displaying 
display cards 
plays can be 


with 





MISSING MACHINES 


High Sch Dubois 





Dubois wyo \ | ( : th typewriter SS 


( er, W 





BUSINESS OPPORTUNITIES 





Seeks Representat Additional Manufacturers —J é Fr. H 
I ling, W t 6, D. C., desire 
ae g M 
Welcomes Manufacturers’ Representatives—A Off Sul ( 
\ We 
VW 
Norw an’ F Seek Agents In U. § I Fal 
Norw g 
OFFICE APF ANCES, August, 1950 


Maso's All File! 


Personal 


Steel 





The DeLuxe Model 


“SAFETTE” 


Has the 
Mark-Up 
For Profits! 
The Features 
That Win 
Sales! 


‘7.95 


No. 811 





Suggested Retail 


Meets The Big Unfilled 
Demand For A Top 


File! 


unt in a per 


Quality Personal 


Has everything your sto 





mal file secret chamber, swivelled front, 2 

lifferent locks, equipped w 20 Heavy Fil 

Folders ’ torage envelopes Made of heavy 

huge metal for rugged lif me er every 

hing provided r safe, } nient safe 

keeping Corner are ! nade sw ive front 
' yoo 1 a ft I f baked 

. namel green hammer or gray finish, 13” x 
STRONG HANDLE 12 x 5% lees Packed one >» @ carton: 
Sturd | steel riveted ping wet. 9 Ibs F.O.B. ¢ igo 1 
e® makes it easy to 


ORDER YOUR NEEDS TODAY 


place. 


MASO STEEL PRODUCTS 
Dept. A 81 W. Van Buren St. Chicago 5, Ill. 


take any 








LETTER 
+30), 8 IBD 





' 


A STEADY DEMAND FOR THIS FILE 


This attractive box file has dozens of uses on desk or work table. 
Stands up or lays flat. Covered with long-wearing marble paper with 
plain orange back. Strong suit-case catch keeps out dirt. Pull tab 
at back. Packed 


No. 890 Letter size with A-Z index, 


12 to carton. 
16-division 


No. 891 Letter size with 1-31 index, 31-division 
No. 892 Cap size with A-Z index, 16-division 
No. 893 Letter size with A-Z index, 25-division 


double-thick Jumbo style) 
No. 894 Cap size with A-Z index, 25-division 
double-thick Jumbo style) 
Letter size with Monthly index, 12-division 
Letter size with Monthly index, 12-division 
double-thick Jumbo style) 


No. 895 
No. 896 


Write for prices and discounts on above 
also new Catalog of complete Amfile line 


AMBERG FILE & INDEX CO., 1608 Duane Bivd., Kankakee, III. 
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You seldom, if ever, read want ads. . . if you 
are the caliber man we are looking for so 
we are using this method of bringing our offer 
to your attention. You probably have a good job 
right now and haven't been seeking another 

at the same time you wouldn't pass up a real 
opportunity either. 

To get down to cases, we are a long estab- 
lished, highly respected company, an acknow!- 
edged leader in our field, specialists in Time- 
saving Visible Record Systems. We have a 
number of very attractive executive sales posi- 
tions available in several cities. They are in 
direct branch offices of the company serving 
well established territories. Successful sales ex 
perience is required . . . and a knowledge of 
record systems or accounting is essential. 


SYSTEMS SALESMEN 


Write for person- 
al interview, giv- 
ing full details of 
your education, 
experience and 
qualifications. 
Please enclose a 
recent snapshot, 











- 


ACME VISIBLE RECORDS, INC. 


122 S$. MICHIGAN AVE. + CHICAGO 3, ILLINOIS 


.. TPS TRUE! 
ITS A FACT 
NOT A RUMOR 


As you probably have heard elsewhere, there is 
currently a nationwide shortage of top quality furni- 


ture steel. 

The inevitable result of this situation 
unable to provide the quick service 
products which you desire. 


is that we are 


on BENTSON 


Your cooperation during this difficult period is 
genuinely appreciated . . . and you can be sure that 
we are giving individual attention to all of your 


problems. 


Until the supply can meet the demand we ask your 


continued support. 


Meanwhile — remember — the BENTSON line is 


a 


“The Line of Most Assistance” 


THE BENTSON M 


MANUFACTURERS OF STEEL OFFICE 
AURORA 


FG. CO. 


EQUIPMENT 
ILLINOIS 
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IN AUGUST OF 1880, WHEN: 


Beach's writing tablet was supplied on a black walnut pad for 


the convenience of the user . . . Roman Puzzoline was intro- 
duced as a new adhesive, liquid glue and cement combined, 
claimed to be “the cement of the ancients” . . . Thomas A 


Edison, Menlo Park, N. J., was granted a patent on an address 
ing machine described in this manner: “A stencil made of paper 
that is punctured with small holes where the ink is to pass, in 
combination with a pad containing limpid ink, a presser behind 
that pad, a surface or bed for the material to be printed, and 
means for moving the stencil along progressively” . . (From 
files of the American Stationer). 


IN AUGUST OF 1890, WHEN: 


The Davidson library pencil combined a pencil with a prope! 
and repel lead, a paper cutter, envelope opener and bookmark 
.. . The banquet of the American Paper Manufacturers Associa 
tion of Saratoga, N. Y., was not a gastronomical success. Some 
spicy correspondence ensued between Elisha Morgan of the ban 
quet committee and Mr. Adams, manager of the Grand Union 
Hotel. It appears that the banquet fare (as well as the guests 
was burned up by the head cook and his assistant who had 
celebrated unwisely and too well at an outing that afternoon 

. . Stationers were given several columns of advice on what 
kind of fishing tackle to stock for the late summer angling season 

. The new census report placed Chicago next to New York 
in population . . . (From files of the American Stationer). 


IN AUGUST OF 1900, WHEN: 


Henry C. Bainbridge was serving as president of the Stationers 


Board of Trade . . . The Franklin typewriter was introduced, 
named in honor of Benjamin Franklin ‘‘tor his own common-sense 
characteristics” . . . Charles M. Higgins & Company was erect 


ing a new building at 168-172 Eighth St., Brooklyn, N. Y. 
The lowly potato was advocated as a natural pen wiper “Ink 
doesn’t discolor it and its use prolongs the life of a pen’ 
All publications of the Lockwood Trade Journal Company are 
now to be published in Chicago, it was announced, an office 
being opened at Room 825, Monadnock Building, with Evan John 


| son in charge . . . Yawman and Erbe Manufacturing Company 


offered the Schlicht Standard Index .. . (From files of the 
American Stationer). 


| IN AUGUST OF 1910, WHEN: 


The demand for Burroughs bookkeeping machines had neces 
sitated a new four-story factory-building containing 78,325 square 
feet of space ... A new telegraph typewriter called the Ameri 
can was placed on the market . . . James Arthur Crane, prom 
inent paper manufacturer, died at 62 . . . Employees of the 
Remington Typewriter Works at Ilion, N. Y., held their sixth 
annual field day . . . The Derby Desk Company of Boston was 
awarded a $60,000 contract for furnishing the new city hall in 


| Chicago ... W. A. A. Johnston, president of the Marble City 


Typewriter Company of Knoxville, Tenn., was married on August 
3... (From files of Office Appliances). 


IN AUGUST OF 1920, WHEN: 

Imports of typewriters for the past six months in England 
totaled 38,907 machines . . . Herman Wenthe, Jr., 12, was fatally 
hurt in an auto accident while his father, Herman H. Wenthe 
of Meyer & Wenthe, Chicago, suffered injuries necessitating long 
hospitalization . . . L. E. Fisher was named director of sales 
for the Toledo Metal Furniture Company, Toledo, Ohio . . . The 
Stationers Association of Southern California tendered a dinner 
to Fletcher B. Gibbs, general manager, and William H. Greenleaf, 
field secretary of the National Association of Stationers and 
Manufacturers . . . George Wolcott of Irving-Pitt Manufacturing 
Company returned from a vacation in the Hawaiian Islands. . 
From files of Office Appliances). 
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OFF 





something 
new 
in... 
> SCHWAB 
_ SAFE KEEPING 
EQUIPMENT. .. 
| 4 coming your 


WAY... 


WATCH FOR THE 
BIG ANNOUNCEMENT! 


THE SCHWAB SAFE COMPANY 
LAFAYETTE, INDIANA 





ie CONVERTIBILITY ... 
.¥ Y WITH THESE STANDARDIZED “ECONO- 
y FORM” COMPONENTS YOU CAN ASSEM- 





nce: ae Gud Lf 
Pa form 


BLE THIS DESK OR 26 OTHER MODELS 


é FROM YOUR REGULAR INVENTORY, TO 
| MEET EVERY OFFICE REQUIREMENT. 


SEE PAGE 
207 

FOR 
ANOTHER 
MODEL. 






MODEL 3231 
SECRETARIAL 
DESK 
(Top Size 58°'x30"’) 


“WITH RETRACTABLE STATIONERY COMPARTMENT 


“THE WORLD'S MOST VERSATILE DESK” 


WRITE FOR ILLUSTRATED BROCHURE AND PRICE LIST 


“PATENT APPLIED FOR 









Beye 2412 PENNA AVE, N.W. 


WASHINGTON 7, D.C. 

















Invest in 


U. S. 


SAVINGS 
BONDS 
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ae 


Go in and see your 
Explain your filing problem to him—and if he hasn't 


a Smead File, which completely satisfies your require- 
ments, he'll get in touch with us and we'll build one to 





answer your needs. 
THE Semcecaed MANUFACTURING, CO. INC 


The above is the first of a series of ads which Smeod will run 
in magazines with consumer readership. 
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POD ETS. DA EDS. 





Quality 
OFFICE FURNITURE 


at Low Cost 


OFFICE AND TYPEWRITER DESKS 
COSTUMERS 


in Mahogany, Walnut or Oak 
PROMPT DELIVERY GUARANTEED 
Write for Illustrated Catalog of Our Complete Line 


McLEOD furniture Company 


1359 N. NORTH BRANCH ST. CHICAGO 22, ILL. 











Sell Top Management First — 


When the “Boss” finds out 
how comfortable he can be 
In HIS OWN 
CRAMER POSTURE CHAIR— 
It will be easy to sell 
@ STENOGRAPHIC CHAIRS 

@ FACTORY CHAIRS 
@ AND OTHER MODELS 


| Cramer 


POSTURE CHAIR CO., INC. 
1205 CHARLOTTE 
\ KANSAS CITY 6, MISSOURI 








CATALOG 





WHEREVER BAD ODORS EXIST! 
YOU HAVE A LIVE PROSPECT 
For 2 or More! 


“DAWN-AIRE” 


Ulitra-violet FRESH AIR Generator 
1S NEW, AMAZING, DIFFERENT! 


Nature’s Way of Deodorizing and Freshening the Air! 
Vast market already established——-Enormous profit 
possibilities. Dawn-Aire is a low cost, scientific elec- 
t iat uses no chemicals, but destroys odor 

One demon- freshens the air, kills bacteria and gern the most 








m9 *tices efficient method yet devised. Plugs into any 110 V 
ho OC A.C. Outlet Approx. %%4c a day to operate l 
gp i 2 bulb r lels, List $8.95—$11.95 4 real perma 
want it money- ke Write for literature——better sti 
ratty order a sample today. Satisfaction guaranteed 
tale 

, MIDWEST NATURLITE CO. 


228 W. Kinzie St Dept. A-7 Chicago 10, Ill. 




















re CLASSIC 


SERIES of 
DESK NAME 
PLATES 


Large assortment. 
Plastic and Walnut. 
Standard and custom made. Insert type. 
Names interchangeable. A name plate 
for every type of desk, e.g., gold on blue plastic 
for grey desks, etc. Door plates. Office stick-out 
signs. Gold stamping. Plastic fabrications. Write for descriptive 
list of our many model desk name plates today. 


PLASTIC & WOOD PRODUCTS CO. 
18229 W. McNichols Rd. Detroit 19, Michigan 


(Anything in BRONZE, plaques especially 
from the WALTER E. KUTCH CO. at the same aciress 


















ee THE HANDY NEW 
a © Wemo-Foll 


Il-steel construction. Gray or 
Green Hammerloid finish—No 
parts to break or lose or get out 
of order—Rubber Cushion Sup 

ports—3 13/16" wide by 
9 ong 
Uses regular Add 
ing Machine Rolls, 

about 250 
ft. Conve- 
nient Pencil 








Holder cen 
tered in 
Roll 


LIST PRICE 
$1.25 Complete 
Extra Rolls 25¢ each 


Send for Literature 


GRAN-ADELL MFG. CO. 


1846 W. BELMONT AVE. e CHICAGO 13, ILLINOIS 


and Dealer's Prices 











L 
oD F&F 
oomto,. ° 
om? 


=Fu= 


DAYTON STENCIL 
WORKS CO. *oris™ 
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Manufacturers 
of Office Furniture 
of Popular Price 


Write for catalog and current price list 


DOR O htanutacturing Co. 


220 W. Institute Place 
Chicago 10, Illinois 











WALZ FIREPROOF 


chests 


2 
SELF-RELEASING 

CHEMICAL PROTECTION 
Customer appeal! Special high 
temperature insulation. Rich 
silver-gray steel casing — full 
hinge—tumbler lock. Luxurious- 
ly lined. 


AWS 








XN 


\\ 


IA KK 


WALZ MANUFACTURING CO. 3 SIZES: 

808 SO. HARVEY AVE. OAK PARK, ILL, $10.95 1 icy Y 

WRITE FOR FULL DETAILS & DISCOUNT $22.50 Yyy 
VY V MMEEEE@EEEEEEEEE” Vl 
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OFF! 








All Styles of Ring and Post 


BINDERS 


A complete line of Binders for College and 
Commercial use 
Quality at an ATTRACTIVE PRICE 


Write for Catalog 
STANDARD LOOSE LEAF & BINDERY CO. 


1717-19 S. HALSTED ST. * CHICAGO 8&8, ILLINOIS 





ROLLING STORE LADDERS 


“A” Type Ladders ° Library Ladders 








se with Filing Cabi- 
ind Shelving, in Of 
Vaults and Store 


f Oak and Birch, 
iety of heights 
s, with wheels 


Automatic Safety 











traignht Side actured by Library Style 
4535 N.R d 
I. D. COTTERMAN “2! %,terarreee A 








CASH REGISTER 
PARTS 


WORLD WIDE SERVICE—HIGHEST QUALITY PRODUCTS 


WRITE FOR OUR LATEST CATALOG 
INTERNATIONAL CASH REGISTER PARTS COMPANY 


Successors to Chicago Cush 


2810 W. ADDISON ST. “CHICAGO 18, ILL 








ee ee ee 


CLEANS 






¢ Typewriters 

@ Billing Machines 

© Adding Machines 
e Addressing Plates 

¢ Marking Devices, etc 


*NORTA 


NORTA DISTRIBUTING COMPANY 
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, 
DURATEX 


Vis 


STEEL 
STORAGE 








CABINET 


(OR WARDROBE) 


will Sell 
on Sight! 
7 


Here’s a show 
piece of practical 
value with quick 
turnover and 
priced right for 
good profit. 
Made of heavy gauge steel with four adjustable 
shelves and a three-way lock in handle. 





Finished in olive green or gray baked enamel. In 
two sizes — 
36” wide, 18" deep and either 72 or 78” high. 
Shipping weight 150 pounds. 
Equally serviceable as a Cabinet or wardrobe. 


MIDWEST METAL MANUFACTURING Co. 


1818 N. 18th ST.- ST. LOUIS 6, MISSOURI 





| MR. DEALER... 
| DON’T LOSE THOSE ORDERS 
| NEEDLESSLY! 


IT COSTS YOU LESS TO DRAW 
FROM OUR LARGE STOCK OF 
WOOD AND STEEL 
DESKS - CHAIRS - FILING CABINETS 
LEATHER FURNITURE and ACCESSORIES 
IMMEDIATE SHIPMENTS 


Write or call for complete information 
prices and dealer discounts 


OFFICE FURNITURE WHOLESALE DISTRIBUTORS 
74 Broad St., New York 4, N. Y. Bowling Green 9-8231 | 
Southern Warehouse—Miami, Florida | 


~ 








e FILE FOLDERS 
INDEX CARDS 


CARD GUIDES 
LETTER FILE GUIDES 


FINDIT FILING SYSTEMS 


with BARKLEY PLASTIC TAB 
for... “Faster Filing and Finding 


C. L. BARKLEY & CO. 


MANUFACTURERS OF FILING SUPPLIES 


1220 W. Van Buren St. Chicago 7, Illinois 
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et es 
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The SCALE QUEEN.. 


A GIFT THAT HE WILL APPRECIATE 


COMBINATION PAPERWEIGHT 
AND POSTAL SCALE 





ected 
re ones postol sommbonant. cioety for Home 


case amet §=— gg OTe? 
cr terem o =* $498 


THOMPSON ENGINEERING & MANUFACTURING COMPANY 
2646 West North Avenue Chicago, Iilinols 

















COMPLETE 
LINE 
of 
CANVAS 
AND 
LEATHER 


MAIL 
BAGS 


FREE DESCRIPTIVE 
CIRCULAR : ‘ . 
A CANVAS PRODUCTS CO. ee ———— 
Corner Marquette Wy 

& McWilliams Sts. 
FOND DU LAC, wis. > 


































Campers’ oh Must Be Marked . 


— NOW IS 
THE 
TIME 


Sell this inexpensive, com 
plete little outfit with which 
, any name can be set up in 
rubber type and printed 
with indelible ink on sports 
equipment, tents, baggage 
laundry, etc. Easy to use 





Write for dealer prices 
SUPERIOR MARKING EQUIPMENT COMPANY 
1800 W. Larchmont, Chicago 13, tll. * 533 Mission St., San Francisco, Cal. 


R. A. STEWART & CO., INC. 


80 Duane Street, New York 7, N. Y 











ATTENTION DEALER SALESMEN 


Calling on Banks @ Building & Loans Ass’ns. @ Furniture 
@ Radio @ Appliance Stores 






COVERS 
personarizen cuss” 
et MT osTING PA 


s ssB800KS 
s passsoor MACHINE 


ING 
SOAN PASSBOONS .B00KS Bite ST RAPPERS 

mMeERCIAL CASES COIN WRAP ORMS 
COeKeET CHECK Es PEN RULED 3 
passBooK —— LEDGER CARD 





sit suiP 
OE YMENT P passBooKs 
feTTeR WALLE 


» William LOX LINE Yue. 


1270 Ontario Street Cleveland 13, O10 cn) 








MarKno 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
hoiders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need 
Write us for details. 


Markilo Company, Mfrs. 


3633 S. Racine Ave. Chicage 9, U. S. A. 



















Bail and Rolle 
to replace 
Out-dated paper-fingers 
oa older Underwood 
penenet SeCe 





MODERN 
BAIL 
OLDER 


UNDERWOOD 
TYPEWRITERS 















Ali width carriages to 
18 inches inclusive. 


Ball in writing position 


(Replaces old paper-finger an 
Installed in 5 minutes. All corsage leeathe up to I8 
EVERY UNDERWOOD SHOULD HAVE ONE 
Install Modern Bails and you will sell more typewriters at better prices 
BAILS PRICED LOW—PROFITS GOOD 


WESTERN PATENT ACCESSORIES CO. 


SO DISTRIBUTED BY AMES SUPPLY COMPANY 


6611 SUNSET BLVD. LOS ANGELES 28, CALIF. 
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THE KING 
OF ALL CHAIRS 


America’s most comfort- 
able true posture chair. 
Cast aluminum base 2” 
ball bearing casters, fin- 
ger-tip fully adjustable, 
no tools required; up- 
holstered in finest fabrics 
in all popular colors. For 
prices and literature write 


KING POSTURE CHAIR CO. 


953 So. Raymond Ave. 
Pasadena 2, Calif. 








manufacturers of 


LOOSE LEAF BINDERS 


. . better than ever at lower prices! 


Loose Leaf for Every Commercial Use 
Only Ten Day Delivery on Special Sizes 


Write for circular 







Q0SE>. 
ages, ACE Loose Lear 
ca al 
0 +) BINDERY CO. 
og, 


WER 45 S. WELLS ST., CHICAGO 6 
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the NEW. IMPROVED “Cosanurost” 


5) /MDEPMN <ctie Fie 





SELL THE BEST 


MASTER S PFED KEYS 


‘Springs instead of rubber’ 

speed Keys help you build good will 
j rease profits. A quality product that 
ves extra value, they are becoming in 
easingly popular everywhere 





Besides providing ft shion for sensitive fingers and nails, they 
aid Their spring type construction 
improves type impressions 


them to your 


ses typeba J ghtens action, 
stens Introduce and sell 


information 


268 G Chauncey Street 
Brooklyn 33, New York 


further 


SPEED KEY CORPORATION 


y 
Write for 














Carbon Papers 
and Typewriter Ribbons 


In demand by office workers 
who want the best. 


For Volume PROFITS 
Feature WRITE 
WRITE 


INCORPORATED 


420 Lexington Ave. 
New York 17, N. Y. 














means QUALITY 
WwW gxins Bla Scored 
Card Sto Lever Bin- 
ler Cases are made for En- 
gravers al Printers who 
nave reputat I té main- - 
—— — sist ORIGINATORS 
Bes ——— SCORED CARDS 
e excelled price. 
Somples on request 
@ Carried by the following paper merchants: 
New York City Crnstanate Grand Rapids 
4 & Gra e ( 1 Paper ‘ ter Paper Co 
Pittsbu “Detroit Houston 
a Woo S an-Patrick Par L. S. Bosworth Co., Ine 
THE JOHN B. WIGGINS COMPANY 
634 S. FEDERAL ST. . CHICAGO 5, ILL. 
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Pat. Ne. 0144.77, ether Patents Pending 















® tdeal for 


- Raise the headpiece to any desired 


© PLANTS 

© OFFICES 

© sanemones position . . . it will automatically stay at 
e HOTELS that position . . . To release the ““Magic- 
© GAME ROOMS 

© DENS Hold,’ raise the headpiece all the way. 


eNIGHT CLUBS 
@ TERMINALS 

® DOCTORS 

e GYMS 

® INSTITUTIONS 


It can then be lowered to the ““flat’’ posi- 
tion. Available in the finest plastic mate- 
rials in a wide variety of colors. Show 
Leisurest for extra sales!!! 


WRITE FOR OUR NEW 1950 CATALOG OF LEATHER FURNITURE 








OFFICE MACHINES 
Expertly Rebuilt! 


Sold + Bought 


e CHECK WRITERS 
e ADDING MACHINES 
e CALCULATORS 


PARTS & SUPPLIES 
WHOLESALE — EXPORT 


Write for latest 
Dealers’ Catalog. 


CHECK WRITER Go... Inc. Established 
536 Broadway New York 12, N. Y. _ 


Oxford 


Your filing supply specialists 
MANUFACTURERS OF 


PENDAFLEX™ - 


OXFORD FILING SUPPLY CO., 























the hanging folder 
INC., Garden City, N. Y. 











A CARDINELL c— 


PAREL- SQUARE 


Mahes i PARALLEL STRAIGHT-EDGE OF ANY T-SQUARE 


THE PAREL- SQUARE IS A NEW DEVICE-EASILY 
APPLIED TO YOUR PRESENT T-SQUARE & BOARD. 
ELIMINATES WIGGLE AND MAKES POSSIBLE 

MORE EFFICIENT AND ACCURATE WORK 






CARDINELL PRODUCTS 
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personalized posture 


T1175 SECRETARIAL CHAIR 


No other posture chair in the world 
offers all these wanted features: 





P Distinctive Custom-Satin Chrome design... 
newest advance in office metal furniture in a decade. 


P Extra-wide seat for more comfort. Royal-built, 
luxurious, 20-coil spring unit construction and large 
contour-fitting back give the ultimate in working ease 
and efficiency. 


P Completely adjustable seat and backrest. Simple, 
foolproof handwheel mechanisms accommodate every # 
personalized posture requirement. 7: 





P All models upholstered in choice of Royal's x 
guaranteed upholstery materials. | 








This Authorized Royal Dealer emblem is 
featured in all ROYALCHROME advertising. 








as 


ROYAL METAL MANUFACTURING COMPANY 


175J NORTH MICHIGAN AVENUE + CHICAGO J) 
New York * Los Angeles * Preston, Ontario 





-£-0-Wl! rm a cor’ 


(and for copying | like Lettergraph) 


ONE (©) i ts |) ee e's) = 


RIGHT 





Each model a leader in its price class! 


Lettergraph Model E 


Has all the improved features of the highly popular Models C and D Lettergraph plus automatic 
s automatic and continuous, assuring the same clear impressions from start to finish 
of any run e-ink simply pour half-pound can of ink into closed cylinder. Automatic roller 
release keeps the impression roller out of printing position until paper is fed thus keeping im- 
pression roller clean at all times. Even lighter weight paper is stripped cleanly by positive paper 
strippers. The Model E is an economical and efficient heavy duty duplicator. 


Lettergraph Model D 


Automatically feeds all sizes up to legal .. . over 100 clear, sharp copies per minute. Model D 
is an all-round duplicator at a modest price. It is equipped with fool-proof roller release 
mechanism, positive paper strippers which facilitate running on lighter weight papers, and many 
other important features. Inking is easy and quick . . . applied by brush to inside of perforated 


inking. Inking 


cylinder 


Lettergraph Model C 


With many essential features of more expensive duplicators, the Model C is a dependable and 
low priced machine. Economy and ease of operation make it a wonderful buy for offices, schools, 
churches, clubs, etc. Its sturdy construction and HEYER quality is full assurance of years of 
satisfactory service 


e for catalog detailing these 3 duplicators and full line of supplies. 


THE HEYER CORPORATION 


1852 SOUTH KOSTNER AVE. CHICAGO 23 


EASTERN OFFICE: 26 E. 23rd St., New York 10, N. Y. 
WESTERN OFFICE: 444 Market St., Son Francisco 11, California . 


AUTOMATIC INKING 
and ROLLER RELEASE 


$69°° 
Plus Federal Excise Tax 


Price includes Supplies 
Shipping Weight 32 Ibs. 


AUTOMATIC ROLLER 
RELEASE and POSITIVE 
PAPER STRIPPERS 


$595° 


Plus Federal Excise Tax 
Price includes Supplies 
Shipping Weight 31 Ibs. 


AUTOMATIC FEED 
EASY to OPERATE 


s49°° 


Plus Federal Excise Tax 
Price includes Supplies 
Shipping Weight 30 Ibs. 


INTERMOUNTAIN OFFICE: 1073 Madison St., Denver 6, Colorado 


























gives TYPING 


sheer beauty,too! 





Your customer's letters, typed with 
Underwood Corporation NYLON RIBBONS, give them a 
clear-cut picture of superior performance 


Nylon—the wonder fabric—is being used for so many things 
that its use by Underwood Corporation for superior typewriter 
ribbons was inevitable. 


Whether your customers use standard or electric typewriters, they 
will appreciate the better-looking typing made possible by 
Underwood Corporation Nylon Ribbons. 


Typists will like them because their finished work is always 
crisp and neat. Every character is sharp and clear-cut. 

They produce better originals, and more copies can be made 
at one time ... carbon copies are cleaner and sharper, too. 


It's more economical to use Underwood Corporation Nylon 
Ribbons. They last longer ... because they are strong and 
free of lint... insure better work at lower cost. Another 
worthwhile advantage is that fewer time-wasting changes are 
necessary with Underwood Corporation Nylon Ribbons. 


And to complement Nylon’s characteristics, | nderwood has 
developed a new line of inks in all the necessary colors. 


































Quick-drying and color-true, 
these new inks enhance 
even further the appearance 
of finished work. 


And all this improvement is 
what customers want. Because of 
its strength, wearing quality 

and flexibility, Nvlon is 
especially suitable for typewriter 
ribbons. You'll find that an 
Underwood ( orporation Nylon 
Ribbon helps typists turn out 
superior work «a// of its long, 


long service lite. 


Next time you're buying 
supplies, don’t fail to include 
Underwood Corporation Nylon 
Ribbons... and add satisfied 


customers to your profits 





